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SINGLE MOTHERS   THESIS ADVISOR : ASSISTANT PROFESSOR WATANAPUN 
KRUTASAEN, PH.D. 

The Purposes of this research were to study the problems and experiences of single 
mothers, to analysis the need to help single mother and to study the ways of designing a creative media 
that encourages and creates a positive attitude of single mother. The research was initiated by gathering 
information from relevant sources, documents and electronic publications related to single mother 
families and problems encountered. The qualitative data collected from interviews with single mother 
families, parents, and counselors. To obtain the right information and meet the needs of the researcher to 
help single mother to the most encouraging. Quantitative data collected from 400 single mothers, 
qualitative data from in-depth interviews 20 single moms and data from triangulation interviews was a 
sample of children in a single family, parent and interviews with counselors 6 set. All of information 
was analyzed to lead the process of designing and creating media works in the prototype.  Design 
assessment by 2 expert designers, 1 psychologist. Design assessment estimated by design experts and 
250 single moms. 

Design outcome consist of 1) creative media for encouraging and tips for solving the 
problems of single mothers in the form of E-Book published on social media. 2) set of video to 
promoting encourage good attitude of single mothers. The satisfaction questionnaire on the media 
encourages single mothers. Most of the sample population is living in Bangkok. Researcher must study 
the context and career of the target group, include status and expectations for the child future. To study 
the most common problems for design the media to be targeted and most effective. 

The research found that single mothers needed encouragement from the media to provide 
insights and knowledge in raising their baby single mother families to be a way to live and inspire 
yourself to continue. Creative media on social media for single mother can motivate to find a solution to 
solve problems. Single mothers understand that they do not face this problem alone. Understanding the 
problem is natural and stay with the present with good attitude. 
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ÅèóâÿÜĆÚâóĀæñÅèóâëČóÅòÎÃîÈÜòÎìó 

ëòÈÅâăØãìäøîĀâ­ĀÖ¬ĂÚÛØÿäöãÚăÕ­ÜæúÂÞòÈÂòÛÅèóâìâóãÃîÈÅČóè¬ó ÅäîÛÅäòè ÅøîÂóä

îãú¬ßä­îâìÚ­óÂòÚ îòÚÜäñÂîÛăÜÕ­èã ß¬î Āâ¬ ĀæñæúÂÚòĈÚ ĀÖ¬ĂÚëòÈÅâÜòÉÉùÛòÚ ÅČóè¬óÅäîÛÅäòèăâ¬ăÕ­

ÉČóÂòÕÅèóâĀÖ¬ÿßöãÈÿØ¬óÚöĈ ÿßäóñÜòÉÉùÛòÚÿÂõÕÅäîÛÅäòèÿæöĈãÈÿÕöćãèâóÂÃ÷ĈÚĀæñÅóÕè¬óâöĀÚèāÚ­âëúÈâóÂ

Ã÷ĈÚÿäøćîãą ÅäîÛÅäòèÿæöĈãÈÿÕöćãèìâóã×÷ÈÅäîÛÅäòèØöćÖ­îÈÿæöĈãÈæúÂÖóâæČóßòÈ ëóÿìÖùØöćÚČóâóëú¬ÂóäÿÜĆÚ

ÅäîÛÅäòèÿæöĈãÈÿÕöćãèâöìæóãëóÿìÖù ăâ¬è¬óÉñÿÜĆÚÂóäÿëöãËöèõÖÃîÈÅú¬ëâäë Âóäìã¬óä­óÈìäøîĀãÂØóÈÂòÚ 

ìäøîĀâ­ĀÖ¬ÂóäâöæúÂÿâøćîãòÈăâ¬ßä­îâ ÉóÂë×õÖõßÛÅäîÛÅäòèÿæöĈãÈÿÕöćãèÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè×÷È ƞƚ% 

ĂÚÃÔñØöćß¬îÿæöĈãÈÿÕöćãèâöÿßöãÈ ƗƜ% ÿâøćîæúÂîãú¬ÂòÛĀâ¬ÿÜĆÚë¬èÚĂìÎ¬ ÜòÎìóØöćĀâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÿÝËõÎ

âóÂØöćëùÕ Åøî ÅèóâëòâßòÚÙ°ÂòÛæúÂ ÂóäÛäõìóäÿèæóØöćÖ­îÈØČóÈóÚĀæñÿæöĈãÈæúÂ ÿéäêÑÂõÉÂóäÿÈõÚ Āæñ

äóãăÕ­ ÂóäĀÛÂäòÛáóäñÅ¬óĂË­É¬óãâóÂÂè¬óÅäîÛÅäòèØöćâöß¬îĀâ¬ëîÈÅÚ×÷È ƙ ÿØ¬ó ÂóäÿæöĈãÈæúÂĂì­×úÂèõÙö 

ÂóäÖ­îÈäòÛÛØÛóØìÚ­óØöćØöćÿÜĆÚăÕ­ØòĈÈß¬îĀæñĀâ¬ĂÚÅÚÿÕöãè ÚîÂÉóÂÚöĈãòÈâöáóèñÅèóâÿÅäöãÕÉóÂ

âùââîÈÃîÈëòÈÅâØöć×úÂâîÈè¬óÿÜĆÚÅäîÛÅäòèØöćăâ¬ëâÛúäÔ°ĀæñáóèñÅèóâÿÅäöãÕëñëâØöćÂòÈèæè¬óæúÂ

ÉñÿÜĆÚÿÕĆÂâöÜòÎìó ÃóÕÅèóâîÛîù¬Ú ĀæñîóÉÉñÚČóăÜëú¬îÛóãâùÃ ĀæñÅèóâÿëøćîâĂÚëòÈÅâăÕ­ Åèóâ

ÿÃ­âĀÃĆÈØóÈÉõÖĂÉÃîÈĀâ¬ÿæöĈãÈÿÕöćãèÉ÷ÈÿÜĆÚë¬èÚëČóÅòÎâóÂØöćÉñØČóĂì­Þ¬óèõÂåÖõÚöĈăÜăÕ­  

ÚîÂÉóÂÝæÂäñØÛØöćÿÂõÕÉóÂĀâ¬Āæ­è ãòÈë¬ÈÝæ×÷ÈÛùÖäāÕãÖäÈîöÂÕ­èã ÝæÂóäèõÉòãÉóÂ 

îóÉóäã°äñèõèääÔ ÙäÔö îóÉóäã°ÜäñÉČóÅÔñéõæÜéóëÖä° âìóèõØãóæòãÿØÅāÚāæãöäóËâÈÅæßäñÚÅä 

ăÕ­èõÉòã×÷ÈÝæÂäñØÛØöćÿÂõÕÂòÛÿÕĆÂÉóÂÂóäìã¬óä­óÈÃîÈß¬îĀâ¬ßÛè¬ó ÿìÖùÝæØöćØČóĂì­ÿÕĆÂÿìæ¬óÚöĈ×úÂâîÈ

è¬óÿÜĆÚ ́Âæù¬âÿëöćãÈµ Ö¬îÂóäÿÂõÕßåÖõÂääâÿÛöćãÈÿÛÚÚòĈÚ ÿßäóñË¬èÈÿèæóÚòĈÚÃîÈËöèõÖÃîÈÿÕĆÂØöćß¬îĀâ¬

ìã¬óä­óÈÉñÿÖĆâăÜÕ­èãÅèóâæČóÛóÂĀæñÅèóâÿÉĆÛÜèÕ ØòĈÈĂÚÿäøćîÈÃîÈä¬óÈÂóã ÿË¬Ú ÅèóâÿÜĆÚîãú¬

æČóÛóÂÃ÷ĈÚ āÕãÿÊßóñÛùÖäØöćìã¬óä­óÈĀæ­èîãú¬ÂòÛĀâ¬ ÿÚøćîÈÉóÂß¬îăâ¬âóë¬Èÿëöã ÕúĀæ ØČóĂì­áóäñÉ÷ÈÖÂ

ăÜØöćĀâ¬ ØČóĂì­ÿÕĆÂÛóÈÅÚÖ­îÈØČóÈóÚăÜÕ­èãĀæñÿäöãÚăÜÕ­èãÿßøćîĀÛ¬ÈÿÛóáóäñÃîÈĀâ¬ ÝæÂäñØÛ

ØóÈÕ­óÚÉõÖĂÉ ÉóÂÅèóâÿéä­óÿëöãĂÉ ØČóĂì­ÛùÅæõÂáóßÿÜæöćãÚÉóÂÅÚä¬óÿäõÈĀÉ¬âĂë ÿÜĆÚÅÚÿÂĆÛÖòè ÅõÕ

âóÂëñëâÉÚÿÂõÕÜòÎìóØóÈëùÃáóßÖóââó ÿË¬Ú ÿÜĆÚāäÅÂäñÿßóñ ĀæñÝæÂäñØÛØóÈÂóäÿäöãÚ Åøî
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Âóäăâ¬ëÚĂÉÿäöãÚ āÕÕÿäöãÚ ÿßøćîÜäñËÕĀæñÿäöãÂä­îÈÅèóâëÚĂÉÉóÂß¬îĀâ¬ ØČóĂì­ÝæÂóäÿäöãÚæÕæÈ 

äèâăÜ×÷ÈÂóäÖõÕÿßøćîÚâóÂÃ÷ĈÚĀæñ×úÂËòÂÉúÈĂì­ăÜÕøćâÿìæ­ó  

ëîÕÅæ­îÈÂòÛë×õÖõÉóÂë×óÚßõÚõÉÿÕĆÂĀæñÿãóèËÚØöćÅèÛÅùâÿÕĆÂØöćÂäñØČóÅèóâÝõÕ ßÛè¬ó

ÜäñâóÔÅä÷ćÈìÚ÷ćÈâóÉóÂÅäîÛÅäòèØöćß¬îĀâ¬ìã¬óä­óÈÂòÚ" ÚîÂÉóÂÚöĈÜòÎìóîöÂÜäñÂóäÅøî ßÛß¬îĀâ¬

èòãäù¬ÚÿßõćââóÂÃ÷ĈÚØöćâöæúÂāÕãÖòèÿîÈãòÈÿÜĆÚÝú­ÿãóè° ìäøîîóãùÖČćóÂè¬ó ƘƖ Üö āÕãßåÖõÂääâăÜÅæîÕæúÂĂÚ

āäÈßãóÛóæëúÈÃ÷ĈÚØùÂÜö ĀæñÉóÂë×õÖõ×øîè¬óÜäñÿØéăØãÖõÕîòÚÕòÛÖ­Úą ÃîÈāæÂ ÝæØöćÖóââó

ÿÚøćîÈÉóÂß¬îĀâ¬ãòÈÿÜĆÚÿãóèËÚîãú¬Éñăâ¬âöÅèóâßä­îâĂÚÂóäÕúĀææúÂ ÃÔñØöćÖòèÿîÈÂĆăâ¬âöÂóäé÷ÂêóĂÚ

ÿäøćîÈÅäîÛÅäòè ÂóäÅùâÂČóÿÚõÕ ÂóäÕúĀæÖòèÿîÈ ÃÔñØöćÂäñĀëëòÈÅâÜæ¬îãĂì­ÿÕĆÂăÕ­äòÛîõëäñÿßõćââóÂ

Ã÷ĈÚ ÂóäØöćÿÃóăÜâöÿßéëòâßòÚÙ°ÂĆÉñØČóĂì­âöæúÂëúÈÃ÷ĈÚÖóââó ĀæñÜòÎìóØöćÖóââóÅøîØòÂêñĂÚÂóäÕúĀæ

æúÂÂĆÉñÚ­îãæÈÖóâăÜÕ­èã ÿäøćîÈÿìæ¬óÚöĈÿÜĆÚÜòÎìóëòÈÅâØöćØùÂÞ¬óãÉñÖ­îÈÿÃ­óâóË¬èãÿìæøîµ 

äóãÈóÚÃîÈéúÚã°èõÉòãÅäîÛÅäòè âìóèõØãóæòãÿÅâÛäõÕÉ° ÜäñÿØéîòÈÂåêßÛè¬ó ÿÕĆÂÉóÂ

ÅäîÛÅäòèìã¬óä­óÈ ÜäñâóÔ ƚƛ ÿÜîä°ÿÌĆÚÖ° Éñëâäëÿâøćîîóãù ƘƖ Üö ĂÚÃÔñØöćÿÕĆÂØöćâöîóãùÿØ¬óÂòÚÉóÂ

ÅäîÛÅäòèØöćâöß¬îĀæñĀâ¬Éñëâäë ÿâøćîîóãù ƘƖ ÜöÿßöãÈ Ɨƛ ÿÜîä°ÿÌĆÚÖ°ÿØ¬óÚòĈÚ ØöćÿÜĆÚÿË¬ÚÚöĈÿÚøćîÈÉóÂÿÕĆÂ

ØöćâóÉóÂÅäîÛÅäòèìã¬óä­óÈ ÉñÃóÕÅèóâîÛîù¬Ú É÷ÈÖ­îÈìóÝú­ØöćÉñĂì­ÅèóâäòÂÅèóâÿÃ­óĂÉĀæñÅèóâ

îÛîù¬ÚÂòÛÖÚÿîÈ ÿßøćîØÕĀØÚëõćÈÿìæ¬óÚöĈÉóÂß¬îĀâ¬ÚòćÚÿîÈ 

éõäõäòÖÚ° ĀîÕëÂùæ ØČóÂóäèõÉòãÿäøćîÈ ë×óÚÂóäÔ°ÅäîÛÅäòèăØã: ÂäÔöé÷ÂêóÅäîÛÅäòèß¬î

Āâ¬ÿæöĈãÈÿÕöćãèĂÚÿÃÖÂäùÈÿØßâìóÚÅä ßÛè¬óÛØÛóØÃîÈÝú­ØöćÿÜĆÚß¬îìäøîĀâ¬ìæòÈÉóÂÂóäÿÜĆÚ

ÅäîÛÅäòèß¬îĀâ¬ÿæöĈãÈÿÕöćãè ßÛè¬óâöÅèóâÖ÷ÈÿÅäöãÕâóÂÂè¬óÛØÛóØÃîÈß¬îĀâ¬ÅäîÛÅäòèÜÂÖõ Āæñ

ÅäîÛÅäòèß¬îĀâ¬ÿæöĈãÈÿÕöćãèØùÂÅäîÛÅäòèâöÅèóâÿìÚøćîããóÂæČóÛóÂâóÂĂÚÂóäÿæöĈãÈæúÂÉÚÜäñëÛ

ÅèóâëČóÿäĆÉ ×÷ÈĀâ­è¬óÉñâöß¬îìäøîĀâ¬ÅÚÿÕöãèÂĆÖóâ 

ÉóÂÂóäé÷Âêóëóâóä×ëäùÜăÕ­è¬ó ăâ¬è¬óÉñÕ­èãëóÿìÖùĂÕØöćØČóĂì­Ö­îÈÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ëõćÈ

ØöćĀâ¬ÿæöĈãÈÿÕöćãèÖ­îÈãîâäòÛÅøî ÂóäÖ­îÈÿæöĈãÈæúÂÖóâæČóßòÈÌ÷ćÈăÕ­äòÛÝæÂäñØÛ Ƙ ë¬èÚ ë¬èÚĀäÂÅøî

ÝæÂäñØÛØöćÿÂõÕÂòÛĀâ¬ Åøî ÅèóâãóÂæČóÛóÂĂÚÂóäĂË­ËöèõÖ ÜòÎìóÕ­óÚÂóäÿÈõÚ ëòÈÅâ ÿèæó ëùÃáóßÉõÖ 

ÂóäØČóÈóÚĀæñÿæöĈãÈæúÂăÜßä­îâÂòÚ ÿâøćîÖ­îÈĀÛ¬ÈÿèæóÿæöĈãÈæúÂĂì­âóÂÃ÷ĈÚ ÜäñëõØÙõáóßĂÚÂóäØČóÈóÚ

ÂĆæÕæÈ äóãăÕ­ØöćäòÛØóÈÿÕöãèë¬ÈÝæØČóĂì­ÿÂõÕÜòÎìóÅèóâãóÂÉÚ âöÝæÂäñØÛÖ¬îāîÂóëØóÈ

Âóäé÷ÂêóÃîÈÛùÖä âöÅèóâÿÅäöãÕëñëâĂÚÿäøćîÈßåÖõÂääâÃîÈæúÂÚČóßóëú¬áóèñëùÃáóßÉõÖÖČćó Āæñ
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ë¬èÚØöćëîÈÅøîÝæÂäñØÛØöćÿÂõÕÂòÛæúÂ âöÜòÎìóÕ­óÚßåÖõÂääâØöćăâ¬ÿìâóñëâ ĂÚÛóÈÂäÔöØöćĀâ¬Ö­îÈ

ØČóÈóÚĀæñÞóÂæúÂăè­ÂòÛßöćÿæöĈãÈìäøîë×óÚäòÛÿæöĈãÈÿÕĆÂ ë¬ÈÝæĂì­æúÂÃóÕÅèóâîÛîù¬Ú ÝæÂóäé÷Âêóáúâõ

ìæòÈÃîÈÿãóèËÚØöćÂäñØČóÝõÕĂÚÉòÈìèòÕëâùØäÜäóÂóä ßÛè¬óÿÕĆÂĀæñÿãóèËÚØöćÂäñØČóÝõÕâóÂÂè¬óÅä÷ćÈ 

(ä­îãæñ ƛƘ) âöß¬îĀâ¬ĀãÂÂòÚîãú¬ìäøîìã¬óä­óÈ (èäËóÖõ, Ƙƛƚƙ) ĀæñÂóäé÷ÂêóØöćßÛè¬óÿÕĆÂØöćăâ¬ăÕ­îãú¬ÂòÛ

ß¬îĀâ¬îã¬óÈßä­îâìÚ­óÉñâöÅèóâáóÅáúâõĂÉÖČćóÂè¬óÿÕĆÂĂÚÅäîÛÅäòèØöćâöß¬îĀâ¬ (ëóèõÖäö, ƘƛƚƗ)  

Õ­èãÝæÂäñØÛØöćÂæ¬óèâóÚöĈ ĂÚÿâøćîìæöÂÿæöćãÈăâ¬ăÕ­ĂÚÂóäÖ­îÈÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ëõćÈ

ëČóÅòÎØöćëùÕÅøî ëáóßÉõÖĂÉ ÅèóâÿÃ­âĀÃĆÈ ĀæñÂóäßòÓÚóÅùÔáóßËöèõÖÃîÈĀâ¬ÿæöĈãÈÿÕöćãè ÿßøćîĂì­ÿÜĆÚ

ĀäÈëÚòÛëÚùÚĂì­æúÂăÕ­äòÛÅèóâäòÂØöÿßöãÈßîÖ¬îÅèóâÖ­îÈÂóäßøĈÚÑóÚÃîÈâÚùêã°ÖóâØåêÏöæČóÕòÛ

ÃòĈÚÅèóâÖ­îÈÂóäÃîÈâÚùêã° ( The Need ·Hierarchy Conception of Human Motivation ) ĀÚèÅõÕ

ÃîÈâóëāæè° ØöćÖ­îÈÂóäØóÈÕ­óÚä¬óÈÂóãĀæñÅèóâÖ­îÈÂóäÅèóâÜæîÕáòã ÚîÂÉóÂÚöĈãòÈË¬èãë¬Èÿëäõâ

Ăì­âößåÖõÂääâØóÈÛèÂâóÂÃ÷ĈÚ Āâ¬ÅøîÖ­ÚÂČóÿÚõÕÃîÈßæòÈ ÿâøćîĀâ¬âößæòÈĂÚÂóäÿæöĈãÈÕúæúÂăÕ­îã¬óÈ

ÿÖĆâØöć ÂĆÉñÚČóâóĂì­æúÂĂÚÅäîÛÅäòèÿæöĈãÈÿÕöćãèâöëáóßÉõÖĂÉØöćëâÛúäÔ°ãõćÈÃ÷ĈÚ ÅùÔáóßËöèõÖØöćÕö ìâóã×÷È 

ÂóäâöëùÃáóßÂóã ÉõÖĂÉ ëòÈÅâ ëáóßĀèÕæ­îâØöćëâÛúäÔ° ëČóìäòÛĀâ¬ÿæöĈãÈÿÕöćãèÚòĈÚ ÂóäÿßõćâäóãăÕ­Ăì­

ÿßöãÈßîĀæñÿìâóñëâÂòÛäóãÉ¬óã  ÂóäâöëùÃáóßÉõÖØöćÕö ăâ¬âöáóèñÅèóâÿÅäöãÕëñëâ ëóâóä×ß÷ćÈßó

ÖÚÿîÈăÕ­ ÂĆÉñØČóĂì­ëóâóä×ĂË­ËöèõÖÂòÛæúÂăÕ­îã¬óÈëâÛúäÔ°ĀæñÿÂõÕáóÅáúâõĂÉĂÚÖÚÿîÈ ëîÕÅæ­îÈ

ÂòÛÝú­èõÉòãÉ÷ÈâöÅèóâÅõÕÿìĆÚè¬ó ×­óĀâ¬ÿæöĈãÈÿÕöćãèâöÅùÔáóß æúÂÃîÈßèÂÿÃóÂĆâöÅùÔáóßÖóâăÜÕ­èã ßèÂ

ÿäóÅÚĂÚëòÈÅâÖ­îÈË¬èãÂòÚ 

ËææÕó ÉóäùéõäõËòãÂùæ ÚòÂèõËóÂóäëóÙóäÔëùÃÜÐõÛòÖõÂóä ëČóÚòÂßòÓÚóëùÃáóßÉõÖ ÿÃöãÚ

ÛØÅèóâÿäøćîÈ ÿ́ÜĆÚß¬îĀâ¬ÿæöĈãÈÿÕöćãèîã¬óÈâöÅùÔáóßµ ăÕ­Âæ¬óè×÷ÈÃ­îÜÐõÛòÖõëČóìäòÛÂóäÿæöĈãÈæúÂÿßöãÈ

æČóßòÈè¬ó ́ĂÚÛóÈÅäòĈÈÅùÔîóÉÖÂîãú¬ĂÚáóèñăâ¬ĀÚ¬ĂÉ ìäøîâöÅèóâî÷ÕîòÕĂÉ É÷ÈÅèäìóÅÚØöćÿÜĆÚÿßøćîÚ

Åú¬ÅõÕ îóÉÉñÿÜĆÚÿßøćîÚëÚõØìäøîÎóÖõßöćÚ­îÈØöćßä­îâÉñË¬èãÿìæøîëÚòÛëÚùÚ ÿßøćîĂì­âöØöćÜä÷Âêó

ëóâóä×ÛîÂÿæ¬ó×÷ÈÅèóâäú­ë÷ÂÖ¬óÈ ą ÃîÈÅùÔăÕ­îã¬óÈëÛóãĂÉ ÂóäâöÅÚØöćÿÃ­óĂÉÜòÎìóÃîÈÿäóÉñË¬èã

Ü­îÈÂòÚÂóääñÛóãîóäâÔ°Ăë¬æúÂ ĀæñË¬èãĂì­îÕØÚÖ¬îîùÜëääÅ ÅèóâÝõÕìèòÈ äèâØòĈÈÂóäÂäñØČó

Ö¬óÈąÃîÈæúÂăÕ­âóÂÃ÷ĈÚµ  

ÜòÉÉùÛòÚâöÂóäÉòÕÖòĈÈÂæù¬âìäøîËâäâØöćÿÂöćãèÃ­îÈÂòÛÅäîÛÅäòèÿæöĈãÈÿÕöćãèìæóãÂæù¬â ăâ¬è¬ó

ÉñÿÜĆÚ ë×óÛòÚÿßøćîÂóäßòÓÚóÅäîÛÅäòèÿæöĈãÈÿÕöćãè âúæÚõÙõÿÅäøîÃ¬óãÅäîÛÅäòè ìäøîÂæù¬âĂÚÿàëÛù®ÅØöć
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Ëøćî ËâäâÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ØöćâöëâóËõÂ ƗƘ,ƙƚƝ ÅÚ ìäøîÂæù¬â Single MOM ÅùÔĀâ¬ÿæöĈãÈÿÕöćãè Øöćâö

ëâóËõÂ×÷È Ɨƚ,ƛƘƝ ÅÚ ÿÜĆÚÖ­Ú ĀÖ¬Âæù¬âÿìæ¬óÚöĈâöÅèóâìæóÂìæóãÅèóâÅõÕÿìĆÚĀæñÂóääòÛëóäÃ­îâúæ

Ö¬óÈą ÂäñÉóãÿÜĆÚèÈÂè­óÈìæóãØóÈ ØČóĂì­ÿÂõÕÂóäÌòÛÌ­îÚ  

âöÈóÚèõÉòãØöćÿÂöćãèÃ­îÈÂòÛÅäîÛÅäòèÿæöĈãÈÿÕöćãèØöćèõÉòã×÷È ÅèóâëòâßòÚÙ° ÜòÎìó ìäøî

ÅùÔáóßËöèõÖÃîÈÅäîÛÅäòèÿæöĈãÈÿÕöćãè ĀÖ¬ãòÈăâ¬âöÈóÚèõÉòãØöćé÷ÂêóÅèóâÖ­îÈÂóäÃîÈĀâ¬ÿæöĈãÈÿÕöćãè ĀÚè

ØóÈÂóäĀÂ­ÜòÎìóØöćë¬ÈÝæØČóĂì­ËöèõÖÃîÈĀâ¬ÿæöĈãÈÿÕöćãèÕöÃ÷ĈÚ ÈóÚîîÂĀÛÛØöćÖäÈÂòÛÅèóâÖ­îÈÂóäÃîÈ

Ýú­ĂË­ÈóÚ (User Need) îã¬óÈĀØ­ÉäõÈ äèâăÜ×÷ÈãòÈăâ¬âöÈóÚîîÂĀÛÛØöćÿîøĈîÖ¬îĀâ¬ÿæöĈãÈÿÕöćãèāÕãÖäÈÿæã  

ëøćîîîÚăæÚ°âöÛØÛóØĂÚÂóäÃòÛÿÅæøćîÚëòÈÅâÿÜĆÚîã¬óÈâóÂ ÿßäóñÅÚĂÚÜòÉÉùÛòÚäòÛë¬È

Ã¬óèëóäÛÚëøćîîîÚăæÚ°ÂòÚâóÂÃ÷ĈÚ îóÉóäã°Ùóâ ÿËøĈîë×óÜÚéõäõ ÚòÂèõËóÂóä ë×óÛòÚèõËóÂóäëøćî

ëóÙóäÔñ (ëèë.) Ýú­ÿËöćãèËóÎÕ­óÚëøćîāÌÿËöãæâöÿÕöã (Social Media) Âæ¬óè×÷È ëøćîîîÚăæÚ°ØöćâöÛØÛóØ

ëČóÅòÎĂÚËöèõÖÜäñÉČóèòÚ ëóâóä×ĀÛ¬ÈÜòÚÃ¬óèëóäÂòÚăÕ­È¬óã ÖõÕÖóâÃ­îâúæ Õú àòÈ î¬óÚ ĀæñÿÃöãÚ âö

ÂóäÿËøćîâāãÈëòÈÅââóÂÃ÷ĈÚ Õóäó ÚòÂÂóäÿâøîÈ ìäøîÛùÅÅæØöćÿÜĆÚØöćäú­ÉòÂĂÚëòÈÅâ âöÂóäĀËä° ĀÛ¬ÈÜòÚ

Ã­îâúæ Åèóâäú­ ÜäñëÛÂóäÔ° ăÜëú¬ÿßøćîÚĀæñëòÈÅââóÂÃ÷ĈÚëóâóä×ĀëÕÈîîÂØóÈîóâäÔ° Åèóâäú­ë÷Â

Ý¬óÚāæÂîîÚăæÚ° ìäøîĀâ­ĀÖ¬ÿÜĆÚË¬îÈØóÈĂÚÂóäĂì­ÅèóâË¬èãÿìæøî Āæñë¬ÈÖ¬îëõćÈÕöą Ăì­ÂòÚăÕ­âóÂ

Ã÷ĈÚ ÉÚâöîõØÙõßæÖ¬îÂóäĂË­ËöèõÖÜäñÉČóèòÚ ÚîÂÉóÂÚöĈãòÈâöÂóäĂË­ëøćîĀæñîùÜÂäÔ°Âóäëøćîëóä ÿÜĆÚ

ÂõÉèòÖäÜäñÉČóèòÚÉÚĀØÛÉñÃóÕăâ¬ăÕ­ ØòĈÈ ëâóä°ØāàÚ ÅîâßõèÿÖîä° ĀØĆÛÿæĆÖ āÚ®ÖÛù®Å ìäøîÂæ­îÈ

ÕõÉõÖîæ 

Õ­èãÿìÖùÚöĈÉ÷ÈÿÜĆÚØöćâóÃîÈÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâîîÚăæÚ°ëČóìäòÛĀâ¬ÿæöĈãÈÿÕöćãè Øöćâö

ĀÚèÅõÕâóÉóÂÂóäÿßõćâßæòÈĂì­Āâ¬ÿæöĈãÈÿÕöćãè ÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè Āæ­èßæòÈÚòĈÚÉñÿßõćâĂì­ÂòÛ

æúÂĂÚÅäîÛÅäòèÿæöĈãÈÿÕöãèÖ¬îăÜ āÕãÂóäëä­óÈßøĈÚØöćëòÈÅâØöćĂì­Åèóâäú­ĀæñÂóääòÛâøîÂòÛÜòÎìóÖ¬óÈą

ØöćÿÜĆÚÜäñāãËÚ°Ö¬îĀâ¬ÿæöĈãÈÿÕöćãè ÿË¬Ú Õ­óÚÂóäÿæöĈãÈæúÂĂÚĀÛÛÿæöĈãÈÿÕöćãè èõÙöÂóäÉòÕÂóäîóäâÔ°ÃîÈ

ÖòèÿîÈ ÂóäÿæöĈãÈæúÂÖ¬óÈÿßé ØòÂêñÂóäĀÂ­ÜòÎìóÅäîÛÅäòè ØòÂêñÂóäëøćîëóä ÿÜĆÚÖ­Ú ëä­óÈÿÅäøîÃ¬óã

ëòÈÅâîîÚăæÚ°Ăì­ăÕ­âößøĈÚØöćĀÛ¬ÈÜòÚÅèóâäú­ë÷Â ĀÛ¬ÈÜòÚÃ­îâúæ ßÛÜñ ßúÕÅùã Üä÷ÂêóÜòÎìóÖ¬óÈą ÿâøćî

Ö­îÈäòÛâøîÂòÛÂóäÖòÕëõÚĂÉ ìäøîĀâ­ĀÖ¬ÂóäĀÛ¬ÈÜòÚëõÚÅ­óÿÕĆÂÿæĆÂ ÿßøćîæÕáóäñÂóäĂË­É¬óãëČóìäòÛĀâ¬

ÿæöĈãÈÿÕöćãèâøîĂìâ¬ ëä­óÈßøĈÚØöćË¬èãÿìæøîÌ÷ćÈÂòÚĀæñÂòÚ æÕÿèæó āÕãßøĈÚØöćëòÈÅâÚöĈâöÂóäÜäñëóÚ

ä¬èâÂòÛËâäâÿÅäøîÃ¬óãÅäîÛÅäòèÿæöĈãÈÿÕöćãèØöćÿÜĆÚËâäâØöćØČóÈóÚĂì­ÅèóâË¬èãÿìæøîĀÂ¬ß¬îìäøîĀâ¬
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ÿæöĈãÈÿÕöćãèāÕãÖäÈ Øöćâù¬ÈÿÚ­ÚĂì­Āâ¬ÿæöĈãÈÿÕöćãèÿìĆÚÅèóâëČóÅòÎÂòÛÖÚÿîÈ ÿßøćîÂóäßòÓÚóÖÚÿîÈÂ¬îÚ

Āæ­èÚČóăÜëú¬ÂóäßòÓÚóæúÂ  

ÂóäÿÝãĀßä¬ëøćîĂÚÜòÉÉùÛòÚâöÅèóâìæóÂìæóãâóÂÃ÷ĈÚÖóâÿØÅāÚāæãöĀæñË¬îÈØóÈÂóä

ÛäõāáÅÃîÈÂæù¬âÿÜ­óìâóã ØČóĂì­ëøćîÖ­îÈÿÂõÕÂóäßòÓÚóÂæãùØÙ°Ăì­ÿÃ­ó×÷ÈÂæù¬âÿÜ­óìâóãăÕ­âóÂÃ÷ĈÚ 

ÿßäóñÊñÚòĈÚÂóäîîÂĀÛÛëøćîØöćÕöÉñăâ¬ëóâóä×ÿÃ­ó×÷ÈÉõÖĂÉÅÚăÕ­×­óÃóÕÂæãùØÙ°ÂóäÿÝãĀßä¬ØöćÕößî 

Ì÷ćÈÂæãùØÙ°ÂóäÖæóÕĀÛÛÛúäÔóÂóäØöćĂË­ăÕ­âöÜäñëõØÙõáóßØöćëùÕĂÚÜòÉÉùÛòÚÅøî Integrated Marketing 

Communication ìäøîÿäöãÂã¬îąè¬ó IMC Åøî ÂäñÛèÚÂóäßòÓÚóĀÝÚÈóÚÂóäëøćîëóäÂóäÖæóÕØöćÖ­îÈ

ĂË­ÂóäëøćîëóäìæóãäúÜĀÛÛÂòÛÂæù¬âÿÜ­óìâóãîã¬óÈÖ¬îÿÚøćîÈ âù¬ÈÿÚ­Úëä­óÈßåÖõÂääâÃîÈ

Âæù¬âÿÜ­óìâóãĂì­ëîÕÅæ­îÈÂòÛÅèóâÖ­îÈÂóä ÃîÈÖæóÕ āÕãÂóäßõÉóäÔóèõÙöÂóäëøćîëóäÿßøćîĂì­Ýú­

Âæù¬âÿÜ­óìâóãăÕ­ äú­ÉòÂëõÚÅ­ó Ì÷ćÈÉñÚČóăÜëú¬Åèóâäú­ ÅèóâÅù­ÚÿÅãĀæñâöÅèóâÿËøćîâòćÚĂÚëõÚÅ­óĀÛäÚÕ°ĂÕ

ĀÛäÚÕ°ìÚ÷ćÈ ìòèĂÉìæòÂÅøîÂóäÂäñÖù­ÚßåÖõÂääâÝú­ÛäõāáÅ ăâ¬ĂË¬ëä­óÈĀÅ¬ÂóääòÛäú­ ÂóäÉÕÉČóìäøîÂóä

ãîâäòÛÿØ¬óÚòĈÚ ÕòÈÚòĈÚ IMC É÷ÈÿÜĆÚÂäñÛèÚÂóäëøćîëóäÿßøćîÉúÈĂÉĂÚäñãñãóèĀæñÖ¬îÿÚøćîÈ āÕãĂË­

ÿÅäøćîÈâøîìæóãäúÜĀÛÛ ÿË¬Ú āÇêÔó ÜäñËóëòâßòÚÙ° ÖæóÕÖäÈ ÂóäÉòÕÂóäÅèóâëòâßòÚÙ°ÂòÛæúÂÅ­ó 

ÂóäÖæóÕÿÚ­ÚÂõÉÂääâ ÿßøćîĂì­ÿÂõÕßåÖõÂääâØöćÚČóăÜëú¬ÝææòßÙ°ØöćÖ­îÈÂóä ÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâ

ÿßøćîĀâ¬ÿæöĈãÈÿÕöćãèÚöĈãòÈÚČóÅèóâäú­ĂÚÿäøćîÈÃîÈÂóäîîÂĀÛÛëøćîØöćË¬èãëä­óÈÂČóæòÈĂÉ ĀæñÈ¬óãÖ¬îÂóääòÛäú­

âóÛúäÔóÂóäÂòÛëøćîÕõÉõØòæâöÿÕöãÚöĈîöÂÕ­èã Ýú­èõÉòãìèòÈè¬óÈóÚîîÂĀÛÛßøĈÚØöćëòÈÅâÿßøćîëÚòÛëÚùÚÅùÔĀâ¬

ÿæöĈãÈÿÕöćãèÚöĈăâ¬ĂË¬ÿßöãÈÿßøćîÜäñāãËÚ°Āâ¬ÿæöĈãÈÿÕöćãèÿØ¬óÚòĈÚĀÖ¬ãòÈë¬ÈÝæ×÷ÈæúÂĂÚÅäîÛÅäòèÚòĈÚĀæñÿßøćî

ÝæÕöÖ¬îëòÈÅâăØãÖ¬îăÜîöÂÕ­èã 

 

èòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã 

Ɨ. ÿßøćîé÷ÂêóÜòÎìóĀæñÜäñëÛÂóäÔ°ÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćßÛÿÉî 

  Ƙ. ÿßøćîé÷ÂêóĀæñèõÿÅäóñì°ëõćÈØöćÉñË¬èãëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

ƙ. ÿßøćîîîÂĀÛÛëøćîëä­óÈëääÅ°ØöćË¬èãëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 
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ëââùÖõÑóÚÂóäèõÉòã 

Ɨ. ÿÚøĈîìóØöćÿÂõÕÉóÂÂóäèõÿÅäóñì°ÜòÎìóĀæñÜäñëÛÂóäÔ°ÃîÈĀâ¬ÿæöĈãÈÿÕöćãè ëóâóä×ÚČóăÜëú¬

èõÙöĀÂ­ÜòÎìóĀæñëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèăÕ­îã¬óÈâöÜäñëõØÙõáóß 

Ƙ. ëøćîÛúäÔóÂóäØöćîîÂĀÛÛÖäÈÂòÛÉùÕÜäñëÈÅ°ÿßøćîĂì­ëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèĂì­âö

ÜäñëõØÙõáóßâóÂÃ÷ĈÚĂÚÂóäÕČóÿÚõÚËöèõÖ 

 ƙ. ÝæëòâåØÙõċØóÈÅèóâß÷ÈßîĂÉÃîÈÝú­ØöćăÕ­äòÛËâëøćîëä­óÈëääÅ°Ăì­ÂČóæòÈĂÉĀâ¬ÿæöĈãÈÿÕöćãèëúÈ

Âè¬óÂ¬îÚăÕ­äòÛËâëøćî 

 

ÃîÛÿÃÖÃîÈÂóäèõÉòã 

Ɨ. ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÿßéìÎõÈØöćÖ­îÈÿæöĈãÈæúÂÿßöãÈæČóßòÈ ĀæñâöæúÂîã¬óÈÚ­îã 

Ɨ ÅÚ ăâ¬ÉČóÂòÕîóãù ĂÚÿÃÖÉòÈìèòÕÂäùÈÿØßâìóÚÅä ÉČóÚèÚ ƚƖƖ ÅÚ  

Ƙ. Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäé÷ÂêóÅ­ÚÅè­óÅäòĈÈÚöĈÅøî ÿßéìÎõÈØöćÖ­îÈÿæöĈãÈæúÂÿßöãÈæČóßòÈ âöæúÂ 

îã¬óÈÚ­îã Ɨ ÅÚ ĂÚÿÃÖÉòÈìèòÕÂäùÈÿØßâìóÚÅä ÉČóÚèÚ ƘƛƖ ÅÚ āÕãÝú­èõÉòãăÕ­ĂË­èõÙöÂóäëù¬âîã¬óÈÈ¬óã 

(Sample Random Sampling) Ì÷ćÈëóâóä×ÅČóÚèÔÃÚóÕÖòèîã¬óÈăÕ­ÖóâëúÖäØöćĂË­ìóÃÚóÕÖòèîã¬óÈÃîÈ 

Wamane (ƗƟƜƝ)âöäñÕòÛÅèóâÿËøćîâòćÚÿÜĆÚ Ɵƛ% ĀæñÅ¬óÅèóâÅæóÕÿÅæøćîÚ ƛ% É÷ÈăÕ­ÉČóÚèÚÂæù¬â

Öòèîã¬óÈ 

ƙ. ÖòèĀÜä 

 ƙ.Ɨ ÖòèĀÜäîõëäñ ëøćîëä­óÈëääÅ°ØöćË¬èãëä­óÈÂČóæòÈĂÉĀæñëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 ƙ.Ƙ ÖòèĀÜäÖóâ Åøî 

  ƙ.Ƙ.Ɨ Åèóâß÷ÈßîĂÉÃîÈÂæù¬âÿÜ­óìâóãØöćâöÖ¬îëøćîëä­óÈëääÅ°ëČóìäòÛĀâ¬

ÿæöĈãÈÿÕöćãè 

  ƙ.Ƙ.Ƙ ØòéÚÅÖõĀæñÂČóæòÈĂÉØöćăÕ­äòÛìæòÈÉóÂăÕ­äòÛËâëøćîëä­óÈëääÅ° 

ÚõãóâéòßØ°ÿÊßóñ 

Ɨ. Āâ¬ÿæöĈãÈÿÕöćãè ìâóã×÷È Ýú­ìÎõÈØöćÖ­îÈÿæöĈãÈæúÂÖóâæČóßòÈ ØöćâöæúÂîã¬óÈÚ­îã Ɨ ÅÚ îóéòãîãú¬ĂÚ

ÿÃÖÂäùÈÿØßâìóÚÅä ĀæñÿÜĆÚëâóËõÂîãú¬ĂÚÂæù¬âÜõÕĂÚÿàëÛù®Å ØöćÿÂöćãèÃ­óîÈÂòÛĀâ¬ÿæöĈãÈÿÕöćãè 
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Ƙ. ëøćîëòÈÅâîîÚăæÚ° ìâóã×÷È ëøćîÕõÉõØòæØöćÿÜĆÚÿÅäøćîÈâøîĂÚÂóäÜÐõÛòÖõÂóä ÿßøćîĂË­ëøćîëóä

äñìè¬óÈÂòÚĂÚÿÅäøîÃ¬óãØóÈëòÈÅâ Ý¬óÚØóÈÿèĆÛăÌÖ°ĀæñāÜäĀÂäâÜäñãùÂÖ°ÛÚëøćîØöćâöÂóäÿËøćîâÖ¬îÂòÛ

îõÚÿØîä°ÿÚĆÖ āÕãĂì­Ýú­ĂË­ØòĈÈØöćÿÜĆÚÝú­ë¬ÈëóäĀæñÝú­äòÛëóäâöë¬èÚä¬èâ îã¬óÈëä­óÈëääÅ° ĂÚÂóäÝæõÖ

ÿÚøĈîìóÃ÷ĈÚÿîÈ ĂÚäúÜÃîÈÃ­îâúæ áóß ĀæñÿëöãÈ 

ƙ. îõÚāàÂäóàõÂ ìâóã×÷È Infographic ã¬îâóÉóÂ Information Graphic Åøî áóßìäøîÂäóàõÂ

Ì÷ćÈÛ¬ÈËöĈ×÷ÈÃ­îâúæ ăâ¬è¬óÉñÿÜĆÚë×õÖõ Åèóâäú­ ÖòèÿæÃ ðæð ÿäöãÂè¬óÿÜĆÚÂóäã¬Úã¬îÃ­îâúæÿßøćîĂì­

ÜäñâèæÝæăÕ­È¬óãÿßöãÈĀÅ¬ÂèóÕÖóâîÈ Ì÷ćÈÿìâóñëČóìäòÛÝú­ÅÚĂÚãùÅăîØöØöćÖ­îÈÂóäÿÃ­ó×÷ÈÃ­îâúæ

ÌòÛÌ­îÚâìóéóæĂÚÿèæóîòÚÉČóÂòÕ (ÿìÖùÝæÿßäóñâÚùêã°ËîÛĀæñÉÕÉČóáóßëèãą ăÕ­âóÂÂè¬óÂóä

î¬óÚ) ĀæñĂÚÜòÉÉùÛòÚÂČóæòÈÿÜĆÚØöćÚõãâĂÚāæÂÃîÈ Social Network 

ƚ.. ĀïËĀØĆÂ ìâóã×÷È ÿÅäøćîÈìâóã # ÿÜĆÚÿÅäøćîÈìâóãØöćĂË­ÛÚëøćîëòÈÅâîîÚăæÚ° ÿßøćîÿÜĆÚ

ÂóäÉòÕìâèÕìâú¬ÿäøćîÈäóè ÿßøćîĂì­È¬óãÖ¬îÂóäÅ­ÚìóĂÚáóãìæòÈ èõÙöÂóäĂË­ÈóÚÅøîßõâß°ÿÅäøćîÈìâóãĀïË

ĀØĆÂ ĀæñÖóâÕ­èãÅČóìäøîÜäñāãÅØöćÿäóÖ­îÈÂóäãÂÖòèîã¬óÈÿË¬Ú #ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈ āÕã

èõÙöÂóäßõâß° Ö­îÈßõâß°ÿÅäøćîÈìâóã # ĀæñÖóâÕ­èãÜäñāãÅØöćÖ­îÈÂóäØòÚØö āÕãØöćìæòÈÉóÂÿè­ÚèääÅ 

Éñ×øîè¬óÉÛÅČóìäøîÜäñāãÅ ĂÚáóãìæòÈìóÂÖ­îÈÂóäÅ­ÚìóÂĆĂì­ÿæøîÂØöćĀïËĀØÂ #ÅùÔĀâ¬ÿæöĈãÈÿÕöćãè

ëóãëÖäîÈ ÂĆÉñÅ­ÚßÛÃ­îâúæØòĈÈìâÕØöćÿÅãĂë¬ĀïËĀØĆÂÚöĈăè­ 

ƛ. ÂóääòÛäú­ĀæñÜÐõÛòÖõ ìâóã×÷È ÂóääòÛäú­×÷ÈÃ­îâúæØöćÿÝãĀßä¬ØöćâöÂóäËöĈÚČóĂì­ÿÂõÕÂóäÜÐõÛòÖõ

Öóâ āÕãë¬èÚâóÂĂË­ĂÚÂóäËöĈÚČóĂì­ÿÂõÕÂóäÿÜæöćãÚĀÜæÈßåÖõÂääâÛóÈîã¬óÈÿßøćîĂì­ÿÂõÕÝææòßÙ°ØöćÿÜĆÚ

ÜäñāãËÚ°Ö¬îÖòèÝú­ÜÐõÛòÖõÿîÈ 

Ɯ. ßøĈÚØöćëòÈÅâ ìâóã×÷È ßøĈÚØöćØöćĂì­ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèâóäèâÖòèÂòÚÿßøćîÿÂõÕÂóäĀæÂÿÜæöćãÚ 

ÿäöãÚäú­ ÜäñëÛÂóäÔ°ĀæñÅèóâäú­Ö¬óÈą ØòĈÈØóÈîîÚăæÚ° ĀæñîîàăæÚ° 

Ɲ. ëÚòÛëÚùÚ ìâóã×÷È ëõćÈØöćĂì­Ã­îâúæ ÿÚøĈîìó Åèóâäú­ ØöćË¬èãÿìæøîìäøîĂì­ßæòÈĂÉ Ăì­Āâ¬ÿæöĈãÈ

ÿÕöćãè ÿßøćîĂì­ëóâóä×Ö¬îëú­ĀæñÕČóÿÚõÚËöèõÖÖ¬îăÜăÕ­ÕöÃ÷ĈÚ 

 

 



 
20 

 

 

ÛØØöć Ƙ 

ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 

 

ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃ­îÈÂòÛÂóäÅ­ÚÅè­óÂóäèõÉòã ÿäøćîÈÂóäîîÂĀÛÛëøćîëä­óÈëääÅ°

ØöćË¬èãëä­óÈÂČóæòÈĂÉĂì­ÂòÛĀâ¬ÿæöĈãÈÿÕöćãè ăÕ­ĀÛ¬ÈìòèÃ­îÕòÈÖ¬îăÜÚöĈ 

Ɨ. ØåêÏöĀäÈÉúÈĂÉ 

Ƙ. ÅèóâìâóãÃîÈĀäÈÛòÚÕóæĂÉ 

ƙ. ÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä (Integrated Marketing Communication) 

ƚ. ØåêÐöØöćÿÂöćãèÃ­îÈÂòÛÂóäèõÉòã 

ƛ. ëøćîëòÈÅâîîÚăæÚ° (Social Network) 

Ɯ. ÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 

Ɨ. ØåêÏöĀäÈÉúÈĂÉ 

ĀäÈÉúÈĂÉ (Motivation) Åøî ëõćÈÌ÷ćÈÅèÛÅùâßåÖõÂääâÃîÈâÚùêã° ØöćÿÂõÕÉóÂÅèóâÖ­îÈÂóä 

(Needs) ßæòÈÂÕÕòÚ (Drives) ìäøî ÅèóâÜäóä×Úó (Desires) ßãóãóâÕõĈÚäÚ ÿßøćîĂì­ÛääæùÝæÖóâ

èòÖ×ùÜäñëÈÅ° Ì÷ćÈîóÉÉñÿÂõÕâóÖóâÙääâËóÖõìäøîÿÂõÕÉóÂÂóäÿäöãÚäú­ÂĆăÕ­ ĀäÈÉúÈĂÉÿÂõÕÉóÂëõćÈÿä­óØòĈÈ

áóãĂÚĀæñáóãÚîÂÖòèÛùÅÅæÚòĈÚąÿîÈáóãĂÚăÕ­ĀÂ¬ Åèóâäú­ë÷ÂÖ­îÈÂóä ìäøîÃóÕîñăäÛóÈîã¬óÈ É÷È

ÿÜĆÚßæòÈËòÂÉúÈ ìäøîÂäñÖù­ÚĂì­âÚùêã°ÜäñÂîÛÂõÉÂääâÿßøćîØÕĀØÚëõćÈØöćÃóÕìäøÂóäÚòĈÚ ë¬èÚ

áóãÚîÂăÕ­ĀÂ¬ ëõćÈĂÕÂĆÖóâØöćâóÿä¬Èÿä­ó ÚČóË¬îÈØóÈ Āæñâóÿëäõâëä­óÈÅèóâÜäóä×ÚóĂÚÂõÉÂääâĂÚ

ÖòèâÚùêã°ÜäñÂîÛ Ì÷ćÈĀäÈÉúÈĂÉÚöĈîóÉÿÂõÕÉóÂëõćÈÿä­óáóãĂÚìäøîáóãÚîÂ ĀÖ¬ÿßöãÈîã¬óÈÿÕöãèìäøîØòĈÈ

ëîÈîã¬óÈßä­îâÂòÚăÕ­ ìäøîîöÂÅèóâìâóãÅøî ĀäÈÉúÈĂÉØČóĂì­ÿÂõÕßåÖõÂääâÌ÷ćÈÿÂõÕÉóÂÅèóâÖ­îÈÂóä

ÃîÈâÚùêã° Ì÷ćÈÅèóâÖ­îÈÂóäÿÜĆÚëõćÈÿä­óáóãĂÚØöćëČóÅòÎÂòÛÂóäÿÂõÕßåÖõÂääâ ÚîÂÉóÂÚöĈãòÈâöëõćÈÿä­óîøćÚ

ÃîÈëòÈÅâëáóß ÿË¬Ú ÂóäÛääãóÂóéØöćÿÜĆÚâõÖä ÂóäÛòÈÅòÛÃú¬ÿÃĆÎ ÂóäĂì­äóÈèòæìäøîĂì­ÂČóæòÈĂÉìäøî

ÂóäØČóÝõÕ ÅèóâßîĂÉæ­èÚÿÜĆÚ ÿìÖùÉúÈĂÉĂì­ÿÂõÕĀäÈÉúÈĂÉăÕ­ 

ØåêÏöĀäÈÉúÈĂÉĀÛ¬ÈîîÂăÕ­ ÿÜĆÚØåêÏöĂìÎ¬ăÕ­ ƚ ØåêÏö 

Ɨ.Ɨ ØåêÏößåÖõÂääâÚõãâ (Behavioral View of Motivation) 

ØåêÏöÚöĈĂì­ÅèóâëČóÅòÎÂòÛÜäñëÛÂóäÔ°ĂÚîÕöÖ (Past Experience) ØöćâöÝæÖ¬îĀäÈÉúÈĂÉ
ÃîÈ ÛùÅÅæÚòĈÚÿÜĆÚîã¬óÈâóÂ ÕòÈÚòĈÚ ßåÖõÂääâÃîÈâÚùêã°ØùÂîã¬óÈ ×­óèõÿÅäóñì°Ăì­ÕúĀæ­è ÉñÿìĆÚè¬ó
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ăÕ­äòÛîõØÙõßæØöćÿÜĆÚ ĀäÈÉúÈĂÉâóÉóÂÜäñëÛÂóäÔ°ĂÚîÕöÖÿÜĆÚë¬èÚâóÂ āÕãÜäñëÛÂóäÔ°ĂÚÕ­óÚÕö
ĀæñÂæóãÿÜĆÚĀäÈÉúÈĂÉ ØóÈÛèÂØöćë¬ÈÝæ 

ÿä­óĂì­âÚùêã°âöÅèóâÖ­îÈÂóäĀëÕÈßåÖõÂääâĂÚØõéØóÈÚòĈÚâóÂãõćÈÃ÷ĈÚ ØåêÏöÚöĈÿÚ­Ú 
ÅèóâëČóÅòÎÃîÈëõćÈÿä­óáóãÚîÂ (Extrinsic Motivation) 

Ɨ.Ƙ ØåêÏöÂóäÿäöãÚäú­ØóÈëòÈÅâ (Social Learning View of Motivation) 
ØåêÏöÚöĈÅøîĀäÈÉúÈĂÉÿÂõÕÉóÂÂóäÿäöãÚäú­ØóÈëòÈÅâ Âóäëä­óÈÿîÂæòÂêÔ° āÕãÿÊßóñîã¬óÈ

ãõćÈÂóäÿæöãÚĀÛÛ (Identification and Imitation) ÉóÂÛùÅÅæØöćÖÚÿîÈËøćÚËâ ìäøîÅÚØöćâöËøćîÿëöãÈĂÚ
ëòÈÅâ ÿÜĆÚĀäÈÉúÈĂÉØöćëČóÅòÎĂÚÂóäĀëÕÈßåÖõÂääâÃîÈÛùÅÅæ 

Ɨ.ƙ ØåêÏößùØÙõÚõãâ (Cognitive View of Motivation) 
ØåêÏöÚöĈÅøîĀäÈÉúÈĂÉĂÚÂóäÂäñØČóĂì­ßåÖõÂääâÃîÈâÚùêã° Ã÷ĈÚîãú¬ÂòÛÂóääòÛäú­ 

(Perceive) ëõćÈÖ¬óÈąØöćîãú¬äîÛÖòè āÕãîóéòãÅèóâëóâóä×ØóÈÜòÎÎóÿÜĆÚëČóÅòÎ âÚùêã°ÉñÖ­îÈîóéòã
ÃÛèÚÂóäÕúÕÌ÷â (Assimilation) ĀæñÂóäÜäòÛ (Accommodation) ÅèóâĀÖÂÖ¬óÈÃîÈÜäñëÛÂóäÔ°Øöć
ăÕ­äòÛâóĂìâ¬Ăì­ÜäñëÛÂóäÔ°ÿÕõâÃîÈÖÚ Ì÷ćÈÂóäÜäòÛĂÚæòÂêÔñÚöĈÉñÖ­îÈîóéòãëÖõÜòÎÎóÿÜĆÚ
ßøĈÚÑóÚØöćëČóÅòÎ ØåêÏöÚöĈÿÚ­ÚÿäøćîÈĀäÈÉúÈĂÉáóãĂÚ (Intrinsic Motivation) ÚîÂÉóÂÚòĈÚØåêÏöÚöĈãòÈĂì­
ÅèóâëČóÅòÎÂòÛÿÜ­óìâóãĀæñÂóäèóÈĀÝÚèòÖ×ùÜäñëÈÅ° ØåêÏöÚöĈĂì­ÅèóâëČóÅòÎÂòÛäñÕòÛÃîÈÅèóâ
ÅóÕìèòÈ (Level of Aspiration) āÕãÂæ¬óèè¬óÅÚÿäóâöĀÚèāÚ­âØöćÉñÖòĈÈìäøîÅèóâÅóÕìèòÈÃîÈÖÚÿîÈ
Ăì­ëúÈÃ÷ĈÚ ÿâøćîØČóÈóÚìÚ÷ćÈëČóÿäĆÉ ĀæñÖäÈÂòÚÃ­óâ ÅøîÉñÖòĈÈÅèóâÅóÕìèòÈÃîÈÖÚÿîÈÖČćóæÈ ÿâøćîÿÃó
ØČóÈóÚæ­âÿìæè 

Ɨ.ƚ ØåêÏöâóÚùêãÚõãâ (Humanistic View of Motivation) 
ĀÚèÅèóâÅõÕÚöĈÿÜĆÚÃîÈâóëāæè° (Maslow) ØöćăÕ­îÙõÛóã×÷ÈæČóÕòÛÅèóâÖ­îÈÂóäÃîÈ

âÚùêã°āÕãØöćÅèóâÖ­îÈÂóäÉñÿÜĆÚ ÖòèÂäñÖù­ÚĂì­âÚùêã°ĀëÕÈßåÖõÂääâÿßøćîăÜëú¬ÅèóâÖ­îÈÂóäÚòĈÚ ØČó
Ăì­âÚùêã°ăâ¬ÉČóÿÜĆÚÖ­îÈëøÛßåÖõÂääâÿæã ÕòÈÚòĈÚ ×­óÿÃ­óĂÉÅèóâÖ­îÈÂóäÃîÈâÚùêã°ÂĆëóâóä× îÙõÛóã
×÷ÈÿäøćîÈĀäÈÉúÈĂÉÃîÈâÚùêã°ăÕ­ÿË¬ÚÿÕöãèÂòÚ 

Ƙ. ÅèóâìâóãÃîÈĀäÈÛòÚÕóæĂÉ 

ĀäÈÛòÚÕóæĂÉ (Inspiration) ìâóã×÷È ßæòÈîČóÚóÉĂÚÖÚÿîÈËÚõÕìÚ÷ćÈ ØöćĂË­ĂÚÂóä
ÃòÛÿÅæøćîÚÂóäÅõÕĀæñÂóäÂäñØČó ÿßøćîĂì­ÛääæùÿÜ­óìâóãØöćÖ­îÈÂóä āÕãăâ¬Ö­îÈîóéòãĀäÈÉúÈĂÉ 
(Motivation) áóãÚîÂÂ¬îĂì­ÿÂõÕ ĀäÈÉúÈĂÉÃ÷ĈÚáóãĂÚÉõÖĂÉÿëöãÂ¬îÚÿßøćîØöćÉñÂäñÖù­ÚĂì­ÿÂõÕÂóäÅõÕ
Āæñ ÂóäÂäñØČóĂÚëõćÈØöćß÷ÈÜäñëÈÅ°ÿìâøîÚÿË¬ÚÜÂÖõèõëòãÃîÈâÚùêã°ë¬èÚâóÂ è¬óëõćÈØöćÖÚÂäñØČóÚòĈÚ
ÉñãóÂëòÂĂìÎ¬ÿßöãÈĂÕ ÖÚÂĆßä­îâØöćÉñÞ¬óàòÚîùÜëääÅØòĈÈìæóãëú¬ÅèóâëČóÿäĆÉØöćÖ­îÈÂóäĂì­ÉÈăÕ­ Āâ­
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ÉñÖ­îÈÿëöãëæñÛóÈ ëõćÈÃîÈÖÚÿîÈăÜÛ­óÈ ÂĆßä­îâØöćÉñÿëöãëæñăÕ­ÿëâî ×­óÉñË¬èãÚČóâóÌ÷ćÈ
ÅèóâëČóÿäĆÉØöćÖ­îÈÂóäÚòĈÚăÕ­ÉäõÈą 

Õ­èãÿìÖùÚöĈ É÷ÈßîÉñÛ¬ÈËöĈĂì­ÿìĆÚÅèóâĀÖÂÖ¬óÈÃîÈØöćâóÃîÈÅČóëîÈÅČóăÕ­îã¬óÈËòÕÿÉÚ 
äñìè¬óÈÅČóè¬ó ́ĀäÈÉúÈĂÉµ (Motivation) ÂòÛÅČóè¬ó ́ĀäÈÛòÚÕóæĂÉµ (Inspiration) āÕãÕ­óÚÃîÈ
ĀäÈÉúÈĂÉ (Motivation) ÅøîîČóÚóÉäòÛäú­ëõćÈÿä­óØöćÿÜĆÚÿÈøćîÚăÃ îóäâÔ°ØöćÿÂõÕÃ÷ĈÚÚòĈÚÉñÿÜĆÚÖòèÛÈÂóäĂì­
ÿÂõÕßåÖõÂääâáóãÚîÂÖ¬îăÜ 

ë¬èÚĀäÈÛòÚÕóæĂÉ ÅøîîČóÚóÉîòÚÿÂõÕÉóÂÉõÖèõÎÎóÔÌ÷ćÈÿÜĆÚĀÂ¬ÚĀØ­ÃîÈÖÚÿîÈ āÕãĂË­
ÿÈøćîÚăÃ áóãĂÚÉõÖĂÉÃîÈÖÚÕ­èãÖòèÿîÈ Ì÷ćÈÿäöãÂè¬ó ́ÂóäëČóÚ÷Âäú­µ ëõćÈÚöĈÿÜĆÚÖòèÂČóìÚÕÂóäÂäñØČó 
(Conscious) îîÂâó ÅõÕÕöÉ÷ÈØČóëõćÈÕö ÅõÕăâ¬ÕöÝæÂóäÂäñØČóÉ÷ÈîîÂâóăâ¬Õö ÿäóëóâóä×äú­ÉòÂÖ­Úăâ­ āÕã
ÕúÉóÂÝæÃîÈâòÚ 

ÕòÈÚòĈÚÅèóâÅõÕ É÷ÈÿÜĆÚÖòèÂČóìÚÕÂóäÂäñØČó ÂóäÂäñØČóÂČóìÚÕîùÜÚõëòãĀæñîùÜÚõëòã
ÿÜĆÚ ÖòèÂČóìÚÕÝæÜæóãØóÈĂÚËöèõÖ 

"ĀäÈÛòÚÕóæĂÉ" ÿÜĆÚëõćÈëČóÅòÎ ÿßäóñĀäÈÛòÚÕóæĂÉØČóĂì­ÿäóâöĀäÈÃòÛÿÅæøćîÚ ĀäÈ
ÛòÚÕóæĂÉÿÜĆÚ ÃùâßæòÈØòĈÈĂÚÂóäÉùÕäñÿÛõÕĀäÂÿäõćâĀæñãòÈÅÈÿÜĆÚÿÅäøćîÈìæ¬îÿæöĈãÈÜäñÅòÛÜäñÅîÈĂì­
ÿäóØČóëõćÈÚòĈÚÉÚëČóÿäĆÉæùæ¬èÈ 

âöëùáóêõÖāÛäóÔÛØìÚ÷ćÈăÕ­Âæ¬óèè¬ó ÿ́ÃóÉñÛõÚÃ÷ĈÚÕ­èãÜÂÿìâøîÚÚÂîõÚØäöÿÃóÉñèõćÈ
Āæñăâ¬ÿìÚĆÕÿìÚøćîã ÿÃóÉñÿÕõÚĀæñăâ¬î¬îÚÿÜæöĈãµ 

ØČóăâÿÃóÉ÷ÈÿÜĆÚÿË¬ÚÚòĈÚ ĀæñîñăäØöćÿÜĆÚĀäÈØöćÃòÛÿÅæøćîÚØöćØČóĂì­ÿÃóÿÜĆÚăÕ­ ÅČóÖîÛÅøî 
Ā́äÈÛòÚÕóæĂÉµ ÿâøćîÿÃóÝú­ÚòĈÚăÕ­ßÛÂòÛÛùÅÅæØöćÿÜĆÚÖ­ÚĀÛÛìäøîëõćÈìÚ÷ćÈëõćÈĂÕØöćÿÜĆÚĀäÈÛòÚÕóæĂÉØöć
ìÚùÚĂÉÿÃó ÿÃóÂĆÉñâöÂČóæòÈÃ÷ĈÚĂìâ¬ØöćăÜăÕ­ăÂæÂè¬óĀäÈÜÂÖõ 

Ā́äÈÛòÚÕóæĂÉÉ÷ÈÿÜĆÚæâĂÖ­ ÜöÂë¬ÈĂì­ØñãóÚÃ÷ĈÚăÜëú¬Üæóãà­óµ 
ìæóãÿìÖùÂóäÔ°ĂÚËöèõÖîóÉÉñăâ¬ăÕ­ÿÜĆÚëõćÈØöćìèòÈ ÛóÈîã¬óÈîóÉÉñØČóĂì­äú­ë÷ÂØ­î×îã

ĀæñîóÉÉñÛîÂÖòèÿîÈè¬ó Ø­îăÕ­ĀÖ¬îã¬ó×îã ìóÂÉñ×îãÂĆÃîĂì­×îãÿßøćîÖòĈÈìæòÂëú­Ö¬îăÜ 
Āâ­Éñæ­âÂĆæùÂăÕ­ îã¬óæ­âÿæõÂ ÿßäóñÅÚØöćæ­âÿìæè ÅøîÅÚØöćæ­âÿæõÂăÜÂ¬îÚØöćÉñÿìĆÚÝæ

ÃîÈÅèóâëČóÿäĆÉè¬óâöÅèóâëùÃÿßöãÈĂÕ ÿâøćîÿäóăÕ­âóĂÚÅèóâ  

ƙ. ÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä (Integrated Marketing Communication) 

ƙ.Ɨ ÅèóâìâóãÃîÈÂóäëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóä (IMC) 
āÛèöćĀæñÅÔñ (éõäõèääÔ,ƘƛƚƗ î­óÈîõÈÉóÂ āÛèöćĀæñÅÔñ,ƗƟƟƛ,p.ƛ) ăÕ­Âæ¬óèè¬óÂóä

ÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÝëâÝëóÚ (Integrated Marketing Communication, IMC) ìâóã×÷È 
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ÂóäØöćÛäõêòØìÚ÷ćÈëóâóä×ÝëâÝëóÚÂóäëøćîëóäÂóäÖæóÕìæóãÿÅäøćîÈâøîÿßøćîë¬ÈÃ¬óèëóäÿÂöćãèÂòÛ
îÈÅ°ÂäĀæñÝæõÖáòÔÒ°ăÕ­îã¬óÈËòÕÿÉÚāÕãâöÅèóâÿÜĆÚîòÚìÚ÷ćÈîòÚÿÕöãèÂòÚĀæñÉòÛĂÉæúÂÅ­ó 

ÿëäö èÈê°âÔÒó (ƘƛƚƖ, ìÚ­óƘƞ-ƘƟ) Ăì­ÅèóâìâóãÃîÈÂóäëøćîëóäÂóäÖæóÕ (Integrated 
Marketing Communication) ìâóã×÷È ÂäñÛèÚÂóäÃîÈÂóäßòÓÚóĀÝÚÈóÚÂóäëøćîëóäÂóäÖæóÕØöć
Ö­îÈĂË­ÂóäÉúÈĂÉìæóãäúÜĀÛÛÂòÛÂæù¬âÿÜ­óìâóãîã¬óÈÖ¬îÿÚøćîÈ IMC ÿÜ­óìâóãÅøîÂóäØöćâù¬Èëä­óÈ
ßåÖõÂääâÃîÈÂæù¬âÿÜ­óìâóãĂì­ëîÕÅæ­îÈÂòÛÅèóâÖ­îÈÂóäÃîÈÖæóÕ  āÕãÂóäßõÉóäÔóèõÙöÂóäëøćî
ëóäÖäóëõÚÅ­óÿßøćîĂì­Ýú­ÛäõāáÅÿÜ­óìâóãăÕ­äú­ÉòÂëõÚÅ­óØöćÉñÚČóăÜëú¬Åèóâäú­ÅèóâÅù­ÚÿÅãĀæñÅèóâ
ÿËøćîâòćÚĂÚëõÚÅ­óãöćì­îĂÕãöćì­îìÚ÷ćÈÌ÷ćÈIMC ÿÜĆÚèõÙöÂóäßøĈÚÑóÚĂÚÂóäëČóäèÉØåêÏöĀÚèÅèóâÅõÕÃîÈ
ÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä 

ĀÚèÅèóâÅõÕÃîÈÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä (Integrated Communication, 
IMC) ÂóäëøćîëóäÕ­èãèõÙöẤóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóäµÿÜĆÚÂæãùØÙ°èõÙöÂóäëøćîëóäĀÚèĂìâ¬Øöć
ìæóãáóÅÙùäÂõÉÚõãâÚČóâóĂË­ÂòÚîã¬óÈÂè­óÈÃèóÈÿßøćîĂì­ÿÃ­ó×÷ÈÝú­ÛäõāáÅÿÜ­óìâóãĂì­ăÕ­âóÂØöćëùÕ āÕã
ÉùÕâù¬ÈìâóãëúÈëùÕ Åøî ÿßøćîëä­óÈáóßßÉÚ°āÕãäèâÃîÈëõÚÅ­ó ÛäõÂóä ĀæñîÈÅ°Âä Ì÷ćÈëóâóä×ëä­óÈ 
áóßßÉÚ°ÿËõÈÛèÂĂì­ÿÂõÕÃ÷ĈÚĂÚĂÉÃîÈÝú­ÛäõāáÅăÕ­ÂĆÉñÿÜĆÚÿÅäøćîÈâøîëČóÅòÎØöćË¬èãëÚòÛëÚùÚÈóÚÕ­óÚ 
ÂóäÖæóÕÂóäÃóãĀæñÿÜĆÚØöćâóÃîÈãîÕÃóãÌ÷ćÈë¬ÈÝæ×÷ÈÂóäÿÖõÛāÖÃîÈÙùäÂõÉ Ö¬îÿÚøćîÈăÜ×÷È 
ÅèóâëČóÿäĆÉĂÚÂóäßòÓÚóÿéäêÑÂõÉāÕãäèâÃîÈÜäñÿØéÕ­èã(ÿëäö èÈê°âÔÒó,ƘƛƚƝ) 

 ƙ.Ɨ.Ɨ ÂóäāÇêÔó (Advertising) 
 ìâóã×÷È ÂóäĂË­ëøćîÜäñÿáØÖ¬óÈą Øöćëóâóä×ë¬ÈÚČóÃ¬óèëóäăÜëú¬Ýú­äòÛëóäăÕ­îã¬óÈ 

Øòćè×÷ÈáóãĂÚäñãñÿèæóîòÚäèÕÿäĆèÝ¬óÚëøćîâèæËÚ îòÚăÕ­ĀÂ¬ āØäØòéÚ° ìÚòÈëøîßõâß°ÚõÖãëóä èõØãù 
ĀæñëøćîÿÊßóñÂõÉ ăÕ­ĀÂ¬ Ü­óãāÇêÔóÂæóÈĀÉ­È āÛäËòèä° ĀÝ¬ÚßòÛ āÜëÿÖîä° 

 ƙ.Ɨ.Ƙ ÂóäÜäñËóëòâßòÚÙ° (Public Relation) 
 ÂóäÖõÕÖ¬îëøćîëóäÃîÈîÈÅ°ÂóäÂòÛÂæù¬âÖ¬óÈąØöćâöÝæÂäñØÛÖ¬îÅèóâëČóÿäĆÉÃîÈ

îÈÅ°Âóä ăâ¬è¬óÉñÿÜĆÚÝú­ÃóãÜòÉÉòãÂóäÝæõÖ  Ýú­×øîìù­ÚìäøîæúÂÅ­ó  āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćîëä­óÈØòéÚÅ
èóâÿËøćî ĀæñáóßæòÂêÔ°ØöćÕöÖ¬îîÈÅ°ÂóäìäøîÝæõÖáòÔÒ°  ÖæîÕÉÚÿÜĆÚÂóäĂì­Åèóâäú­ĂÚÿäøćîÈĂÕÿäøćîÈ
ìÚ÷ćÈ ìäøîĀÂ­ăÃÃ­îÝõÕßæóÕĂÚÿäøćîÈĂÕÿäøćîÈìÚ÷ćÈ 

 ƙ.Ɨ.ƙ Âóäë¬ÈÿëäõâÂóäÃóã (Sale Promotion) 
 ÿÜĆÚÿÅäøćîÈâøîäñãñëòĈÚÿßøćîÂäñÖù­ÚĂì­ÿÂõÕÂóäÌøĈîìäøîÃóãÝæõÖáòÔÒ°ëõćÈØöćÉúÈìäøîÿÜĆÚ

ĂÉØöćâöÅùÔÅ¬óßõÿéêØöćÂäñÖù­ÚìÚ¬èãÈóÚÃóã, Ýú­ÉòÕÉČóìÚ¬óã ìäøîÝú­ÛäõāáÅÅÚëùÕØ­óã āÕãâöÉùÕâù¬Èìâóã
ÿßøćîĂì­ÿÂõÕÂóäÃóãĂÚØòÚØöØòÚĂÕ (Belch & Belch, ƘƖƖƗ, p.ƗƗ) ìäøîÿÜĆÚÿÅäøćîÈâøîÂäñÖù­ÚÅèóâ
Ö­îÈÂóäÌ÷ćÈØöćĂË­ëÚòÛëÚùÚÂóäāÇêÔóĀæñÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã (Etzel, walker& Stanton, 
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ƘƖƖƗ, p.ƗƗ) Ì÷ćÈëóâóä×ÂäñÖù­ÚÅèóâëÚĂÉØČóĂì­ÿÂõÕÂóäØÕæîÈĂË­ìäøîÂóäÌøĈîāÕãæúÂÅ­óÅÚëùÕØ­óã
ìäøîÛùÅÅæîøćÚąĂÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã 

 ƙ.Ɨ.ƚ ÂóäÃóãāÕãßÚòÂÈóÚÃóã (Personal Selling) 
 ìâóã×÷È äúÜĀÛÛÂóäÖõÕÖ¬îëøćîëóäÉóÂÝú­ë¬ÈëóäăÜãòÈÝú­äòÛÃ¬óèëóäāÕãÖäÈ îóÉ

ÿäöãÂè¬óÿÜĆÚÂóäÖõÕÖ¬îëøćîëóääñìè¬óÈÛùÅÅæ Ýú­ë¬ÈÃ¬óèëóäÉñëóâóä×äòÛäú­ĀæñÜäñÿâõÚÝæÉóÂÝú­äòÛ
Ã¬óèëóäăÕ­ØòÚØö ÂóäÃóãāÕãßÚòÂÈóÚÃóã×øîÿÜĆÚëøćîØöćëČóÅòÎâóÂ (ÿëäö èÈê°âÔÒó,ƘƛƚƝ) 

 ƙ.Ɨ.ƛ ÂóäĂË­ÿÅäøîÃ¬óãÂóäëøćîëóäØóÈîõÿæĆÂØäîÚõÂë° (Internet) 
 ÿÜĆÚäñÛÛÿÅäøîÃ¬óãÅîâßõèÿÖîä°ÿÅäøîÃ¬óãìÚ÷ćÈ Ì÷ćÈÖõÕÖ¬îÿËøćîÈāãÈÂòÚÿÜĆÚÿÅäøîÃ¬óã 

ĂìÎ¬ Āæñëóâóä×ë¬ÈÃ­îâúæÃ¬óèëóä×÷ÈÂòÚăÕ­îã¬óÈÂè­óÈÃèóÈ 
 ƙ.Ɨ.Ɯ ÂóäÖæóÕĀÛÛăèäòæ (Viral Marketing) ìäøîÜóÂÖ¬îÜóÂ 
 ÂóäÖæóÕĀÛÛăèäòæ ÅøîÿØÅÚõÅØóÈÂóäÖæóÕîã¬óÈìÚ÷ćÈ Social ØöćĂË­ Network Øöćâö

îãú¬Â¬îÚĀæ­è âóÿëäõâëä­óÈ Ăì­ÿÂõÕÂóäßÛÿìĆÚÖäóëõÚÅ­ó (Brand Awareness) ìäøîØČóÿßøćî 
èòÖ×ùÜäñëÈÅ°îøćÚą ØóÈÂóäÖæóÕāÕãæòÂêÔñÂóäÂäñÉóãÃ¬óèëóä ĂÚĀÛÛ Viral Marketing ÉñÿÜĆÚ
æòÂêÔñÿìâøîÚÂóäÛîÂĀÛÛÜóÂÖ¬îÜóÂ ÿßöãÈĀÖ¬è¬óĂÚãùÅÚöĈëøćîîõÚÿØîä°ÿÚĆÖÿîøĈîĂì­ÂóäÖæóÕĀÛÛ 
ăèäòæ ÂäñÉóãÖòèăÕ­ÿäĆèÂè¬óĀÖ¬Â¬îÚâóÂ 

 Viral Marketing ÚòĈÚâößæòÈ âöÚČĈóìÚòÂĂÚÂóäëä­óÈÅèóâÿËøćî×øîâóÂÂè¬óāÇêÔó
ĀÛÛ îøćÚ ą ÿßäóñè¬óâöÂóäãøÚãòÚāÕãÿßøćîÚą ÃîÈÝú­äòÛÿîÈ ÿßäóñâòÂÉñÿÜĆÚÂóäë¬ÈÖ¬îìäøîÛîÂÖ¬î 
āÕãĂË­ îöÿâæ° ÂóäăÜPost ăè­ĂÚBlog ìäøîSocial Network ÃîÈÖÚÿîÈ ßîÿßøćîÚâóÿìĆÚ ÂĆÅ¬îÚÃ­óÈÉñ 
ãõÚãîâØöćÉñÕúî¬óÚ ìäøîàòÈ Ã­îÅèóâìäøîÃ¬óèëóäÚòĈÚÚòćÚÿîÈ 

 Viral Marketing ăâ¬ÉČóÿÜĆÚØöćÉñÖ­îÈĂË­Ë¬îÈØóÈØóÈîõÚÿØîä°ÿÚĆÖÿØ¬óÚòĈÚãòÈëóâóä×
ÿÝãĀßä¬ÂäñÉóãăÜÖóâëøćîTraditional Media ÿË¬ÚØöèö ìÚòÈëøîßõâß° ăÕ­ÿË¬ÚÂòÚ (www.keng.com, 
Ƙƛƛƙ) 

 ƙ.Ɨ.Ɲ ÂóäÖæóÕØóÈÖäÈ (Direct Marketing) 
 ìâóã×÷È ÂóäÖõÕÖ¬îëøćîëóäÃîÈÛäõêòØăÜãòÈæúÂÅ­óÂæù¬âÿÜ­óìâóãāÕãÖäÈÿßøćîĂì­

ăÕ­äòÛÂóäÖîÛëÚîÈ ÂóäÖæóÕØóÈÖäÈăâ¬ăÕ­âöÿßöãÈĀÖ¬Âóäë¬ÈÉÕìâóãØóÈÖäÈ ìäøîë¬È ĀÅÖÖóæĆîÂ
ëòćÈëõÚÅ­óØóÈăÜäêÔöã° ĀÖ¬ÿÂöćãèÃ­îÈÂòÛÂõÉÂääâØöćìæóÂìæóã îóØõ ÂóäÉòÕÂóäÑóÚÃ­îâúæÂóäÃóãÖäÈ 
ÂóäÖæóÕØóÈāØäéòßØ° ÂóäāÇêÔóØöćÖîÛëÚîÈāÕãÖäÈÝ¬óÚÉÕìâóãØóÈÖäÈ îõÚÿÖîä°ÿÚÖ Āæñëøćî
ëõćÈßõâß° ìäøîëøćîāØäØòéÚ°îøćÚą ÛóÈÛäõêòØăâ¬ăÕ­ĂË­Ë¬îÈØóÈÂóäÖæóÕîøćÚą ÚîÂÉóÂĂË­Ë¬îÈØóÈÂóä
ÃóãîõëäñĂÚÂóäÃóãëõÚÅ­óāÕãÖäÈăÜãòÈæúÂÅ­ó (Kotler, ƘƖƖƙ, P. ƜƙƗ) 

 ƙ.Ɨ.ƞ ÂóäÖæóÕāÕãÂóäÉòÕÂóäÉòÕÂõÉÂääâßõÿéê (Event marketing) 
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 ÿË¬Ú ÂóäÜäñÂèÕ, ÂóäĀÃ¬ÈÃòÚ, ÂóäÊæîÈ, ÂóäÿÜõÕÖòèëõÚÅ­óĂìâ¬ Ì÷ćÈÿÜĆÚèõÙöØöćÚõãâ 
âóÂĂÚÜòÉÉùÛòÚÿßäóñÿÜĆÚÂóäëøćîëóäÂóäÖæóÕØöćëóâóä×ÉúÈĂÉĂì­Ýú­ÛäõāáÅÿÃ­óâóâöë¬èÚä¬èâăÕ­ Āæñ
ëóâóä×èòÕÝæăÕ­Õ­èãÉČóÚèÚÃîÈÝú­ØöćÿÃ­óâóâöë¬èÚä¬èâĂÚÂõÉÂääâ (ÿëäö èÈê°âÔÒó,ƘƛƚƝ)  

 ƙ.Ɨ.Ɵ ÂóäĂË­ÝæõÖáòÔÒ°ÿÜĆÚëøćî (Merchandising) 
 ÿÜĆÚÂóäÉòÕØČóèòëÕùëõćÈÃîÈÃ÷ĈÚâó Ì÷ćÈèòëÕùëõćÈÃîÈÿìæ¬óÚòĈÚâöÃ¬óèëóäÿÂöćãèÂòÛëõÚÅ­óîãú¬ 

Õ­èãîóÉÉñÿÜĆÚāæāÂ­ ÖäóëõÚÅ­ó ÅČóÃèòÎ ÝæõÖáòÔÒ° ÿìæ¬óÚöĈÉñÿÜĆÚÿëâøîÚëøćîÿÅæøćîÚØöć (Moving- 
Media) Ì÷ćÈÂ¬îĂì­ÿÂõÕÂóäëøćîëóäÖäóëõÚÅ­ó (Brand Contact) ăÕ­ÿÜĆÚîã¬óÈÕö(ÿëäö èÈê°âÔÒó,ƘƛƚƝ) 
ÿìÖùÝæØöćØČóĂì­ÚòÂÂóäÖæóÕĂì­ÅèóâëČóÅòÎÂòÛÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóäÿßõćâÃ÷ĈÚ 

 ÂóäëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä×úÂÚČóăÜĂË­ĂÚÂóäÂČóìÚÕÂæãùØÙ°Āæñ
ĀÝÚÂóäëøćîëóä ØóÈÂóäÖæóÕÃîÈÛäõêòØÖ¬óÈą ØòĈÈÃÚóÕĂìÎ¬ĀæñÃÚóÕÿæĆÂØòĈÈØöćâöæúÂÅ­óÿÜ­óìâóã
ÿÜĆÚæúÂÅ­óØòćèăÜ ìäøîìÚ¬èãÈóÚ îÈÅ°ÂóäÖ¬óÈąÌ÷ćÈÂóäÿÜæöćãÚĀÜæÈÚöĈÿäõćâÖ­ÚâóÖòĈÈĀÖ¬ØéèääêØöć ƟƖ
āÕãâöÿìÖùÝæØöćëČóÅòÎìæóãÜäñÂóäØöćØČóĂì­ÛäõêòØÖ¬óÈą ÜäñãùÂÖ°ĂË­Âóä ëøćîëóäÂóäÖæóÕĀÛÛÛúäÔó
ÂóäÕòÈÚöĈ 

 ÛäõêòØÿìæ¬óÚöĈÿÃ­óĂÉĀæñÖäñìÚòÂ×÷ÈÜäñāãËÚ°ØöćÉñăÕ­äòÛÉóÂÂóäÜäñëâÜäñëóÚ
Âæ ãùØÙ°ÂóäÖõÕÖ¬îëøćîëóäìæóãèõÙöÿÃ­óÕ­èãÂòÚâóÂÂè¬óØöćÉñĂË­ÿßöãÈÂæãùØÙ°ĂÕÂæãùØÙ°ìÚ÷ćÈÕ­èãÂóä 
ÜäñëóÚÂæãùØÙ°ÂóäëøćîëóäÂóäÖæóÕÿÃ­óÕ­èãÂòÚ ÛäõêòØëóâóä×ìæöÂÿæöćãÈÅèóâÌČĈóÌ­îÚĀæñëóâóä× 
ĂË­ÜäñāãËÚ°ÉóÂÂóäÜäñëâÜäñëóÚÂòÚÃîÈÿÅäøćîÈâøîÂóäë¬ÈÿëäõâÂóäÖæóÕëúÈØöćëùÕ 

 âöÂóäÿÜæöćãÚĀÜæÈÃîÈëáóèñĀèÕæ­îâĂÚÂóäÕČóÿÚõÚÙùäÂõÉØČóĂì­ÚòÂÂóäÖæóÕÖ­îÈ 
ÜäòÛÖòèĂì­ÿÃ­óÂòÛë×óÚÂóäÔ°ØöćâöÂóäÿÜæöćãÚĀÜæÈ É÷ÈØČóĂì­âöÂóäÜäñãùÂÖ°ĂË­ ÂóäëøćîëóäÂóäÖæóÕ 
ĀÛÛÛúäÔóÂóäâóÂÃ÷ĈÚ ÂóäÿÜæöćãÚĀÜæÈÿìæ¬óÚöĈăÕ­ĀÂ¬ ÂóäÿÜæöćãÚĀÜæÈØóÈÕ­óÚÜäñËóÂääúÜĀÛÛ
ÂóäÕČóäÈËöèõÖ ÂóäĂË­ëøćî ĀæñäúÜĀÛÛÂóäÌøĈîìäøîÿæøîÂÌøĈîëõÚÅ­óÃîÈæúÂÅ­ó 

ƙ.Ƙ ØòéÚñÂóäèóÈĀÝÚ 
ÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóä×øîÿÂÔÒ°ĀÚèÅèóâÅõÕ ƛ ÜäñÂóä Åøî 

(ÿëäö èÈê°âÔÒó,ƘƛƚƖ, ìÚ­óƘƞ-ƘƟ.) 
ƙ.Ƙ.Ɨ ÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóäÉñĂË­ÂóäÖõÕÖ¬îëøćîëóäìæóã

äúÜĀÛÛ ÂòÛæúÂÅ­óÌ÷ćÈîãú¬áóãĂÖ­ĀÝÚÿÕöãèÂòÚĀæñÉùÕâù¬ÈìâóãÿÕöãèÂòÚÂóäÖõÕÖ¬îëøćîëóäØóÈ
ÂóäÖæóÕĀÛÛÛúäÔóÂóäÖäñìÚòÂè¬óÛùÅÅæëñëâÃ­îâúæÖæîÕÿèæóĀæñÃ­îâúæØöćëñëâÉñâö
ÝæÖ¬îßåÖõÂääâÂóäÌøĈî ÕòÈÚòĈÚÉ÷ÈÅèäâöÂóäÜ­îÚÃ­îâúæĂì­ÂòÛæúÂÅ­óÕ­èãèõÙöÂóäÖ¬óÈąÕòÈÚöĈ 

 ƙ.Ƙ.Ɨ.Ɨ ÂóäāÇêÔó 
 ƙ.Ƙ.Ɨ.Ƙ ÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã 
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 ƙ.Ƙ.Ɨ.ƙ Âóäë¬ÈÿëäõâÂóäÃóã 
 ƙ.Ƙ.Ɨ.ƚ ÂóäÜäñËóëòâßòÚÙ° 
 ƙ.Ƙ.Ɨ.ƛ ÂóäÖæóÕØóÈÖäÈ 
 ƙ.Ƙ.Ɨ.Ɯ ÂóäÖæóÕĀÛÛÜóÂÖ¬îÜóÂ 
 ƙ.Ƙ.Ɨ.Ɲ ÿÅäøćîÈâøîÂóäÖõÕÖ¬îëøćîëóäîøćÚą 
ƙ.Ƙ.Ƙ ÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóäÉñÿäõćâÖ­ÚØöćæúÂÅ­óăâ¬ĂË¬ÝæõÖáòÔÒ° 

ÉùÕÿäõćâÖ­ÚĂÚÂóäÖõÕÖ¬îëøćîëóäÃîÈÝæõÖáòÔÒ°ÅøîÂóäÅ­ÚìóèõÙöÂóäØöćÉñÖõÕÖ¬îëøćîëóä×÷ÈÜäñāãËÚ° 
ÿÂöćãèÂòÛæúÂÅ­óÂæù¬âÿÜ­óìâóãāÕãÿäõćâÖ­ÚØöćÅèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈæúÂÅ­ó Å­ÚìóëõćÈØöćâöÅùÔÅ¬óĂÚëóãÖó
æúÂÅ­óĀæ­èã­îÚÂæòÛăÜé÷ÂêóÅùÔëâÛòÖõÃîÈÝæõÖáòÔÒ° ÉóÂÚòĈÚÉ÷ÈäñÛùāÅäÈëä­óÈÃîÈÃ¬óèëóä 

ƙ.Ƙ.ƙ ÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóä ßãóãóâÅ­ÚìóÂóäÖõÕÖ¬îëøćîëóä
ØòĈÈØöćĂË­ ÅÚĀæñØöćĂË­ëøćî ÉóÂÉùÕÿäõćâÖ­ÚØöćè¬óæúÂÅ­óØùÂÅÚØöćÅèóâÿÜĆÚÿîÂæòÂêÔ° ÕòÈÚòĈÚÉ÷ÈÖ­îÈ
ÖîÛëÚîÈ Âóä 

 ƙ.Ƙ.ƙ.Ɨ  Ýú­ĂË­ØöćáòÂÕöÖ¬îÖäóëõÚÅ­ó (Loyaland User) 
 ƙ.Ƙ.ƙ.Ƙ  Ýú­ĂË­ëõÚÅ­óÃîÈÅú¬ĀÃ¬ÈÃòÚ (Competitive User) 
 ƙ.Ƙ.ƙ.ƙ  Ýú­ĂË­ØöćÿÜæöćãÚÖäóëõÚÅ­ó (Swing User) 
ë¬èÚëČóÅòÎÃîÈÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóäîöÂÜäñÂóäìÚ÷ćÈ Åøî Âóä

ßõÉóäÔóè¬óæúÂÅ­óâöÅèóâÅõÕÿÂöćãèÂòÛÖäóëõÚÅ­óĂÚÝæõÖáòÔÒ°ËÚõÕĂÕËÚõÕìÚ÷ćÈÿÜĆÚÿÅäøîÃ¬óãÖäóëõÚÅ­ó 
(Brand Network) ĀæñÅ­ÚìóèõÙöÂóäØöćÉñÖõÕÖ¬îëøćîëóäÿÂöćãèÂòÛÖäóÿìæ¬óÚöĈÌ÷ćÈÿÜĆÚÂóäÖõÕÖ¬îëøćîëóäÂòÛ
ÖäóëõÚÅ­ó (Brand Contacts) Õ­èãÃ­îâúæÚöĈÉñÿäõćâÖ­ÚāÕãÂóäÂČóìÚÕèòÖ×ùÜäñëÈÅ°ëČóìäòÛĀÖ¬æñËÚõÕ
ÃîÈÝú­ĂË­Āæ­èÉ÷ÈĂË­ÿÅäøćîÈâøîÂóäÖõÕÖ¬îëøćîëóäØöćÿìâóñëâØöćëùÕ 

ƙ.Ƙ.ƚ ÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóäÉñëä­óÈÂóäÖõÕÖ¬îëøćîëóäĀÛÛëîÈ
ØóÈ ÂòÛæúÂÅ­óÂóäÖõÕÖ¬îëøćîëóäØóÈÂóäÖæóÕĀÛÛÛúäÔóÂóäÉñâù¬Èëä­óÈĂì­ÿÂõÕÂóäÖîÛëÚîÈÕ­óÚ 
ßåÖõÂääâæúÂÅ­ó äòÛàòÈÅèóâÅõÕÿìĆÚĀæñÅèóâÖ­îÈÂóäæúÂÅ­ó 

ƙ.Ƙ.ƛ ÂóäëøćîëóäÂóäÖæóÕ ĀæñÿÅäøćîÈâøîÂóäÖæóÕ (ƚP³s) Ăì­ëîÕÅæ­îÈÂòÚáóãĂÖ­ĀÝÚ 
ÿÕöãèÂòÚ ĀæñÛääæùÉùÕâù¬ÈìâóãÿÕöãèÂòÚāÕãĂË­ÿÅäøćîÈâøîä¬èâÂòÚ ÕòÈÚöĈ 

 ƙ.Ƙ.ƛ.Ɨ  ÝæõÖáòÔÒ° (Product) 
 ƙ.Ƙ.ƛ.Ƙ  äóÅó (Price) 
 ƙ.Ƙ.ƛ.ƙ  ÂóäÉòÕÉČóìÚ¬óã (Distribution) 
 ƙ.Ƙ.ƛ.ƚ  Marketing communication 
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ƙ.ƙ ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÂóäÖòÕëõÚĂÉÌøĈî (éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ,ƘƛƚƜ) 
ÂóäèõÿÅäóñì°ßåÖõÂääâÝú­ÛäõāáÅ(Analyzing Consumer Behavior) ÂóäèõÿÅäóñì° 

ßåÖõÂääâÝú­ÛäõāáÅÿÜĆÚÂóäÅ­ÚìóìäøîèõÉòãØöćÿÂöćãèÂòÛßåÖõÂääâÂóäÌøĈîĀæñÂóäĂË­ÃîÈÝú­ÛäõāáÅØòĈÈØöć
ÿÜĆÚÛùÅÅæÂæù¬âìäøîîÈÅ°ÂóäÿßøćîĂì­ØäóÛ×÷ÈæòÂêÔñÅèóâÖ­îÈÂóäĀæñßåÖõÂääâÂóäÌøĈîÂóäĂË­Âóä
ÿæøîÂÛäõÂóäĀÚèÅõÕìäøîÜäñëÛÂóäÔ°ØöćÉñØČóĂì­Ýú­ÛäõāáÅß÷ÈßîĂÉÅČóÖîÛØöćăÕ­ÉñË¬èãĂì­ ÚòÂÂóä
ÖæóÕëóâóä×ÂČóìÚÕÂæãùØÙ°ÂóäÖæóÕØöćëóâóä×ÖîÛëÚîÈÅèóâß÷ÈßîĂÉÃîÈÝú­ÛäõāáÅăÕ­îã¬óÈ
ÿìâóñëâ ÅČó×óâØöćĂË­ÿßøćîÅ­ÚìóæòÂêÔñßåÖõÂääâÝú­ÛäõāáÅÅøî ƜWs Āæñ ƗH Ì÷ćÈÜäñÂîÛÕ­èã 
Who? What? Why? Who? When? Where? Āæñ How? ÿßøćîÅ­ÚìóÅČóÖîÛƝÜäñÂóä ìäøî ƝOsÌ÷ćÈ 
ÜäñÂîÛÕ­èã Occupants, Objects, Objectives, Organizations, Occasions, Outlets Āæñ Operations 

ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈî (The Buying Decision Process) (ãùØÙÚóÙääâÿÉäõÎ, ƘƛƚƜ, 
ìÚ­óƘƝƗ) ÚòÂÂóäÖæóÕÉČóÿÜĆÚÖ­îÈé÷ÂêóÜòÉÉòãÖ¬óÈąØöćâöîõØÙõßæÖ¬îÝú­ÌøĈîĀæñØČóÅèóâÿÃ­óĂÉè¬ó 
Ýú­ÛäõāáÅØČóÂóäÖòÕëõÚĂÉÌøĈîÉäõÈąîã¬óÈăä āÕãÿÊßóñîã¬óÈãõćÈÖ­îÈĀãÂĀãñĂì­ăÕ­è¬óĂÅäÿÜĆÚÝú­ØČóÂóä 
ÖòÕëõÚĂÉÌøĈî äúÜĀÛÛĀæñÃòĈÚÖîÚĂÚÂäñÛèÚÂóäÌøĈîÿÜĆÚîã¬óÈăä 

ƙ.ƙ.Ɨ ÂóääòÛäú­×÷ÈÅèóâÖ­îÈÂóä ìäøî ÂóäÖäñìÚòÂ×÷ÈÜòÎìó (NeedRecognition or 
Problem Recognition) ÂóääòÛäú­×÷ÈÅèóâĀÖÂÖ¬óÈäñìè¬óÈëáóßØöćÖ­îÈÂóäĀæñëáóßÜòÉÉùÛòÚ Ì÷ćÈâóÂ
ßîØöćÉñÂäñÖù­ÚĂì­ÿÂõÕÂäñÛèÚÂóäÖòÕëõÚĂÉ (Blackwell &Miniard, ƘƖƖƗ, p.ƝƘ) ìäøîîóÉìâóã×÷È
ÅèóâÉäõÈ ØöćÝú­ÛäõāáÅØäóÛÅèóâĀÖÂÖ¬óÈäñìè¬óÈëõćÈØöćâöîãú¬ĀæñëõćÈØöćÅèäÉñÿÜĆÚ (Schiffman&Kanuk, 
ƘƖƖƖ, p.ƜƜƙ î­óÈîõÈĂÚ éõäõèääÔ ÿëäöäòÖÚ°, ƘƛƚƜ) Ì÷ćÈ×øîè¬óÿÜĆÚÃòĈÚÖîÚĀäÂÃîÈÂäñÛèÚÂóäÖòÕëõÚĂÉ 
âöëõćÈØöćÖ­îÈßõÉóäÔó ƙ ÜäñÂóäĂÚÂóääòÛäú­×÷ÈÅèóâÖ­îÈÂóä Åøî 

 ƙ.ƙ.Ɨ.Ɨ  Ã­îâúæăÕ­ÿÂĆÛăè­ĂÚÅèóâØäÈÉČó 
 ƙ.ƙ.Ɨ.Ƙ âöÅèóâĀÖÂÖ¬óÈáóãĂÚÛùÅÅæìäøîÃîÛÿÃÖÜòÉÉòãÕ­óÚÉõÖèõØãó 
 ƙ.ƙ.Ɨ.ƙ âöîõØÙõßæÉóÂëõćÈĀèÕæ­îâìäøîÜòÉÉòãëõćÈĀèÕæ­îâÕ­óÚëòÈÅâèòÓÚÙääâ 
ÂóäØČóÈóÚÿìæ¬óÚöĈØÚáóãĂÚÉõÖĂÉÃîÈĀÖ¬æñÛùÅÅæĀæñä¬èâÂòÚĂÚÂóäÂČóìÚÕÅèóâ

Ö­îÈÂóä 
ƙ.ƙ.Ƙ ÂóäÅ­ÚìóÃ­îâúæÃ¬óèëóä (Search for Information) ìäøîÂóäÅ­ÚìóÃ­îâúæÂ¬îÚÂóä

ÌøĈî (Pre-Purchase Search) ÿÜĆÚÃòĈÚØöćÝú­ÛäõāáÅăÕ­ÿäõćââöÂóäÅ­ÚìóÃ­îâúæÿÂöćãèÂòÛÅùÔëâÛòÖõÃîÈ
ÝæõÖáòÔÒ°Øöćëóâóä×ĀÂ­ÜòÎìó  ìäøîÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅăÕ­Āìæ¬ÈÃ­îâúæØöćëČóÅòÎâö 
Ƙ Āìæ¬È Åøî 

 ƙ.ƙ.Ƙ.Ɨ Āìæ¬ÈÃ­îâúæáóãĂÚ ìäøîĀìæ¬ÈÃ­îâúæØöćîóéòãÃîÛÿÃÖÕ­óÚ ÉõÖèõØãó  
 ƙ.ƙ.Ƙ.Ƙ Āìæ¬ÈÃ­îâúæáóãÚîÂ ÿÜĆÚÃ­îâúæÉóÂëøćîâèæËÚ ßÚòÂÈóÚÃóã ÂóäāÇêÔó  
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ƙ.ƙ.ƙ ÂóäÜäñÿâõÚÝæØóÈÿæøîÂ(Evaluation of Alternative) ÿâøćîÝú­ÛäõāáÅăÕ­Ã­îâúæĀæ­è
Ýú­ÛäõāáÅÉñÿÂõÕÅèóâÿÃ­óĂÉĀæñÜäñÿâõÚÝæØóÈÿæøîÂÖ¬óÈąÚòÂÂóäÖæóÕÉČóÿÜĆÚÖ­îÈäú­×÷ÈèõÙöÂóäÖ¬óÈąØöć
Ýú­ÛäõāáÅĂË­ĂÚÂóäÜäñÿâõÚÝæØóÈÿæøîÂÂäñÛèÚÂóäÜäñÿâõÚÝæăâ¬ĂË¬ëõćÈØöćÈ¬óãĀæñăâ¬ĂË¬
ÂäñÛèÚÂóäÿÕöãèØöćĂË­ÂòÛÝú­ÛäõāáÅØùÂÅÚ Āæñăâ¬ĂË¬ÿÜĆÚÝú­ÌøĈîÅÚĂÚÅÚìÚ÷ćÈĂÚØùÂë×óÚÂóäÔ°ĂÚ
ÂóäÌøĈî 

ƙ.ƙ.ƚ ÂóäÖòÕëõÚĂÉÌøĈî(Purchase Decision) ÂóäØöćÝú­ÛäõāáÅÉñÖòÕëõÚĂÉÌøĈîëõÚÅ­óÚòĈÚ ÿÃó
Ö­îÈÿÝËõÎÂòÛÅèóâÿëöćãÈè¬ó ëõÚÅ­óØöćÌøĈîăÜÚòĈÚÉñÕöÿìâøîÚÂòÛØöćāÇêÔóìäøîăâ¬ ÉñâöÅùÔáóßÅù­â äóÅó
ìäøîăâ¬ ØČóĂì­Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÖõÕîãú¬ÂòÛëõÚÅ­óØöćÖÚÿîÈâöÅèóâÿÅãËõÚ ÕòÈÚòĈÚëõÚÅ­óĂìâ¬ąØöćÉñ
ÚČóÿëÚîÖ¬îÝú­ÛäõāáÅÉñÖ­îÈìóèõÙöÉúÈĂÉĂì­Ýú­ÛäõāáÅÿÜæöćãÚĂÉĀæñÖòÕëõÚĂÉÌøĈîëõÚÅ­óÃîÈÖÚ 

ƙ.ƙ.ƛ ßåÖõÂääâáóãìæòÈÂóäÌøĈî (Post Purchase Feeling) ÿÂõÚÃ÷ĈÚìæòÈÉóÂÌøĈîìäøîĂË­
ÝæõÖáòÔÒ°ăÜĀæ­è ×­óÿÜĆÚăÜÖóâØöćÅóÕìèòÈăè­ÝææòßÙ°ÂĆÅøîÅèóâßîĂÉ (Satisfaction) ĀÖ¬×­óÝææòßÙ°
ÖČćóÂè¬óØöćÅóÕìèòÈăè­ÝæÂĆÅøîÅèóâßîĂÉ (Un-Satisfaction) 

 

ƚ. ØåêÐöØöćÿÂöćãèÃ­îÈÂòÛÂóäèõÉòã 

ƚ.Ɨ ĀÚèÅõÕÿÂöćãèÂòÛÂóääòÛäú­ÃîÈÝú­ÛäõāáÅ (Perception) 
ÂóääòÛäú­ ìâóã×÷È ÂäñÛèÚÂóäÖöÅèóâìâóãìäøîĀÜæÅèóâìâóãÃîÈâÚùêã°ØöćăÕ­ÉóÂ 

Åèóâäú­ë÷ÂëòâÝòë ÿâøćîëõćÈÿä­óâóÂäñØÛÜäñëóØëòâÝòëØòĈÈƛîòÚÜäñÂîÛÕ­èã Öó ìú ÉâúÂ æõĈÚ ĀæñÂóã 
ëòâÝòëāÕãÂóäÉČóĀÚÂ ÅòÕÿæøîÂ èõÿÅäóñì° Õ­èãäñÛÛÂóäØČóÈóÚÃîÈÖÚÿîÈÿØöãÛÿÅöãÈÂòÛ 
ÜäñëÛÂóäÔ°ÿÕõâĂÚÅèóâØäÈÉČóĂì­ÂæóãÿÜĆÚëõćÈìÚ÷ćÈëõćÈĂÕØöćâöÅèóâìâóã ë¬ÈÝæÖ¬îÂóäĀëÕÈ 
ßåÖõÂääâ ĀæñÚČóăÜĂË­ĂÚÂóäÿäöãÚäú­Ö¬îăÜ 

ÂóääòÛ (Perception) ÿÜĆÚÜäñëÛÂóäÔ°ÂóääòÛäú­ØöćÿÂõÕÃ÷ĈÚÉäõÈĂÚÃÔñØöćÉõÚÖÚóÂóäÚòĈÚ
×úÂëä­óÈÃ÷ĈÚāÕãîãú¬ĂÚÅèóâÅèÛÅùâÃîÈÉõÖĂÉ ÿÜĆÚÉõÚÖáóß Øöćăâ¬ăÕ­âöÂóääòÛäú­ÿÂõÕÃ÷ĈÚÉäõÈ āÕãÜÂÖõ
Āæ­èĂÚÅÚØòćèą ăÜÉñăâ¬âöÅèóâãóÂæČóÛóÂĂÚÂóäĀãÂëîÈëõćÈîîÂÉóÂÂòÚ ÿË¬ÚĂÚÃÔñØöćÿäó
ÉõÚÖÚóÂóä×÷Èîóìóä ÉÚ×÷ÈĀâ­è¬óîóÉÂäñÖù­ÚĂì­ÿäóìõèăÕ­ÿË¬ÚÿÕöãèÂòÛÂóäăÕ­ÿìĆÚîóìóäÉäõÈ ĀÖ¬ÿäóÂĆ
ã¬îâäú­Õöè¬óăâ¬âöîóìóäÉäõÈîãú¬Ö¬îìÚ­óÿäó 

ƚ.Ƙ äñÕòÛÂóääòÛäú­ (Stage of Perception) 
(Kraupl Taylor, ƗƟƟƜ î­óÈîõÈĂÚ îäèääÔ ÿÉäõÎÉõÖäÂääâ,ƘƛƚƟ) ăÕ­ÂČóìÚÕäñÕòÛÃòĈÚ 

Ö¬óÈą ØöćÌòÛÌ­îÚÃ÷ĈÚÖóâæČóÕòÛÃîÈÂóääòÛäú­ăè­ÕòÈÚöĈ 
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 ƚ.Ƙ.ƗField of Sensations Åøî ĂÚÂóäÿÂõÕÂóääòÛäú­Ã÷ĈÚĀÖ¬æñÅäòĈÈ ÉñâöÂóääòÛäú­Ã­îâúæ
ÿÃ­óâó âóÂÂè¬ó Ɨ îã¬óÈ ÿË¬Ú ĂÚÃÔñàòÈÂóäÛääãóã ÿäóÉñÿìĆÚØòĈÈÝú­Ûääãóã ăÕ­ãõÚÿëöãÈÃîÈÝú­Ûääãóã 
Āæñ ÿìĆÚāëÖØòéÚúÜÂäÔ°ăÜßä­îâąÂòÚĂÚÿèæóÿÕöãèÂòÚ 

 ƚ.Ƙ.Ƙ Sensory Percept Åøî ÃòĈÚÖîÚØöćâöÂóääòÛäú­Ã­îâúæÿßöãÈäúÜä¬óÈæòÂêÔñÿØ¬óÚòĈÚ 
āÕããòÈăâ âöÂóäÿØöãÛÿÅöãÈÂòÛëõćÈØöćÉÕÉČóăÕ­ ÿÜĆÚÃòĈÚÖîÚØöćãòÈăâ¬ØäóÛÅèóâìâóãèòÖ×ùëõćÈìÚ÷ćÈÿË¬ÚÿìĆÚ
Āæ­è ØäóÛĀÖ¬ÿßöãÈè¬óÿÜĆÚÝ­óØöćâöäúÜä¬óÈÿÜĆÚëöćÿìæöćãâÝøÚÝ­ó āÕãØöćãòÈăâ¬äú­è¬óØöćĀØ­ÉäõÈĀæ­èëõćÈÚòĈÚÅøîÙÈ
ËóÖõ 

 ƚ.Ƙ.ƙ Meaningful Percept Åøî ÃòĈÚÖîÚØöćâöÂóääòÛäú­ÅèóâìâóãÃîÈëõćÈÿä­ó Ì÷ćÈÃòĈÚ
ÖîÚÚöĈÖ­îÈ îóéòãÂóäÿØöãÛÿÅöãÈÂòÛëõćÈØöćÉÕÉČóăÕ­ Øöćîãú¬ĂÚÅèóâØäÈÉČó ÿË¬Ú ÿâøćîÝ­óØöćÿÜĆÚëöćÿìæöćãâÝøÚÝ­ó
ØöćÿÜĆÚĀ×Ûì­óëö āÕãâöëöÚČĈóÿÈõÚîãú¬ÖäÈÂæóÈĀ×ÛĂìÎ¬ ÜäñÂîÛÕ­èãĀ×ÛëöÃóèĀæñĀÕÈÖóâæČóÕòÛ ĂÚ
æòÂêÔñÿÜĆÚäõĈèĀÚèÚîÚ ÂĆëóâóä×äòÛäú­ăÕ­è¬óÚöćÅøîÙÈËóÖõăØã 

ƚ.ƙ ÅèóâëČóÅòÎÃîÈÂóääòÛäú­ 
 ÅèóâëČóÅòÎÃîÈÂóääòÛäú­âöÕòÈÚöĈ ÂóääòÛäú­ÿÜĆÚßøĈÚÑóÚëČóÅòÎÃîÈÂóäÿäöãÚäú­ ÂóääòÛäú­

ØČóĂì­ÿÂõÕîóäâÔ°ĀæñÅèóâäú­ë÷ÂîòÚâöÝæÖ¬îÉõÖĂÉØöćËòćèÅäóèĀæñ×óèäÂóääòÛäú­ØČóĂì­ÛùÅÅæâîÈÿìĆÚ
ÅùÔÅ¬óÃîÈëõćÈĀèÕæ­îâ Â¬îĂì­ÿÂõÕĀÚèØóÈßòÓÚó ÜäòÛÿÜæöćãÚ ÿæøîÂëää ĀæñĀãÂĀãñëõćÈÿä­óäîÛąÖòè 
 

 æòÂêÔñëČóÅòÎÃîÈÂóääòÛäú­âö Ɯ ÜäñÂóä Åøî 
 ƚ.ƙ.Ɨ Ö­îÈâößøĈÚÑóÚÃ­îâúæìäøîÅèóâäú­ĂÚÿäøćîÈÚòĈÚâóÂ¬îÚ  ìäøî×­óăâ¬âöÅèóâäú­îã¬óÈ

Ú­îãÖ­îÈâöÜäñëÛÂóäÔ°ÿÕõâĂÚÿäøćîÈÚòĈÚîãú¬Û­óÈ 
 ƚ.ƙ.Ƙ ÉñÖ­îÈÜäñÂîÛÕ­èãÃ­îèõÚõÉÊòãĂÚÃòĈÚÖîÚÃîÈÂäñÛèÚÂóääòÛäú­ ØòĈÈÚöĈÿßäóñ

ĂÚÂóäØòĈÈäòÛäú­Ö­îÈîóéòãèõÙöÂóä 
 ƚ.ƙ.ƙ èõÚõÉÊòãāÕãÂóäÖòĈÈëââÖõÑóÚìäøîÜäñÖõÕÜäñ Ö¬îÿäøćîÈąÿÃ­óÖ¬óÈÕ­èãÂòÚ 

ÿßøćîĂì­ÂóääòÛäú­ĂÚëõćÈÚòĈÚÿÂõÕÅèóâëâÛúäÔ°âóÂØöćëùÕ 
 ƚ.ƙ.ƚ ÉñÖ­îÈâöÅèóâëóâóä×ĂÚÂóäĀãñĀãñ  æòÂêÔñìäøîÅùÔëâÛòÖõØöćëČóÅòÎÃîÈ

Ã­îâúæÚòĈÚăÕ­îã¬óÈ×úÂÖ­îÈ Ì÷ćÈÉñÖ­îÈîóéòãÅèóâÉČóÉóÂÜäñëÛÂóäÔ°ÿÕõââóĂË­ 
 ƚ.ƙ.ƛ æòÂêÔñÃîÈÂóääòÛäú­ÉñÖ­îÈâöÅèóâëòâßòÚÙ°ÿËøćîâāãÈÃ­îâúæÖ¬óÈąìæóã

ÜäñÿáØ 
 ƚ.ƙ.Ɯ ÂäñÛèÚÂóäÃîÈÂóääòÛäú­Éñ Ö­îÈîóéòãÂóäÕòÕĀÜæÈÃ­îâúæÉóÂÜäñëÛÂóäÔ°

ÿÕõââóĂË­Ăì­ÿìâóñëâ ÂòÛĀÖ¬æñÿäøćîÈØöćÂČóæòÈäòÛäú­îãú¬ĂÚÃÔñÚòĈÚ ÂäñÛèÚÂóäÃîÈÂóääòÛäú­ÉñÿÜĆÚăÜ
āÕãîòÖāÚâòÖõÿÜĆÚÂóäØČóÈóÚÃîÈëâîÈĂÚÂóääòÛäú­Ã­îâúæÖ¬óÈą 
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ƛ. ëøćîëòÈÅâîîÚăæÚ° (Social Network) 

ƛ.Ɨ ÅèóâìâóãÃîÈëøćîëòÈÅâîîÚăæÚ° 
ÅøîëòÈÅâØöćÝú­ÅÚëóâóä×ØČóÅèóâäú­ÉòÂä¬èâĀÛ¬ÈÜòÚëõćÈØöćëÚĂÉĀæñëóâóä×ÿËøćîâāãÈÂòÚ

ăÕ­ ĂÚØõéØóÈĂÕØõéØóÈìÚ÷ćÈ ĂÚāæÂîõÚÿØîä°ÿÚĆÖāÕãîóéòãäúÜĀÛÛÂóäÛäõÂóä ÿäöãÂè¬ó ́ÛäõÂóä 
ÿÅäøîÃ¬óãëòÈÅâ ìäøî Social Networking Service (SNS)µ āÕãÿÜĆÚäúÜĀÛÛÃîÈÿèĆÛăÌÖ°ĂÚÂóäëä­óÈ 
ÿÅäøîÃ¬óãëòÈÅâ ëČóìäòÛÝú­ĂË­ÈóÚĂÚîõÚÿØîä°ÿÚĆÖØöćĂË­ÿÃöãÚĀæñîÙõÛóãÅèóâëÚĂÉĀæñÂõÉÂääâØöćăÕ­
ØČóĀæñÿËøćîâāãÈÂòÛÅèóâëÚĂÉĀæñÂõÉÂääâÃîÈÝú­îøćÚ äèâØòĈÈÃ­îâúæë¬èÚÖòèÛØÅèóâäúÜáóß ÝæÈóÚ 
ßÛÜñ ĀëÕÈÅèóâÅõÕÿìĆÚ ĀæÂÿÜæöćãÚÜäñëÛÂóäÔ°ìäøîÅèóâëÚĂÉä¬èâÂòÚĀæñÂõÉÂääâîøćÚą äèâ
ăÜ×÷ÈÿÜĆÚĀìæ¬ÈÃ­îâúæÉČóÚèÚâìóéóæØöćÝú­ĂË­ëóâóä×Ë¬èãÂòÚëä­óÈÿÚøĈîìóÃ÷ĈÚăÕ­ÖóâÅèóâ ëÚĂÉÃîÈ
ĀÖ¬æñÛùÅÅæìäøîÂæù¬âÛùÅÅæ 

ÜòÉÉùÛòÚâöÿèĆÛăÌÖ°ØöćĂì­ÛäõÂóäëòÈÅâîîÚăæÚ° âöÖäóÂóäÿÉäõÎÿÖõÛāÖëúÈëùÕĂÚ 
îõÚÿØîä°ÿÚĆÖĀæñâöîòÖäóÂóäÿÃ­óĂË­ÈóÚĀæñëâòÅäëâóËõÂëúÈëùÕ āÕãÿÊßóñîã¬óÈãõćÈ ÿèĆÛăÌÖ° 
MySpaceĀæñ Facebook ÚîÂÉóÂÚöĈÿèĆÛăÌÖ°ØöćĂì­ÛäõÂóäëòÈÅâîîÚăæÚ°âöìæóÂìæóãÿèĆÛăÌÖ°ÿË¬Ú 
digg, Youtube, Multiply, linkedinĀæñÿÜĆÚØöćÚõãâÂòÚâóÂØöćëùÕĂÚëòÈÅâèòãäù¬ÚăØã ÅøîHiƛ ÅÚë¬èÚ 
ĂìÎ¬âöWeb Social Network ÿÜĆÚÃîÈÖòèÿîÈ ÛóÈÅÚâóÂÂè¬ó Ɨ ÿèĆÛăÌÖ°Ã÷ĈÚăÜîã¬óÈăäÂĆÖóâÿäó
ëóâóä×ÜäñãùÂÖ°ĂË­ëòÈÅâîîÚăæÚ° ÂòÛÈóÚÕ­óÚÖ¬óÈăâ¬è¬óÉñÿÜĆÚÕ­óÚÙùäÂõÉą ìäøîÂóäÿäöãÚÂóäëîÚ
ĂÚæòÂêÔñÃîÈÂóäĀæÂÿÜæöćãÚÅèóâäú­(Knowledge Sharing) ä¬èâÂòÚ ÂóäÚČóÿëÚîÝæÈóÚ ÂóäÖõè
ìÚòÈëøîÕ­èãÂòÚìäøîĀâ­ĀÖ¬ÂäñØòćÈÂóäØČóÈóÚÂæù¬âä¬èâÂòÚ 

 
ƛ.Ƙ Âæù¬âÿèĆÛăÌÖ°Ö¬óÈą 
ÿèĆÛăÌÖ°ØöćĂì­ÛäõÂóä SocialNetwork Service (SNS) ĀÖ¬æñÿèĆÛăÌÖ°ÂĆÖ¬óÈÅõÕÅ­ÚßòÓÚó

ÿßøćîÿîóĂÉÝú­ĂË­ÂòÚîã¬óÈÖ¬îÿÚøćîÈîã¬óÈăâ¬ìãùÕãòĈÈĀæñãòÈâöàòÈÂ°ËòćÚâóÂâóã ĀÖ¬îóÉâöÉùÕÿÕ¬ÚØöćĀÖÂÖ¬óÈ
ÂòÚăÜÿßøćîÿÜĆÚÉùÕÃóãĂì­ÂòÛÿèĆÛăÌÖ°ÚòĈÚą Ì÷ćÈÿäóëóâóä×ÚČóâóÜäñãùÂÖ°ĂË­ÿèĆÛSNS ÿßøćîÿÜĆÚÿÅäøćîÈâøî
ĂÚÂóäĀæÂÿÜæöćãÚÅèóâäú­ĀæñØČóÈóÚä¬èâÂòÚăÕ­ āÕãÂæù¬â ìæòÂą ÃîÈ SNS ÿßøćîÂóäĀæÂÿÜæöćãÚÂóä
ÿäöãÚäú­ĀÛ¬ÈîîÂăÕ­ÕòÈÚöĈ 

ƛ.Ƙ.Ɨ Âæù¬âÿèĆÛăÌÖ°ÿÝãĀßä¬ ́ÖòèÖÚµÿèĆÛăÌÖ°ÿìæ¬óÚöĈĂË­ëČóìäòÛÚČóÿëÚîÖòèĀæñÿÝãĀßä¬
ÿäøćîÈäóèÃîÈÖÚÿîÈØóÈîõÚÿØîä°ÿÚĆÖìäøîÝú­ĂË­ëóâóä×ÿÃöãÚBlog ëä­óÈîòæÛòĈâäúÜÃîÈÖòèÿîÈ ëä­óÈÂæù¬â
ÿßøćîÚĂÚì­îÈÿäöãÚĀæñëä­óÈÿÅäøîÃ¬óãÿßøćîÂóäÿäöãÚäú­Ã÷ĈÚâóăÕ­  Öòèîã¬óÈÿèĆÛăÌÖ°ÜäñÿáØÚöĈÅøî 
mysfacebook,twitter 
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ƛ.Ƙ.Ƙ Âæù¬âÿèĆÛăÌÖ°ÿÝãĀßä¬ Ý́æÈóÚµÿäóëóâóä×ĂË­ÿèĆÛăÌÖ°ÿìæ¬óÚöĈĂÚÂóäÚÿëÚî
ÝæÈóÚÃîÈÖòèÿîÈ ÝæÈóÚÃîÈÂæù¬â ăÕ­ĂÚ äúÜĀÛÛÖ¬óÈ ą ăâ¬è¬óÉñÿÜĆÚèöÕöāîäúÜáóß ìäøîÿëöãÈîóÉóäã°
ëîÚØöćăÕ­ÉóÂÂóäÛòÚ Ø÷ÂĂÚËòĈÚÿäöãÚÿÜĆÚ Ö­ÚÖòèîã¬óÈÿèĆÛăÌÖ°ÜäñÿáØÚöĈÿË¬Ú Youtube, Yahoo VDO, 
Google VDO, Flickr, Multiply  

ƛ.Ƙ.ƙ Âæù¬âÿèĆÛăÌÖ°ØöćâöÅèóâëÚĂÉÖäÈÂòÚâöæòÂêÔñÿÜĆÚ Online Bookmarking ìäøî 
Social Bookmarking āÕãâöĀÚèÅõÕØöćè¬ó ĀØÚØöć ÿäóÉñØČóBookmark ÿèĆÛØöćËîÛ ìäøîÛØÅèóâäóãÈóÚ
ØöćÿÂöćãèÃ­îÈÂòÛÂóäÿäöãÚ ÿÂĆÛăè­ĂÚÿÅäøćîÈÃîÈÿäóÅÚÿÕöãèëú­ÿäó Bookmark ÿÂĆÛăè­ÛÚÿèĆÛÉñÕöÂè¬ó ÿßøćî
ÉñăÕ­ĀÛ¬ÈĂì­ÿßøćîÚÅÚîøćÚÕúăÕ­Õ­èãą ĀæñÿäóÂĆÉñăÕ­äú­Õ­èãè¬óÿèĆÛăÌÖ°ĂÕØöćăÕ­äòÛÅèóâÚõãââóÂÿÜĆÚØöć
Ú¬óëÚĂÉ āÕãÕúăÕ­ÉóÂÉČóÚèÚÖòèÿæÃØöćÿèĆÛăÌÖ° ÚòĈÚ×úÂBookmark ÿîóăè­ÉóÂëâóËõÂÅÚîøćÚą Öòèîã¬óÈ
ÿèĆÛăÌÖ°ÚöĈăÕ­ĀÂ¬ del.icio.us, Digg, Zickr ÿÜĆÚÖ­Ú 

ƛ.Ƙ.ƚ Âæù¬âÿèĆÛăÌÖ°ØöćĂË­ØČóÈóÚä¬èâÂòÚÿÜĆÚÂæù¬âSNS ØöćÿÜõÕĂì­ëâóËõÂØùÂÅÚĂÚÂæù¬âÿÃ­ó
âóÚČóÿëÚîÃ­îâúæ ÅèóâÅõÕìäøîÖ¬îãîÕ ÿäøćîÈäóèÖ¬óÈąăÕ­ Öòèîã¬óÈÿèĆÛăÌÖ°ÚöĈăÕ­ĀÂ¬ Wikipedia ÿÜĆÚ
ëóäóÚùÂäâÖ¬îãîÕ ØöćîÚùÎóÖĂì­ĂÅäÂĆăÕ­ ÿÃ­óâóË¬èãÂòÚÿÃöãÚĀæñĀÂ­ăÃÛØÅèóâÖ¬óÈą ăÕ­ÖæîÕÿèæó 
ØČóĂì­ÿÂõÕÿÜĆÚëóäóÚùÂäâîîÚăæÚ° ÃÚóÕĂìÎ¬ØöćäèÛäèâÅèóâäú­ Ã¬óèëóäĀæñÿìÖùÂóäÔ°Ö¬óÈą ăè­
âóÂâóã 

ÜòÉÉùÛòÚÿäóëóâóä×ĂË­Google Maps ëä­óÈĀÝÚØöćÃîÈÖòèÿîÈ ìäøîĀËä°ĀÝÚØöćĂì­ÅÚîøćÚ
ăÕ­ Õ­èãÉ÷ÈØČóĂì­âöë×óÚØöćëČóÅòÎ ìäøîë×óÚØöćÖ¬óÈą×úÂÜòÂìâùÕÿîóăè­ßä­îâÂòÛÃ­îâúæÃîÈë×óÚØöć
ÚòĈÚą ăè­ĀëÕÈÝæÉóÂÂóäÅ­ÚìóăÕ­îöÂÕ­èãĀæñëõćÈëČóÅòÎîöÂëõćÈìÚ÷ćÈëČóìäòÛSocial Network ÚòĈÚÂĆ Åøî 
ÿäóëóâóä×ßúÕÅùãÚČóÿëÚî ÛîÂÿæ¬óÿäøćîÈë¬èÚÖòè ĀæñÿäøćîÈäóèÂóäÿäöãÚ ÿäøćîÈäóèØöćÿäóëÚĂÉìäøî
Āâ­ĀÖ¬ÂóäØČóäóãÈóÚÃîÈÿäóĀæñÃîÈÂæù¬âÿäóăÕ­ÕòÈÚòĈÚÿäóÉ÷ÈÅèäĂË­ÜäñāãËÚ°ÉóÂîõÚÿØîä°ÿÚĆÖĀæñ 
ÿèĆÛëòÈÅâîîÚăæÚ°Ăì­ÿÂõÕÜäñāãËÚ°ĀØÚØöćÉñÚČóÿëÚîäúÜáóßë¬èÚÖòèìäøîÿäøćîÈäóèØöćăâ¬Â¬îĂì­ÿÂõÕ 
ÂóäÿäöãÚäú­ìòÚâóäèâÂæù¬âÂòÚëä­óÈëòÈÅâĀì¬ÈÂóäÿäöãÚäú­ä¬èâÂòÚāÕãÝ¬óÚÿèĆÛăÌÖ°ëòÈÅâîîÚăæÚ°Øöćâö 
Ăì­ÛäõÂóäàäöîãú¬âóÂâóãìæóÂìæóãĂÚîõÚÿØîä°ÿÚĆÖ 

ƛ.ƙ ËÚõÕÃîÈÿÅäøîÃ¬óãëøćîëòÈÅâîîÚăæÚ° 
Social Network ÅøîÂóäÖõÕÖ¬îëøćîëóäÝ¬óÚäñÛÛîõÚÿØîä°ÿÚĆÖÉÚÿÂõÕÂóäÿËøćîâāãÈÝú­ÅÚ

ÿÃ­ó Õ­èãÂòÚÿÜĆÚÿÅäøîÃ¬óãÛÚāæÂîîÚăæÚ° āÕãÿèĆÛăÌÖ°ØöćĂì­ÛäõÂóäëòÈÅâîîÚăæÚ°Éñ âößøĈÚØöćĂì­
Ýú­ÅÚÿÃ­ó âóØ óÅèóâäú­ÉòÂĀæñëä­óÈÅèóâëòâßòÚÙ°ÂòÚÝ¬óÚÛäõÂóäÿÅäøćîÈâøîÖ¬óÈąăâ¬è¬óÉñÿÜĆÚäúÜĀÛÛ
ÂóäĀëÕÈ Ã­îÅèóâ äúÜáóß áóßÿÅæøćîÚăìè ÅæõÜèöÕöāî ÉÚßòÓÚóApplication ăÜëú¬Âóäÿæ¬ÚÿÂâë°
Ý¬óÚäñÛÛ îîÚăæÚ°äñìè¬óÈÅÚĂÚëòÈÅâ ØòĈÈÚöĈÜòÉÉùÛòÚâöÿèĆÛăÌÖ°ëòÈÅâîîÚăæÚ°îãú¬ìæóãÜäñÿáØ
ĀÖÂÖ¬óÈÂòÚ ÖóâèòÖ×ùÜäñëÈÅ°ÂóäĂË­ÈóÚÌ÷ćÈĀÛ¬ÈăÕ­ ÕòÈÚöĈ  
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ƛ.ƙ.Ɨ ÿÅäøîÃ¬óãÃ­îâúæ Āìæ¬ÈÅèóâäú­ÿÜäöãÛÿëâøîÚăÕîóäöćîîÚăæÚ° Ì÷ćÈÝú­ĂË­ÉñÿÃöãÚ
ÛØÅèóâ ĀæñÃ­îâúæÃ¬óèëóäÖ¬óÈąÿÝãĀßä¬Ý¬óÚØóÈÝú­Ăì­ÛäõÂóäÿèĆÛÛæĆîÂÌ÷ćÈĀÖ¬æñÛæĆîÂÉñâöÂóäÉòÕ
äñÿÛöãÛ ÃîÈÃ­îâúæĀãÂÿÜĆÚìâèÕìâú¬ÖóâÅèóâëÚĂÉÃîÈÝú­ĂË­BloggerîóØõ.com Bloggang.com 

ƛ.ƙ.Ƙ ÿÅäøîÃ¬óãĀßä¬áóßĀæñèöÕöāîÌ÷ćÈÝú­ĂË­ëóâóä×ÿÝãĀßä¬äúÜáóß ÿëöãÈìäøîÅæõÜèöÕöāî 
ÿßøćîĂì­Ýú­ëÚĂÉÿÃ­óâóËâìäøîÕóèÚ°āìæÕăÕ­ ÿË¬ÚÿÕöãèÂòÛÂóäĂË­ëøćîèõØãùìäøîāØäØòéÚ°ĀÖ¬âöÉùÕÿÕ¬Ú 
ÖäÈØöćÝú­Ëâëóâóä×ÿÃ­óËâăÕ­ÖæîÕÿèæó îöÂØòĈÈãòÈÿäöãÂÿÃ­óËâÌČĈóăÕ­îöÂÕ­èã ÿË¬Ú 
Youtube.com,Imeem.com, Multiply. 

ƛ.ƙ.ƙ ÿÅäøîÃ¬óãĀæÂÿÜæöćãÚäúÜáóßÿÜĆÚÿèĆÛăÌÖ°Ăì­ÛäõÂóääòÛÞóÂäúÜîîÚăæÚ°ÿßøćîË¬èãĂì­ 
Ýú­ĂË­ăâ¬ëõĈÚÿÜæøîÈßøĈÚØöćìÚ¬èãÅèóâÉČóĂÚîöÂØòĈÈãòÈëóâóä×ĀæÂÿÜæöćãÚäúÜáóßÅîâßõèÿÖîä° ĀæñÿÜõÕ 
ÃóãäúÜáóßîîÚăæÚ°ăÕ­ëñÕèÂ îóØõFlickr.com Photobucket.com 

ƛ.ƙ.ƚÿÅäøîÃ¬óãÌøĈîÃóãëõÚÅ­óìäøîÜäñâúæîîÚăæÚ°ÿèĆÛăÌÖ°ØöćÿÜõÕĂì­ÛäõÂóäë¬èÚĂìÎ¬Éñ
âö æòÂêÔñÿÜĆÚÖæóÕÂæóÈîõÿæĆÂØäîÚõÂë°ØöćäèÛäèâä­óÚÅ­óîîÚăæÚ°ăè­âóÂâóãāÕãÉñâößøĈÚØöćëČóìäòÛ 
ßúÕÅùãÌ÷ćÈâòÂÉñĀÛ¬ÈÿÜĆÚìâèÕìâú¬ÖóâÜäñÿáØëõÚÅ­ó ØòĈÈÚöĈÝú­Ãóãëóâóä×ĂË­ßøĈÚØöćÚöĈÜäñÂóéÃóãìäøî 
āÇêÔóëõÚÅ­óĂÚÃÔñØöćÝú­ÌøĈîÂĆëóâóä×ĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚĀæñßúÕÅùãăÕ­ÿË¬ÚÂòÚ 

ƛ.ƙ.ƛ ÿÅäøîÃ¬óãÿßøćîÚāÕãëâóËõÂÉñâöèòÖ×ùÜäñëÈÅ°ĂÚÂóäÖõÕÖ¬îÿßøćîëä­óÈÅèóâëòâßòÚÙ°
ÂòÛ ÿßøćîÚÿÂ¬óĀæñìóÿßøćîÚĂìâ¬Ì÷ćÈë¬èÚĂìÎ¬ÉñÿÚ­ÚßúÕÅùãÂòÚØòćèăÜäñìè¬óÈÿßøćîÚāÕãÉñâöØòĈÈäúÜĀÛÛ 
Âóäë¬ÈÃ­îÅèóâáóßÚõćÈ áóßÿÅæøćîÚăìè ÅæõÜÿëöãÈ ÅæõÜèöÕöāîÌ÷ćÈÛóÈÿèĆÛăÌÖ°ăÕ­ßòÓÚóÿÅäøćîÈâøî 
Ö¬óÈąÿßøćîÿßõćâæúÂÿæ¬ÚĂì­ÂóäëøćîëóäâöëöëòÚâóÂÃ÷ĈÚÿË¬ÚÂóäë¬ÈëõÚÅ­óØöćâöîãú¬ÿÊßóñÛÚāæÂÕõÉõØòæĂì­ 
ëâóËõÂĂÚÿÅäøîÃ¬óãÂóäÿæ¬ÚÿÂâë°äñìè¬óÈëâóËõÂ āÕãÿèĆÛăÌÖ°ØöćăÕ­äòÛÅèóâÚõãâĂÚÜäñÿØéăØã 
îóØõ Facebook, Twitter, Hiƛ ÿÜĆÚÖ­Ú 

ƛ.ƙ.Ɯ ÿÅäøîÃ¬óãĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚÿÜĆÚÿèĆÛăÌÖ°ØöćĂì­Ýú­ØöćâöÅèóâëÚĂÉä¬èâÂòÚâó
ĀëÕÈ ÅèóâÅõÕÿìĆÚ Ý¬óÚÂäñÕóÚëÚØÚó(Web board) Ì÷ćÈÝú­ĂË­ëóâóä×ÖòĈÈÂäñØú­ÿßøćîÿÜõÕÜäñÿÕĆÚĂÚ
Âóä ëÚØÚó Ì÷ćÈë¬èÚĂìÎ¬ÉñÿÜĆÚÂóäĀëÕÈÅèóâÿìĆÚÿÂöćãèÂòÛÃ¬óèÅäóèÅèóâÿÅæøćîÚăìèØöćÿÜĆÚØöć
ëÚĂÉ ÿË¬ÚPantip.com, Mthai.com, Kapook.com 

ƛ.ƚ ßåÖõÂääâĀæñæòÂêÔñÂóäĂË­ÈóÚÃîÈÝú­ÛäõāáÅëòÈÅâÿÅäøîÃ¬óãîîÚăæÚ° 
(Positioning Magazine,Â.ã.ƘƛƛƘ) 
 ƛ.ƚ.Ɨ Facebook Âæù¬âÿÜ­óìâóãĀæñÂóäĂË­ÈóÚÿÜĆÚÚòÂé÷ÂêóâìóèõØãóæòã ÅÚØČóÈóÚ

ØöćâöÅèóâäú­áóêóîòÈÂåêÕöÿßäóñë¬èÚĂìÎ¬ĂË­ÖõÕÖ¬îÂòÛÿßøćîÚÞúÈÖ¬óÈÜäñÿØé Āâ­ÃÔñÚöĈÉñëóâóä×ĂË­
ÈóÚáóêóăØãăÕ­Āæ­èÂĆ Öóâ æòÂêÔñÃîÈÿÅäøîÃ¬óãë¬èÚĂìÎ¬ÉñÿÜĆÚÿßøćîÚëÚõØ ÿßøćîÚä¬èâÈóÚ āÕãÉñ
ÿÜĆÚÂóäÃî Add ĀæñäòÛ Add ÿÊßóñÅÚØöćäú­ÉòÂÿÜĆÚìæòÂ ÉČóÚèÚÝú­ĂË­ÈóÚØòćèāæÂ ƗƙƘ æ­óÚÅÚ  
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 ƛ.ƚ.Ƙ MySpaceÂæù¬âÿÜ­óìâóãĀæñÂóäĂË­ÈóÚÿÜĆÚÝú­ĂË­ÈóÚØòćèăÜØöćăâ¬Ö­îÈÂóä
àòÈÂ°ËòÚÂóäĂË­ÈóÚìèøîìèó ë¬èÚĂìÎ¬ăÕ­äòÛÅèóâÚõãâĂÚëìäòÑðÉóÚèÚÝú­ĂË­ÈóÚØòćèāæÂ ƗƗƝ æ­óÚ
ÅÚ 

 ƛ.ƚ.ƙ FriendsterÿÜĆÚëòÈÅâÿÅäøîÃ¬óãØöćĂìÎ¬ØöćëùÕĂÚÿîÿËöãâöÅæòÛÖ¬óÈą ĀãÂ Category 
îã¬óÈËòÕÿÉÚÿÜĆÚ ÿÅäøîÃ¬óãÃîÈĀàÚÅæòÛØöćĀãÂÅèóâëÚĂÉÿÊßóñÕ­óÚăÕ­ ÉČóÚèÚÝú­ĂË­ÈóÚØòćèāæÂ ƟƖ  
æ­óÚÅÚ Ýú­ĂË­ÈóÚë¬èÚĂìÎ¬ÿÜĆÚèòãƗƞ-Ƙƚ Üö (ä­îãæñ ƛƞ) 

 ƛ.ƚ.ƚ HiƛÿÜĆÚëòÈÅâÿÅäøîÃ¬óãØöćÅÚăØãÚõãâĂË­âóÂØöćëùÕāÕãÿÊßóñÂæù¬âèòãäù¬Ú Úõãâ
āßëÖ°äúÜëăÖæ° Self-Portrait ÚîÂÿìÚøîÉóÂăè­äòÂêóëòâßòÚÙ°ÂòÛÿßøćîÚÞúÈĀæ­è ãòÈßÛÂóäĂË­ÈóÚØöćÃî 
Add ÅÚĀÜæÂìÚ­óØöćÖÚÿîÈëÚĂÉĂÚìÚ­óÖóâóÂÂè¬óāÜäăàæ°ÉČóÚèÚÝú­ĂË­ÈóÚØòćèāæÂ ƛƜ æ­óÚÅÚ 

 ƛ.ƚ.ƛ MulitplyÿÕ¬ÚĂÚÿäøćîÈFile Sharing ÿÜĆÚÿÅäøîÃ¬óãāÜäÕÃîÈË¬óÈ×¬óãáóßĂÚÂóä
āËè°ĀæñßäöÿÌÚÖ° Portfolio ÉČóÚèÚÝú­ĂË­ÈóÚØòćèāæÂ ƗƗ æ­óÚÅÚ 

 ƛ.ƚ.Ɯ LikedInÂæù¬âÿÜ­óìâóãĀæñÂóäĂË­ÈóÚÿÜĆÚÚòÂÙùäÂõÉÚõãâĂË­ĂÚÂóäĀæÂÿÜæöćãÚ
Ã­îâúæÃ¬óèëóäăîÿÕöã ĀæñāîÂóëØóÈØùÂÙùäÂõÉÂè¬óƗƛƖ îùÖëóìÂääâØòćèāæÂÿÜĆÚÿÅäøîÃ¬óãëČóìäòÛÚòÂ
ĀëèÈìóāîÂóëĀæñ ÅîÚÿÚÅËòćÚ āÕãĀÖ¬æñÅÚÉñĂë¬ÝæÈóÚÅèóâëČóÿäĆÉÖ¬óÈąăè­îã¬óÈÿÖĆâØöćÉóÚèÚ
Ýú­ĂË­ÈóÚØòćèāæÂ ƙƖ æ­óÚÅÚ  

 ƛ.ƚ.Ɲ A Small WorldÿÜĆÚëòÈÅâÿÅäøîÃ¬óãÃîÈÅÚäèã ØöćßúÕÅùãÂòÚ×÷Èăæà°ëăÖæ°îòÚ
āÂ­ìäúĀæñÙùäÂõÉë¬èÚÖòèÃîÈ ßèÂÿÃó ÉñÿÜĆÚëâóËõÂăÕ­ÉñÖ­îÈăÕ­äòÛÅČóĀÚñÚČóÉóÂëâóËõÂØöćÿËøćî×øî
ăÕ­ÿßøćîÅÈÅèóâÿÜĆÚØ¬óÚòĈÚ Exclusive ăè­ÉČóÚèÚÝú­ĂË­ÈóÚØòćèāæÂƙƘƖ,ƖƖƖ ÅÚ âöäóãăÕ­ÃòĈÚÖČćóÖ¬îÜö
ƗƛƖ,ƖƖƖ 

 
ƛ.ƛ ÂóäÖæóÕãùÅĂìâ¬ÛÚëøćîëòÈÅâîîÚăæÚ° 
ëČóìäòÛÙùäÂõÉÿîëÿîĆâîöØöćÿäõćâÖ­ÚÕČóÿÚõÚÙùäÂõÉ ëõćÈØöćâöÅèóâëČóÅòÎîã¬óÈâóÂ ÅøîÂóäĀÚñ 

Ăì­Âæù¬âÿÜ­óìâóãäú­ÉòÂÛäõêòØĀæñÖòèëõÚÅ­ó ÿßøćîĂì­ÿÂõÕÂóäÉÕÉČó ÛîÂÖ¬î ÉÚØČóĂì­ÿÂõÕÂäñÛèÚÂóäÌøĈî
ĂÚØöćëùÕ āÕãÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ăÕ­ØČóìÚ­óØöćÿÜĆÚëøćîØóÈÂóäÖæóÕSocial( Media) ăÕ­îã¬óÈâö 
ÜäñëõØÙõáóßÕ­èãÿìÖùÝæìæóãÜäñÂóä ÕòÈÚöĈ 

ÿÜĆÚëøćîØöćëîÕÅæ­îÈÂòÛßåÖõÂääâÂóäÖòÕëõÚĂÉÃîÈÝú­ÛäõāáÅĂÚÜòÉÉùÛòÚĀâ­è¬óÂóä 
āÇêÔóëõÚÅ­ó āÕãÖäÈ îóÉÂäñÖù­ÚÅèóâëÚĂÉÃîÈÝú­ÛäõāáÅØöćâöÖ¬îÖòèëõÚÅ­óâóÂÃ÷ĈÚĀÖ¬îóÉăâ¬ ë¬ÈÝæ
×÷ÈĂÚäñÕòÛØöćÂ¬îĂì­ÿÂõÕÂóäÖòÕëõÚÿÚøćîÈÉóÂÝú­ÛäõāáÅâîÈè¬óÂóäāÇêÔóîóÉĀëÕÈĂì­ÿìĆÚĂÉÌøĈî ĀÖ¬ĀÈ¬
ÕöØöćÿÜĆÚÜäñāãËÚ°Ö¬îëõÚÅ­óĀæñáóßæòÂêÔ°ÃîÕòÈÚòĈÚÿâøćîÝú­ÛäõāáÅëÚĂÉëõÚÅ­óÜäñÿáØÛäõêòØĂÕĀæ­è
âòÂÉñìóÃ­îâúæÿßõćâÿÖõâÝ¬óÚÿèĆÛăÌÖ°ØöćâöÂóäĀëÕÈÅèóâÅõÕÿìĆÚìæòÈÉóÂĂË­ÝæõÖáòÔÒ°Ö¬óÈą ÃîÈ
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Ýú­ÛäõāáÅÕ­èãÂòÚÿîÈÌ÷ćÈÝú­ÛäõāáÅÉñĂì­ÅèóâÿËøćî×øîâóÂÚîÂÉóÂÚöĈĀæ­èëòÈÅâîîÚăæÚ°ãòÈâöè¬ó îõØÙõßæ
Ăì­ÿÂõÕÅèóâÅæ­îãÖóâëÚĂÉĂÚÖòèëõÚÅ­óØöćÝú­ÛäõāáÅîóÉăâ¬Ö­îÈÂóäÌøĈîĀÖ¬ÿÕõâ ÉÚÂ¬îĂì­ÿÂõÕÂóä
ØÕæîÈÌøĈîĀæñÛîÂÖ¬î 

ëøćîëóäăÕ­ÿÜĆÚèÈÂè­óÈĀæñãòÈëóâóä×ÿÉóñÂæù¬âÿÜ­óìâóãăÕ­ Õ­èãÖ­ÚØùÚÖČćóëČóìäòÛ ÙùäÂõÉ
ÿîëÿîĆâîöØöćÿäõćâÖ­ÚØČóÙùäÂõÉĀæñãòÈăâ¬ÿÜĆÚØöćäú­ÉòÂÂóäØöćÉñëä­óÈÂóääòÛäú­ĀæñÉÕÉČóëõÚÅ­óĀÂ¬ Ýú­ÛäõāáÅăÕ­
îóÉÖ­îÈĂË­äñãñÿèæóĀæñØùÚâìóéóæăâ¬è¬óÉñÿÜĆÚÂóäāÇêÔóÝ¬óÚāØäØòéÚ° èõØãù ìäøî ìÚòÈëøîßõâß°
Ì÷ćÈæ­èÚÿßõćâÖ­ÚØùÚĂÚÂóäÕČóÿÚõÚÈóÚĀæñîóÉë¬ÈÝæÖ¬îÿÚøćîÈ×÷ÈéòÂãáóßĂÚÂóäĂË­Âæ ãùØÙ°ØóÈÂóä
ÖæóÕîøćÚąÕ­èãÕòÈÚòĈÚÂóäĂË­ÂóäÛîÂÖ¬îWord( of Mouth) Ý¬óÚÿÅäøîÃ¬óãëòÈÅâ îîÚăæÚ°Ú¬óÉñÿÜĆÚ
Ë¬îÈØóÈÂóäÖæóÕØöćÚ¬óëÚĂÉāÕãîóéòãÂóäÖæóÕØöćĀßä¬ÂäñÉóãĀÛÛăèäòæ (Viral Marketing) Õ­èã
ÂóäÛîÂÖ¬îÉóÂÛùÅÅæìÚ÷ćÈăÜãòÈÛùÅÅæîøćÚąĂÚÿÅäøîÃ¬óãÌ÷ćÈÉñÿËøćîâāãÈîã¬óÈ äèÕÿäĆèĀÛÛØèöÅúÔ 
ÚîÂÉóÂÚöĈĀæ­è ëòÈÅâîîÚăæÚ°ãòÈÿËøćîâÛùÅÅæØöćâöÅèóâëÚĂÉä¬èâÂòÚâöäúÜĀÛÛ ÂóäÕČóÿÚõÚËöèõÖØöć
Åæ­óãÅæ÷ÈÂòÚÿÃ­óÕ­èãÂòÚÌ÷ćÈÿÜĆÚÜäñāãËÚ°îã¬óÈâóÂëČóìäòÛÙùäÂõÉØöćÉñĀæñÅ­Úìó ÿÃ­ó×÷ÈÂæù¬âÿÜ­óìâóã
ăÕ­îã¬óÈÈ¬óãĀæñäèÕÿäĆèÿßøćîË¬èÈËõÈÅèóâăÕ­ÿÜäöãÛÂ¬îÚÅú¬ĀÃ¬È 

ÿÜĆÚÂóäëøćîëóäëîÈØóÈ(Two Way Communication) ÚîÂÉóÂÙùäÂõÉÉñëóâóä× 
ĀÚñÚČóëõÚÅ­óĂìâ¬ìäøîÚČóÿëÚîāÜäāâËòćÚÿßøćîÕ÷ÈÕúÕĂÉÝú­ÛäõāáÅÝ¬óÚëòÈÅâîîÚăæÚ°ăÕ­Āæ­èÙùäÂõÉãòÈ 
ăÕ­ØäóÛ×÷ÈÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ æòÂêÔñëõÚÅ­óØöćÿÜĆÚØöćÚõãâÅèóâÅõÕÿìĆÚÖ¬îëõÚÅ­óĀæñÛäõÂóä 
Ì÷ćÈâöÜäñāãËÚ°îã¬óÈâóÂØöćÉñÚČóÃ­îâúæÕòÈÂæ¬óèâóßòÓÚóÜäòÛÜäùÈëõÚÅ­óäèâ×÷ÈÂóäÖîÛÃ­îÌòÂ×óâ 
ĀæñË¬èãĀÂ­ăÃÜòÎìóÿÛøĈîÈÖ­ÚĂì­ĀÂ¬æúÂÅ­óÌ÷ćÈÿÜĆÚÂóäëä­óÈÅèóâëòâßòÚÙ°äñìè¬óÈÙùäÂõÉÂòÛæúÂÅ­ó 
(Customer Relationship Management: CRM) ØöćÿÜĆÚĀÚèØóÈÂóäÖæóÕØöćâöÅèóâëČóÅòÎîã¬óÈâóÂĂÚ 
ÜòÉÉùÛòÚîòÚÉñÂ¬îĂì­ÿÂõÕáóßæòÂêÔ°ØöćÕö ÿÂõÕÅèóâáòÂÕöĂÚÖòèëõÚÅ­óĀæñÿÂõÕÂóäÛîÂÖ¬îăÜãòÈÂæù¬â 
Ýú­ÛäõāáÅîøćÚØöćæúÂÅ­óâöÜÐõëòâßòÚÙ°Õ­èã(ëùáóÈÅ° ÉòÚØèóÚõË, 2551) 

Ɯ. ÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 

èäõãóßä ËóÖñÅùÔ (ƘƛƛƗ) ØČóÂóäé÷ÂêóèõÉòãÿäøćîÈ ÂóäÖæóÕîõÿæĆÅØäîÚõÂë°Øöćÿßõćâ
ÜäñëõØÙõáóßÃîÈÿèĆÛăÌÖ° âöèòÖ×ùÜäñëÈÅ°ĂÚÂóäèõÉòãÿßøćîÿßõćâÜäñëõØÙõáóßÿèĆÛăÌÖ°ØöćâöîõØÙõßæÖ¬î
ÛäõÛØ ÿÚøĈîìó ëòÈÅâ Âóäëøćîëóä ÅèóâÿÜĆÚë¬èÚÖòè ÂóäÿËøćîâÅèóâëòâßòÚÙ°ÙùäÂõÉßóÔõËã° ÉóÂ
Âóäé÷ÂêóßÛè¬óÂóäÖæóÕîõÿæĆÅØäîÚõÂë°Õ­óÚÛäõÛØâöÅèóâëòâßòÚÙ°ÂòÛÂóäÿßõćâÜäñëõØÙõáóß
ÿèĆÛăÌÖ° ÿÚøćîÈÉóÂÕ­óÚÛäõÛØÿëâøîÚäúÜä¬óÈìÚ­óÖóìæòÂÃîÈÿèĆÛăÌÖ° ÕòÈÚòĈÚăâ¬è¬óÉñÿÜĆÚäúÜĀÛÛ 
ëöëòÚ áóß ÿëöãÈ æ­èÚĀæ­èĀÖ¬ÿÜĆÚëõćÈØöćË¬èãÿëäõâĂì­ÕúÚ¬óëÚĂÉâóÂãõćÈÃ÷ĈÚÿßäóñÅèóâëČóÅòÎæČóÕòÛÖ­Úą 
ÿæãÂĆÅøî ÂóäØöćÉñĂì­Ýú­ËâëÚĂÉÿèĆÛÚòćÚÂĆÅøî ÂóäØöćăÕ­ÿìĆÚäúÜä¬óÈìÚ­óÖóÃîÈÿèĆÛÂ¬îÚÚòćÚÿî ÉóÂ
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ÝæÂóäèõÉòãßÛè¬ó ÂóäÿßõćâÜäñëõØÙõáóßÿèĆÛăÌÖ°ØČóăÕ­ÕòÈÚöĈÿßõćâÅùÔÅ¬óÿèĆÛăÌÖ°ăÕ­(èäõãóßä ËóÖñÅùÔ, 
ƘƛƛƗ) 

Ɨ. ÜäòÛÜäùÈÿÚøĈîìóëóäñĂì­ØòÚëâòã  âöÅèóâëóâóä×ĂÚÂóäË¬èãÂòÚ  ëóâóä×ßõâß°ìÚ­ó
îîÂâóăÕ­È¬óã  âöìâóãÿæÃāØäéòßØ°ÖõÕÖ¬îîã¬óÈËòÕÿÉÚÜÂÜ­îÈÅèóâÕöÈóâÃîÈëóäñ Ƙ. āÕãĀãÂîîÂ
ÉóÂÈóÚāÇêÔóîã¬óÈËòÕÿÉÚăâ¬âöāÇêÔóâóÂÿÂõÚăÜ ØòĈÈæòÂêÔñ Banner Āæñ Pop-up ƙ. ìÚ­óÖóÖ­îÈ
ÕúÕöâöÂóäîîÂĀÛÛÿÜĆÚâøîîóËöß ĂË­éõæÜñîã¬óÈâöäëÚõãâÿìâóñÂòÛëóäñ Ö­îÈĀÚ¬ĂÉè¬óÂóäÿËøćîâāãÈ
Ö­îÈăâ¬ ƚ. ÿÂõÕÅèóâÝõÕßæóÕ ÿßäóñÉñØČóĂì­ÅèóâÚ¬óÿËøćî×øîæÕæÈËøćîÿëöãÈĂÚāæÂÅèóâÿÜĆÚÉäõÈÃîÈ
îÈÅ°Âä ƛ. Éñë¬ÈÝæÂäñØÛāÕãÖäÈÖ¬îÿèĆÛăÌÖ°ÃîÈìÚ¬èãÈóÚÚòĈÚ ìäøîÂóäæõÈÅ°ăÜëú¬îÈÅ°ÂäØöćÿëøćîâ
ÿëöãã¬îâë¬ÈÝæÖ¬îÿäó  

ßæóÙõÜ Öäöéä (ƘƛƛƗ) Ø óÂóäé÷ÂêóèõÉòãÿäøćîÈ  ÂæãùØÙ°ÃîÈÿèĆÛăÌÖ°ØöćâöÝæÖ¬î
ÜäñëõØÙõáóßÃîÈÿèĆÛăÌÖ°ÜäñÿáØßóÔõËã°îõÿæĆÂØäîÚõÂë° (îöÅîâÿâõä°Ë) âöèòÖ×ùÜäñëÈÅ°ĂÚÂóäèõÉòã
ÿßøćî  é÷ÂêóÂæãùØÙ°ÃîÈÿèĆÛăÌÖ°ØöćâöÝæØČóĂì­ÿÂõÕÅèóâß÷ÈßîĂÉÖ¬îÿèĆÛăÌÖ°ÿßõćâÿèæóĂÚÂóäĂË­ÛäõÂóä
ĂÚĀÖ¬æñÅäòĈÈÿßõćâÅèóâ×öćĂÚÂóäĂË­ÛäõÂóäÿèĆÛăÌÖ°ĀæñÿèĆÛăÌÖ°ÿÜĆÚØöćäú­ÉòÂîã¬óÈĀßä¬ìæóã ÉóÂÝæ
Âóäé÷ÂêóßÛè¬óÂæãùØÙ°ØóÈÕ­óÚÂóäëøćîëóäëîÈØõéØóÈ âöîõØÙõßæÖ¬îÜäñëõØÙõáóßÿèĆÛăÌÖ°ĂÚÕ­óÚ
ÂóäăÕ­ĂË­ÅèóâÿÜĆÚËùâËÚÿèĆÛÛîä°Õ ĂÚÂóäÕČóÿÚõÚÂóäÙùäÂõÉîõÚÿØîä°ÿÚĆÖë¬èÚĂìÎ¬Ö­îÈÂóäÅ­Úìó
ĀæñÝú­ĂË­ĀæÂÿÜæöćãÚÃ­îâúæÃ¬óèëóäâóÂØöćëùÕÂæãùØÙ°Õ­óÚÂóäëøćîëóäĀÛÛÛùÅÅæ (ÖòèÖ¬îÖòè) âöÖ¬î
îõØÙõßæÖ¬î ÜäñëõØÙõáóßÿèĆÛăÌÖ°  Ì÷ćÈÿÜĆÚÂóäË¬èãĂì­ÿèĆÛăÌÖ°ëóâóä×ëä­óÈÅèóâëòâßòÚÙ°ØöćĂÂæ­ËõÕ
ÂòÛæúÂÅ­óăÕ­ ØòĈÈãòÈëóâóä×ÿëÚîÃóãëõÚÅ­óĀæñÛäõÂóäØöćÿÉóñÉÈëČóìäòÛÅèóâËøćÚËîÛÃîÈĀÖ¬æñÅÚ 
Ì÷ćÈÉñë¬ÈÝæÿÜĆÚÅèóâăè­èóÈĂÉĀæñÅèóâáòÂÕöØöćÿßõćâÃ÷ĈÚăÜîöÂ  ĀæñÂæãùØÙ°ØóÈÕ­óÚÂóäāÇêÔó
ÜäñËóëòâßòÚÙ°âöîõØÙõßæÖ¬îÜäñëõØÙõáóßÿèĆÛăÌÖ°  āÕãÂóäāÇêÔóØóÈîõÚÿØîä°ÿÚĆÖëóâóä×
ÿÝãĀßä¬Ã­îâúæÿÃ­ó×÷ÈÅÚÉČóÚèÚâóØòćèāæÂ āÕãĂì­Ã­îâúæÿÜĆÚÃ­îâúæÉäõÈ ĀæñÝú­ĂË­âöÛØÛóØĂÚÃòĈÚÖîÚ
ÂóäĂË­ëøćîâóÂÂè¬óëøćîîøćÚ  

ëùÔöäòÖÚ° ÉõäÿÂäöãÈăÂä (ƘƛƛƗ) ØČóÂóäé÷ÂêóèõÉòãÿäøćîÈ ÂóääòÛäú­ÂóäëøćîëóäØóÈÂóäÖæóÕ
ÃîÈ Ýú­ÛäõāáÅ(IMC) ØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°ÿèËëČóîóÈĂÚä­óÚÃóããó ĂÚ
ÂäùÈÿØßâìóÚÅäāÕãâöÂæù¬âÖòèîã¬óÈÅøîÝú­ÛäõāáÅØöćÿÅãÌøĈîÝæõÖáòÔÒ°ÿèËëČóîóÈĂÚä­óÚÃóããó 
ÂäùÈÿØßâìóÚÅäëäùÜÝæÉóÂÂóäØČóĀÛÛëîÛ×óâăÕ­è¬ó Ýú­ÛäõāáÅØöćâö ÿßé ë×óÚáóßëâäë äñÕòÛ 
Âóäé÷Âêó îóËöß äóãăÕ­ ØöćĀÖÂÖ¬óÈÂòÚăâ¬âöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈî Âæù¬âÖòèîã¬óÈâöÅèóâÿìĆÚÖ¬î 
ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÕ­óÚÂóäÖäñìÚòÂ×÷ÈÜòÎìóÂóäÅ­ÚìóÃ­îâúæ ÂäñÛèÚÂóäÜäñÿâõÚÝæ
Ã­îâúæĀæñÂóäÖòÕëõÚĂÉÌøĈî îãú¬ĂÚäñÕòÛÜóÚÂæóÈ ĀæñâöÅèóâÿìĆÚÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÕ­óÚ 
ßåÖõÂääâìæòÈÂóäÌøĈîĂÚäñÕòÛâóÂ(ëùÔöäòÖÚ° ÉõäÿÂäöãÈăÂä, 2551) 
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îäèääÔ ÿÉäõÎÉõÖäÂääâ(ƘƛƚƟ) ØČóÂóäé÷ÂêóèõÉòãÿäøćîÈ ÂóäëøćîëóäÂóäÖæóÕIMC) Âóä( 
äòÛäú­ëøćîāÇêÔóÜäñËóëòâßòÚÙ° ĀæñÜòÉÉòãÕ­óÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îßåÖõÂääâÝú­ÛäõāáÅÃîÈ 
ì­óÈëääßëõÚÅ­óÿÌĆÚØäòæ ĂÚÂäùÈÿØßâìóÚÅäĂË­ĀÛÛëîÛ×óâ×óâÝú­ÛäõāáÅÉČóÚèÚƚƘƖ ÅÚ 
ÝæÂóäèõÉòãëäùÜăÕ­è¬ó Ýú­ÛäõāáÅâöÅèóâÅõÕÿìĆÚÖ¬îÂóäëøćîëóäÂóäÖæóÕ IMC ÃîÈì­óÈëääßëõÚÅ­ó
ÿÌĆÚØäòæ ĂÚÂäùÈÿØßâìóÚÅä āÕãäèâîãú¬ĂÚäñÕòÛÜóÚÂæóÈßÛè¬ó ÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã 
Ýú­ÛäõāáÅâöÅèóâÅõÕÿìĆÚÖ¬îÅèóâÿÂöćãèÃ­îÈÂòÛßÚòÂÈóÚÃóãĂÚÂóäÉúÈĂÉĂì­ÌøĈîëõÚÅ­óîãú¬ĂÚäñÕòÛÜóÚ
ÂæóÈ, Âóäë¬ÈÿëäõâÂóäÃóã Ýú­ÛäõāáÅâöÅèóâÅõÕÿìĆÚÖ¬îÅèóâÉúÈĂÉÃîÈÂóäÉòÕāÜäāâËòćÚĂÚäñÕòÛØöćÕö 
äèâ×÷ÈÕ­óÚÂóäÖæóÕØóÈÖäÈĀæñÂõÉÂääâÂóäÖæóÕ îãú¬ĂÚäñÕòÛØöćăâ¬ÕöâóÂ(îäèääÔ ÿÉäõÎ
ÉõÖäÂääâ, 2549) 

ÉõäóáäÔ° ÿßöãäØîÈ(ƘƛƛƗ) ØČóÂóäé÷ÂêóèõÉòãÿäøćîÈÜòÉÉòãØóÈÂóäÖæóÕØöćâöÝæÖ¬î 
ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîä×ÉòÂäãóÚãÚÖ°ãóâóï¬óØóÂóäé÷ÂêóÉóÂÂæù¬âÖòèîã¬óÈÉČóÚèÚƚƖƖÖòèîã¬óÈ 
āÕãĂË­ĀÛÛëîÛ×óâÿÜĆÚÿÅäøćîÈâøîĂÚÂóäé÷Âêó ÝæÂóäé÷ÂêóßÛè¬ó ÜòÉÉòãØóÈÂóäÖæóÕØöćâöÝæÖ¬î 
ÂóäÖòÕëõÚĂÉÌøĈîä×ÉòÂäãóÚãÚÖ°ãóâóï¬ó ĂÚäñÕòÛâóÂ Õ­óÚÝæõÖáòÔÒ°âöÅèóâëČóÅòÎëúÈëùÕ äîÈæÈâó 
Õ­óÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã, Õ­óÚäóÅó Āæñ Õ­óÚë¬ÈÿëäõâÂóäÖæóÕ ĀæñâöÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈî 
ä×ÉòÂäãóÚãÚÖ°ãóâóï¬ó äñÕòÛâóÂĀæñÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕâöÅèóâëòâßòÚÙ°ÂòÛ 
ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîä×ÉòÂäãóÚãÚÖ° îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõ(ÉõäóáäÔ° ÿßöãäØîÈ, ƘƛƛƗ) 

ÚóÈëóèËÎóÚ°ßé îõÚØèòÓÚ° ØČóÂóäé÷ÂêóèõÉòãÿäøćîÈ ÜòÎìóĀæñÂóääòÛâøîÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 
ÿÅäøćîÈâøîĂÚÂóäèõÉòãÅøîĀÛÛëîÛ×óâ Ì÷ćÈĀÛ¬ÈÿÜĆÚëîÈÖîÚăÕ­ĀÂ¬ ë¬èÚØöćƗ Ã­îâúæë¬èÚÖòèĀæñë¬èÚØöć 
Ƙ ÜòÎìóĀæñÂóääòÛâøîÃîÈĀâ¬ÿæöĈãÈÿÕöćãèĂÚÕ­óÚÖ¬óÈąāÕãĂË­ĀÛÛëòâáóêÔ° Āæñë×õÖõĂÚÂóä
èõÿÅäóñì°Ã­îâúæë¬èÚÖòè ÝæÂóäèõÉòãßÛè¬ó ÜòÎìóĀæñÂóääòÛâøîÕ­óÚÿéäêÑÂõÉ Å¬óĂË­É¬óãÃîÈĀâ¬ÿæöĈãÈ
ÿÕöćãèìÚòÂÃ÷ĈÚë¬ÈÝæĂì­ÛóÈØ¬óÚâöäóãăÕ­ăâ¬ßîÂòÛÅ¬óĂË­É¬óãĂÚĀØÛØùÂÕ­óÚĀæñÛóÈØ¬óÚÿÂõÕÃ­îÉČóÂòÕ
Ăì­âöîóËößäóãăÕ­Ú­îã Ì÷ćÈĀâ¬ÿæöĈãÈÿÕöćãèÿæøîÂØöćÉñìóäóãăÕ­ÿëäõââóÂÃ÷ĈÚ èóÈĀÝÚäñÛÛÂóäÿÈõÚ Āæñ
ÿÂĆÛîîâÿßøćîÿÜĆÚØùÚÂóäé÷ÂêóÛùÖäăè­Āæ­èÌ÷ćÈÛóÈØ¬óÚăÕ­äòÛÅèóâË¬èãÿìæøîÉóÂÎóÖõÉ÷ÈĀÛ¬ÈÿÛóáóäñ
ăÜăÕ­ ÜòÎìóĀæñÂóääòÛâøîÕ­óÚëáóßÉõÖĂÉ Āâ¬ÿæöĈãÈÿÕöćãèÉñÿÂõÕÅèóâÿÅäöãÕ ÉóÂÜòÎìóØöćÿÂõÕÃ÷ĈÚ 
áóäñìÚ­óØöćØùÂÕ­óÚ ÉÚîóÉØČóĂì­ÿÂõÕÅèóâØ­îĀØ­ Āæñäú­ë÷ÂÂòÈèæè¬óÛùÖäÉñÃóÕÅèóâîÛîù¬Ú Ì÷ćÈĀâ¬
ÿæöĈãÈÿÕöćãèÿæøîÂØöćÉñìóÂõÉÂääâÝ¬îÚÅæóãÅèóâÿÅäöãÕØČóä¬èâÂòÛÛùÖä ßòÂÝ¬îÚ âöëÖõ âöÿìÖùÝæâóÂÃ÷ĈÚ 
ĀæñÜäòÛâùââîÈÂóäĂË­ËöèõÖăÜĂÚØóÈØöćÕö ĀæñÜòÎìóĀæñÂóääòÛâøîÕ­óÚëòÈÅâ Āâ¬ÿæöĈãÈÿÕöćãèîóÉăâ¬âö
ÂČóæòÈâóÂßîØöćÉñØČóëõćÈÖ¬óÈąăÕ­ÿØ¬óÅÚîøćÚą ßÛÿÉîîÅÖõĂÚÂóäëâòÅäÈóÚ äèâ×÷ÈÅČóÖõÊõÚÚõÚØóÉóÂ
ÅÚĂÚËùâËÚ Ì÷ćÈĀâ¬ÿæöĈãÈÿÕöćãèÿæøîÂØöćÉñØČóëõćÈÖ¬óÈąÖóâÂČóæòÈ ĂË­Åèóâëóâóä×ÿÖĆâØöćĂÚÂóäØČóÈóÚ 
äèâ×÷ÈÚČóÂČóæòÈĂÉÉóÂÅÚĂÚÅäîÛÅäòèâóÿÜĆÚßæòÈ(ÚóÈëóèËÎóÚ°ßé îõÚØèòÓÚ°, ƘƛƛƗ)  
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 ÉöäÚòÚØ° ßõâ×óèä ØČóÂóäèõÉòãÿäøćîÈ æòÂêÔñĀæñäúÜĀÛÛÂóäÕČóÿÚõÚËöèõÖÃîÈâóäÕóĂÚ
ÅäîÛÅäòèĀâ¬ÿæöĈãÈÿÕöćãè āÕãÂóäé÷ÂêóÿÊßóñÂäÔö ĀæñĂË­ÂóäëòâáóêÔ°ÿËõÈæ÷Â ÝæÉóÂÂóäëòâáóêÔ°
Âæù¬âÖòèîã¬óÈ ßÛè¬ó Õ­óÚáúâõìæòÈØóÈÅäîÛÅäòè Âæù¬âÖòèîã¬óÈâöîóãùÚ­îãØöćëùÕ ƙƞ Üö ĀæñîóãùâóÂØöćëùÕ 
ƛƙ Üö ëČóÿäĆÉÂóäé÷ÂêóëúÈëùÕĂÚäñÕòÛÜäõÎÎóāØ îãú¬ĂÚë×óÚáóßāëÕĀæñìã¬óĀæ­è ÜäñÂîÛîóËöß
ßÚòÂÈóÚÛäõêòØ âöäóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ ƙƖ,ƖƖƖ ÛóØ ÉČóÚèÚÛùÖäÿÊæöćãìæòÈÉóÂëõĈÚëùÕë×óÚáóß
ëâäë Ɨ ÅÚ ë¬èÚĂìÎ¬ÿÜĆÚÿßéËóã ëóÿìÖùÃîÈÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè Åøî ëóâöÿëöãËöèõÖĀæñÂóäìã¬ó
ä­óÈ äñãñÂóäâöë×óÚáóßÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèëúÈëùÕÅøî Ɨƞ Üö ĀæñÚ­îãØöćëùÕÅøî Ɨ Üö Õ­óÚÅèóâÿÜĆÚîãú¬
ØòćèăÜë¬èÚĂìÎ¬âöÅèóâĀÖÂÖ¬óÈÉóÂÿÕõâîã¬óÈËòÕÿÉÚ ÖòĈÈĀÖ¬ĂÚÿäøćîÈäóãäòÛØöćÚ­îãæÈë¬ÈÝæĂì­
Åèóâëóâóä×ĂÚÂóäĂË­É¬óãæÕæÈ Õ­óÚëùÃáóßÉõÖâöÅèóâÿÅäöãÕëñëâ ĀÖ¬ÂĆãîâäòÛÅèóâÉäõÈØöćÿÂõÕÃ÷ĈÚ
ĀæñÜäòÛÖòèăÕ­ìæòÈÉóÂÿèæóÝ¬óÚăÜÕ­óÚäúÜĀÛÛÂóäÕČóÿÚõÚËöèõÖĀæñÂóäÜäòÛÖòèÃîÈâóäÕóĂÚ
ÅäîÛÅäòèĀâ¬ÿæöĈãÈÿÕöćãè ÂóäÿÖäöãâÖòèĂÚÿäøćîÈÿæöĈãÈÛùÖä ÛØÛóØáóäñìÚ­óØöćØòĈÈìâÕ Āâ¬ÿæöĈãÈÿÕöćãèÖ­îÈ
ÿÜĆÚÝú­äòÛÝõÕËîÛ ÅèóâäòÛÝõÕËîÛÕ­óÚÂóäÿÈõÚ âöÂóäÉòÕÿÖäöãâÅ¬óĂË­É¬óãĂÚë¬èÚÃîÈÛùÖä Õ­óÚîÚóÅÖ
ÃîÈÛùÖä ë¬èÚĂìÎ¬âöÂóäèóÈĀÝÚîÚóÅÖæúÂăè­îã¬óÈÿÜĆÚÃòĈÚÖîÚØòĈÈÿäøćîÈÂóäÿäöãÚĀæñÂóä
ÚòÚØÚóÂóäÂòÛÛùÖä ë¬èÚĂìÎ¬Ö­îÈÂóäÿßõćâÿèæóĂì­ÂòÛÛùÖäÿßøćîØČóÂõÉÂääâä¬èâÂòÚ(ÉöäÚòÚØ° ßõâ×óèä, 
ƘƛƛƘ) 
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ÛØØöć 3 

èõÙöÕČóÿÚõÚÂóäèõÉòã 

 

ÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚÂóäèõÉòãÿÂöćãèÂòÛÜòÎìóĀæñÜäñëÛÂóäÔ°ÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćßÛÿÉî äèâ

ăÜ×÷ÈÂóäëä­óÈÿÅäøćîÈâøîÿßøćîèõÿÅäóñì°ìóëõćÈØöćË¬èãëÚòÛëÚùÚĂì­Āâ¬ÿæöĈãÈÿÕöćãè ĀæñÿßøćîîîÂĀÛÛ

ëä­óÈëääÅ°ëøćîØöćË¬èãëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè   (Research and Development) ÿßøćîĂì­ÂóäèõÉòãÅäòĈÈ

ÚöĈÜäñëõØÙõáóßĀæñÛääæùÖóâèòÖ×ùÜäñëÈÅ°ØöćÖòĈÈăè­ Ýú­èõÉòãÉ÷ÈăÕ­ÂČóìÚÕÃòĈÚÖîÚĂÚÂóäÕČóÿÚõÚÂóäèõÉòã 

ÕòÈÚöĈ 

1. ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ 

2. ÿÅäøćîÈâøîØöćĂË­ĂÚÂóäèõÉòã 

3. Âóäëä­óÈÿÅäøćîÈâøîĀæñÂóäÖäèÉëîÛÅùÔáóßÃîÈÿÅäøćîÈâøî 

4. ĀÛÛĀÝÚÂóäèõÉòã 

5. ÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÂóäÿÂĆÛäèÛäèâÃ­îâúæ 

6. ÂóäèõÿÅäóñì°Ã­îâúæĀæñë×õÖõØöćĂË­ĂÚÂóäèõÿÅäóñì°Ã­îâúæ 

 

1. ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ 

ÜäñËóÂä 

ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøîĀâ¬ÿæöĈãÈÿÕöćãèØöćÿÜĆÚëâóËõÂîãú¬ĂÚÂæù¬âÜõÕĂÚÿàëÛù®Å Øöć

ÿÂöćãèÃ­óîÈÂòÛĀâ¬ÿæöĈãÈÿÕöćãè ÉČóÚèÚ ƚƖƖ ÅÚ āÕãĂË­èõÙöØČóĀÛÛëîÛ×óâîîÚăæÚ° ØöćĀÛ¬ÈÿÜĆÚÜäñÿÕĆÚ

×÷ÈÃ­îâúæë¬èÚÖòè îóËöß îóãù ÉČóÚèÚÛùÖä ÜòÎìóØöćßÛ ÜäñëÛÂóäÔ°ØöćÿÉî äèâ×÷ÈË¬îÈØóÈĂÚÂóä

ÿÃ­ó×÷ÈëøćîâöÿÕöãÖ¬óÈąĀæñëõćÈØöćĀâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÂóäâóÂØöćëùÕ 

Âæù¬âÖòèîã¬óÈ 

Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäé÷ÂêóÅ­ÚÅè­óÅäòĈÈÚöĈÅøî Ýú­ìÎõÈØöćÖ­îÈÿæöĈãÈæúÂÿßöãÈæČóßòÈ ĂÚÿÃÖ

ÉòÈìèòÕÂäùÈÿØßâìóÚÅä ÉČóÚèÚ ƘƛƖ ÅÚ āÕãĂË­èõÙöëù¬âÖòèîã¬óÈĀÛÛìæóãÃòĈÚÖîÚ (Multi-Rendom 

Sampling)  

ÃòĈÚÖîÚØöć Ɨ ëù¬âÖóâÅèóâëâòÅäĂÉÅùÔĀâ¬Øöćîãú¬ĂÚÂæù¬âìäøîËâäâØöćÿÂöćãèÃ­îÈÂòÛĀâ¬ÿæöĈãÈÿÕöćãè 

ÃòĈÚÖîÚØöć Ƙ ëù¬âĀÛÛÿÉóñÉÈÅùÔĀâ¬ØöćÖ­îÈÿæöĈãÈæúÂÿîÈÖóâæČóßòÈ  
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Ì÷ćÈÝú­èõÉòãăÕ­ØČóĀÛÛÜäñÿâõÚîîÚăæÚ°ØòĈÈìâÕ 250 ËùÕĀæñăÕ­äòÛĀÛÛÜäñÿâõÚØöćëâÛúäÔ°

ÂæòÛÅøÚâó ÉČóÚèÚ 250 ËùÕ ÅõÕÿÜĆÚä­îãæñ 100 ÃîÈÉČóÚèÚĀÛÛÜäñÿâõÚØöćë¬ÈăÜ 

 

Ƙ. ÿÅäøćîÈâøîØöćĂË­ĂÚÂóäèõÉòã 

ÿÅäøćîÈâøîØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÜäñÂîÛÕ­èã 

Ƙ.1 ĀÛÛëîÛ×óâÃ­îâúæÿÂöćãèÂòÛÜòÎìóĀæñÜäñëÛÂóäÔ°ÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

Ƙ.Ƙ ĀÛÛëòâáóêÔ° Āâ¬ÿæöĈãÈÿÕöćãè ØöćÿÜĆÚëâóËõÂîãú¬ĂÚÂæù¬âÜõÕÿàëÛù®Å ØöćÿÂöćãèÃ­îÈÂòÛĀâ¬ÿæöĈãÈ

ÿÕöćãè ÖóâÅèóâëâòÅäĂÉ ÉČóÚèÚ ƘƖ ÅÚ 

Ƙ.ƙ ĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉÈóÚîîÂĀÛÛëä­óÈëääÅ°ÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè  

Ƙ.ƚ ĀÛÛëòâáóêÔ°Ýú­ÿËöćãèËóÎ ÿÂöćãèÂòÛÂóäîîÂĀÛÛëøćîëä­óÈëääÅ°ÉČóÚèÚ ƙ ÅÚ āÕã

ĀÛ¬ÈÿÜĆÚÚòÂîîÂĀÛÛ Ƙ ÅÚĀæñÚòÂÉõÖèõØãó Ɨ ÅÚ 

 

ƙ. Âóäëä­óÈÿÅäøćîÈâøîĀæñÂóäÖäèÉëîÛÅùÔáóßÃîÈÿÅäøćîÈâøîØöćĂË­ĂÚÂóäèõÉòã 

ƙ.Ɨ Âóäëä­óÈĀÛÛëòâáóêÔ°ĀÛÛâöāÅäÈëä­óÈ ÿßøćîĂË­ĂÚÂóäëîÛ×óâÅèóâÅõÕÿìĆÚÉóÂ

Ýú­ÿËöćãèËóÎ āÕãÝú­èõÉòãëä­óÈÃ÷ĈÚâóÉóÂÂóäé÷ÂêóÿîÂëóäĀæñÈóÚèõÉòãÖ¬óÈą ÿÂöćãèÂòÛØåêÏöØöćëîÕÅæ­îÈ

ÂòÛèòÖ×ùÜäñëÈÅ°ÃîÈÿäøćîÈØöćé÷ÂêóĀæñÝ¬óÚÂóäÜäñÿâõÚÉóÂÝú­ØäÈÅùÔèùÓõ ÚČóâóëä­óÈÜäñÿÕĆÚ

ëòâáóêÔ°ĀæñĀÛÛëîÛ×óâ  Ƙ Õ­óÚ Åøî 

 ƙ.1.Ɨ ÿÚøĈîìóÃîÈÂóäëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 ƙ.1.Ƙ Õ­óÚÂóäîîÂĀÛÛëä­óÈëääÅ°ëøćîÂóäÖæóÕ 

èõÿÅäóñì°āÅäÈëä­óÈäúÜĀÛÛ ëóäñëČóÅòÎØòĈÈ Ƙ Õ­óÚ Âóäëä­óÈĀÛÛëòâáóêÔ°ĀÛÛâö

āÅäÈëä­óÈ ÿßøćîëîÛ×óâÅèóâÅõÕÿìĆÚÚČóăÜĂì­Ýú­ÿËöćãèËóÎÕ­óÚÂóäëä­óÈĀÛÛëòâáóêÔ°ĀÛÛâö 

āÅäÈëä­óÈÉČóÚèÚ ƙ Ø¬óÚ ÿÜĆÚÝú­ÖäèÉëîÛÅèóâ×úÂÖ­îÈÿìâóñëâĀæñÅäîÛÅæùâÿÚøĈîìóÃîÈ ĀÛÛ

ëòâáóêÔ°ĀÛÛâöāÅäÈëä­óÈØČóÂóäØÕæîÈĂË­ ĀæñÜäòÛĀÂ­ăÃÿßøćîìóÃ­îëäùÜĀæñãøÚãòÚÅèóâ ÅõÕÿìĆÚ

ÃîÈÝú­ÿËöćãèËóÎØöćÿÂöćãèÃ­îÈÂòÛëøćîÂóäÖæóÕĀÛÛÛúäÔóÂóäØöćÉñëä­óÈÃ÷ĈÚāÕãĂË­Å¬óÿÊæöćã (Average) 

ƙ.Ƙ Âóäëä­óÈĀæñßòÓÚóëøćîÂóäÖæóÕĀÛÛÛúäÔóÂóä ÿÚøĈîìóÿäøćîÈÂóäĂì­ëÚòÛëÚùÚÅùÔĀâ¬

ÿæöĈãÈÿÕöćãè 

 ƙ.2.Ɨ é÷ÂêóÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃ­îÈÂòÛëøćîÂóäÖæóÕ 
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 ƙ.2.Ƙ é÷ÂêóÅ­ÚÅè­óäèÛäèâÃ­îâúæÿÂöćãèÂòÛÿÚøĈîìó āÕãé÷ÂêóÉóÂÿîÂëóäĀæñ

ìÚòÈëøî  ĀæñÂóäëîÛ×óâßúÕÅùãÂòÛÝú­ÿÂöćãèÃ­îÈ 

 ƙ.2.ƙ èõÿÅäóñì°ĀæñÂČóìÚÕāÅäÈÿäøćîÈÃîÈÿÚøĈîìó Ăì­ëîÕÅæ­îÈÂòÛÉùÕÜäñëÈÅ°Âóä

ÿäöãÚäú­ÿßøćîĂì­âöÿÚøĈîìóØöć ëîÕÅæ­îÈÅäîÛÅæùâ 

 ƙ.2.ƚ îîÂĀÛÛëøćîÂóäÖæóÕĀÛÛÛúäÔóÂóäÉóÂÃ­îâúæØöćÅ­ÚÅè­óÿßøćîäòÛàòÈÅèóâ

ÅõÕÿìĆÚÉóÂîóÉóäã°ØöćÜä÷ÂêóĀæñÝú­ÿËöćãèËóÎ 

 ƙ.2.5 ÚČóÿëÚîîóÉóäã°ØöćÜä÷Âêó ÿßøćîÖäèÉëîÛÅèóâ×úÂÖ­îÈ ÅèóâÿìâóñëâÃîÈ

ÿÚøĈîìó Āæ­èÚČóÃ­îÿëÚîĀÚñăÜÜäòÛÜäùÈĀÂ­ăÃ 

 ƙ.2.Ɯ ÚČóëøćîØöćÜäòÛÜäùÈĀÂ­ăÃĀæ­è âóßòÓÚóîîÂĀÛÛÿßõćâÿÖõâĂì­ßä­îâÚČóăÜĂË­ÈóÚ

ÉäõÈ 

ÚČóăÜØÕæîÈáóÅëÚóâ (Field Tryout) ÿßøćîĂË­ØÕëîÛÜäñëõØÙõáóßëøćîÂòÛĀâ¬ÿæöĈãÈÿÕöćãè

îóãù Ƙƛ - ƚƛ ÜöÉČóÚèÚ ƘƛƖ ÅÚ āÕãÝú­èõÉòãăÕ­ĂË­èõÙöÂóäëù¬âîã¬óÈÈ¬óã (Sample Random Sampling) 

 

ëòâáóêÔ°ĀÛÛâöāÅäÈëä­óÈ 
 

Ýú­ÿËöćãèËóÎÕ­óÚÂóäÖæóÕĀÛÛÛúäÔóÂóä  
 

ÚČóÅèóâÅõÕÿìĆÚÉóÂÝú­ÿËöćãèËóÎØòĈÈëîÈÕ­óÚâóÿÜĆÚĀÚèĂÚÂóäëä­óÈëøćîÂóäÖæóÕ 
Âóäé÷ÂêóÂóäĂË­ëøćî ĀæñÂČóìÚÕäúÜĀÛÛÃîÈëøćî 

 

îîÂĀÛÛëøćîëä­óÈëääÅ°ÂóäÖæóÕĂì­Ýú­ÿËöćãèËóÎÖäèÉëîÛ 
 

Ýú­ÿËöćãèËóÎÕ­óÚÂóäÖæóÕĀÛÛÛúäÔóÂóä 
 

ØÕæîÈáóÅëÚóâ (Field Tryout) Ƙƛ0 ÅÚ 
 

ÜäòÛÜäùÈÿßøćîĂì­ăÕ­ëøćîëä­óÈëääÅ°ÂóäÖæóÕĀÛÛÛúäÔóÂóäØöćâö
ÜäñëõØÙõáóß 

Ýú­ÿËöćãèËóÎÕ­óÚÂóäîîÂĀÛÛëøćîëóä  

Ýú­ÿËöćãèËóÎÕ­óÚÂóäîîÂĀÛÛëøćîëóä 
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3.ƙ Âóäëä­óÈĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉ 

 é÷ÂêóìæòÂÂóäëä­óÈĀÛÛëîÛ×óâÉóÂÖČóäóĀæñÿîÂëóäØöćÿÂöćãèÃ­îÈÂòÛÂóäèòÕÝæ 

ÜäñÿâõÚÝæ ÂČóìÚÕäúÜĀÛÛÃîÈĀÛÛëîÛ×óâÿÜĆÚ Ƙ ë¬èÚ Åøî ĀÛÛÜæóãÜõÕØöćâöæòÂêÔñÂóäÖîÛ 

ĀÛÛâóÖäóë¬èÚÜäñÿâõÚÅ¬ó (Rating Scale) ƛ äñÕòÛÃîÈÿÛëØ° (Best) ĀæñĀÛÛëîÛ×óâÜæóãÿÜõÕ

ÿßøćîëîÛ×óâÅèóâÅõÕÿìĆÚîøćÚą ÚČóĀÛÛØÕëîÛÅèóâß÷ÈßîĂÉăÜØÕëîÛÂòÛÂæù¬âÖòèîã¬óÈìæòÈÉóÂØöć

äòÛËâëøćîîîÂĀÛÛëä­óÈëääÅ°ßøĈÚØöćëòÈÅâëČóìäòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

ÖóäóÈØöć 1 ÿÂÔÒ°ÿÊæöćãÃîÈäñÕòÛ Åèóâß÷ÈßîĂÉ 

 

äñÕòÛÅñĀÚÚ ÅñĀÚÚÿÊæöćã ÅùÔáóß 

5 4.50 · 5.00 âóÂØöćëùÕ 

4 3.50 · 4.49 âóÂ 

3 2.50 · 3.49 ÜóÚÂæóÈ 

2 1.50 -  2.49 Ú­îã 

1 1.00  -1.49 Ú­îãØöćëùÕ 

 

ÃòĈÚÖîÚÂóäëä­óÈĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉ 

 3.ƙ.Ɨ é÷ÂêóèõÙöÂóäëä­óÈÅČó×óâ ÉóÂĀÛÛëîÛ×óâØöćâöÝú­èõÉòãÅÚîøćÚąăÕ­ëä­óÈÃ÷ĈÚ 

äèâ×÷ÈÈóÚèõÉòãĀæñÿîÂëóäØöćÿÂöćãèÃ­îÈ 

 3.ƙ.Ƙ ëä­óÈĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćâöÖ¬îÈóÚîîÂĀÛÛëøćî

ëä­óÈëääÅ°ßøĈÚØöćÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 3.ƙ.ƙ ÚČóÅČó×óâØöćëä­óÈÿëäĆÉ ÿëÚîÖ¬îÝú­ÿËöćãèËóÎ ÖäèÉëîÛÅèóâ×úÂÖ­îÈĀæñìóÅ¬ó 

IOC 

 3.ƙ.ƚ ÜäòÛÜäùÈĀÂ­ăÃĀÛÛëîÛ×óâÖóâÅČóĀÚñÚČóÃîÈÝú­ÿËöćãèËóÎ  

 3.ƙ.ƛ ÚČóĀÛÛëîÛ×óâØöćÝ¬óÚÃòĈÚÖîÚØòĈÈìâÕăÜĂË­ĂÚÂóäØÕæîÈÉäõÈ 
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é÷ÂêóÂóäëä­óÈĀÛÛëîÛ×óâ 
 

èóÈāÅäÈëä­óÈÅČó×óâ ÿßøćîëä­óÈÅČó×óâĂì­ëîÕÅæ­îÈÂòÛèòÖ×ùÜäñëÈÅ° 
 

 

 

ÚČóăÜĂì­Ýú­ÿËöćãèËóÎÖäèÉßõÉóäÔóÅèóâÿØöćãÈÖäÈÿËõÈÿÚøĈîìó 
 

ÚČóĀÛÛëîÛ×óâØöćÝ¬óÚÃòĈÚÖîÚĀæ­èăÜØÕæîÈÉäõÈ 
 

áóßØöć Ƙ Âóäëä­óÈĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćâöÖ¬îÈóÚîîÂĀÛÛ 

 

ƚ. ĀÛÛĀÝÚÂóäèõÉòã 
ÂóäèõÉòãÅäòĈÈÚöĈĂË­ĀÛÛĀÝÚÂóäèõÉòãĀæñßòÓÚó (Research and Development) āÕãâöĀÛÛĀÝÚÕòÈÚöĈ 

Ăì­Âæù¬âØÕæîÈäòÛËâëøćîëä­óÈëääÅ°ÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ØöćÝú­èõÉòãëä­óÈĀæñßòÓÚóÃ÷ĈÚÉÚÉÛ ÉóÂÚòĈÚ

Ýú­èõÉòãØČóÂóäèòÕÝæëòâåØÙõċØóÈÅèóâß÷ÈßîĂÉìæòÈÂóääòÛËâØòÚØö 

 

ƛ. ÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÂóäÿÂĆÛäèÛäèâÃ­îâúæ 

ÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÂóäÿÂĆÛäèÛäèâÃ­îâúæ âöÃòĈÚÖîÚÕòÈÚöĈ 

ƛ.Ɨ ëù¬âÖòèîã¬óÈÜäñËóÂäĀâ¬ÿæöĈãÈÿÕöćãè ÉóÂÚòĈÚîÙõÛóã×÷ÈÅèóâÿÜĆÚâóĀæñÉùÕÜäñëÈÅ°

ÿßøćîÃîÅèóâä¬èââøîĂÚÂóäØÕæîÈÅäòĈÈÚöĈ 

ƛ.Ƙ Ăì­Ýú­äòÛÂóäØÕëîÛäòÛäú­ëøćîØöćîîÂĀÛÛ ÿäøćîÈÂóäëä­óÈëäääÅ°ëøćîØöćË¬èãĂì­ÂČóæòÈĂÉ

Āâ¬ÿæöĈãÈÿÕöćãè 

ƛ.4 ÿâøćîÂæù¬âÿÜ­óìâóãäòÛËâÿëäĆÉĂì­Âæù¬âÿÜ­óìâóãØČóĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉØöćâö

Ö¬îëøćî 

ƛ.6 ÿÂĆÛäèÛäèâÃ­îâúæØòĈÈìâÕĀæ­èÚČóÝæÂóäØÕëîÛÂ¬îÚäòÛËâĀæñìæòÈäòÛËâăÜ

èõÿÅäóñì°Ã­îâúæÖóâèõÙöØóÈë×õÖõÖ¬îăÜ 

 

ëä­óÈĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉ 
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îÙõÛóãØöćâóĀæñÉùÕÜäñëÈÅ°ÃîÈëøćî 
  

Âæù¬âÿÜ­óìâóãäòÛËâëøćî 
 

ØČóĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉ 
 

ÿÂĆÛäèÛäèâÃ­îâúæØòĈÈìâÕ 
 

èõÿÅäóñì°Ã­îâúæÕ­èãèõÙöØóÈë×õÖõ 
 

áóßØöć ƗƗ ĀëÕÈÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÿÂĆÛäèÛäèâÃ­îâúæ 

 

Ɯ. ÂóäèõÿÅäóñì°Ã­îâúæĀæñë×õÖõØöćĂË­ĂÚÂóäèõÿÅäóñì°Ã­îâúæ 

ÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÂóäÿÂĆÛäèÛäèâÃ­îâúæ âöÃòĈÚÖîÚÕòÈÚöĈ 

ƛ.Ɨ ëù¬âÖòèîã¬óÈÜäñËóÂäĀâ¬ÿæöĈãÈÿÕöćãè ÉóÂÚòĈÚîÙõÛóã×÷ÈÅèóâÿÜĆÚâóĀæñÉùÕÜäñëÈÅ°

ÿßøćîÃîÅèóâä¬èââøîĂÚÂóäØÕæîÈÅäòĈÈÚöĈ 

ƛ.Ƙ Ăì­Ýú­äòÛÂóäØÕëîÛäòÛäú­ëøćîØöćîîÂĀÛÛ ÿäøćîÈÂóäëä­óÈëääÅ°ëøćîØöćË¬èãëÚòÛëÚùÚÅùÔ

Āâ¬ÿæöĈãÈÿÕöćãè 

ƛ.4 ÿâøćîÂæù¬âÿÜ­óìâóãäòÛËâÿëäĆÉĂì­Âæù¬âÿÜ­óìâóãØČóĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉØöćâö

Ö¬îëøćî 

ƛ.6 ÿÂĆÛäèÛäèâÃ­îâúæØòĈÈìâÕĀæ­èÚČóÝæÂóäØÕëîÛâóèõÿÅäóñì°Ã­îâúæÖóâèõÙöØóÈë×õÖõ

Ö¬îăÜ 

îÙõÛóãØöćâóĀæñÉùÕÜäñëÈÅ°ÃîÈëøćî 
  

Âæù¬âÿÜ­óìâóãäòÛËâëøćî 
 

ØČóĀÛÛëîÛ×óâÅèóâß÷ÈßîĂÉ 
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ÿÂĆÛäèÛäèâÃ­îâúæØòĈÈìâÕ 
 

èõÿÅäóñì°Ã­îâúæÕ­èãèõÙöØóÈë×õÖõ 
 

áóßØöć ƗƗ ĀëÕÈÂóäÕČóÿÚõÚÂóäØÕæîÈĀæñÿÂĆÛäèÛäèâÃ­îâúæ 

 

Ɯ. ÂóäèõÿÅäóñì°Ã­îâúæĀæñë×õÖõØöćĂË­ĂÚÂóäèõÿÅäóñì°Ã­îâúæ 

Ɯ.Ɨ ÂóäìóÜäñëõØÙõáóßÃîÈĀÛÛØÕëîÛ 

 Å¬óÕòËÚöÅèóâëîÕÅæ­îÈäñìè¬óÈĀÛÛØÕëîÛÂòÛÉùÕÜäñëÈÅ° ĂË­ëúÖä IOC  

(Index of Objective Congruency) āÕãØöćÅ¬óÕòËÚöØöćÅČóÚèÔăÕ­ăâ¬ÖČćóÂè¬ó .Ɩƛ (ÛùÎÿËõÕ áõÎāÎîÚòÚÖ

ßÈê° 2527 : 69 · ƝƖ) 

 ×­óĀÚ¬ĂÉè¬óĂË¬  = +1 

 ×­óĀÚ¬ĂÉè¬óăâ¬ĂË¬  =  -1 

 ×­óĀÚ¬ĂÉè¬óĂË¬/ăâ¬ĂË¬ = 0 

 IOC = 
N

Rä  

ëòÎæòÂêÔ°ÃîÈëúÖäÕòËÚöÅèóâëîÕÅæ­îÈäñìè¬óÈÃ­îëîÛÂòÛÉùÕÜäñëÈÅ°âöÅèóâìâóã

ÕòÈÖ¬îăÜÚöĈ 

 ÿâøćî  IOC   ĀØÚ  ÕòËÚöÅèóâëîÕÅæ­îÈäñìè¬óÈÃ­îëîÛÂòÛÉùÕÜäñëÈÅ° 

  ×R ĀØÚ  ÝæäèâÅñĀÚÚÅèóâÅõÕÿìĆÚÃîÈÝú­ÿËöćãèËóÎØòĈÈìâÕ 

  N   ĀØÚ  ÉČóÚèÚÝú­ÿËöćãèËóÎÕ­óÚÿÚøĈîìó 

Ɯ.Ƙ ë×õÖõßøĈÚÑóÚ Å¬óë×õÖõØöćĂË­ĂÚÂóäèõÿÅäóñì°Ã­îâúæßøĈÚÑóÚĂÚÅäòĈÈÚöĈ ØČóÂóäèõÿÅäóñì°

Ã­îâúæØóÈë×õÖõ ăÕ­ĀÂ¬ Å¬óÿÊæöćãÿæÃÅÔõÖ Å¬óÅèóâĀÜäÜäèÚ Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÅñĀÚÚ

ØòĈÈìâÕ ĀæñÂóäèõÿÅäóñì°ÅèóâĀÖÂÖ¬óÈäñìè¬óÈ ÅñĀÚÚÃîÈĀÛÛØÕëîÛìæòÈäòÛËâëøćîëä­óÈëääÅ° 

Ì÷ćÈĂË­ëúÖäÕòÈÚöĈ 
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Å¬ó ÿÊæöćãÿæÃÅÔõÖ   xↄ =  
N

Rä  

Å¬ó ÅèóâĀÜäÜäèÚ    SƘ = 
)1(

)(
22

-

-ä ä
nn

XXn  

Å¬ó ë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ S.D. = 
)1(

)(
22

-

-ä ä
nn

XXn  

ëòÎæòÂêÔ°ÃîÈëúÖäÅ¬óÿÊæöćãÿæÃÅÔõÖ Å¬óÅèóâĀÜäÜäèÚ Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ âö

ÅèóâìâóãÕòÈÚöĈ   

 X   ĀØÚ  Å¬óÿÊæöćãÿæÃÅÔõÖ 

 SƘ   ĀØÚ  Å¬óÅèóâĀÜäÜäèÚ 

 S.D.  ĀØÚ   Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ 

 n ĀØÚ   ÉČóÚèÚÂæù¬âÖòèîã¬óÈ 

 äX  ĀØÚ   ÝæäèâÃîÈÅñĀÚÚØòĈÈìâÕ 

 ä 2
X ĀØÚ   ÝæäèâÃîÈÅñĀÚÚØòĈÈìâÕãÂÂČóæòÈëîÈ 
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ÛØØöć 4 

ÝæÂóäèõÿÅäóñì°Ã­îâúæ 

 

 ĂÚÂóäèõÉòãÿäøćîÈ ẤóäîîÂĀÛÛßøĈÚØöćëòÈÅâÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèµ âö

èòÖ×ùÜäñëÈÅ°ÿßøćîé÷ÂêóÜòÎìóĀæñÜäñëÛÂóäÔ°ÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćßÛÿÉî ÿßøćîîîÂĀÛÛëøćî

ëä­óÈëääÅ°ØöćË¬èãëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ÚČóăÜëú¬ÂóäË¬èãĀÂ­ÜòÎìóăÕ­îã¬óÈãòćÈãøÚ ßä­îâØòĈÈé÷Âêó

ÂóäÛúäÔóÂóäĀæñÂæãùØÙ°ÂóäÿÝãĀßä¬ëøćîÿßøćîÚČóâóĂË­Ăì­ÿÂõÕÜäñëõØÙõáóßâóÂØöćëùÕ Ì÷ćÈÝú­èõÉòãăÕ­ĀÛ¬È

ÂóäèõÿÅäóñì°Ã­îâúæăè­ÖóâæČóÕòÛ ÕòÈÚöĈ 

1. Ã­îâúæßøĈÚÑóÚÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

2. ÜòÎìóØöćÅ­ÚßÛĀæñÜäñëÛÂóäÔ°ØöćĀâ¬ÿæöĈãÈÿÕöćãèßÛÿÉî 

3. ÂóäèõÿÅäóñì°ÖóâØåêÏöÂóäëøćîëóäÂóäÖæóÕ (IMC) 

4. ëäùÜĀÚèÅõÕÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

5. ÂóäîîÂĀÛÛëøćîëä­óÈëääÅ°ØöćË¬èãëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

6. Åèóâß÷ÈßîĂÉÃîÈĀâ¬ÿæöĈãÈÿÕöćãèØöćÝæÖ¬îëøćîëä­óÈëääÅ° 

1. Ã­îâúæë¬èÚÖòèÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

 Ýú­èõÉòãăÕ­ØČóÂóäé÷ÂêóÃ­îâúæßøĈÚÑóÚÃîÈĀâ¬ÿæöĈãÈÿÕöćãè ăÕ­ĀÂ¬ îóãù îóËöß äóãăÕ­ äñÕòÛ

Âóäé÷Âêó ëóÿìÖùÃîÈÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ÉČóÚèÚÛùÖä ĀæñË¬èÈîóãùÃîÈÛùÖä āÕãâöäóãæñÿîöãÕÕòÈÚöĈ 

Ã­îâúæîóãù ßÛè¬óĀâ¬ÿæöĈãÈÿÕöćãèë¬èÚĂìÎ¬ÉñâöîóãùÿÊæöćãØöć ƙƗ-ƙƛ Üö âóÂØöćëùÕ äîÈæÈâóÅøîîóãùÿÊæöćã Ƙƛ-

ƙƖ Üö Āæñ îóãùÿÊæöćã ƘƗ-Ƙƛ Üö ĀæñƙƜ-ƚƖ Üö äîÈæÈâóÖóâæČóÕòÛ  

 

 

 

 

 

 

áóßØöć Ɨ áóßĀëÕÈĀÝÚáúâõË¬èÈîóãùÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

3 

31 
51 

63 

31 
21 

0
20
40
60
80
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ËùÕÃ­îâúæ 1 



 
47 

 

 

 ĂÚÕ­óÚîóËößßÛè¬ó Āâ¬ÿæöĈãÈÿÕöćãèë¬èÚĂìÎ¬Āæ­èâöîóËößÿÜĆÚßÚòÂÈóÚÛäõêòØâóÂØöćëùÕ 

ĀæñäîÈæÈâóÅøîîóËößäòÛÉ­óÈìäøîÙùäÂõÉë¬èÚÖòè ĀæñîóËößÃ­óäóËÂóäìäøîßÚòÂÈóÚÃîÈäòÑäîÈæÈâó

ÖóâæČóÕòÛ ÚîÂÉóÂÚöĈãòÈâöîóËößĀâ¬Û­óÚĀæñÿÜĆÚÚòÂé÷ÂêóîöÂÕ­èã 

 

 

 

 

 

 

 

 

 

 

áóßØöć Ƙ ĀÝÚáúâõĀëÕÈîóËößÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

 

Õ­óÚÉČóÚèÚÛùÖä ßÛè¬óĀâ¬ÿæöĈãÈÿÕöãèâöæúÂ Ɨ ÅÚÿÜĆÚë¬èÚĂìÎ¬ äîÈæÈâóÂĆÅøî Ƙ ÅÚĀæñ ƙ ÅÚ

ÖóâæČóÕòÛ 

 

 

 

 

 

 

 

 

áóßØöć ƙ ĀÝÚáúâõĀëÕÈÉČóÚèÚÛùÖäØöćßÛÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

0
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ĀÝÚáúâõĀëÕÈîóËößÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

ËùÕÃ­îâúæ 1 

79% 

18% 

3% 

ÉČóÚèÚ 

1 ÅÚ 2 ÅÚ 3 ÅÚ 
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 ßÛÛùÖäĂÚÅäîÛÅäòèÿæöĈãÈÿÕöćãèë¬èÚĂìÎ¬âöîóãùÿÊæöćã Ɩ-ƙ Üö âóÂØöćëùÕ äîÈæÈâóÅøîîóãù 

ƚ- Ɯ Üö Āæñ Ɲ-ƗƖÜöÖóâæČóÕòÛ  

 

 

 

 

 

 

 

 

áóßØöć ƚ ĀÝÚáúâõĀëÕÈîóãùÛùÖäØöćßÛÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

 ÝæèõÉòãßÛè¬ó ÛùÖäĂÚĀâ¬ÿæöĈãÈÿÕöćãèÚòĈÚë¬èÚĂìÎ¬ÿÜĆÚÿßéËóãâóÂÂè¬óÿßéìÎõÈ×÷È ƛƗ 

ÿÜîä°ÿÌĆÚÖ° ßÛĀâ¬ÿæöĈãÈÿÕöćãèâöÛùÖäÿÜĆÚÿßéìÎõÈ ƚƟ ÿÜîä°ÿÌĆÚÖ° 

 

 

 

 

 

 

 

áóßØöć ƛ ĀÝÚáúâõĀëÕÈÿßéÃîÈÛùÖäØöćßÛÃîÈĀâ¬ÿæöĈãÈÿÕöćãè 

 

2. ÜòÎìóØöćÅ­ÚßÛĀæñÜäñëÛÂóäÔ°ØöćĀâ¬ÿæöĈãÈÿÕöćãèßÛÿÉî 

 Ã­îâúæØöćăÕ­ÉóÂĀÛÛëîÛ×óâÜæóãÿÜõÕ Ýú­èõÉòãØČóÂóääèâÖòèĀÜäØöćÿìâøîÚÂòÚĀæñØČóÂóä

èõÿÅäóñì°āÕãĀÛ¬ÈÿÜĆÚ ƙ Õ­óÚĂìÎ¬ą ÕòÈÚöĈ 

 Ƙ.Ɨ Õ­óÚÜòÎìóĀæñîùÜëääÅ 
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ĀÝÚáúâõĀëÕÈË¬èÈîóãùÛùÖäĂÚÅäîÛÅäòèĀâ¬
ÿæöĈãÈÿÕöćãè 

ËùÕÃ­îâúæ 1 

51% 
49% 

ÉČóÚèÚÿßé 

ÿßéËóã 

ÿßéìÎõÈ 
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 ßÛè¬ó Åèóâäú­ë÷ÂÃîÈĀâ¬ÿæöĈãÈÿÕöćãèäú­ë÷Â áúâõĂÉØöćÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè Ë¬èÈĀäÂąÿÅäöãÕ  

äú­ë÷ÂĀã¬ ÿëöãĂÉØöćÅäîÛÅäòèßòÈ ĀÖ¬ÿâøćîâîÈìÚ­óæúÂ ÉñÿÂõÕßæòÈĀæñĀäÈÝæòÂÕòÚ ÿÃ­âĀÃĆÈĀæñëú­ÿßøćîæúÂ 

ĀÖ¬ÂòÈèæÂæòèæúÂâöÜòÎìó ÂæòèÿæöĈãÈăÕ­ăâ¬Õö âòÂÉñĂì­ÂČóæòÈĂÉÖòèÿîÈ ßÛè¬óãîâäòÛÅèóâÉäõÈ âóÂØöćëùÕ 

ÿìÚøćîã Ø­î ÿëöãĂÉÂòÛëõćÈØöćÿÜĆÚ äîÈæÈâó ĀæñâöæúÂÿÜĆÚÂČóæòÈĂÉ ÖóâæñÕòÛ ÚîÂÉóÂÚöĈãòÈăÕ­ÂČóæòÈĂÉ

ÉóÂëòÈÅâ ĀæñÂóäØČóÿØ¬óØöćØČóăÕ­  

  îùÜëääÅîñăäØöćìÚòÂØöćëùÕĂÚÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ßÛè¬ó îòÚÕòÛĀäÂÅøîÿäøćîÈäóãăÕ­

ăâ¬ăâ¬ÿßöãÈßîÖ¬îÅ¬óĂË­É¬óã äîÈæÈâóÅøîÜòÎìóĂÚÂóäÕČóÿÚõÚËöèõÖ ĀæñÂóäÉòÕëääÿèæóØöćÖ­îÈØČóÈóÚ

ĀæñÿæöĈãÈæúÂÕ­èã ÿèæóâöăâ¬âóÂßîëČóìäòÛæúÂ ĀæñáóèñÅèóâÿÅäöãÕÉóÂÖòèÿîÈ ÂòÈèæÿäøćîÈÂóäÿæöĈãÈæúÂ 

èõÙöÂóäÿæöĈãÈæúÂ ÅČó×óâØöćÂòÈèæÿâøćîÖ­îÈÖîÛÅČó×óâæúÂÿäøćîÈß¬î ÂóäÿæöĈãÈæúÂÖ¬óÈÿßé ÂóäÉòÕÂóäîóäâÔ° 

ßÛîùÜëääÅÕ­óÚëòÈÅâÿßöãÈ ĀæñØöćãòÈāÕÚÕú×úÂĀæñâîÈè¬óÿÜĆÚÅäîÛÅäòèăâ¬ëâÛúäÔ° 

 Ƙ.Ƙ. Õ­óÚÅèóâäú­ë÷Â ÉõÖĂÉ ĀæñØòéÚÅÖõ 

 ÿâøćîÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÿÂõÕÂóäØ­î ßÛè¬ó ë¬èÚĂìÎ¬ÉñĂì­ÂČóæòÈĂÉÖòèÿîÈ Õ­èãÂóäâîÈìÚ­ó

æúÂĀæñãîâäòÛÅèóâÉäõÈ ĀæñÛóÈë¬èÚÉñìóØóÈîîÂÕ­èãÂóäØČóÂõÉÂääâîøćÚąĂì­Ý¬îÚÅæóã ÿË¬Ú 

Ùääââñ àòÈÿßæÈ ÿèĆÛăÌÖ°ØöćÿÂöćãèÃ­îÈ 

 Ƙ.ƙ. Õ­óÚëõćÈØöćË¬èãëÚòÛëÚùÚĀæñË¬èãÿßõćâßæòÈĂÉ 

 ÉóÂĀÛÛëîÛ×óâĀâ¬ÿæöĈãÈÿÕöćãè ßÛè¬ó ÿâøćîÖ­îÈÂóäÃ­îâúæÿÂöćãèÂòÛĀâ¬ÿæöĈãÈÿÕöćãèÿßøćîĂì­

Ã­îâúæĂÚÂóäÿæöĈãÈæúÂ ë¬èÚĂìÎ¬Āæ­èĀâ¬ÿæöĈãÈÿÕöćãèÉñÅ­ÚìóÝ¬óÚÿèĆÛăÌÖ° äîÈæÈâóÿÜĆÚÿàëÛù®Å Āæñ

ÉóÂìÚòÈëøî ÖóâæñÕòÛ ÚîÂÉóÂÚöĈÉñÿÜĆÚÂóä×óâÿßøćîÚìäøîĀâ¬ÿæöĈãÈÿÕöćãèÕ­èãÂòÚ ìäøîßÛĀßØã° 

 ëõćÈØöćÉñË¬èãÿßõćâßæòÈĂÉĂÚÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèâóÂÃ÷ĈÚ ßÛè¬ó ëõćÈØöćĀâ¬ÿæöĈãÈÿÕöćãèâîÈè¬ó

ÿÜĆÚÂóäÿßõćâßæòÈĀæñëóâóä×Ë¬èãëä­óÈÂČóæòÈĂÉĂì­ÂòÛĀâ¬ÿæöĈãÈÿÕöćãèâóÂØöćëùÕÅøî ßøĈÚØöćìäøîëøćîØöć

äèÛäèâÃ­îÅõÕĀæñÅèóâäú­ĂÚÂóäÿæöĈãÈæúÂĂÚĀÛÛÅäîÛÅäòèÿæöĈãÈÿÕöćãè äîÈæÈâóÅøîîãóÂĂì­ëòÈÅâ

ãîâäòÛĀæñÿÃ­óĂÉâóÂãõćÈÃ÷ĈÚ ĀæñëøćîØöćëóâóä××¬óãØîÕÅèóâäú­ë÷ÂÃîÈĀâ¬ĀæñæúÂÿæöĈãÈÿÕöćãèĂì­ëòÈÅâ

äòÛäú­ ÖóâæČóÕòÛ 
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áóßØöć Ɯ ĀÝÚáúâõĀëÕÈëõćÈØöćĀâ¬ÿæöĈãÈÿÕöćãèÅõÕè¬óëóâóä×Ë¬èãëä­óÈÂČóæòÈĂÉĀæñëÚòÛëÚùÚ 

 

ƙ. ÂóäèõÿÅäóñì°ÖóâØåêÏöÂóäëøćîëóäÂóäÖæóÕ (IMC) 

 ÿÚøćîÈÉóÂÂóäîîÂĀÛÛßøĈÚØöćØöćË¬èãëÚòÛëÚùÚĀâ¬ÿæöĈãÈÿÕöćãèĂì­ßæòÈĂÉÖ¬îëú­ĀæñÕČóÿÚõÚ

ËöèõÖÖ¬îăÜÚòĈÚ ÂóäîîÂĀÛÛëä­óÈëääÅ°ëøćîÉ÷ÈâöÉùÕÜäñëÈÅ°ØöćÉñÿÝãĀßä¬Ăì­ăÕ­ÜäñëõØÙõáóßâóÂØöćëùÕ 

É÷ÈÖ­îÈÚČóØåêÏöÂóäëøćîëóäÂóäÖæóÕÿÃ­óâóË¬èãÿßøćîĂì­ÂóäÿÝãĀßä¬ÿÂõÕÜäñëõØÙõáóßâóÂØöćëùÕ āÕã

Ö­îÈĂË­ÂóäëøćîëóäìæóãäúÜĀÛÛÂòÛÂæù¬âÿÜ­óìâóãîã¬óÈÖ¬îÿÚøćîÈ ÅøîÂóäØöćÉñâù¬ÈÿÚ­Úëä­óÈßåÖõÂääâ

ÃîÈÂæù¬âÿÜ­óìâóãĂì­ëîÕÅæ­îÈÂòÛÅèóâÖ­îÈÂóäÃîÈÖæóÕ āÕãÂóäßõÉóäÔóèõÙöÂóäëøćîëóäÖäó

ëòÎæòÂêÔ°îÈÅ°ÂäÿßøćîĂì­Ýú­ÛäõāáÅÂæù¬âÿÜ­óìâóãăÕ­äú­ÉòÂîÈÅ°Âä Ì÷ćÈÉñÚČóăÜëú¬Åèóâäú­ ÅèóâÅù­ÚÿÅãĀæñ

âöÅèóâÿËøćîâòćÚĂÚîÈÅ°Âä Ì÷ćÈÂóäÂäñÖù­ÚßåÖõÂääâÝú­ÛäõāáÅ ăâ¬ĂË¬ëä­óÈĀÅ¬ÂóääòÛäú­ ÂóäÉÕÉČóìäøî

ÂóäãîâäòÛÿØ¬óÚòĈÚ 

 ĂÚÂóäé÷ÂêóèõÉòãÅäòĈÈÚöĈÝú­èõÉòãăÕ­ä¬èâÂòÛĀâ¬ÿæöĈãÈÿÕöćãè Â¬îÖòĈÈāÅäÈÂóä ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãè

ëóãëÖäîÈµ ìäøî ´Strong Single Momµ Ăì­ÿÜĆÚāÅäÈÂóäØöćØČóÂóäÿÝãĀßä¬ëøćîÅèóâäú­ĀæñëÚòÛëÚùÚ

Āâ¬ÿæöĈãÈÿÕöćãè Ăì­âöØòéÚÅÖõØöćÕöĂÚÂóäÕČóÿÚõÚËöèõÖÖ¬îăÜ Āæñëä­óÈáóßæòÂêÔ°ØöćÕöĂÚëòÈÅâ  

 ƙ.Ɨ ÂóäÉòÕØČóĀÝÚÝú­âöë¬èÚăÕ­ë¬èÚÿëöã (Stakeholder Mapping) 

  ÂóäèõÿÅäóñì°Ýú­Øöćâöë¬èÚăÕ­ë¬èÚÿëöãÚòÛÿÜĆÚÜòÉÉòãëČóÅòÎÃîÈÂóäÿÝãĀßä¬ëøćî ÿßäóñ

ÿÜĆÚÂóäÿäöãÚäú­ÿÂöćãèÂòÛÛùÅÅæìäøîîÈÅ°ÂäØöćÿÂöćãèÃ­îÈÂòÛÜòÎìóØöćÿÂõÕÃ÷ĈÚ ØČóĂì­ëóâóä×ÝæõÖëøćîăÕ­ÖäÈ

49% 

31% 

20% 

ëõćÈØöćÅõÕè¬óË¬èãëä­óÈÂČóæòÈĂÉ 

ëøćîØöćĂì­Ã­îÅõÕĀæñèõÙöÂóäÿæöĈãÈæúÂĀÛÛÿæöĈãÈÿÕöćãè îãóÂĂì­ëòÈÅâãîâäòÛĀæñÿÃ­óĂÉ ëøćîØöć×¬óãØîÕîóäâÔ°ĀæñÅèóâäú­ë÷Â 



 
51 

 

 

Âæù¬âÿÜ­óìâóãĀæñÿæøîÂèõÙöÂóäÂóäÿÝãĀßä¬ëøćîĂì­ÿìâóñëâÿßøćîÛääæùÉùÕÜäñëÈÅ°ÉóÂÂóäèõÿÅäóñì°Ýú­

Øöćâöë¬èÚăÕ­ë¬èÚÿëöãÂòÛÜòÎìóĀâ¬ÿæöĈãÈÿÕöćãè ĀÛ¬ÈîîÂăÕ­ ƙ äñÕòÛ ÕòÈÚöĈ 

 ƙ.Ɨ.Ɨ  Ýú­Øöćîãú¬ĀÂÚÂæóÈÃîÈÜòÎìó ăÕ­ĀÂ¬ Āâ¬ÿæöĈãÈÿÕöćãè ĀæñæúÂ 

 ƙ.Ɨ.Ƙ Ýú­âöë¬èÚăÕ­ë¬èÚÿëöãāÕãÖäÈ ăÕ­ĀÂ¬ îÕöÖëóâö ÎóÖõßöćÚ­îÈ ÿßøćîÚ ÅäúØöćÜä÷Âêó 

ìÚ¬èãÈóÚäòÑÿÂöćãèÂòÛë×óÛòÚÅäîÛÅäòè ËâäâÿÅäøîÃ¬óãÅäîÛÅäòèÿæöĈãÈÿÕöćãè (ĂÚë¬èÚÃîÈĀâ¬ÿæöĈãÈ

ÿÕöćãèØóÈßåÖõÚòãÉñîãú¬äñìè¬óÈĀÂÚÂæóÈĀæñÝú­Øöćâöë¬èÚăÕë¬èÚÿëöãāÕãÖäÈ) 

 ƙ.Ɨ.ƙ Ýú­âöë¬èÚăÕ­ë¬èÚÿëöãØóÈî­îâ ăÕ­ĀÂ¬ ëòÈÅâäîÛÃ­óÈ āäÈÿäöãÚ ØöćØČóÈóÚ ëøćî 

  
áóßØöć Ɲ áóßĀÝÚØöćÝú­âöë¬èÚăÕ­ÿëöã (Stakeholder Mapping) 

 ÉóÂĀÝÚáúâõãòÈĀëÕÈĂì­ÿìĆÚîöÂè¬ó ÚîÂÉóÂĀâ¬ÿæöĈãÈÿÕöćãèØóÈÚõÖõÚòãĀæ­èãòÈâöĀâ¬ÿæöĈãÈÿÕöćãè

ØöćÖ­îÈÿæöĈãÈæúÂÿßöãÈæČóßòÈØóÈßåÖõÚòãîöÂÕ­èã(Ā×ÛëöËâßú) Ì÷ćÈìâóã×÷ÈÂæù¬âĀâ¬ÿæöĈãÈÿÕöćãèØöćÖ­îÈÿæöĈãÈæúÂ

ÿßöãÈæČóßòÈ ìäøîÛóÈÅÚÂČóæòÈÉñÂ­óèÿÃ­óâóëú¬ÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèØóÈÚõÖõÚòã Āâ¬ÿæöĈãÈÿÕöćãèØöćâö

ÅäîÛÅäòè âöëóâö ĀÖ¬ăâ¬ăÕ­Ë¬èãÿìæøîîñăäÿæã ìäøîëóâöØČóÈóÚÖ¬óÈÉòÈìèòÕ ăâ¬ăÕ­îãú¬Õ­èãÂòÚ Āâ¬ÿæöĈãÈ

ÿÕöćãèÂæù¬âÚöĈăâ¬ăÕ­Ö¬óÈÉóÂĀâ¬ÿæöĈãÈÿÕöćãèØóÈÚõÖõÚòãÿæã Ö¬óÈÂòÚÿßöãÈëòÎæòÂêÔ°ØóÈÂÏìâóãÿØ¬óÚòĈÚÿîÈ 
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 ƙ.2 ÂóäÂČóìÚÕÿÜ­óìâóãëøćîĀæñèòÖ×ùÜäñëÈÅ° 

 
áóßØöć ƞ áóßÂóäÂČóìÚÕÿÜ­óìâóãÉùÕÜäñëÈÅ° 

 ÂóäÂČóìÚÕÿÜ­óìâóãëøćîĀæñëòÖ×ùÜäñëÈÅ°ÚòĈÚ Ýú­èõÉòãÂČóìÚÕĂì­Âæù¬âÿÜ­óìâóãÅøîÅùÔ

Āâ¬ÿæöĈãÈÿÕöćãèĂÚÿÃÖ ÂäùÈÿØßâìóÚÅä ÜäñÿØéăØã āÕãĂì­âöÅèóâëùÃÂòÛÜòÉÉùÛòÚ âîÈëõćÈØöÿÂõÕÃ÷ĈÚ

ÿÜĆÚÿäøćîÈÙääâÕó ÅõÕÿËõÈÛèÂ Ý¬óÚëøćîâöÿÕöãØöćāÅäÈÂóäëä­óÈÃ÷ĈÚĀæñÂóäØČóÂõÉÂääâä¬èâÂòÚÃîÈĀâ¬

ÿæöĈãÈÿÕöćãè 

 ƙ.ƙ ëõćÈØöćÅóÕìèòÈØöćÉñÿÂõÕÃ÷ĈÚ ÅøîÂóäâù¬ÈÿÚ­ÚăÜØöćÂóäĂì­ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèâöÅèóâÅõÕÿËõÈ

ÛèÂ ÿÃ­óĂÉ Āæñîãú¬ÂòÛÜòÉÉùÛòÚăÕ­îã¬óÈáóÅáúâõĂÉ âöĀäÈÛòÚÕóæĂÉĂÚÂóäĂË­ËöèõÖĂì­âöÅèóâëùÃ 

 

 

áóßØöć Ɵ áóßÂóäÂČóìÚÕëõćÈØöćÅóÕìèòÈè¬óÉñÿÂõÕÃ÷ĈÚ 
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 ƙ.4 IMC Media Planning ÂóäìóÂæãùØÙ°ÂóäÜäñËóëòâßòÚÙ°āÅäÈÂóä āÕãĂË­ÂóäÖæóÕ 

IMC  

  ƙ.ƚ.Ɨ ÂóäëøćîëóäÃ­îÅèóâØöć×úÂÖ­îÈ 

  ƙ.ƚ.Ƙ ĂÚÿèæóØöć×úÂÖ­îÈ 

  ƙ.ƚ.ƙăÜãòÈÂæù¬âÿÜ­óìâóãØöćĂË¬ 

  ƙ.ƚ.ƚ ÿßøćîëä­óÈÂóäÖîÛëÚîÈØöć×úÂÖ­îÈ 

  ƙ.ƚ.ƛ Õ­èãÂóäāÇêÔóÝ¬óÚëøćîÜäñËóëòâßòÚÙ°ØöćâöÜäñëõØÙõáóß 

 
áóßØöć ƗƖ áóßIMC Media Planning 

 

 ƙ.5 ÂóäÂČóìÚÕÅîÚÿØÚØ°ØöćâöÅùÔÅ¬óÿßøćîÅèóâÚ¬óëÚĂÉĂÚÂóäÖõÕÖóâ ÜäñÂîÛăÜÕ­èã 

  ƙ.ƛ.Ɨ âöÜäñāãËÚ° ĂÚÕ­óÚÅèóâäú­ ÿÚøĈîìó ĀæñÖäÈÂòÛÉùÕÜäñëÈÅ°ØöćÖ­îÈÂóä 

  ƙ.ƛ.Ƙ ëÚùÂ ÚîÂÉóÂÿÚøĈîìóØóÈÕ­óÚØåêÏöĀæñØóÈÕ­óÚÂóäÜÐõÛòÖõĀæ­è ÅèäÉñâö

ÅèóâëÚùÂĂì­ÿÜĆÚØöćÚ¬óÖõÕÖóâĀæñÿßõćâÅèóâÅõÕĂÚĀÈ¬ÛèÂÕ­èã 

  ƙ.ƛ.ƙ ÿìâóñëâ ÿÜĆÚëõćÈëČóÅòÎ ÿßäóñÿÚøĈîìóĀâ¬ÿæöĈãÈÿÕöćãèÿÜĆÚÅîÚÿØÚØ°ØöćâöÅèóâ

æñÿîöãÕî¬îÚ É÷ÈÖ­îÈÅòÕÂäîÈÿÚøĈîìóĂì­ÿìâóñëâÂ¬îÚÿÝãĀßä¬ØùÂÅäòĈÈ 



 
54 

 

 

 
áóßØöć ƗƗ áóßÂóäÂČóìÚÕÅîÚÿØÚØ°ØöćâöÅùÔÅ¬óëČóìäòÛĀâ¬ÿæöĈãÈÿÕöćãè 

 

 ƙ.Ɯ ÂóäèõÿÅäóñì°ÝæÜäñāãËÚ°ä¬èâÃîÈāÅäÈÂóäĀæñÂæù¬âÿÜ­óìâóã 

 ÂóäÚČóÿëÚîëøćîÅèäÚČóÿëÚîĂÚĀÈ¬âùâØöćÂæù¬âÿÜ­óìâóãëóâóä×ÿÃ­ó×÷ÈăÕ­Āæñ

ÿÂöćãèÃ­îÈÂòÛÖÚÿîÈ ÿßäóñÊñÚòĈÚÝú­ëøćîëóäăâ¬ÅèäßúÕ×÷ÈÝæÜäñāãËÚ°ÃîÈÖÚÞ¬óãÿÕöãè ÅèäÚČóÿëÚî

ĂÚĀÈ¬âùâØöćØòĈÈÝú­ëøćîëóäĀæñÂæù¬âÿÜ­óìâóãÉñăÕ­äòÛÝæÜäñāãËÚ°ä¬èâÂòÚ ÕòÈáóßĀÝÚáúâõÕ­óÚæ¬óÈÚöĈ 

 

 
áóßØöć ƗƘ ÂóäèõÿÅäóñì°ÝæÜäñāãËÚ°ä¬èâÃîÈāÅäÈÂóäĀæñÂæù¬âÿÜ­óìâóã 
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 ƙ.7 True Story + Inspiration Story 

 ÂóäÚČóÿëÚîÿÚøĈîìóÕ­èãÿÚøĈîÿäøćîÈØöćâöĀäÈÛòÚÕóæĂÉ ÿßøćîÿßõćâÅèóâÚ¬óëÚĂÉĂì­ÂòÛ

ÂóäÕČóÿÚõÚāÅäÈÂóä ØČóĂì­āÅäÈÂóäÿÂõÕÅèóâÚ¬óÖõÕÖóâĀæñÚ¬óÿîóĂÉË¬èãĂì­āÅäÈÂóäÜäñëÛ

ÅèóâëČóÿäĆÉ Ì÷ćÈèõÙöÚöĈÚõãâĂË­ÂòÚîã¬óÈĀßä¬ìæóãĂÚÂóäëä­óÈāÅäÈÂóäØöćâöÝææòßÙ°ÿßøćîëòÈÅâØöćÕöÃ÷ĈÚ 

 
áóßØöć Ɨƙ ÂóäÚČóÿëÚîÿÚøĈîìóÕ­èãÿÚøĈîÿäøćîÈØöćâöĀäÈÛòÚÕóæĂÉ (True Story + Inspiration Story) 

  

 ƙ.8 ÂóäèóÈĀÝÚÃòĈÚÖîÚÂóäØČóÈóÚÿßøćîĂì­ëøćîÜäñËóëòâßòÚÙ°ÿÂõÕÝææòßÙ°ëúÈëùÕ ÕòÈÚöĈ 

  ƙ.ƞ.Ɨ Ã­îâúæÂóäÖæóÕ ăÕ­ĀÂ¬ äúÜĀÛÛ ĀæñÂæãùØÙ° 

  ƙ.ƞ.Ƙ ÂČóìÚÕèòÖ×ùÜäñëÈÅ°ÃîÈëøćî ÜäñÂîÛăÜÕ­èã Ã­îÅèóâ ÿÜ­óìâóã 

èòÖ×ùÜäñëÈÅ° 

  ƙ.ƞ.ƙ èóÈĀÝÚÂæãùØÙ°ÃîÈëøćî ăÕ­ĀÂ¬ Ë¬îÈØóÈÂóääòÛëøćî ÿÜ­óìâóãÂóäÿÝãĀßä¬ 

ĀÚèØóÈ 

  ƙ.ƞ.ƚ ĀÝÚÂóäāÇêÔó ăÕ­ĀÂ¬ Ë¬îÈØóÈÌøĈî ÂóäÖòÕëõÚĂÉ 
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áóßØöć Ɨƚ áóßÂóäèóÈĀÝÚÃòĈÚÖîÚÂóäØČóÈóÚ 

 

 ƙ.Ɵ ÂäñÛèÚÂóäëä­óÈÿÚøĈîìóĂì­āÕÚĂÉ ÿßøćîĂì­ÿÂõÕÅèóâÚ¬óÖõÕÖóâĀæñÚ¬óÉÕÉČó ÿäõćâ

ÉóÂÂóäØČóĂì­Âæù¬âÿÜ­óìâóãÿËøćîĀæñâîÈÿìĆÚÿÜ­óìâóãÿÕöãèÂòÛÿäó äú­ë÷Âè¬óÿÃóÉñăÕ­äòÛÝæÜäñāãËÚ°

ä¬èâÂòÛÿäó ăÕ­ĀÂ¬ 

  ƙ.Ɵ.Ɨ ØČóĂì­Âæù¬âÿÜ­óìâóãÅõÕÖóâèòÖ×ùÜäñëÈÅ° 

  ƙ.9.2 ØČóĂì­ÿÃóìòèÿäóñ äú­ë÷ÂëÚùÂëÚóÚĀæñÝ¬îÚÅæóã 

  ƙ.Ɵ.ƙ ëä­óÈĀäÈÛòÚÕóæĂÉ ÿÜĆÚĀäÈÝæòÂÕòÚÿßøćîăÜëú¬ÿÜ­óìâóãÿÕöãèÂòÛÿäó 

  ƙ.Ɵ.ƚ ëîÚîñăäĂìâ¬ąĂì­Âæù¬âÿÜ­óìâóã ăâ¬è¬óÉñÿÜĆÚÿäøćîÈÿæĆÂìäøîÿäøćîÈĂìÎ¬ ĀÖ¬

ÅèäÿÜĆÚÿäøćîÈØöćÉČóăÕ­È¬óãĀæñÚČóăÜÜÐõÛòÖõĂË­ăÕ­ÉäõÈ 

 ëõćÈÿìæ¬óÚöĈÉñØČóĂì­Âæù¬âÿÜ­óìâóãÉČóÅùÔăÕ­ ĀÛäÚÕ°ÃîÈÅùÔÉñÿÜĆÚØöćÚ¬óÿËøćî×øîĀæñÚ¬óÉÕ

ÉČóÿÜĆÚáóßæòÂêÔ°ØöćÕöØČóĂì­ÿÂõÕÂóäÛîÂÖ¬î ØČóĂì­ÿÂõÕÂóäÜäñËóëòâßòÚÙ°ĀÛÛÜóÂÖ¬îÜóÂ Ì÷ćÈ×øîè¬ó

ÿÜĆÚÂóäÖæóÕØöćâöÅèóâÚ¬óÿËøćî×øîëúÈâóÂ ÿßäóñÅÚë¬èÚĂìÎ¬ÉñÿËøćîÿßøćîÚâóÂÂè¬óÂóäāÇêÔóØòćèăÜ 
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áóßØöć Ɨƛ ĀëÕÈÂäñÛèÚÂóäëä­óÈÅîÚÿØÚØ°Ăì­āÕÚĂÉ 

 

 ƙ.10 ÂóäÿÃöãÚāÇêÔóÛÚëøćîëòÈÅâîîÚăæÚ° (Advertising Quotes on Socials Media) 

 ØåêÏöÚöĈâóÉóÂèõÙöÂóäÿÃöãÚāÇêÔóÛÚëøćîëòÈÅâîîÚăæÚ°ØöćÚõãâĂË­ÉóÂîÈÅ°ÂäØòćè

āæÂÉóÂÂóäèõÿÅäóñì° ßÛè¬óäúÜĀÛÛØöćÿìâóñÂòÛÂóäÿÃöãÚāÇêÔóÛÚëøćîëòÈÅâîîÚăæÚ°ÿßøćîëä­óÈ

ÂČóæòÈĂÉĂì­ĀÚñÚČó×÷ÈèõÙöĀÂ­ÜòÎìóØöćÿÝËõÎÃîÈĀâ¬ÿæöĈãÈÿÕöćãè ÅøîÂóäĂË­èõÙöĀÛÛ BAB ÿßäóñÿÜĆÚèõÙöØöć

ÿìâóñëâĂÚÂóäÂ­óèÃ­óâÜòÎìóăÜîãú¬ÉùÕÅæöćÅæóã ÿßøćîÚČóăÜëú¬ÂóäæÈâøîĀÂ­ăÃÜòÎìóĂÚËöèõÖÉäõÈ 
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áóßØöć ƗƜ ĀëÕÈäúÜĀÛÛÂóäÿÃöãÚāÇêÔóÛÚëøćîëòÈÅâîîÚăæÚ°ĀÛÛ BAB 

 

 ƙ.11Ë¬îÈØóÈØöćÂæù¬âÿÜ­óìâóãäòÛËâëøćîèõÕöāîĂÚÜäñÿØéăØã ëČóäèÉāÕã Digital Thailand 

 

 
áóßØöć ƗƝ ĀëÕÈË¬îÈØóÈØöćÂæù¬âÿÜ­óìâóãäòÛËâëøćîĂÚÜäñÿØéăØã 

 

 ƙ.12 Marketing FunctionÜäñÂîÛăÜÕ­èã 

     ƙ.ƗƘ.Ɨ Advertising āÇêÔó 

   ƙ.1Ƙ.2 Brand Management ÂóäÉòÕÂóäĀÛäÚÕ° 

   ƙ.1Ƙ.3 Consumer Behavior ßåÖõÂääâÝú­ÛäõāáÅ 

   ƙ.1Ƙ.4 Direct Marketing ÂóäÖæóÕØóÈÖäÈ 

   ƙ.1Ƙ.5 Distribution ÂóäÂäñÉóã 

   ƙ.1Ƙ.6 Public Relation ÂóäÜäñËóëòâßòÚÙ° 
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áóßØöć Ɨƞ  ĀëÕÈë¬èÚÜäñÂîÛÃîÈMarketing Function 

 

 ƙ.13 îóäâÔ°ÂäñÖù­ÚÂóäÌøĈî 

 îóäâÔ°ÂäñÖù­ÚÂóäÌøĈî ÜäñÂîÛăÜÕ­èãîóäâÔ° āÂäÙ Âæòè āæá äú­ë÷ÂÝõÕ ÿãõÚãî 

ÿÊßóñÿäóÿØ¬óÚòĈÚ Ë¬èãÿìæøîĂì­ÜæîÕáòã 

 
áóßØöć ƗƟ îóäâÔ°ÂäñÖù­ÚÂóäÌøĈî 

 ƙ.ƗƚVideo Marketing ĀëÕÈÂóääòÛäú­ØóÈÜäñëóØëòâÝòëÕ­óÚÖ¬óÈą ĀæñÿÚøĈîìóØöćÅèä

ëøćîëóä 
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áóßØöć ƘƖ ĀëÕÈÂóäØČóÂóäÖæóÕÿÝãĀßä¬èöÕöāî 

 ƙ.15ë¬èÚÝëâÂóäëøćîëóäÂóäÖæóÕ (Marketing Communication Mix) 

 ë¬èÚÝëâÂóäëøćîëóäÂóäÖæóÕ (Marketing Communication Mix) ìâóã×÷È Âóäëøćî

ÅèóâìâóãÃîÈÂõÉÂääâØóÈÂóäÖæóÕÿßøćîëä­óÈÂóääòÛäú­ ëä­óÈÅèóâÿÃ­óĂÉ Āæñëä­óÈÂóäãîâäòÛ

äñìè¬óÈÙùäÂõÉÂòÛÝú­ÛäõāáÅ āÕãâù¬ÈìèòÈĂì­ÿÂõÕÝæëČóÅòÎÅøîË¬èãÂäñÖù­ÚÂóäÃóã Āæñëä­óÈÅèóâÉÈ-äòÂ

áòÂÕöÃîÈæúÂÅ­ó ÂõÉÂääâÂóäëøćîëóäÂóäÖæóÕÉ÷ÈÜäñÂîÛÕ­èãë¬èÚëČóÅòÎÅøî ÂóäāÇêÔó Âóä

ÜäñËóëòâßòÚÙ° Âóäë¬ÈÿëäõâÂóäÃóã ĀæñÂóäÖæóÕØóÈÖäÈ  ÿÜĆÚÂóäÝëâëóÚÿÅäøćîÈâøîëøćîëóäâóĂË­

ä¬èâÂòÚîã¬óÈâöÜäñëõØÙõáóß (Kotler and Armstrong,1999:439)  

 ØòĈÈÚöĈ ÂóäëøćîëóäÂóäÖæóÕĀÛÛÝëâÝëóÚëóâóä×Ë¬èãëä­óÈîòÖæòÂêÔ°ØöćĀÃĆÈĀÂä¬È

ÃîÈÖäóãöćì­î(Strong Brand Identity) ĂÚÖæóÕ āÕãÂóäÝúÂäèâÿîóáóßæòÂêÔ°ĀæñÃ¬óèëóäÖ¬óÈ ą ÿÃ­ó

ăè­Õ­èãÂòÚ Ì÷ćÈìâóãÅèóâè¬ó Ã¬óèëóäÖČóĀìÚ¬ÈÅäîÈĂÉĀæñáóßæòÂêÔ° ÖæîÕÉÚîòÖæòÂêÔ°ÃîÈÙùäÂõÉ

Éñ×úÂÚČóÿëÚîîã¬óÈÂæâÂæøÚÿÜĆÚĀÚèÿÕöãèÂòÚĂÚØùÂ ą ÿÅäøćîÈâøî ăâ¬è¬óÉñÿÜĆÚØóÈÂóä

ÜäñËóëòâßòÚÙ° ÂóäÖæóÕØóÈÖäÈ ÂóäāÇêÔó Âóäë¬ÈÿëäõâÂóäÃóã ĀæñîøćÚą 
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áóßØöć ƘƗ ĀëÕÈë¬èÚÝëâÂóäëøćîëóäÂóäÖæóÕ (Marketing Communication Mix) 

 

Ì÷ćÈĂÚāÅäÈÂóäÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈÜäñÂîÛăÜÕ­èãÂóäØČóÂóäÖæóÕÕòÈÚöĈ 

 ƙ.Ɨƛ.Ɨ Advertising ÂóäāÇêÔóØòćèăÜÿßøćîĂì­āÅäÈÂóäÿÜĆÚØöćäú­ÉòÂĀæñÂæù¬âÿÜ­óìâóã

äòÛäú­×÷ÈÉùÕÜäñëÈÅ°ÃîÈāÅäÈÂóäÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈ 

 ƙ.Ɨƛ.Ƙ Events and Experience ÂóäÉòÕÂõÉÂääâĀâ¬æúÂ ÿßøćîßÛÜñ ĀæÂÿÜæöćãÚ

ÜäñëÛÂóäÔ° ĀÛ¬ÈÜòÚÅèóâäú­ĀæñÿÅæĆÛæòÛÖ¬óÈą äèâ×÷ÈßúÕÅùã ëòÚØÚóÂóäÿßøćîÅèóâÝ¬îÚÅæóã 

 ƙ.Ɨƛ.ƙ PR and Publicity ÂóäÚČóÿëÚîāÅäÈÂóäāÕãĂË­ āÜëÿÖîä° āÜëÂóä°Õ Āæñ

îõÚāàÂäóàõÂÿßøćîĂì­āÅäÈÂóäÿÜĆÚØöćäú­ÉòÂ 

 ƙ.Ɨƛ.ƚ Direct Marketing ÂóäèõÿÅäóñì°ĀæñÿæøîÂĂË­ëøćîØöćÿìâóñÂòÛÂæù¬âÿÜ­óìâóã 

 ƙ.Ɨƛ.ƛ Interactive Marketing ÂóäÖæóÕØöćâöÂóäÖîÛāÖ­ØòĈÈÝú­ë¬ÈëóäĀæñÝú­äòÛëóä 

āÕãØóÈāÅäÈÂóäăÕ­âöÂóäĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚÂòÛÝú­Øöćâöë¬èÚăÕ­ë¬èÚÿëöã ÿßøćîÚČóëøćîÂóäÖæóÕØöćâö

âóÜäòÛÜäùÈĂì­ÿìâóñëâ 

 ƙ.15.6 Word of Mouth Marketing ÂóäÛîÂÖ¬îĀÛÛÜóÂÖ¬îÜóÂ ÿßøćîëä­óÈÅèóâ

Ú¬óÿËøćî×øîÃîÈîÈÅ°Âä āÕãĂì­Ýú­ØöćÖõÕÖòĈÈ×òÈÕòÂăÃâòÚĀæ­èÿìĆÚ×÷ÈÝææòßÙ°ØöćÕöîîÂâóßúÕÿËõÎËèÚĂì­Ýú­Øöć

ãòÈăâ¬ëóâóä×ÖòÕëõÚĂÉăÕ­ æÈâøîÖõÕÖòĈÈ×òÈÕòÂăÃâòÚăè­ĂÚÅäòèÿäøîÚÃîÈÖÚ 
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ƙ.ƗƜ ÂóäèóÈäóÂÑóÚāÅäÈÂóä ´Strong Single Momµ āÕãâöÅöã°ÿèõä°ÕëČóÅòÎ ƙ îã¬óÈ 

ăÕ­ĀÂ¬ Cheering Åøî ÂóäĂì­ÂČóæòÈĂÉ / Supporting ÂóäëÚòÛëÚùÚ / Āæñ Sharing ÂóäĀæÂÿÜæöćãÚ Øöć

ÿÂõÕÉóÂÂóäÅ­ÚßÛè¬ó ÉùÕØöćĀâ¬ÿæöĈãÈÿÕöćãèâóäèâÖòèÂòÚĀæñÝ¬îÚÅæóãÿâøćîÿÂõÕÅèóâÿÅäöãÕ  

 

 

 

 

 

 

 

 

 

áóßØöć ƘƘ  ĀëÕÈKeyword ëČóÅòÎÃîÈāÅäÈÂóä ´Strong Single Momµ 

  

 ƙ.17ĀÚèèõÿÅäóñì°ÂóäÖæóÕÜäñëÛÂóäÔ° ÿßøćîĂì­Âæù¬âÿÜ­óìâóãâöÜäñëÛÂóäÔ°ä¬èâØöćÕö

äñìè¬óÈÝú­ÕČóÿÚõÚāÅäÈÂóäĀæñÂæù¬âÿÜ­óìâóãÿßøćîĂì­Âæù¬âÿÜ­óìâóãÿÂõÕÅèóâÜäñØòÛĂÉĀæñëòâÝòë×÷È

ÜòÎìóāÕãÖäÈ  

 
áóßØöć Ƙƙ áóßĀÚèÅõÕÂóäÖæóÕÜäñëÛÂóäÔ° (Experiential Marketing) 
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 ƙ.18Connection Touch point ÂóäèõÿÅäóñì°Âóäëøćîëóääñìè¬óÈÝú­ÝæõÖĀæñÂæù¬âÿÜ­óìâóã 

ÿÝøćîäòÛÃ­îÅõÕÿìĆÚÚČóâóÜäòÛÜäùÈÝæÈóÚÖóâÅèóâÅõÕÿìĆÚØöćăÕ­äòÛ ØòĈÈĂÚĀÈ¬ÂóäÜäñËóëòâßòÚÙ°Āæñ

ÂóäîîÂĀÛÛ 

 
áóßØöć Ƙƚ áóßConnection Touchpoint 

 ƙ.19 The Communication Model ÂóäèõÿÅäóñì°ÂäñÛèÚÂóäÝæõÖëøćî āÕãÿäõćâÉóÂÂóä

èõÿÅäóñì°èòÖ×ùÕõÛĀæñÿÚøĈîìóØöćâö ÉóÂÚòĈÚèõÿÅäóñì°ÿÚøĈîìóÿßøćîăÜÚČóăÜëú¬ÈóÚîîÂĀÛÛ Āæ­è 

äòÛÃ­îÿëÚîĀÚñÉóÂÂæù¬âÿÜ­óìâóãÿßøćîÚČóâóÜäòÛÜäùÈÝæÈóÚ 

 
áóßØöć Ƙƛ áóß The Communication Model 
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 ƙ.20ĀÝÚÂóäÜæ¬îãëøćîÚČóØóÈāÅäÈÂóä (Campaign Roadmap) 

 

 
áóßØöć ƘƜ ĀÝÚÂóäÜæ¬îãëøćîÚČóØóÈāÅäÈÂóä (Campaign Roadmap) 

 

 ƙ.ƘƗǾöâÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ 

  ÿÜĆÚÂæù¬âØöćÿÂõÕäèâÖòèÂòÚáóãĂÚāÅäÈÂóä ́Strong Single Momµ Ì÷ćÈÂóääèâÖòèÂòÚ

ÿÜĆÚÂæù¬âÚöĈÂĆÉñâöÜäñāãËÚ°Ö¬îëâóËõÂáóãĂÚÂæù¬âÌ÷ćÈÂòÚĀæñÂòÚ ÕòÈÚöĈ 

  ƙ.ƘƗ.Ɨ ØóÈÕ­óÚëòÈÅâ ÂóääèâÂæù¬âØČóĂì­Āâ¬ÿæöĈãÈÿÕöćãèÿÂõÕÅèóââòćÚĂÉĂÚÖòèÿîÈâóÂ

Ã÷ĈÚ ăÕ­ßúÕÅùãäñÛóãĀæñĀæÂÿÜæöćãÚÜòÎìó ĀæñÿÂõÕÂóäãîâäòÛÉóÂëòÈÅâáóãÚîÂâóÂÃ÷ĈÚ 

  ƙ.ƘƗ.Ƙ âöëõØÙõßõÿéê áóãĂÖ­āÅäÈÂóäÿÂõÕÂõÉÂääââóÂâóãäñìè¬óÈĀâ¬ĀæñæúÂ äèâ

ăÜ×÷ÈÂóäæÕäóÅóáóãĂÖ­ĀÛäÚÕ°Ö¬óÈąØöćÿÂöćãèÂòÛĀâ¬ĀæñÿÕĆÂ 

  ƙ.ƘƗ.ƙ āîÂóëØČóÅèóâäú­ÉòÂ ÿßøćîÚĂìâ¬ ëä­óÈāîÂóëØóÈîóËößĀæñĀæÂÿÜæöćãÚÅèóâ

ÅõÕÿìĆÚèõÙöÂóäÿæöĈãÈæúÂ ÜòÎìóØöćÿÉî äèâ×÷ÈÂóäØČóÙùäÂõÉ 

  ƙ.ƘƗ.ƚ ÅèóâãòćÈãøÚÃîÈāÅäÈÂóä ÿâøćîâöÂóääèâÂæù¬âÅùÔĀâ¬ÿæöĈãÈÿÕöćãèĀæ­èÉñÿÂõÕÂóä

äèâÖòèÖ¬îăÜÿäøćîãąĂÚîÚóÅÖ ÉóÂÝæÜäñāãËÚ°ØöćăÕ­äòÛĀæñÅèóâëóâòÅÅö ÿÂõÕÿÜĆÚÅèóâãòćÈãøÚ 
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áóßØöć ƘƝ áóßĀëÕÈÝæÜäñāãËÚ°ØöćÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈăÕ­äòÛ 

 

ƚ.ëäùÜĀÚèÅõÕāÅäÈÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 

 
áóßØöć Ƙƞ áóßĀëÕÈÅùÔĀâ¬ÿæöĈãÈÿÕöćãèĀÖ¬æñæòÂêÔñ 
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áóßØöć ƘƟ áóßĀëÕÈÝæÂäñØÛØöćæòÂêÔñÃîÈĀâ¬ÿæöĈãÈÿÕöćãèĀÖ¬æñæòÂêÔñăÕ­ßÛÿÉî 

 ÉóÂÝæÂóäèõÉòãĀæ­èßÛè¬ó ãòÈâöÂæù¬âØöćâöÅèóâÿëöćãÈØöćÉñÂæóãÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèÿÂõÕÃ÷ĈÚ

Õ­èã Âæù¬âÅÚØöćîãú¬äîÛÚîÂĀæñÂČóæòÈÉñÿÕõÚÿÃ­óâóĂÚÂæù¬âÃîÈĀâ¬ÿæöĈãÈÿÕöćãè Âæù¬âÅÚÿìæ¬óÚöĈâöÜòÎìó

ÿìâøîÚÂòÚÿßöãÈĀÖ¬è¬ó ÿÃ­óăâ¬âöëòÎæòÂêÔ°îñăäØöćÛîÂè¬óÿÅ­óÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèÿØ¬óÚòĈÚÿîÈ ĀÖ¬ĂÚÿËõÈßåÖõ

ÚòãĀæ­è ÅÚÂæù¬âÚöĈÂĆÅøîĀâ¬ÿæöĈãÈÿÕöćãèÿË¬ÚÂòÚ ÅÚÂæù¬âÚöĈÅøî ÅùÔĀâ¬ØöćÖ­îÈÿæöĈãÈæúÂÿßöãÈæČóßòÈ ëóÿìÖù

ÿßäóñëóâöÿëöãËöèõÖ ăâ¬ăÕ­îãú¬ÂòÛëóâö ëóâöØČóÈóÚÖ¬óÈÉòÈìèòÕ ëóâöâöÿâöãÚ­îã ìäøîĀâ­ÂäñØòćèëóâöØöćîãú¬

Õ­èãÂòÚĀÖ¬ăâ¬ăÕ­äòÛÂóäË¬èãÿìæøîÿæöĈãÈÕúæúÂÿæãîöÂÕ­èã  

 ÿâøćîØČóÂóäÉČóĀÚÂëõćÈØöćÖ­îÈÿÉî ÝæÂäñØÛ ÃîÈĀâ¬ÿæöĈãÈÿÕöćãèĀÖ¬æñæòÂêÔñĀæ­èßÛè¬ó

Āâ¬ÿæöĈãÈÿÕöćãèØóÈÚõÖõÚòãăÕ­äòÛÝæÂäñØÛâóÂØöćëùÕ É÷ÈØČóĂì­Ýú­èõÉòãâù¬ÈÿÚ­ÚăÜØöćÂóäëÚòÛëÚùÚĀâ¬ÿæöĈãÈ

ÿÕöćãèØóÈÚõÖõÚòã 

 ƚ.Ɨ ÉóÂÂóäèõÉòãÉ÷Èëóâóä×ëäùÜÜäñÿÕĆÚëČóÅòÎăÕ­ÕòÈÚöĈ 

1. Āâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÂóäëõćÈØöćË¬èãëÚòÛëÚùÚÿßøćîĂì­ëóâóä×ÕČóÿÚõÚËöèõÖÖ¬îăÜăÕ­

îã¬óÈäóÛäøćÚ 

2. Āâ¬ÿæöĈãÈÿÕöćãèîãóÂĂì­ØùÂÅÚĂÚëòÈÅâÿÃ­óĂÉ 

3. Āâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÂóäßøĈÚØöćØöćĂì­Ã­îÅõÕĀæñèõÙöÂóäÿæöĈãÈæúÂĂÚĀÛÛÿæöĈãÈÿÕöćãè 

4. Āâ¬ÿæöĈãÈÿÕöćãèÿÉîÜòÎìóÿìâøîÚÂòÚĂÚØóÈÚõÖõÚòãĀæñßåÖõÚòã Ö¬óÈÂòÚØöćÿËõÈ

ëòÎæòÂêÔ°ÿØ¬óÚòĈÚÿîÈ 
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 ƚ.Ƙ ØöćâóÃîÈĀÚèÅèóâÅõÕ 

 ÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ăâ¬è¬óÉñÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèĂÚØóÈÚõÖõÚòãìäøîßåÖõÚòã  ÅČóè¬ó ́Āâ¬µ 

ÿÜĆÚë×óÚñØöćăâ¬âöĂÅäëóâóä×ÿîóăÜÉóÂÂòÚăÕ­ Ýú­èõÉòãÉ÷ÈÚČóìæòÂÅČóëîÚÃîÈßäñßùØÙéóëÚóâóĂË­

ĂÚÿäøćîÈÃîÈÂóäîãú¬ÂòÛÜòÉÉùÛòÚ ÿÃ­óĂÉ Āæñîãú¬ÂòÛâòÚĂì­ăÕ­ ăâ¬ßúÕ×÷ÈîÕöÖØöćĀã¬ìäøîØóÈÿæøîÂîøćÚą 

ÿßäóñÅÚÿìæ¬óÚöĈăâ¬âöØóÈĂì­ÿæøîÂ ×­óÖ­îÈîãú¬ÂòÛÜòÉÉùÛòÚÉñîãú¬îã¬óÈăäĂì­âöÅèóâëùÃ É÷ÈÿÜĆÚØöćâóÃîÈ

ÅČóëČóÅòÎÅøî ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ  

 
áóßØöć ƙƖ ÅČóëČóÅòÎÃîÈāÅäÈÂóäîîÂĀÛÛ ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ 

 ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ ìâóã×÷È ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèØöćâöÅèóâÅõÕÿËõÈÛèÂ îãú¬ÂòÛ

ë×óÚÂóäÔ°ÜòÉÉùÛòÚĂì­ăÕ­ ÿìĆÚÅùÔÅ¬óĂÚÖòèÿîÈ âîÈÜòÎìóØöćÿÂõÕÃ÷ĈÚÿÜĆÚÿäøćîÈÙääâËóÖõ ëÚùÂÂòÛÂóä

ĂË­ËöèõÖ ăâ¬Ăì­ÅèóâëČóÅòÎÂòÛëòÎæòÂêÔ°ĂÚÂóäÿÜæöćãÚĀÜæÈ ÅČóè¬ó ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ Ăì­

ÅèóâìâóãăÕ­ëîÈØóÈ Åøî ØóÈĀäÂ ÿâøćîÛùÅÅæáóãÚîÂâîÈÿÃ­óâóÉñÿìĆÚÅèóâìâóãØöćÌ¬îÚîãú¬ĂÚÅČó

ÚöĈÅøî âöÅèóâëùÃÚñ îãú¬ÂòÛÜòÉÉùÛòÚÚñ îã¬óÅõÕâóÂÚñ äú­è¬óÿìÚøćîã ÕúĀææúÂÚñ ÿÜĆÚÅèóâÅõÕØöćăâ¬ÖîÂãČĈó 

ĀÖ¬ÿÜĆÚÂČóæòÈĂÉĂì­ ë¬èÚØóÈØöćëîÈ ÅÚØöćĂË­ÅČóÚöĈÉñăÕ­ÅèóâìâóãØöćÌ¬îÚîãú¬Åøî ăÕ­äñÛóãĀæñĂì­

ÂČóæòÈĂÉÖòèÿîÈ ăâ¬è¬óÉñÿÜĆÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèØóÈÚõÖõÚòãìäøîßåÖõÚòã ÅùÔÂĆÅøîÅùÔĀâ¬ ĀÖ¬Ăì­ÿÜĆÚÅùÔĀâ¬

ëóãëÖäîÈ 

 

ƛ. ÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 āÅäÈÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâ Strong Single Mom ÚöĈ ÉñîîÂĀÛÛÿÚøĈîìóĀæñäúÜĀÛÛ

áóãĂÖ­ ƙ ÅČóÚöĈ ăÕ­ĀÂ¬ Cheering Supporting Āæñ Sharing āÕãâöèòÖ×ùÜäñëÈÅ°ìæòÂÿßøćîëÚòÛëÚùÚÅùÔ

Āâ¬ÿæöĈãÈÿÕöćãèĂì­âöÂČóæòÈĂÉÖ¬îëú¬ĀæñÕČóÿÚõÚËöèõÖÖ¬îăÜ Ý¬óÚßøĈÚØöćØöćĂì­Āâ¬ÿæöĈãÈÿÕöćãèăÕ­âóäèâÖòèÂòÚ ÉÚ
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ÿÂõÕÃ­îÅõÕ ĀäÈÛòÚÕóæĂÉ ĀæÂÿÜæöćãÚÜäñëÛÂóäÔ° ĀæñëÚòÛëÚùÚÌ÷ćÈÂòÚĀæñÂòÚ ßøĈÚØöćÚöĈÿÜĆÚØòĈÈ

ßøĈÚØöćîîÚăæÚ°ĀæñîîàăæÚ° āÕãÂČóìÚÕĂì­æòÂêÔñÃîÈÈóÚîîÂĀÛÛØòĈÈìâÕĂì­ÿÜĆÚÂóäÅõÕÛèÂ 

ÅèóâëÚùÂ ĀæñÅèóâëùÃ  

 
 

 

 

 

 

 

 

 

 

 

áóßØöć ƙƗ áóßĀëÕÈÅČóëČóÅòÎØöćÚČóâóĂË­ĂÚÂóäîîÂĀÛÛāÅäÈÂóä Strong Single Mom 

 

 ƛ.Ɨ ÂóäèóÈĀÝÚĀæñÂČóìÚÕäúÜĀÛÛÂõÉÂääâ 

 âöÂóäîîÂĀÛÛäúÜĀÛÛÿÚøĈîìóÕ­óÚĂÚÃîÈāÅäÈÂóäÚöĈØòĈÈìâÕ āÕãĀÛ¬ÈëòÕë¬èÚÿÜĆÚÂóä

Ăì­ÅČóÅâìäøîÃ­îÅõÕëČóìäòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ĀÛ¬ÈÿÜĆÚ ƘƖ ÿÜîä°ÿÌĆÚÖ° ëòÕë¬èÚÿÚøĈîìóÅèóâäú­ìäøî

ÿØÅÚõÅèõÙöÂóäÿæöĈãÈæúÂĀÛÛÿæöĈãÈÿÕöćãè ĀÛ¬ÈÿÜĆÚ ƚƖ ÿÜîä°ÿÌĆÚÖ° ĀæñÂõÉÂääâØöćØČóä¬èâÂòÚäñìè¬óÈĀâ¬

ÿæöĈãÈÿÕöćãè ĀÛ¬ÈÿÜĆÚ ƚƖ ÿÜîä°ÿÌĆÚÖ° ØòĈÈÚöĈ  

 

 
áóßØöć ƙƘ áóßĀëÕÈëòÕë¬èÚÿÚøĈîìóĂÚāÅäÈÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâ Strong Single Mom 
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áóßØöć ƙƙ áóßĀëÕÈäóãæñÿîöãÕāÅäÈÂóäîîÂĀÛÛßøĈÚØöćëòÈÅâ Strong Single Mom 

 

 
áóßØöć ƙƚ áóßĀëÕÈÂæãùØÙ°ĂÚÂóäÕ÷ÈÅÚÿÃ­óâóäèâÂæù¬â 

5.1.1 ÂæãùØÙ°ĂÚÂóäÕ÷ÈÅÚÿÃ­óâóäèâÂæù¬â 

 ÂæãùØÙ°ĂÚÂóäÕ÷ÈÅÚÿÃ­óâóäèâÂæù¬âĂÚßøĈÚØöćëòÈÅâáóãĂÖ­ Strong Single Mom ÚòĈÚ 

Ö­îÈÈ¬óãÖ¬îÂóääòÛäú­ĀæñÿÃ­ó×÷ÈÂæù¬âÿÜ­óìâóãăÕ­ËòÕÿÉÚØöćëùÕ Ýú­èõÉòãĂË­ìæòÂÂóäÖæóÕâóË¬èã Åøî Âóä

ëøćîëóäÂóäÖæóÕĀÛÛÛúäÔóÂóä ÿÚøĈîÂóÂóäÖæóÕ âöÿÕöã ĀæñÜäñëÛÂóäÔ°ÂóäÖæóÕ āÕãÿÚøĈîìóÚòĈÚ

ÉñÿÝãĀßä¬ØóÈëøćîîîÚăæÚ°ØöćÂæù¬âÿÜ­óìâóãĂË­îãú¬Āæ­è ÚòćÚÅøî ÿßÉÿàëÛù®Å ÿàëÛù®ÅÂæù¬âÜõÕ ÿèĆÛăÌÖ° 
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îõÚëÖäóĀÂäâ ĀæñãúØúÛ âöÂóäîîÂĀÛÛĂì­ßøĈÚØöćëòÈÅâÚöĈÜäñÂîÛăÜÕ­èã ÿÚøĈîìó ëøćîâöÿÕöã  Ã­îÅõÕ 

ìäøîÅČó×óâÊùÂÅõÕ ÿØÅÚõÅĂÚÂóäÿæöĈãÈæúÂĀÛÛÿæöĈãÈÿÕöćãè ÚòÕĀÚñ ßÛÜñßúÕÅùãÂòÚĀÛÛÂæù¬âã¬îã Āæñ

Âæù¬âĂìÎ¬ ĀæñâöÂóäĀæÂÿÜæöćãÚÜäñëÛÂóäÔ°ÂòÚäñìè¬óÈĀâ¬ÿæöĈãÈÿÕöćãèÕ­èãÂòÚ 

 ƛ.Ɨ.Ƙ ÂõÉÂääâîîÚăæÚ° 

 ÂõÉÂääâĀÛÛîîÚăæÚ°ÉñîîÂĀÛÛâóĂÚæòÂêÔñĂì­âöÂóäāÖ­ÖîÛÂòÛÂæù¬âÿÜ­óìâóã 

ÿßøćîĂì­ÿÂõÕÂóäĀËä°Ö¬îĀæñÂäñÉóãÃ¬óèĂì­ÿÜĆÚØöćäú­ÉòÂĂÚèÈÂè­óÈâóÂÃ÷ĈÚ îã¬óÈÿË¬Ú ÉÕìâóãæúÂāÌ¬ èÈ

æ­îìâùÚÿëöćãÈāËÅ æù­ÚäóÈèòæ ÂõÉÂääâÂóäĀËä°äúÜĀæñÖõÕĀïËĀØÂÿßøćîÚĂÚìòèÃ­î ÅùÔĀâ¬ÿæöĈãÈÿÕöćãè

ëóãëÖäîÈ ìäøî ÂóäÜäñÂèÕáóß×¬óãĀâ¬ëóãëÖäîÈ æù­ÚäóÈèòæ ÿÜĆÚÖ­Ú 

 

 
áóßØöć ƙƛ áóßÖòèîã¬óÈÂõÉÂääâĀÛÛîîÚăæÚ° 

 ƛ.Ɨ.ƙ ÂõÉÂääâîîàăæÚ° 

 âöÂóäîîÂĀÛÛÂõÉÂääâÿßøćîĂì­ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèăÕ­âóßÛÜñ ßúÕÅùãĀæñĀæÂÿÜæöćãÚ

ÜäñëÛÂóäÔ° āÕãĀßØã°Ýú­ÿËöćãèËóÎĀæñĀâ¬ÿæöĈãÈÿÕöćãèÝú­âóÂÜäñëÛÂóäÔ° āÕãÂóäÿëèÚóĂÚÂõÉÂääâ

îîàăæÚ°ÚöĈÉñĀÛ¬ÈÿÜĆÚ Ƙ ë¬èÚÅøî ë¬èÚĀäÂ ÿÜĆÚÂõÉÂääâÿëèÚóØöćØóÈāÅäÈÂóä Strong Single Mom 

ÉòÕÃ÷ĈÚÿîÈ ÖóâìòèÃ­îØöćĀâ¬ÿæöĈãÈÿÕöćãèëÚĂÉ ÿË¬Ú äòÛâøîîã¬óÈăäÿâøćîÖ­îÈÿæöĈãÈÿÕöćãè ìäøî îÚóÅÖØóÈ

ÂóäÿÈõÚëČóìäòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ÿÜĆÚÖ­Ú Āæñë¬èÚØöćëîÈÅøîÂóäÿÃ­óä¬èâÂõÉÂääâÉóÂáóãÚîÂ Øöć

ÿÂöćãèÃ­îÈĀæñÿÜĆÚÜäñāãËÚ°Ö¬îÅùÔĀâ¬ÿæöĈãÈÿÕöćãè ë×óÚØöćĂÚÂäÔöé÷ÂêóÝú­èõÉòãĂË­ ìîÉÕìâóãÿìÖùßùØÙ

Øóë îõÚØÜòÎāÎ âóĂË­ĂÚÂóäîîÂĀÛÛÂõÉÂääâĀÛÛîîàăæÚ° 
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áóßØöć ƙƜ áóßÖòèîã¬óÈë×óÚØöćĂÚÂäÔöé÷ÂêóëČóìäòÛÝú­èõÉòãĂÚÂóäîîÂĀÛÛ 

  

 ƛ.Ƙ ÈóÚîîÂĀÛÛßøĈÚØöćëòÈÅâÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈ 

 ƛ.Ƙ.Ɨ āØÚëö 

 āØÚëöØöćĂË­ëČóìäòÛÈóÚîîÂĀÛÛßøĈÚØöćëòÈÅâÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÚòĈÚ ăÕ­ĀäÈ

ÛòÚÕóæĂÉâóÉóÂîõäõãóÛ×ĀæñÛäõÛØäîÛÂóãÃîÈÅùÔĀâ¬ĀæñæúÂ ÿëøĈîÝ­ó ÿÅäøćîÈĀÖ¬ÈÂóãØöćÅùÔĀâ¬ØöćÿÜĆÚ

Ýú­ìÎõÈĀæñæúÂØöÿÜĆÚÿÕĆÂâòÂÉñĂË­ìäøîßÛăÕ­Û¬îã äèâăÜ×÷ÈÂóäÂČóìÚÕëöìæòÂĀæñëöäîÈëČóìäòÛÈóÚ

îîÂĀÛÛßøĈÚØöćëòÈÅâÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÚöĈîöÂÕ­èã 

 
áóßØöć ƙƝ áóßĀëÕÈāØÚëöÃîÈÈóÚîîîÂĀÛÛßøĈÚØöćëòÈÅâÿßøćîëÚòÛëÚùÚÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈ 
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  ƛ.Ƙ.Ƙ ÂóäîîÂĀÛÛāæāÂ­ 

 ÂóäîîÂĀÛÛāæāÂ­ëČóìäòÛāÅäÈÂóä ́Strong Single Momµ ìäøî ǺùÔĀâ¬ÿæöĈãÈÿÕöćãè

ëóãëÖäîÈµ ëøćî×÷ÈÂóäÜÂÜ­îÈæúÂÕ­èãÅèóâîÛîù¬Ú ÿÜĆÚëóãëòâßòÚÙ°äñìè¬óÈĀâ¬ĀæñæúÂëîÈÅÚ 

 

 

 

áóßØöć ƙƞ áóßä¬óÈÈóÚîîÂĀÛÛāæāÂ­ ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ (Ɨ) 

 

 

 

 

 

 

 

 

áóßØöć ƙƞ áóßä¬óÈÈóÚîîÂĀÛÛāæāÂ­ ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ (Ƙ) 

  ÚÂÂäñÉóÛÿÜĆÚÚÂëòÈÅâ Åøî ÿÜĆÚÚÂØöćâòÂÉñîãú¬ä¬èâÂòÚÿÜĆÚÂæù¬â ÿâøćî×÷ÈåÕúÝëâßòÚÙù°ÂĆÉñ

ëä­óÈäòÈäèâÂòÚÿÜĆÚÂæù¬âĂÚä¬âăâ­ÿÕöãèÂòÚ ĂÚÃÔñÉòÛÅú¬ÖòèÝú­Éñëä­óÈäòÈĀæ­èîãú¬ÂòÛÖòèÿâöãÉÚÂäñØòćÈÖòè

ÿâöãèóÈăÃ¬Āæ­èÖòèÝú­ÉñĀãÂăÜëä­óÈäòÈĂìâ¬ĀæñÉòÛÅú¬ÂòÛÖòèÿâöãÖòèĂìâ¬ ÿÜĆÚÿË¬ÚÚöĈÿäøćîãăÜÉÚÂè¬óÉñ

ìâÕåÕúÝëâßòÚÙù° ìäøîÉÚÂè¬óÖòèÿâöãÉñìâÕÞúÈ ÖòèÿâöãÉñÿæöĈãÈæúÂî¬îÚÉÚÛõÚÿÃ­óäèâÞúÈăÕ­  Āæñ
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âòÂÉñÛõÚÖóâÂòÚÿÜĆÚëóãîã¬óÈßä­îâÿßäöãÈÂòÚÿÜĆÚÞúÈăÜæÈÚóÃ­óè ÞúÈæñÜäñâóÔ ƚƖ Öòè  ÂóäÉòÛÅú¬

ÃîÈÚÂÂäñÉóÛ ÿÜĆÚÂóäÅäîÈÅú¬äñãñëòĈÚ Åøî Âóäîãú¬ä¬èâÂòÚÃîÈÿßéÝú­ĀæñÿßéÿâöãÿÜĆÚäñãñÿèæóÚóÚ

ÿØ¬óØöćßîÉñØČóĂì­ÿÂõÕÂóäÜÐõëÚÙõìäøîÝëâßòÚÙù°ăÕ­ëČóÿäĆÉÿäöãÛä­îãÿØ¬óÚòĈÚ ĀæñÿÜĆÚÂóäÅäîÈÅú¬ÃîÈ

ëòÖè°ĀÛÛÖòèÝú­ìÚ÷ćÈÖòèÉòÛÅú¬ÂòÛÖòèÿâöãìæóãÖòèĂÚìÚ÷ćÈåÕúÂóæÝëâßòÚÙù° ÿäöãÂè¬ó äñÛÛâóÂÿâöãÝú­ìÚ÷ćÈ 

ìæòÈÉóÂÚòĈÚÖòèÿâöãÉñÿÜĆÚÝú­àòÂăÃ¬ Ì÷ćÈĂÚÃÔñÿÕöãèÂòÚÖòèÝú­ÉñÉòÛÅú¬ÂòÛÖòèÿâöãÖòèĂìâ¬ 

 

 

 

 

 

 

 

 

áóßØöć ƙƟ æòÂêÔñÃîÈæČóÖòèĀæñäòÈÃîÈÚÂÂäñÉóÛ 

  āæāÂ­ëùÕØ­óãÃîÈāÅäÈÂóäĀâ¬ÿæöãÈÿÕöćãèëóãëÖäîÈÿÜĆÚëòÎæòÂêÔ°äúÜÚÂÂäñÉóÛ ØöćăÕ­ĀäÈ

ÛòÚÕóæĂÉâóÉóÂËöèõÖÅèóâÿÜĆÚîãú¬ÃîÈÚÂÂäñÉóÛÿßäóñÿÜĆÚëòÖè°ØöćÿæöĈãÈæúÂÖòèÿÕöãèÿìâøîÚĀâ¬ÿæöĈãÈ

ÿÕöćãè 

 

 

 

 

 

 

 

 

áóßØöć ƚƖ āæāÂ­āÅäÈÂóä ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµĀÛÛëâÛúäÔ°(Ɨ) 
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áóßØöć ƚƗ āæāÂ­āÅäÈÂóä ́ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ ĀÛÛëâÛúäÔ° (Ƙ) 

 

 
áóßØöć ƚƘ āØÚëöìæòÂĀæñæòÂêÔñÃîÈÖòèîòÂêäāÅäÈÂóä ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ 

 

  āØÚëöìæòÂÃîÈāæāÂ­āÅäÈÂóäð ÉñĂË­ëöìæòÂëîÈëö ăÕ­ĀÂ¬ ëöĀäÂÅøîëöËâßúÿÃ­â Øöćëøćî

Åèóâìâóã×÷ÈÅèóâÿÜĆÚÝú­ìÎõÈØöćÿÃ­âĀÃĆÈ ìÚòÂĀÚ¬Ú ĀÖ¬ãòÈâöÅèóâî¬îÚìèóÚĂÚÖòèÿîÈ ĀæñëöÿØó Øöć

ëøćîÅèóâìâóã×÷ÈÅèóâØòÚëâòãĀæñÿÕĆÕÿÕöćãè 

  æòÂêÔñÃîÈÖòèîòÂêäāÅäÈÂóä ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ ØöćÚČóâóĂË­ÉñĂì­âö

æòÂêÔñăâ¬ìÚóÉÚÿÂõÚăÜ ÿßøćîëøćî×÷ÈÅèóâÿÜĆÚÝú­ìÎõÈØöćî¬îÚìèóÚĀÖ¬ãòÈÅÈâöÅèóâĀÃĆÈĀÂä¬È  
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  ƛ.Ƙ.ƙ. ÂóäîîÂĀÛÛ Pictogram 

   ÂóäîîÂĀÛÛ Pictogram ÃîÈāÅäÈÂóä´Strong Single Momµ áóßĀëÕÈëòÎæòÂêÔ°

äúÜáóß ÿÜĆÚÂóäæÕØîÚ ÿßøćîăâ¬Ăì­ÿÂõÕÂóäÌòÛÌ­îÚâóÂÿÂõÚăÜ ĀæñÂČóìÚÕëòÕë¬èÚĂì­ÿÜĆÚËùÕìäøî

Âæù¬âÿÕöãèÂòÚ āÕãÿÚ­ÚÅèóâÿäöãÛÈ¬óãØöćĂË­ĂÚÂóäëøćîëóäăÕ­ÿÃ­óĂÉÈ¬óã ĀÖ¬ãòÈÅÈëòÎæòÂêÔ°ëČóÅòÎÃîÈ

Āâ¬ÿæöĈãÈÿÕöćãèăè­ ăÕ­ĀÚèÅõÕâóÉóÂëõćÈØöćÿÂöćãèÃ­îÈÂòÛĀâ¬ĀæñæúÂ ÿßøćîÚČóăÜĂË­ĂÚāÅäÈÂóäîîÂĀÛÛ

ßøĈÚØöćëČóìäòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÖ¬îăÜ  

 
áóßØöć ƚƙ Pictogram ÃîÈāÅäÈÂóä´Strong Single Momµ 
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  ƛ.Ƙ.ƚ. ÂóäîîÂĀÛÛëøćîÅèóâäú­ ´Strong Single Momµ 

ÉóÂÂóäèõÿÅäóñì°Âæù¬âÿÜ­óìâóãÅùÔĀâ¬ÿæöĈãÈÿÕöćãèĀæñèõÙöØöćÉñ×¬óãØîÕëøćîÅèóâäú­ÛÚëøćî

ëòÈÅâîîÚăæÚ° ßÛè¬óëøćîØöćÿìâóñØöćëùÕÅøîÂóäĂË­ÿèĆÛăÌÖ°ÿßøćîÿÜĆÚĀìæ¬ÈäèâÅèóâäú­ áóßÜäñÂîÛØöć

Ăì­Âæù¬âÿÜ­óìâóãäú­ë÷ÂäòÛäú­ăÕ­×÷ÈÜòÎìóØöćÖòèÿîÈÂČóæòÈÿÝËõÎĀæñÂäñÉóãëú¬ëøćîëòÈÅâîîÚăæÚ°ăÕ­È¬óã 

 

 
áóßØöć ƚƚ áóßĀëÕÈĀÝÚÝòÈÃîÈÿèĆÛăÌÖ° Strong Single Mom 

 
áóßØöć ƚƛ ÂóäîîÂĀÛÛëøćîÿßøćîĂì­ÿìâóñëâÂòÛ Platform ËÚõÕÖ¬óÈą 
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1.  ìÚ­óìæòÂÿèĆÛăÌÖ°´Strong Single Momµìäøî ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ 

 
áóßØöć ƚƜ ìÚ­óìæòÂÿèĆÛăÌÖ° ´Strong Single Momµìäøî ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ 

 
áóßØöć ƚƝ ìÚ­óìæòÂÿèĆÛăÌÖ° ´Strong Single Momµìäøî ǺùÔĀâ¬ÿæöĈãÈÿÕöćãèëóãëÖäîÈµ(Ƙ) 
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2.  ÂÏìâóãÅäîÛÅäòè ÿÜĆÚëõćÈÉČóÿÜĆÚîòÚÕòÛĀäÂØöćĀâ¬ØùÂÅÚÖ­îÈÿÝËõÎìæòÈÉóÂÂæóã 

âóÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãè ìæòÈÉóÂÿÂõÕÂóäìã¬óä­óÈÂòÛîÕöÖëóâöĀæ­èĀâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÿÖäöãâßä­îâÂòÛáóäñ

ØöćÉñÿÃ­óâó ë¬èÚìÚ÷ćÈÅøîÜòÎìóÿäøćîÈÅ¬óĂË­É¬óã Øäòßã°ëõÚ ĀæñÂóääòÛäîÈÛùÖä Ì÷ćÈÅùÔĀâ¬ÿæöĈãÈÿÕöćãè

ë¬èÚâóÂăâ¬ØäóÛÃ­îÂÏìâóãÖäÈÚöĈ ØČóĂì­ÿëöãÝæÜäñāãËÚ°ØöćÅèäÉñăÕ­äòÛ 

 
áóßØöć ƚƞ ìÚ­óÿèĆÛăÌÖ°ÂÏìâóãÅäîÛÅäòè 

 
áóßØöć ƚƟ ìÚ­óÿèĆÛăÌÖ°ÂÏìâóãÅäîÛÅäòè (Ƙ) 
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áóßØöć ƛƖ ìÚ­óÿèĆÛăÌÖ°ÂÏìâóãÅäîÛÅäòè (3) 

 

 
 

 

 

 

 

áóßØöć ƛƗ ìÚ­óÿèĆÛăÌÖ°ÂÏìâóãÅäîÛÅäòè (4) 
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 ƙ. ÂóäĀÛ¬ÈÜòÚÃîÈâøîëîÈĂì­ĂË­ ÿÚøćîÈÉóÂĀâ¬ÿæöĈãÈÿÕöćãèâöáóäñÅ¬óĂË­É¬óãÿßõćâÃ÷ĈÚâóÂ ĀÖ¬

ÂóäÿæöĈãÈæúÂîóÉăâ¬ÉČóÿÜĆÚÖ­îÈÌøĈîÃîÈĂìâ¬ØòĈÈìâÕ ÿßäóñÃîÈÿìæ¬óÚöĈÿÜĆÚÃîÈØöćĂË­ĂÚË¬èÈÿèæóëòĈÚą

ÿØ¬óÚòĈÚ ÿÚøćîÈÉóÂä¬óÈÂóãØóäÂØöćāÖÿäĆè É÷ÈÿÂõÕÿÜĆÚëòÈÅâÂóäĀÛ¬ÈÜòÚĀæÂÿÜæöćãÚÃîÈâøîëîÈĂÚÂæù¬â

ÅùÔĀâ¬ÿæöĈãÈÿÕöćãè 

 
áóßØöć ƛƘ ìÚ­óÿèĆÛăÌÖ°ĀÛ¬ÈÜòÚÃîÈâøîëîÈ 

  ƚ.ĀäÈÛòÚÕóæĂÉÿÜĆÚëõćÈëČóÅòÎÂòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãè âöÅÚâöËøćîÿëöãÈìæóãÅÚØöćÿÝËõÎ

ÜòÎìóÿË¬ÚÚöĈĀæñÝ¬óÚăÜăÕ­ÿË¬ÚÂòÚ ØóÈÿèĆÛăÌÖ°É÷ÈâöÃ­îâúæäèâĂÚë¬èÚÚöĈÿßøćîĂì­ÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÿìĆÚ

è¬óÂóäÿÜĆÚĀâ¬ÿæöĈãÈÿÕöćãèăâ¬ĂË¬îùÜëääÅăÜëú¬ÅèóâëČóÿäĆÉ 

 

 

áóßØöć ƛƙ ìÚ­óÿèĆÛăÌÖ°ĀäÈÛòÚÕóæĂÉ 
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5. ì­îÈÿäöãÚÅùÔĀâ¬ ÅøîÃ­îâúæØöćĀÚñÚČóÅùÔĀâ¬ÿæöĈãÈÿÕöćãèÿâøćîÿÝËõÎÂòÛÜòÎìóÖ¬óÈą 

Õ­èãÖÚÿîÈ ăâ¬è¬óÉñÿÜĆÚèõÙöÂóääòÛâøîÂòÛîóäâÔ° Âóäÿè­ÚË¬îÈè¬óÈÂòÛæúÂ ÂóäÉòÕÂóäìÚ­óØöćäòÛÝõÕËîÛ 

 
áóßØöć ƛƚ ìÚ­óÿèĆÛăÌÖ°ì­îÈÿäöãÚÅùÔĀâ¬ 
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áóßØöć ƛƛ ìÚ­óÿèĆÛăÌÖ°ì­îÈÿäöãÚÅùÔĀâ¬(2) 
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6. ÂóäÉòÕØČóëøćîîõÚāàÂäóààõÅ (Infographic) ØöćÿæøîÂĂË­ÿßäóñÿÜĆÚëøćîØöćî¬óÚ 

ÿÃ­óĂÉÈ¬óã ëóâóä×ÿÃ­óĂÉÿÚøĈîìóØöćÌòÛÌ­îÚĀæñÿãîñăÕ­ĂÚÿèæóîòÚäèÕÿäĆè Āæñëóâóä×ÿÝãĀßä¬Ö¬îăÕ­

È¬óã 

áóßØöć ƛƜ áóßîõÚāàÂäóààõÅìòèÃ­î ´5 èõÙöÕúĀæÖòèÿîÈÿâøćîÿÜĆÚ Single Momµ 
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áóßØöć ƛƝ áóßîõÚāàÂäóààõÅìòèÃ­î ƙ́ èõÙöîîÂÉóÂÅèóâÿÅäöãÕëČóìäòÛÅùÔĀâ¬ÿæöĈãÈÿÕöćãèµ 
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áóßØöć ƛƞ áóßîõÚāàÂäóààõÅìòèÃ­î ṌúĀæîóäâÔ°îã¬óÈăäÿâøćîÿÜĆÚ Single Momµ 



 
86 

 

 

 

 
áóßØöć ƛƟ áóßîõÚāàÂäóààõÂ ìòèÃ­î ÿ́ÅæĆÛ(ăâ¬)æòÛ ÂóäÿæöĈãÈæúÂĂì­âöÅèóâëùÃµ 
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áóßØöć ƜƖ áóßWebsite Design 
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7. Ã­îÅõÕ ́Ɯ èõÙöëä­óÈÅäîÛÅäòèĂì­ÿÃ­âĀÃĆÈµāÕã Éîì°Ú ÕöÿàäÚ Āæñ ÚõÅëØöÚÿÚĆØ  

ÿÚøćîÈÉóÂĀâ¬ÿæöĈãÈÿÕöćãèÖ­îÈÂóäÃ­îÅõÕÿßøćîãČĈóÿÖøîÚÖòèÿîÈ ĂÚÿèæóØöćØ­îìäøîăâ¬ëóâóä×ÅèÛÅùâîóäâÔ°

ăÕ­ É÷ÈÿÜĆÚØöćâóÃîÈÂóääèÛäèâÃ­îÅõÕ āÕãâöáóßÜäñÂîÛëøćîÿäøćîÈäóèĂì­ÿÃ­óÂòÛÃ­îÅõÕ 

 
áóßØöć ƜƗ áóßìòèÃ­î Ɯ èõÙöëä­óÈÅäîÛÅäòèĂì­ÿÃ­âĀÃĆÈ 

 



 
89 

 

 

 
áóßØöć ƜƘ áóß Ɯ èõÙöëä­óÈÅäîÛÅäòèĂì­ÿÃ­âĀÃĆÈ 


