
 
 
 
 

 
 
 
 

 
 



 
 
 
 

 
 
 
 

 
 



 
 
 
 

 
 
 
 

 
 



                                                        

 
 
 
 

 
 
 
 

 
 



 
 
 
 

 
 
 
 

 
 



52602738 : MAJOR : ENTREPRENEURSHIP 
KEY WORD : ONLINE SOCIAL NETWORK\MOBILE PHONE 
 PATCHAPA JITSARANYUKUL :  BEHAVIOR OF ONLINE MOBILE SOCIAL NETWORKS 
OF COMPANY EMPLOYEE :  A CASE STUDY OF TRUE CORPORATION PUBLIC COMPANY 
LIMITED. INDEPENDENT STUDY ADVISOR :  ASST. PROF. NOPPANON  HOMSUD. 126  pp. 

 This research aims to study behavior on mobile social networks of employees of True 

Corporation Public Company Limited; the research results will benefit to and be a guideline for 

developing high-quality and efficient systems and applications and for setting marketing plans and 

developing related businesses. In this research, with the accidental sampling method, the samples, 

a total of 390, were selected from employees using mobile social networks. It was found from the 

research that the demographic factors i.e. sex, age, educational level and average monthly income 

had the relationship with behavior on mobile social networks at the significant level of .05. Job 

characteristic had the relationship with frequency and time of use at the significant level. Job 

characteristic affected mobile social networking activities at the significant level (F=4.254, P-

Value=.000). In term of service type, network and service type and average monthly fee had the 

relationship with frequency, time of use and service place at the significant level. Service type 

affected mobile social networking activities at the significant level (F=5.650, P-Value=.000). Social 

networking type had the relationship with frequency, time of use and service place at the significant 

level. Social networking type affected mobile social networking activities at the significant level 

(F=5.457, P-Value =.000). Motivation for using mobile social networks had the relationship with 

frequency and time of use at the significant level. Motivation for using mobile social networks had 

the relationship with mobile social networking activities at the significant level.  

Program of Entrepreneurship        Graduate School, Silpakorn University          Academic Year 2010 
Student's signature ........................................ 
Independent Study Advisor's signature ........................................ 
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