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52113314 : MAJOR : (LANGUAGE AND INTERCULTURAL COMMUNICATION)
KEY WORD : PERSUASIVE STRATEGIES USED BY FEMALE LIFE INSURANCE
AGENTS
PRACHAYA TEKAKUL : PERSUASIVE STRATEGIES USED BY FEMALE
LIFE INSURANCE AGENTS. INDEPENDENT STUDY ADVISOR : PAJAREE NIPASPONG,
Ph.D. 89 pp.

This qualitative research aimed to study politeness strategies and persuasive
strategies used by female life insurance agents. The participants were 4 life insurance agents,
4 customers that were familiar with the agents, and 4 customers that were not the agents’
acquaintances. Data collection was done by tape-recording the participants’ sales
conversation. The data gathered were transcribed and analyzed by using content analysis
technique. Brown and Levinson’s politeness strategies and Monroe’s persuasive strategies
were employed as the frameworks of the study.

The findings revealed that the participants used positive politeness strategies more
than negative politeness strategies with both groups of customers. A total of 7 positive
strategies and 5 negative strategies were found from the study. Possible factors to explain the
different frequency in using positive and negative politeness strategies were social distance,
power and cultural factors. Regarding the findings on persuasive strategies, the participants
did not follow the steps in Monroe’s motivating sequence. The three persuasive strategies
most frequently employed were attention step, satisfaction step and need step. Social

distance was found to gain no.impact on the use of persuasive strategies.

Department of Western Languages Graduate School, Silpakorn University Academic Year 2011
Student's signature ..........cccccciiiiiiiiie.
Independent Study Advisor's signature ...........ccccccceiiiiiiiiiinnee,
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