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The instruments used in this study were the questionnaires consisted of questions which are relevant 
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 Kotler (1977) 

 (Research Hypothesis)   

   

(Descriptive Analysis)   (Frequency)  
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 (Multiple Regression Model) (  

, 2555 : 365-371)  One-way 

ANOVA F-test (  , 2548 : 73–80) 
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                 n = 250 

   ( ) 

 30.00 75 

 20.00 50 

 30.00 75 

 10.00 25 

 10.00 25 

 100.00 250 

 

 :    ( ),  ,    24  2555.  

 http://www.bigc.co.th/th/about/bigc/.   
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 1  

 

  5    

  

          N = 200 

  ( )  

 

–  

–  

 

73 

127 

 

36.50 

63.50 

 

– 25 - 35  

– 36 - 45  

–  46  

 

120 

56 

24 

 

60.00 

28.00 

12.00 

 

–  

–  /  

–  /  /  

118 

78 

4 

59.00 

39.00 

2.00

 

–  

–  / . 

–  / . 

–  

–  

1 

17 

25 

131 

26 

0.50 

8.50 

12.50 

65.50 

13.00

 /  

–  

–  

–  

–  /  

–  

–       

 

7 

10 

102 

70 

8 

3 

 

3.50 

5.00 

51.00 

35.00 

4.00 

1.50
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  5    

  ( ) 

 

  ( )  

 

–  

–  /  

–  

– , ,  

–  

–    ,  

79 

19 

19 

6 

9 

68 

 

39.50 

9.50 

9.50 

3.00 

4.50 

34.00

 

–  

–  

–  

–  

–   -  

 

57 

5 

69 

35 

34 

 

28.50 

2.50 

34.50 

17.50 

17.00

 

–  50,000  /  

–  50,001 - 80,000  /  

–  80,001 - 100,000  /  

–  100,000  /  

123 

42 

16 

19 

61.50 

21.00 

8.00 

9.50 
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    200    

   /   

    

 

     127  (  63.50) 

  73  (  36.50)  
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    25 - 35   120  (  

60.00)   36 - 45   56  (  28.00)   46 

 24  (  12.00)  

     118   

(  59.00)   /   78  (  39.00)  /  

/   4  (  2.00)  

   

 131  (  65.50)    26  (  13.00) 

 / .  25  (  12.50)  / .  17  

(  8.50)  /   1  (  0.50)  

  /    / 

  102  (  51.00)   /  

 70  (  35.00)   10  (  5.00)   

 8  (  4.00)   7  (  3.50)     

   3  (  1.50)  

      79   

(  39.50)       

   68  (  34.00)  /    19 

 (  9.50)   9  (  4.50)  

     6  (  3.00) 

 

   

  69  (  34.50) 

  57  (  28.50)   35  (  17.50) 

  -   34  (  17.00)   

 5  (  2.50)  

   

 50,000  /   123  (  61.50)   50,001 - 80,000 

 /   42  (  21.00)  100,000  /   19  (  

9.50)  80,001 - 100,000  /   16  (  8.00)  
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 2   

  

 

  6    

   5   

 

  SD  

 3.92 0.85  

 3.83 0.85  

  3.74 0.89  

 3.53 0.89  

 /  3.48 0.93  

 3.70 0.88  

 

 6  

  5  

 (  3.70, SD = 0.88)   ( ) 

   ( = 3.92, SD = 0.85)  

 ( = 3.83, SD = 0.85)  ( = 3.74, SD = 0.89) 

 ( = 3.53, SD = 0.89)   /  ( = 

3.48, SD = 0.93)  

 6  

 5   
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 ( ) 

 SD 
 

 
 

 
 

 

 
81 

(40.50) 

63 

(31.50) 

54 

(27.00) 

1 

(0.50) 

1 

(0.50) 
4.11 0.85  

 

 

67 

(33.50) 

88 

(44.00) 

41 

(20.50) 

4 

(2.00) 
- 4.09 0.78  

 

62 

(31.00) 

86 

(43.00) 

51 

(25.50) 

1 

(0.50) 
- 4.04 0.76  

 

 

61 

(30.50) 

92 

(46.00) 

41 

(20.50) 

5 

(2.50) 

1 

(0.50) 
4.03 0.81  

 

49 

(24.50) 

115 

(57.50) 

30 

(15.00) 

6 

(3.00) 
- 4.03 0.72  

  

 

 

66 

(33.00) 

79 

(39.50) 

49 

(24.50) 

4 

(2.00) 

2 

(1.00) 
4.01 0.86  
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  ( ) 

 

  ( ) 

 SD 
 

 
 

 
 

 

 

46 

(23.00) 

90 

(45.00) 

59 

(29.50) 

4 

(2.00) 

1 

(0.50) 
3.88 0.80  

  

 

 

58 

(29.00) 

76 

(38.00) 

48 

(24.00) 

4 

(2.00) 

14 

(7.00) 
3.80 1.10  

 

 

 

49 

(24.50) 

57 

(28.50) 

76 

(38.00) 

17 

(8.50) 

1 

(0.50) 
3.68 0.95  

 

 

32 

(16.00) 

61 

(30.50) 

95 

(47.50) 

10 

(5.00) 

2 

(1.00) 
3.55 0.85  

 

  7  

    

( = 3.92, SD = 0.85)  

 ( = 4.11, SD = 0.85)  

 ( = 4.09, SD = 0.78) 

 ( = 4.04, SD = 0.76) 

 ( = 4.03, SD = 0.81) 

 ( = 4.03, SD = 0.72) 
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( = 4.01, SD = 0.86)  ( = 3.88, SD = 0.80) 

   

( = 3.80, SD = 1.10)  

 ( = 3.68, SD = 0.95)    

( = 3.55, SD = 0.85)  
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 ( ) 

 SD 
 

 
 

 
 

 

 

 

54 

(27.00) 

73 

(36.50) 

70 

(35.00) 

2 

(1.00) 

1 

(0.50) 
3.88 0.83  

/ 

 

54 

(27.00) 

72 

(36.00) 

70 

(35.00) 

4 

(2.00) 
- 3.88 0.83  

 

52 

(26.00) 

79 

(39.50) 

63 

(31.50) 

3 

(1.50) 

3 

(1.50) 
3.87 0.87  

 

48 

(24.00) 

84 

(42.00) 

48 

(24.00) 

20 

(10.00) 
- 3.80 0.92  

 / 

 
34 

(17.00) 

80 

(40.00) 

81 

(40.50) 

3 

(1.50) 

1 

(0.50) 
3.71 0.79  
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  8  

   

( = 3.83, SD = 0.85)  

  ( = 3.88, SD = 0.83) 

 /  ( = 3.88, SD = 0.83) 

    

( = 3.87, SD = 0.87)  ( = 3.80, SD = 

0.97)  /  ( = 3.71, SD = 0.79) 

 

 

  9      

   

  

 

  

 

 ( ) 

 SD 
 

 
 

 
 

 

 

111 

(55.50) 

60 

(30.00) 

28 

(14.00) 

1 

(0.50) 
- 4.40 0.74  

 

 

88 

(44.00) 

65 

(32.50) 

45 

(22.50) 

2 

(1.00) 
- 4.19 0.82  

 

70 

(35.00) 

98 

(49.00) 

28 

(14.00) 

3 

(1.50) 

1 

(0.50) 
4.16 0.75  

 

 

58 

(29.00) 

78 

(39.00) 

55 

(27.50) 

6 

(3.00) 

3 

(1.50) 
3.91 0.90  
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  ( ) 

 

  

 

 ( ) 

 SD 
 

 
 

 
 

 

  

 

 

69 

(34.50) 

53 

(26.50) 

62 

(31.00) 

9 

(4.50) 

7 

(3.50) 
3.84 1.06  

 /  

 

42 

(21.00) 

69 

(34.50) 

85 

(42.50) 

2 

(1.00) 

2 

(1.00) 
3.73 0.84  

 

 

28 

(14.00) 

58 

(29.00) 

90 

(45.00) 

21 

(10.50) 

3 

(1.50) 
3.43 0.91  

 

 

35 

(17.50) 

52 

(26.00) 

72 

(36.00) 

35 

(17.50) 

6 

(3.00) 
3.37 1.06  

 

 

8 

(4.00) 

78 

(39.00) 

95 

(47.50) 

11 

(5.50) 

8 

(4.00) 
3.33 0.81  

 

14 

(7.00) 

36 

(18.00) 

98 

(49.00) 

38 

(19.00) 

14 

(7.00) 
2.99 0.97  

 

   9  
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 ( = 3.74, SD = 0.89)   

 ( = 4.40, SD = 0.74)  

  ( = 4.19, SD = 0.82) 

 ( = 4.16, SD = 0.75) 

 

 ( = 3.91, SD = 0.90)    

 ( = 3.84, SD = 1.06)  /  

 ( = 3.73, SD = 0.84) 

   ( = 3.43, SD = 0.91) 

  ( = 3.37, SD = 1.06) 

  ( = 3.33, SD = 0.81)  

 ( = 2.99, SD = 0.97)  

 

 10     

  

  

 

 

 ( ) 

 SD 
 

 
 

 
 

 

 

First-in First-Out 

 

61 

(30.50) 

64 

(32.00) 

62 

(31.00) 

10 

(5.00) 

3 

(1.50) 
3.85 0.96  

 

33 

(16.50) 

98 

(49.00) 

60 

(30.00) 

7 

(3.50) 

2 

(1.00) 
3.76 0.80  
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  ( ) 

 

 

 ( ) 

 SD 
 

 
 

 
 

 

 

 

 

41 

(20.50) 

81 

(40.50) 

63 

(31.50) 

11 

(5.50) 

4 

(2.00) 
3.72 0.92  

 

 

24 

(12.00) 

80 

(40.00) 

87 

(43.50) 

7 

(3.50) 

2 

(1.00) 
3.58 0.78  

 

 

17 

(8.50) 

53 

(26.50) 

104 

(52.00) 

21 

(10.50) 

5 

(2.50) 
3.28 0.86  

 

 

 

 

3 

(1.50) 

91 

(45.50) 

72 

(36.00) 

23 

(11.50) 

11 

(5.50) 
3.26 0.89  

 

 

14 

(7.00) 

68 

(34.00) 

82 

(41.00) 

20 

(10.00) 

16 

(8.00) 
3.22 0.99  
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  10 

 

 ( = 3.53, SD = 0.89)  ( )  

  First-in First-Out   

( = 3.85, SD = 0.96)  

 ( = 3.76, SD = 0.80) 

  

( = 3.72, SD = 0.92)  

 ( = 3.58, SD = 0.78)  

 ( = 3.28, SD = 0.86) 

  

 ( = 3.26, SD = 0.89)   

 ( = 3.22, SD = 0.99)   
 

 11      

   / 

  

 

 /  

 

 ( ) 

 SD 
 

 
 

 
 

 

 

 3 – 6  

45 

(22.50) 

85 

(42.50) 

66 

(33.00) 

4 

(2.00) 
- 3.85 0.79  

 

 6  – 1 

 

48 

(24.00) 

72 

(36.00) 

62 

(31.00) 

16 

(8.00) 

2 

(1.00) 
3.74 0.95  

 

 

36 

(18.00) 

77 

(38.50) 

79 

(39.50) 

6 

(3.00) 

2 

(1.00) 
3.69 0.83  
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 11      

   / 

  ( ) 

 

 /  

 

 ( ) 

 SD 
 

 
 

 
 

 

 

 

25 

(12.50) 

84 

(42.00) 

71 

(35.50) 

12 

(6.00) 

8 

(4.00) 
3.53 0.93  

 

 

20

(10.00) 

80

(40.00) 

84

(42.00) 

12

(6.00) 

4

(2.00) 
3.50 0.83  

 

 

 

25 

(12.50) 

78 

(39.00) 

66 

(33.00) 

16 

(8.00) 

15 

(7.50) 
3.41 1.05  

 

 

38 

(19.00) 

51 

(25.50) 

77 

(38.50) 

15 

(7.50) 

19 

(9.50) 
3.37 1.16  

 

 
21 

(10.50) 

73 

(36.50) 

68 

(34.00) 

31 

(15.50) 

7 

(3.50) 
3.35 0.98  

  

  
21 

(10.50) 

62 

(31.00) 

83 

(41.50) 

26 

(13.00) 

8 

(4.00) 
3.31 0.96  

 
5 

(2.50) 

50 

(25.00) 

103 

(51.50) 

30 

(15.00) 

12 

(6.00) 
3.03 0.86  

 

 11 

  /  

 ( = 3.48, SD = 0.93)  

  3 – 6   ( = 3.85, SD = 



75 

0.79)   6  – 1   ( = 3.74, 

SD = 0.95)  

 ( = 3.69, SD = 0.83) 

  ( = 3.53, SD = 

0.93)   ( = 3.50, SD = 0.83) 

 

 ( = 3.41, SD = 1.05)   

( = 3.37, SD = 1.16)   ( = 3.35, SD = 0.98) 

    ( = 3.31, SD = 0.96)  

 ( = 3.03, SD = 0.86)  

 

 

 3  

 

   

 /   f (F-test) 

 5  

     

   -   

 (One-Way Analysis of Variance: ANOVA) 

 

 (Sig = 0.05)  Sig  0.05   Sig  0.05 
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 12     

   / 

   

                    N = 200 

 
 N 

 

SD 
 

F Sig* 

 /

 

 57 3.82 0.85  

0.36 0.84 

 5 3.60 0.89  

 69 3.72 0.98  

 35 3.60 1.01  

 34 3.79 1.01  

*  0.05, Sig < 0.05 , Sig > 0.05  

 

 12 

  

 

 /

  Sig  0.84  0.05  

 

 13     

   

        

                    N = 200 

 
 N 

 

SD 
 

F Sig* 

 

 

 57 3.89 0.77  

0.55 0.70 

 5 3.80 0.84  

 69 3.87 0.68  

 35 3.69 0.96  

 34 3.94 0.81  

*  0.05, Sig < 0.05 , Sig > 0.05  
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  13 

  

 

  

 Sig  0.70  0.05  

 

 14   

   

  /  

 

 

 (X) 

 /  

 

Beta* Sig* 

 0.002 0.98 

 0.03 0.74 

 -0.03 0.71 

 0.56* 0.01* 

 0.09 0.17 

/   R 2 = 0.5830 

*  0.05, Sig < 0.05 , Sig > 0.05  

*  Beta   

 

   

  /   

  14  

   /   

  

   

 0.05  /   Sig  0.05 

  

  / 



78 

 0.05  Sig  0.05 (Sig = 0.01)   

Beta  0.56  

 

 /  

 

 /  

    

0.56  /  1 

  

 /  

 58.30 

 

 15   

   

  

 

 

 (X) 

 

Beta* Sig* 

 -0.03 0.68 

 -0.08 0.32 

 0.08 0.32 

 0.62* 0.01* 

 0.10 0.13 

  R 2 = 0.6640 

*  0.05, Sig < 0.05 , Sig > 0.05  

*  Beta   
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 15  

    

  

    

0.05   Sig  0.05 

  

   0.05 

 Sig  0.05 (Sig = 0.01)   Beta  

 0.62 

  

 

   

 

    0.62 

 1 

  66.40 
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 5 

   

 

 “  

 ” 

 

  

 (SME’s SWOT Analysis) 

  

     (7O’s Model)   

8P   

 

   

  

  2   

(Primary data)  

  

  

  (Secondary data) 

       

     

  

 (Frequency)   (Percentage)  

(   Mean)  (Standard deviation)  One Way ANOVA  

F-Test  Multiple Regression  
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1.  

1.

   / 

  Sig  0.84  0.05 

  

  Sig  0.70  0.05  

2.  

   

  /  

  0.05  Sig  0.05 

   / 

  0.05 

 

 

   

  127  (  63.50)   73  (  36.50)  

    25 - 35   120  (  

60.00)   36 - 45   56  (  28.00)   46 

 24  (  12.00)  

     118   

(  59.00)   /   78  (  39.00)  /  

/   4  (  2.00)  

   

 131  (  65.50)    26  (  13.00) 

 / .  25  (  12.50)  / .  17  

(  8.50)  /   1  (  0.50)  

  /    / 

  102  (  51.00)   /  

 70  (  35.00)   10  (  5.00)   
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 8  (  4.00)   7  (  3.50)     

   3  (  1.50)  

      79   

(  39.50)       

   68  (  34.00)  /    19 

 (  9.50)   9  (  4.50)  

     6  (  3.00) 

 

   

  69  (  34.50) 

  57  (  28.50)   35  (  17.50) 

  -   34  (  17.00)   

 5  (  2.50)  

   

 50,000  /   123  (  61.50)   50,001 - 80,000 

 /   42  (  21.00)  100,000  /   19  (  

9.50)  80,001 - 100,000  /   16  (  8.00)  

 

 

 

  5    

(  3.70, SD = 0.88)   ( )  

  ( = 3.92, SD = 0.85)  

 ( = 3.83, SD = 0.85)  ( = 3.74, SD = 0.89) 

 ( = 3.53, SD = 0.89)   /   

( = 3.48, SD = 0.93)  

  

   ( = 3.92,  

SD = 0.85)   

( = 4.11, SD = 0.85)  
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 ( = 4.09, SD = 0.78) 

 ( = 4.04, SD = 0.76) 

 ( = 4.03, SD = 0.81) 

 ( = 4.03, SD = 0.72) 

    ( = 4.01, 

SD = 0.86)  ( = 3.88, SD = 0.80) 

   

( = 3.80, SD = 1.10)   

( = 3.68, SD = 0.95)   ( = 3.55, 

SD = 0.85)  

 

   ( = 3.83,  

SD = 0.85)   

 ( = 3.88, SD = 0.83)  / 

 ( = 3.88, SD = 0.83) 

   ( = 3.87, 

SD = 0.87)  ( = 3.80, SD = 0.97) 

 /  ( = 3.71, SD = 0.79)  

  

   

( = 3.74, SD = 0.89)   

 ( = 4.40, SD = 0.74)  

  ( = 4.19, SD = 0.82) 

 ( = 4.16, SD = 0.75) 

 

 ( = 3.91, SD = 0.90)    

( = 3.84, SD = 1.06)  /  

 ( = 3.73, SD = 0.84) 

   ( = 3.43, SD = 0.91) 

  ( = 3.37, SD = 1.06) 
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  ( = 3.33, SD = 0.81)  

 ( = 2.99, SD = 0.97)  

   

( = 3.53, SD = 0.89)  ( )   

 First-in First-Out  ( = 3.85, SD = 

0.96)  

 ( = 3.76, SD = 0.80) 

  ( = 3.72, SD = 0.92) 

  ( = 3.58, 

SD = 0.78)  

 ( = 3.28, SD = 0.86) 

   ( = 3.26, SD 

= 0.89)   

 ( = 3.22, SD = 0.99)   

  

  /   

( = 3.48, SD = 0.93)   

 3 – 6   ( = 3.85, SD = 0.79) 

  6  – 1   ( = 3.74, SD = 0.95) 

 

 ( = 3.69, SD = 0.83)  

 ( = 3.53, SD = 0.93)  

 ( = 3.50, SD = 0.83) 

  ( = 3.41, SD = 1.05) 

  ( = 3.37, SD = 1.16) 

  ( = 3.35, SD = 0.98)  

   ( = 3.31, SD = 0.96)  

 ( = 3.03, SD = 0.86)   
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2.   

  “

 ”  

   One-Way ANOVA  

F-Test  

 2    (Multiple Regression) 

 Beta  

   / 

  

  / 

  

  Sig  0.84  0.05 

  

    

 Sig  0.70  0.05  

 

   /  

 

  

  /  

 

   

  /  

 0.05  Sig  0.05  

 

     /  

 0.05  Beta  0.56 

  / 
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 /  

    0.56 

 /  1 

 /  

 58.30 

  

  

 

   

   

0.05  Sig  0.05 

 

   

 0.05  Beta  0.62 

  

    

   0.62 

 1 

  66.40 

   

  / 
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 1  

  /   8  

1.1   (1)    (2)   

1.2   (1)   25 – 35  (2)   36 – 45  (3)   46  

1.3  

(1)   (2)   /        (3)   /  /  

1.4  

(1)   

(2)   / . 

(3)   / . 

(4)   

(5)   

1.5 /  

  (1)   

  (2)   

  (3)   

  (4)  /  

  (5)   

  (6)    ............................................. 

1.6  

  (1)   

  (2)  /  

  (3)   
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  (4)   , , ,  

    

  (5)   

  (6)    ............................................. 

1.7  

(1)   

(2)   

(3)   

(4)   

(5)    .............................................  

1.8  

(1)   50,000  /  

(2)   50,001 – 80,000  /  

(3)   80,001 – 100,000  /  

(4)   100,000  /  
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Descriptive   N Mean Std. DeviatStd. Error 95% Confidence IntervaMinimum Maximum
Between- 
Component 
Variance

Lower Bound Upper Bound
E1 57 3.824561 0.847745 0.112287 3.59962436 4.049498 2 5

5 3.6 0.894427 0.4 2.48942196 4.710578 3 5
69 3.724638 0.983452 0.118394 3.48838667 3.960889 1 5
35 3.6 1.005865 0.170022 3.25447323 3.945527 2 5

 34 3.794118 1.008431 0.172945 3.44225927 4.145976 1 5
Total 200 3.74 0.94704 0.066966 3.6079463 3.872054 1 5
Model Fixed Effects 0.953193 0.067401 3.6070716 3.872928

Random Effects 0.067401 3.552865 3.927135 -0.0157305
E2 57 3.894737 0.771923 0.102244 3.68991818 4.099556 2 5

5 3.8 0.83666 0.374166 2.76114937 4.838851 3 5
69 3.869565 0.684128 0.082359 3.7052198 4.033911 3 5
35 3.685714 0.963188 0.162808 3.35484764 4.016581 2 5

 34 3.941176 0.814311 0.139653 3.6570501 4.225303 3 5
Total 200 3.855 0.785532 0.055545 3.74546671 3.964533 2 5
Model Fixed Effects 0.789091 0.055797 3.74495656 3.965043

Random Effects 0.055797 3.70008217 4.009918 -0.0075404
a Warning: Between-component variance is negative. It was replaced by 0.0 in computing this random effects measure.

ANOVA
  Sum of Squ df Mean Squa F Sig.
E1 Between G 1.307446 4 0.326862 0.359751 0.83703

Within Grou 177.1726 195 0.908577
Total 178.48 199

E2 Between G 1.375282 4 0.34382 0.552175 0.697654
Within Grou 121.4197 195 0.622665
Total 122.795 199
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Model Summary(b) 
Model 

 
R 
 

R 
Square 

 

Adjusted 
R 

Square 
 

Std. Error 
of the 

Estimate 
 

Change Statistics Durbin-
Watson 

 R 
Square 
Change 

F 
Change 

df1 df2 Sig. F 
Change 

1 .583(a) .340 .323 .77907 .340 20.012 5 194 .001 2.315 

a  Predictors: (Constant), DEP5, DEP3, DEP1, DEP4, DEP2 
b  Dependent Variable: E1 
 

ANOVA(b) 
Model  Sum of 

Squares 
df Mean Square F Sig. 

1 Regression 60.732 5 12.146 20.012 .001(a) 

  Residual 117.748 194 .607     

  Total 178.480 199       

a  Predictors: (Constant), DEP5, DEP3, DEP1, DEP4, DEP2 
b  Dependent Variable: E1 
 
 
 

Coefficients(a) 
Mode

l 

 

 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 95% Confidence 

Interval for B 

Correlations Collinearity Statistics 

B Std. 

Error 

Beta Lower 

Bound 

Upper 

Bound 

Zero-

order 

Partial Part Tolerance VIF 

1 (Cons

tant) 
.334 .548  .610 .543 -.746 1.415        

  DEP1 .004 .136 .002 .027 .979 -.264 .271 .162 .002 .002 .765 1.308 

  DEP2 .062 .187 .029 .333 .739 -.306 .431 .318 .024 .019 .441 2.268 

  DEP3 -.058 .155 -.033 -.375 .708 -.365 .248 .380 -.027 -.022 .430 2.324 

  DEP4 .753 .108 .560 6.992 .001 .541 .966 .573 .449 .408 .529 1.889 

  DEP5 .093 .068 .095 1.368 .173 -.041 .226 .231 .098 .080 .700 1.428 

a  Dependent Variable: E1 
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Model Summary(b) 
 

Model 

 

R 

 

R 

Square 

 

Adjusted 

R Square 

 

Std. Error 

of the 

Estimate 

 

Change Statistics Durbin-

Watson 

 
R 

Square 

Change 

F 

Change 

df1 df2 Sig. F 

Change 

1 .664(a) .441 .427 .59464 .441 30.654 5 194 .001 1.798

a  Predictors: (Constant), DEP5, DEP3, DEP1, DEP4, DEP2 
b  Dependent Variable: E2 
 

ANOVA(b) 

Model  Sum of 

Squares 

df Mean Square F Sig. 

1 Regression 54.196 5 10.839 30.654 .001(a) 

  Residual 68.599 194 .354     

  Total 122.795 199      
a  Predictors: (Constant), DEP5, DEP3, DEP1, DEP4, DEP2 
b  Dependent Variable: E2 
 
 

Coefficients(a) 

Model 

 

 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 95% Confidence 

Interval for B 

Correlations Collinearity Statistics 

B Std. Error Beta Lower 

Bound 

Upper 

Bound 

Zero-

order 

Partial Part Tolerance VIF 

1 (Constant) .982 .418  2.349 .020 .157 1.807        

  DEP1 -.043 .104 -.026 -.416 .678 -.248 .161 .139 -.030 -.022 .765 1.308 

  DEP2 -.143 .143 -.081 -1.003 .317 -.424 .138 .292 -.072 -.054 .441 2.268 

  DEP3 .119 .119 .082 1.004 .316 -.115 .353 .465 .072 .054 .430 2.324 

  DEP4 .696 .082 .624 8.457 .001 .533 .858 .658 .519 .454 .529 1.889 

  DEP5 .079 .052 .098 1.524 .129 -.023 .181 .205 .109 .082 .700 1.428 

a  Dependent Variable: E2 
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GET   FILE='D: \data food.sav'. RELIABILITY   /VARIABLES=a1 a2 a3 a4 
a5 a6 a7 b1 b2 b3 b4 b5 b6 b7 b8 b9 b10 c1 c2 c3 c4 c5 c6 c7 c8 c9 
c10 d1 d2 d3 d4 d5 e1 e2 e3 e4 e5 e6 e7     e8 e9 e10   /SCALE('ALL 
VARIABLES') ALL   /MODEL=ALPHA   /SUMMARY=TOTAL. 

Reliability

Notes 

Output Created 21- . .-2556, 08  40  

Comments 

Input Data  

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

200

Matrix Input D:\job\food 0818209455\data food.sav 

Missing Value Handling Definition of Missing User-defined missing values are treated 

as missing. 

Cases Used Statistics are based on all cases with valid 

data for all variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 a5 a6 a7 b1 

b2 b3 b4 b5 b6 b7 b8 b9 b10 c1 c2 c3 c4 

c5 c6 c7 c8 c9 c10 d1 d2 d3 d4 d5 e1 e2 

e3 e4 e5 e6 e7 e8 e9 e10 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

 

Resources Processor Time 0:00:00.016

Elapsed Time 0:00:00.016

[DataSet1] D:\job\food 0818209455\data food.sav 
Scale: ALL VARIABLES 
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Case Processing Summary 

N % 

Cases Valid 30 100.0

Excludeda 0 .0

Total 30 100.0

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's Alpha N of Items 

.898 42

 

Item-Total Statistics 

  

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

a1 151.965 268.265 0.053 0.9 

a2 151.525 263.115 0.219 0.898 

a3 151.985 269.392 0.011 0.901 

a4 151.66 265.542 0.17 0.899 

a5 152.025 256.909 0.393 0.896 

a6 151.48 256.462 0.521 0.894 

a7 151.395 257.265 0.397 0.896 

b1 151.08 260.838 0.373 0.896 

b2 151.405 253.167 0.479 0.895 

b3 151.91 266.062 0.143 0.899 

b4 151.51 254.02 0.592 0.893 

b5 151.335 255.169 0.503 0.894 

b6 152.255 264.352 0.166 0.899 

b7 151.81 259.099 0.36 0.896 

b8 151.87 252.486 0.502 0.894 

b9 150.84 261.03 0.371 0.896 

b10 151.05 263.957 0.221 0.898 
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Reliability Statistics 

Cronbach's Alpha N of Items 

  Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

c1 151.135 255.424 0.525 0.894 

c2 151.155 253.88 0.64 0.893 

c3 151.565 255.986 0.445 0.895 

c4 151.21 258.73 0.487 0.895 

c5 151.69 256.687 0.478 0.895 

c6 151.21 261.212 0.329 0.897 

c7 151.23 255.193 0.527 0.894 

c8 151.445 252.51 0.481 0.895 

c9 151.2 260.492 0.381 0.896 

c10 151.365 260.343 0.369 0.896 

d1 151.445 252.429 0.59 0.893 

d2 151.36 255.136 0.551 0.894 

d3 151.365 253.65 0.611 0.893 

d4 151.535 255.255 0.582 0.894 

d5 151.375 253.844 0.573 0.893 

e1 151.505 255.085 0.48 0.895 

e2 151.39 256.983 0.512 0.895 

e3 152.215 260.783 0.322 0.897 

e4 151.745 257.216 0.471 0.895 

e5 151.895 255.853 0.436 0.895 

e6 151.935 258.383 0.361 0.896 

e7 151.835 260.249 0.269 0.898 

e8 151.55 264.59 0.192 0.899 

e9 151.715 257.753 0.398 0.896 

e10 151.875 258.432 0.288 0.898 
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