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ľńĺĕƟŀ ĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶŏıŊŗŀĽƞĚŏĽĶŇĴŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔĶŃŐĽ ĝŋĴ
ĝĬĴƟĚŏĕŖĔĬƟŀĵ ŀ.ŏĕŅėƟŀ ě.ŏıĝĶĭŌĶĦƢ 

őħĵ īńĬĵīĶĦƢȮŐĮƚĬĺĚļŅ 
ĽŅĕŅĺŇĝŅ ĻŇĸĮŃĔŅĶŀŀĔŐĭĭȮŐįĬȮĔȮŐĭĭȮĔȮ0ȮĶŃħńĭĮĶŇĠĠŅĴľŅĭńĦĤŇĨ 
ŀŅěŅĶĵƢĪňŗĮĶŉĔļŅľĸńĔ ĶŀĚĻŅĽĨĶŅěŅĶĵƢȮħĶ,ȮĮĶŃħŇıńĪīŋƢȮŏĸŇĻĶŋěŇħņĶĚėƢĔŋĸȮ 

 
ĭńĦĤŇĨĺŇĪĵŅĸńĵȮĴľŅĺŇĪĵŅĸńĵĻŇĸĮŅĔĶȮœħƟĶńĭıŇěŅĶĦŅŀĬŋĴńĨŇŒľƟŏĮƦĬĽƞĺĬľĬŉŗĚĕŀĚĔŅĶĻŉĔļŅ 

ĨŅĴľĸńĔĽŌĨĶĻŇĸĮĴľŅĭńĦĤŇĨ 
 

  
&ĶŀĚĻŅĽĨĶŅěŅĶĵƢȮħĶ,ěŋœĶĶńĨĬƢȮĬńĬĪŅĬŇĝ'  

ėĦĭħňĭńĦĤŇĨĺŇĪĵŅĸńĵ 

 
ıŇěŅĶĦŅŏľŖĬĝŀĭőħĵ 

 
   ĮĶŃīŅĬĔĶĶĴĔŅĶ 
&ĶŀĚĻŅĽĨĶŅěŅĶĵƢĮĶňĝŅȮĮƤƨĬĔĸŗņ'  

   ŀŅěŅĶĵƢĪňŗĮĶŉĔļŅľĸńĔ 
&ĶŀĚĻŅĽĨĶŅěŅĶĵƢȮħĶ,ĮĶŃħŇıńĪīŋƢȮŏĸŇĻĶŋěŇħņĶĚėƢĔŋĸ'  

   įŌƟĪĶĚėŋĦĺŋĥŇĳŅĵĬŀĔ 
&įŌƟĝƞĺĵĻŅĽĨĶŅěŅĶĵƢȮħĶ,ŀĳŇĽńĔĔƢȮĽŇĬīŋĳńėȮ'  
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ŏĶŇŗĴŒĬĮƖ ı.Ļ. 2508 ŐĸŃĵŋĨŇĸĚŒĬĮƖ ı.Ļ. 2525  ĞŉŗĚĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵŏĮƦĬıŊŘĬĪňŗĪňŗĔŀĚĪńıěńħĽĶĶŒľƟŐĔƞ
ĶŅļġĶĝŅĺŏĕŅŏįƞŅĴƟĚĪňŗŀŅĽŅĽĴńėĶĶƞĺĴĶĭŒĬĽĚėĶŅĴ ĴňĮĶŃĝŅĔĶĝŅĺĴƟĚĮĶŃĴŅĦĽŀĚľĴŊŗĬėĬŒĬ
ĮƤěěŋĭńĬ őħĵĳŅĵŒĬĝŋĴĝĬĵńĚėĚħņĶĚĺŇĩňĝňĺŇĨħńŘĚŏħŇĴŐĸŃĺńĥĬīĶĶĴĪňŗŏĮƦĬŏŀĔĸńĔļĦƢ ĴňĪńĔļŃ
ėĺŅĴĽŅĴŅĶĩľĸŅĵħƟŅĬ ĪńŘĚĚŅĬįƟŅĮƤĔ ŀŅľŅĶ įĸįĸŇĨŐĮĶĶŌĮ ĶĺĴĩŉĚĪńĔļŃĚŅĬĭĶŇĔŅĶħƟŅĬĔŅĶ
ĪƞŀĚŏĪňŗĵĺ  ŐĨƞŒĬĮƤěěŋĭńĬŀņŏĳŀŏĕŅėƟŀĴňĽĩŅĬĪňŗĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴľĸŅĵĽŇĭŐľƞĚěŅĔĔŅĶŏĕƟŅĴŅĸĚĪŋĬ
ĕŀĚľĸŅĵİƙŅĵ ĴňľĬƞĺĵĚŅĬŏĕƟŅĴŅĽƞĚŏĽĶŇĴħƟŅĬĔŅĶĪƞŀĚŏĪňŗĵĺŀĵƞŅĚĨƞŀŏĬŊŗŀĚ   ěŉĚĪņŒľƟŀņŏĳŀŏĕŅėƟŀ
ŏĨŇĭőĨŀĵƞŅĚĶĺħŏĶŖĺ ĬŅĵĪŋĬĽŅĴŅĶĩĪņĔņœĶěŅĔĪĶńıĵŅĔĶīĶĶĴĝŅĨŇœħƟĴŅĔĔĺƞŅėĬŒĬĝŋĴĝĬħńŘĚŏħŇĴ 
ĽƞĚįĸŒľƟĝŋĴĝĬĴƟĚœĴƞœħƟĶńĭĔŅĶĔĶŃěŅĵĶŅĵœħƟŀĵƞŅĚŏĪƞŅŏĪňĵĴ ĴňĮƤĠľŅėĺŅĴŏľĸŊŗŀĴĸŘņŒĬĔŅĶŏĕƟŅĩŉĚ
ŏĪėőĬőĸĵňŐĸŃĵńĚĨƟŀĚŐĭĔĶńĭĨƟĬĪŋĬĪŅĚĪĶńıĵŅĔĶěŅĔĔŅĶĪƞŀĚŏĪňŗĵĺĪňŗĝŋĴĝĬœĴƞœħƟĴňĽƞĺĬĶƞĺĴ ħƟĺĵŏľĨŋĬňŘ
ŏŀĚ ĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶěŉĚĴňĽƞĺĬĽņėńĠĪňŗěŃĽŅĴŅĶĩŏĕƟŅĴŅĽƞĚŏĽĶŇĴĔŅĶĪƞŀĚŏĪňŗĵĺĕŀĚŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪňŗ
œĴƞœħƟĶńĭėĺŅĴĬŇĵĴ ĽĶƟŅĚĔŅĶĶńĭĶŌƟŐĸŃĽŊŗŀĽŅĶœħƟĨĶĚĔńĭĔĸŋƞĴŏĮƚŅľĴŅĵĪňŗŏĮƦĬĬńĔĪƞŀĚŏĪňŗĵĺĴŋƞĚľŅ
ĮĶŃĽĭĔŅĶĦƢ ĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶĵńĚŏĮƦĬĽŊŗŀĪňŗŒĝƟŀņĬĺĵėĺŅĴĽŃħĺĔŒľƟĔńĭĔŅĶĭĶŇĔŅĶħƟŅĬĔŅĶ
ĪƞŀĚŏĪňŗĵĺ ĽŅĴŅĶĩĸħėĺŅĴĽńĭĽĬŒĬĔŅĶĪņĚŅĬĕŀĚėĬŒĬĝŋĴĝĬ őħĵįŌƟĺŇěńĵœħƟħņŏĬŇĬĚŅĬĳŅĵŒĨƟ
ŏėĶŊŗŀĚĴŊŀĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶ Service Design ĞŉŗĚĬņĴŅŏĮƦĬŐĬĺĪŅĚĪņĚŅĬĶƞĺĴĔńĭėĬŒĬĝŋĴĝĬŐĸŃ
įĸńĔħńĬĽŌƞĔŅĶĬņœĮŒĝƟĮĶŃőĵĝĬƢœħƟěĶŇĚ 
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between the government and the communists. At that time, Khek Noi was the area 
where the Royal Thai Army allowed the Hmong allies to settle, and approximately 
20,000 Hmong people lives in the Khek Noi Hmong Community at present. Keeping 
their cultural traditions alive, the Hmong people possess various skills including 
embroidery, fabric dying, hemp fabric making and food processing. They also develop 
their soft skills in hospitality and tourism. Due to the investment from numerous 
parties and tourism organizations, there are currently exact number of popular tourist 
attractions in Khao Kho District and the economy there has grown rapidly. However, 
the investors can yield much greater profits from natural resources than the local 
Hmong people. Not only being affected by income inequality, the Khek Noi Hmong 
Community is faced with problems about limited access to technology. As a result, 
different forms of communication assets are created to promote alternative tourism 
in the Khek Noi Hmong Community. They are used as tools to create awareness 
among tourists, to directly communicate with the target audience craving for local 
experience, to facilitate tourism services in the community as well as to increase 
effective communication among the community members. The service designs also 
offer a helpful guideline for working with the community and can be put to practical 
use in the future.  
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ĔŇĨĨŇĔĶĶĴĮĶŃĔŅĻ 
  

ĺŇĪĵŅĬŇıĬīƢŏĶŊŗŀĚĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶŏıŊŗŀĽƞĚŏĽĶŇĴŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔĔĶŃŐĽ ĝŋĴĝĬĴƟĚŏĕŖĔ
ĬƟŀĵ ŀ.ŏĕŅėƟŀ ě.ŏıĝĶĭŌĶĦƢ œħƟħņŏĬŇĬĔŅĶĽņŏĶŖěĸŋĸƞĺĚœĮħƟĺĵħňěŅĔŀŅěŅĶĵƢėĦŃĴńĦĤĬĻŇĸĮƝ 
ĴľŅĺŇĪĵŅĸńĵĻŇĸĮŅĔĶ įŌƟĺŇěńĵĕŀĔĶŅĭĕŀĭıĶŃėŋĦ ĶŀĚĻŅĽĨĶŅěŅĶĵƢ ħĶ.ĮĶŃħŇıńĪīŋƢ ŏĸŇĻĶŋěŇħņĶĚėƢĔŋĸ ĞŉŗĚ
ŏĮƦĬŀŅěŅĶĵƢĪňŗĮĶŉĔļŅľĸńĔ ĶŀĚĻŅĽĨĶŅěŅĶĵƢĮĶňĝŅ ĮƤƨĬĔĸŗņ ŐĸŃ ŀŅěŅĶĵƢ ħĶ. ŏĶŊŀĚĸħŅ ĮŋĦĵĸŇĕŇĨ 
ĶĺĴĩŉĚįŌƟĪĶĚėŋĦĺŋĥŇĳŅĵĬŀĔ įŌƟĝƞĺĵĻŅĽĨĶŅěŅĶĵƢ ħĶ.ŀĳŇĽńĔĔƢ ĽŇĬīŋĳńė ĪňŗŒľƟėĺŅĴĶŌƟŐĸŃėņŐĬŃĬņŏıŊŗŀŒľƟ
ĚŅĬĺŇěńĵŒĬėĶńŘĚĬňŘĭĶĶĸŋĨŅĴĺńĨĩŋĮĶŃĽĚėƢ 

ĬŀĔěŅĔĬňŘ įŌƟĺŇěńĵĕŀĔĶŅĭĕŀĭıĶŃėŋĦėĦŃĪņĚŅĬĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵĪňŗŒľƟėĺŅĴĶƞĺĴĴŊŀŏĮƦĬ
ŀĵƞŅĚĽŌĚ œħƟŐĔƞ ėŋĦĺŇőĶěĬƢ ıĚĻƢŀŇĽĶŃ ėŋĦĮĶŃĪŇĨĨŅ ıĚĻƢŀŇĽĶŃ ėŋĦĽĴěŇĬĨƢ ĪĶĚĽĺńĽħŇśĺĚĻƢ ėŋĦěĚĞƞŅĚ 
ĻńĔħŇśŏěĶŇĠĝńĵĔŋĸ ėŋĦīňĶĵŋĪī ėňĶňĶńĨĬƢĬŇĨŇĔŋĸ ėŋĦŏĜĸňĵĺ ĽŊĭĪŅĵŅĪ ėŋĦŀĳŇĽŇĪīŇś ĻŇħĽńĬŏĪňĵŃ ŐĸŃĽĴŅĝŇĔ
ĔĸŋƞĴľĴŌƞĭƟŅĬĪƞŀĚŏĪňŗĵĺŏĕŖĔĬƟŀĵ 

ĽŋħĪƟŅĵĬňŘ įŌƟĺŇěńĵĕŀĔĶŅĭĕŀĭıĶŃėŋĦįŌƟŒľƟĔņĸńĚŒěŐĸŃĽĬńĭĽĬŋĬŒĬĔŅĶħņŏĬŇĬĚŅĬĪŋĔĪƞŅĬ ĪńŘĚ
ĭŇħŅ ĴŅĶħŅ ŏıŊŗŀĬĽŅĕŅĻŇĸĮŃŐĸŃĔŅĶŀŀĔŐĭĭ ĶŋƞĬ 6 ėĦŃĴńĦĤĬĻŇĸĮƝ ĶĺĴœĮĩŉĚĭŋėėĸŅĔĶĕŀĚ
ĴľŅĺŇĪĵŅĸńĵĻŇĸĮŅĔĶĪňŗŒľƟėņŐĬŃĬņŒĬĔŅĶħņŏĬŇĬĺŇĪĵŅĬŇıĬīƢěĬĽņŏĶŖěĶŅĭĶŊŗĬœĮħƟĺĵħň 

  
  

ĬŅĚĽŅĺȮīńĬĵīĶĦƢȮȮŐĮƚĬĺĚļŅ 
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ĭĪĪňŗȮ1 

ĭĪĬņ 
 

1.1 ėĺŅĴŏĮƦĬĴŅŐĸŃėĺŅĴĽņėńĠĕŀĚĮƤĠľŅ 

ĮĶŃŏĪĻœĪĵĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪŅĚīĶĶĴĝŅĨŇĴŅĔĴŅĵĪňŗŀŋħĴĽĴĭŌĶĦƢȮ ĪņŒľƟĶŌĮŐĭĭĔŅĶ
ĪƞŀĚŏĪňŗĵĺŒĬŐľĸƞĚīĶĶĴĝŅĨŇŏĮƦĬĪňŗĬŇĵĴĕŀĚėĬœĪĵȮ ħńĚĬńŘĬŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪŅĚīĶĶĴĝŅĨŇěŉĚŏĮƦĬĽĩŅĬĪňŗ
ħŉĚħŌħŐĸŃĔĶŃĨŋƟĬĨĸŅħĔŅĶĪƞŀĚŏĪňŗĵĺœħƟŏĮƦĬŀĵƞŅĚħňȮĞŉŗĚŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪŅĚīĶĶĴĝŅĨŇĴňĪĶńıĵĔĶīĶĶĴ
ĝŅĨŇŒĬıŊŘĬĪňŗŏĮƦĬěŋħĕŅĵ ĴňĳŌĴŇĻŅĽĨĶƢŀńĬŏĮƦĬŏŀĔĸńĔļĦƢľĶŊŀŏĮƦĬĽńĠĸńĔļĦƢĕŀĚĪƟŀĚĩŇŗĬĬńŘĬ ŕȮĶĺĴĩŉĚĴň
ĽĳŅıŐĺħĸƟŀĴĪŅĚīĶĶĴĝŅĨŇĪňŗĴňĸńĔļĦŃıŇŏĻļȮ ĞŉŗĚŏĮƦĬĽƞĺĬľĬŉŗĚĪňŗĪņŒľƟŀŋĨĽŅľĔĶĶĴĔŅĶĪƞŀĚŏĪňŗĵĺ 
&Tourism Industry'ȮŏĨŇĭőĨĕŉŘĬȮĔŅĶĽƞĚŏĽĶŇĴŏĴŊŀĚĨĬŏŀĚŒľƟŏĮƦĬěŋħľĴŅĵĮĸŅĵĪŅĚĕŀĚĔŅĶĪƞŀĚŏĪňŗĵĺ
ĪŅĚīĶĶĴĝŅĨŇȮėŊŀŏĮƚŅľĴŅĵĕŀĚľĸŅĵȮŕȮŏĴŊŀĚȮĔŅĶĪƞŀĚŏĪňŗĵĺĽĶƟŅĚįĸĮĶŃőĵĝĬƢĪŅĚħƟŅĬŏĻĶļģĔŇěȮŏĮƦĬ
ıĸńĚĽĬńĭĽĬŋĬĽńĬĨŇĳŅıȮ ĽƞĚŏĽĶŇĴėĺŅĴĳŅėĳŌĴŇŒěĕŀĚėĬŒĬıŊŘĬĪňŗŐĸŃĵńĚĝƞĺĵľĸňĔŏĸňŗĵĚĔŅĶĵƟŅĵĩŇŗĬģŅĬ
őħĵĔŅĶĽĶƟŅĚĚŅĬŒĬĪƟŀĚĩŇŗĬȮĔŅĶĪƞŀĚŏĪňŗĵĺěŉĚĴňĭĪĭŅĪŏĝŇĚĭĺĔŒĬĔŅĶıńĥĬŅĪŅĚĽńĚėĴŐĸŃŏĻĶļģĔŇěȮ 

ŏĕŅėƟŀŏĮƦĬŐľĸƞĚĪƞŀĚŏĪňŗĵĺŀńĬħńĭľĬŉŗĚĕŀĚěńĚľĺńħŏıĝĶĭŌĶĦƢȮ ŏĬŊŗŀĚěŅĔĴňıŊŘĬĪňŗĴŅĔĩŉĚȮ604 
ĨŅĶŅĚĔŇőĸŏĴĨĶȮĴňĵŀħŏĕŅĽŌĚĽŋħŀĵŌƞĪňŗȮ1,593 ŏĴĨĶȮĽƞĚįĸŒľƟĽĳŅıĳŌĴŇŀŅĔŅĻŏĵŖĬĨĸŀħĮƖȮěĬœħƟĶńĭĜŅĵŅ
ĺƞŅȮħŇĬŐħĬŐľƞĚĪŃŏĸľĴŀĔȮŐĸŃĵńĚŏĮƦĬĽĩŅĬĪňŗĽņėńĠĪŅĚĮĶŃĺńĨŇĻŅĽĨĶƢĕŀĚĮĶŃŏĪĻœĪĵȮőħĵŒĬĝƞĺĚĮƖȮ
ı,Ļ, 2511 ĩŉĚȮı,Ļ,Ȯ2525ȮŏĔŇħėĺŅĴĕńħŐĵƟĚĔńĬĶŃľĺƞŅĚİƙŅĵıĶĶėėŀĴĴŇĺĬŇĽĨƢŐľƞĚĮĶŃŏĪĻœĪĵŐĸŃ
ĶńģĭŅĸœĪĵȮ ĽƞĚįĸŒľƟĮƤěěŋĭńĬĴňĶƞŀĚĶŀĵěŅĔĽĚėĶŅĴĔŅĶĽŌƟĶĭȮ ĔĸŅĵŏĮƦĬŐľĸƞĚĪƞŀĚŏĪňŗĵĺĨŅĴĶŀĵŐĸŃ
ŏĶňĵĬĶŌƟĪŅĚĮĶŃĺńĨŇĻŅĽĨĶƢĝŊŗŀħńĚŒĬĬŅĴĺƞŅıŇıŇīĳńĦĤƢŀŅĺŋīŐĸŃŀĬŋĽĶĦƢĽĩŅĬįŌƟŏĽňĵĽĸŃŏĕŅėƟŀȮ 

ěŅĔĔŅĶıńĥĬŅŐľĸƞĚĪƞŀĚŏĪňŗĵĺěĬĽĩŅĬĪňŗĪƞŀĚŏĪňŗĵĺľĸŅĵŐľƞĚĭĬŏĕŅėƟŀŏĮƦĬĪňŗĬŇĵĴŀĵƞŅĚĴŅĔ
ĨƞŀėĬœĪĵȮĽƞĚįĸŒľƟŏĔŇħėĺŅĴŏľĸŊŗŀĴĸŘņĨƞŀėĬŒĬĪƟŀĚĩŇŗĬȮŏĬŊŗŀĚěŅĔĔĸŋƞĴĶŅļġĶŀŅĽŅĽĴńėĶĝŅĺĴƟĚĪňŗĶƞĺĴ
ĶĭŏĮƦĬĮĶŃĝŅĔĶĪƟŀĚĩŇŗĬĪňŗœħƟĶńĭĪňŗħŇĬĽņľĶńĭŒĝƟŀĵŌƞŀŅĻńĵŐĸŃĪņĔŅĶŏĔļĨĶŏıŊŗŀŏĸňŘĵĚĝňıĨńŘĚŐĨƞľĸńĚĽŇŘĬĽŋħ
ĽĚėĶŅĴȮ ĞŉŗĚŒĬĮƤěěŋĭńĬŀŅĝňıĪņŏĔļĨĶĵńĚėĚŏĮƦĬŀŅĝňıľĸńĔĕŀĚĝŅĺĴƟĚȮ ĽƞĺĬŀŅĝňıĭĶŇĔŅĶħƟŅĬĔŅĶ
ĪƞŀĚŏĪňŗĵĺŏĕƟŅĴŅĴňĭĪĭŅĪĽņėńĠěĬŏĮƦĬŀňĔľĬŉŗĚŀŅĝňıĪňŗĽĶƟŅĚĶŅĵœħƟŒľƟĔńĭėĬŒĬĝŋĴĝĬȮ ŐĨƞŏĬŊŗŀĚěŅĔ
ŐľĸƞĚĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴĪňŗŏĔŇħěŅĔĔŅĶĸĚĪŋĬĕŀĚĔĸŋƞĴĬŅĵĪŋĬĪňŗĴňėĺŅĴıĶƟŀĴħƟŅĬŏĪėőĬőĸĵňȮ ĽŅĴŅĶĩ
ĪņĔņœĶěŅĔĪĶńıĵŅĔĶīĶĶĴĝŅĨŇœħƟĴŅĔĔĺƞŅȮ ĽƞĚįĸŒľƟĬńĔĪƞŀĚŏĪňŗĵĺŏĕƟŅĴŅŀĵƞŅĚĸƟĬľĸŅĴěŅĔĔŅĶıńĥĬŅ
ŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ ŐĨƞŒĬĪŅĚĔĸńĭĔńĬȮ ĔĸŋƞĴĝŅĺĴƟĚœĴƞœħƟĶńĭĔŅĶĔĶŃěŅĵĶŅĵœħƟŀĵƞŅĚŏĪƞŅŏĪňĵĴȮ ĴňĮƤĠľŅ
ėĺŅĴŏľĸŊŗŀĴĸŘņŒĬĔŅĶŏĕƟŅĩŉĚŏĪėőĬőĸĵňȮŐĸŃĵńĚĨƟŀĚŐĭĔĶńĭĨƟĬĪŋĬĪŅĚĪĶńıĵŅĔĶěŅĔĔŅĶĪƞŀĚŏĪňŗĵĺĪňŗ
ĝŋĴĝĬœĴƞœħƟĴňĽƞĺĬĶƞĺĴ 
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ěŅĔĮƤĠľŅĪňŗĔĸƞŅĺĴŅȮ įŌƟĺŇěńĵĴŀĚŏľŖĬėĺŅĴĽņėńĠĕŀĚĮƤĠľŅĪňŗŏĔŇħĕŉŘĬŀĵƞŅĚĵŇŗĚȮ őħĵĚŅĬĺŇěńĵĬňŘ
ĴŋƞĚŏĬƟĬĪňŗěŃĽƞĚŏĽĶŇĴŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔĔĶŃŐĽĪňŗŏĔŇħěŅĔĔŅĶĭĶŇľŅĶĕŀĚĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵȮ ĞŉŗĚŏĮƦĬ
ĝŋĴĝĬĴƟĚĪňŗŒľĠƞĪňŗĽŋħŒĬĮĶŃŏĪĻœĪĵȮ ĴňĮĶŃŏıĦňŐĸŃĺńĥĬīĶĶĴĪňŗĵńĚėĚŀĬŋĶńĔļƢœĺƟŐĨƞœĴƞœħƟĶńĭėĺŅĴĽĬŒě
ŐĸŃœĴƞŏĮƦĬĪňŗĶŌƟěńĔȮ őħĵįŌƟĺŇěńĵěŃŒĝƟŀĚėƢėĺŅĴĶŌƟħƟŅĬĻŇĸĮŃŐĸŃĔŅĶŀŀĔŐĭĭĬņĴŅĽĶƟŅĚĽĶĶėƢįĸĚŅĬĔŅĶ
ŀŀĔŐĭĭĽŊŗŀĽŅĶȮĽĶƟŅĚĔŅĶĶńĭĶŌƟŐĸŃĽŊŗŀĽŅĶœħƟĨĶĚĔńĭĔĸŋƞĴŏĮƚŅľĴŅĵĪňŗŏĮƦĬĬńĔĪƞŀĚŏĪňŗĵĺȮGeneration Y 
ĪňŗĴŋƞĚľŅĮĶŃĽĭĔŅĶĦƢȮĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶĵńĚŏĮƦĬĽŊŗŀĪňŗŒĝƟŀņĬĺĵėĺŅĴĽŃħĺĔŒľƟĔńĭĔŅĶĭĶŇĔŅĶħƟŅĬĔŅĶ
ĪƞŀĚŏĪňŗĵĺȮĽŅĴŅĶĩĸħėĺŅĴĽńĭĽĬŒĬĔŅĶĪņĚŅĬĕŀĚėĬŒĬĝŋĴĝĬȮőħĵįŌƟĺŇěńĵħņŏĬŇĬĚŅĬĳŅĵŒĨƟŏėĶŊŗŀĚĴŊŀ
ĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮService Design1ȮĪńŘĚĬňŘįŌƟĺŇěńĵėŅħľĺńĚĺƞŅįĸĔŅĶĺŇěńĵěŃĽŅĴŅĶĩįĸńĔħńĬĽŌƞĔŅĶ
ĬņœĮŒĝƟĮĶŃőĵĝĬƢœħƟěĶŇĚȮ ľĶŊŀĽŅĴŅĶĩŏĮƦĬĨƟĬŐĭĭĬņœĮŒĝƟŒĬŀĚėƢĔĶĪňŗŏĔňŗĵĺĕƟŀĚŒľƟĴňĮĶŃĽŇĪīŇĳŅı
ĵŇŗĚĕŉŘĬĨƞŀœĮ 

 

ĳŅıĪňŗȮ/ ĬńĔĪƞŀĚŏĪňŗĵĺľĬŅŐĬƞĬŒĬĝƞĺĚĺńĬľĵŋħŏĪĻĔŅĸ 
ĪňŗĴŅȮ:ȮœĪĵĶńģŀŀĬœĸĬƢ www.thairath.co.thȮ&On-Line', 2560 

 

1.2 ĺńĨĩŋĮĶŃĽĚėƢĕŀĚĔŅĶĺŇěńĵ 

1. ŏıŊŗŀĻŉĔļŅĶĺĭĶĺĴĕƟŀĴŌĸĻńĔĵĳŅıŐĸŃĮƤĠľŅħƟŅĬĔŅĶĪƞŀĚŏĪňŗĵĺĕŀĚŀņŏĳŀŏĕŅėƟŀȮě,ŏıĝĶĭŌĶĦƢ 
2. ŏıŊŗŀĺŇŏėĶŅŃľƢŐĸŃĽńĚŏėĶŅŃľƢĕƟŀĴŌĸĨŅĴĔĶŃĭĺĬĔŅĶĺŇīňŀŀĔŐĭĭĭĶŇĔŅĶőħĵŒĝƟŏėĶŊŗŀĚĴŊŀȮService 
Design 

 
1 ĻŌĬĵƢĽĶƟŅĚĽĶĶėƢĚŅĬŀŀĔŐĭĭȮTCDCȮ&2562'. ĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ&Service Design Process &   Methods'. ĔĶŋĚŏĪıł, ŀŅėŅĶŏŀŖĴőıŏĶňĵĴ 
ĪŅĺŏĺŀĶƢȮĝńŘĬȮ24,Ȯ70 ľĬƟŅ, 

http://www.thairath.co.th/
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3. ŏıŊŗŀĽƞĚŏĽĶŇĴĔŅĶĭĶŇĔŅĶħƟŅĬĔŅĶĪƞŀĚŏĪňŗĵĺĕŀĚĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵįƞŅĬįĸĚŅĬĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶőħĵ
ėņĬŉĚĩŉĚĮĶŃĽĭĔŅĶĦƢĔŅĶŒĝƟĚŅĬěĶŇĚĕŀĚįŌƟĮĶŃĔŀĭĔŅĶŐĸŃĬńĔĪƞŀĚŏĪňŗĵĺ 
 

1.3 ĽĴĴŋĨŇģŅĬĔŅĶĺŇěńĵ 

įŌƟĺŇěńĵěńħĪņįĸĚŅĬĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶŏıŊŗŀŒĝƟĽƞĚŏĽĶŇĴŒľƟŐľĸƞĚĪƞŀĚŏĪňŗĵĺĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵŒľƟ
ŏĮƦĬĪňŗĶŌƟěńĔŏıŇŗĴĴŅĔĕŉŘĬȮ įĸĚŅĬĔŅĶŀŀĔŐĭĭĽŅĴŅĶĩĬņœĮŒĝƟŏĮƦĬĽƞĺĬľĬŉŗĚŒĬĔŅĶĭĶŇľŅĶĔŅĶĪƞŀĚŏĪňŗĵĺ
ĳŅĵŒĬĝŋĴĝĬȮőħĵĩƞŅĵĪŀħįƞŅĬĴŋĴĴŀĚĻŇĸĮŃŐĸŃĔŅĶŀŀĔŐĭĭĕŀĚįŌƟĺŇěńĵ 
 

1.4 ĕŀĭŏĕĨĔŅĶĺŇěńĵȮ 

ĕŀĭŏĕĨŒĬĔŅĶĺŇěńĵŐĭƞĚŀŀĔŏĮƦĬȮ3 ħƟŅĬȮœħƟŐĔƞȮĕŀĭŏĕĨħƟŅĬŏĬŊŘŀľŅȮĕŀĭŏĕĨħƟŅĬıŊŘĬĪňŗĻŉĔļŅȮ
ĕŀĭŏĕĨħƟŅĬĔĸŋƞĴĨńĺŀĵƞŅĚȮőħĵĴňĶŅĵĸŃŏŀňĵħħńĚĬňŘ 
  

ĕŀĭŏĕĨħƟŅĬŏĬŊŘŀľŅ  

1.ȮĻŉĔļŅŐĸŃĶĺĭĶĺĴĕƟŀĴŌĸĻńĔĵĳŅıħƟŅĬĔŅĶĪƞŀĚŏĪňŗĵĺĕŀĚŀņŏĳŀŏĕŅėƟŀȮěńĚľĺńħŏıĝĶĭŌĶĦƢȮ
ĪńŘĚŐľĸƞĚĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴŐĸŃŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔĔĶŃŐĽȮ 

2.ȮĻŉĔļŅŐĸŃĶĺĭĶĺĴĕƟŀĴŌĸĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶħƟĺĵŏėĶŊŗŀĚĴŊŀȮService Design  
3. ĻŉĔļŅŀĚėƢĮĶŃĔŀĭĪŅĚĻŇĸĮŃŐĸŃĔŅĶŀŀĔŐĭĭĪňŗŏĔňŗĵĺĕƟŀĚŒĬĚŅĬĺŇěńĵȮœħƟŐĔƞȮŀńĨĸńĔļĦƢ

ĕŀĚŀĚėƢĔĶȮĔŅĶŀŀĔŐĭĭŐėĴŏĮĠĔŅĶĪƞŀĚŏĪňŗĵĺ 

ĕŀĭŏĕĨħƟŅĬıŊŘĬĪňŗĻŉĔļŅ         

įŌƟĺŇěńĵœħƟħņŏĬŇĬĚŅĬĨŅĴĔĶŃĭĺĬĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ&Service Design'ȮőħĵĶĺĭĶĺĴĕƟŀĴŌĸ
ĪŋĨŇĵĳŌĴŇȮ&Secondary Data) ŐĸŃĕƟŀĴŌĸĮģĴĳŌĴŇȮ &Primary Data)ȮĕŀĚŀņŏĳŀŏĕŅėƟŀȮ ěńĚľĺńħ
ŏıĝĶĭŌĶĦƢȮőħĵŐĭƞĚŀŀĔŏĮƦĬȮ7 ĨņĭĸȮœħƟŐĔƞ 

1. ĨņĭĸŏĕŖĔĬƟŀĵ         
 2. ĨņĭĸŐėĴĮƝĽĬ        
 3. ĨņĭĸĪŋƞĚĽĴŀ         
 4. ĨņĭĸŏĕŅėƟŀ         
 5. ĨņĭĸľĬŀĚŐĴƞĬŅ         

6. ĨņĭĸĽŃŏħŅŃıĚ        
 7. ĨņĭĸĶŇĴĽňĴƞĺĚ 
 



  4 

ĕŀĭŏĕĨħƟŅĬĔĸŋƞĴĨńĺŀĵƞŅĚ        

įŌƟĺŇěńĵĪņĔŅĶŏĔŖĭĕƟŀĴŌĸěŅĔĮĶŃĝŅĔĶĔĸŋƞĴĨńĺŀĵƞŅĚěņĬĺĬȮ3 ĔĸŋƞĴȮœħƟŐĔƞ   
1. ĔŅĶĽńĴĳŅļĦƢĨŅĴĭĶŇĭĪȮ&Contextual Interview'ȮĕŀĚŏěƟŅľĬƟŅĪňŗŐĸŃįŌƟĮĶŃĔŀĭĔŅĶŒĬ

ĪƟŀĚĩŇŗĬĕŀĚŀņŏĳŀŏĕŅėƟŀŒĬĝƞĺĚĺńĬľĵŋħĬńĔĕńĨķĔļƢŐĸŃĺńĬīĶĶĴħŅ 
2.ȮĔŅĶĽńĴĳŅļĦƢĨŅĴĭĶŇĭĪȮ&Contextual Interview'ȮĕŀĚĬńĔĪƞŀĚŏĪňŗĵĺĪňŗĴŅŏĵŊŀĬŀņŏĳŀŏĕŅ

ėƟŀŒĬĝƞĺĚĺńĬľĵŋħĬńĔĕńĨķĔļƢŐĸŃĺńĬīĶĶĴħŅ 
3. ĔŅĶĽĬĪĬŅĔĸŋƞĴőħĵŏĸŊŀĔěŅĔĔĸŋƞĴĨńĺŀĵƞŅĚĕŀĚėĬŒĬĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵȮ&Focus Group'Ȯ 

 

1.5 ĕńŘĬĨŀĬĕŀĚĔŅĶĻŉĔļŅ 

įŌƟĺŇěńĵœħƟħņŏĬŇĬĚŅĬĺŇěńĵįƞŅĬĔĶŃĭĺĬĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ &Service Design'Ȯ ŐĭƞĚŏĮƦĬ

ĕńŘĬĨŀĬħńĚĬňŘ 

1. ĺŇĽńĵĪńĻĬƢŐĸŃĔŅĶĶŇŏĶŇŗĴőėĶĚĔŅĶȮ&Initiate' 

2. ĔŅĶĺŇěńĵĶĺĭĶĺĴĕƟŀĴŌĸ &Discover' 

3. ĔŅĶĺŇŏėĶŅŃľƢĕƟŀĴŌĸŐĸŃĔŅĶĶŃĭŋőŀĔŅĽŒĬĔŅĶıńĥĬŅĬĺńĨĔĶĶĴ &Define' 

4. ĔŅĶĽĶƟŅĚőěĪĵƢŒĬĔŅĶŀŀĔŐĭĭ &Brief' 

5. ĔŅĶĽńĚŏėĶŅŃľƢĚŅĬŀŀĔŐĭĭĭĶŇĔŅĶ &Develop' 

6. ĔŅĶėńħĔĶŀĚŐĬĺėĺŅĴėŇħŐĸŃĔŅĶĪħĽŀĭŏıŊŗŀıńĥĬŅŐĬĺėŇħ &Deliver' 

7. ĬņŐĬĺėŇħĔŅĶŀŀĔŐĭĭœĮŒĝƟŒľƟŏĔŇħĮĶŃőĵĝĬƢ &Launch' 
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ĳŅıĪňŗȮ0 ĺŇīňħņŏĬŇĬĚŅĬĺŇěńĵįƞŅĬĔĶŃĭĺĬĔŅĶȮService Design 
 

 

 

 



  6 

1.6 ĬŇĵŅĴĻńıĪƢŒĬĚŅĬĺŇěńĵ 

1. ĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶȮľĴŅĵĩŉĚȮĔŅĶŀŀĔŐĭĭĪňŗĴŋƞĚŏĬƟĬŒľƟėĬĶńĭĽŅĶŏĕƟŅŒěĚƞŅĵȮŏĮƦĬĪňŗěħěņȮ

ŐĸŃħŉĚħŌħėĺŅĴĽĬŒěįƞŅĬĔŅĶŒĝƟĨńĺŀńĔļĶȮĽńĠĸńĔļĦƢȮőĪĬĽňȮĸŅĵŏĽƟĬȮŏĮƦĬĨƟĬȮĬŀĔěŅĔĬňŘĔŅĶŀŀĔŐĭĭ

ĽŊŗŀĽŅĶĵńĚĶĺĴœĮĩŉĚĔŅĶŀŀĔŐĭĭŏıŊŗŀĴŅĽƞĚŏĽĶŇĴĽŇĬėƟŅľĶŊŀĭĶŇĔŅĶŒľƟĨĶĚĔńĭįŌƟĭĶŇőĳėĪňŗŏĮƦĬ

ĔĸŋƞĴŏĮƚŅľĴŅĵŀĵƞŅĚėĶĭĩƟĺĬŐĸŃĨĶĚĮĶŃŏħŖĬ 

2. ĪƞŀĚŏĪňŗĵĺĬŀĔĔĶŃŐĽȮľĴŅĵĩŉĚȮĽĩŅĬĪňŗľĶŊŀŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪňŗœĴƞœħƟŏĮƦĬěŋħľĴŅĵľĸńĔĕŀĚ

ĬńĔĪƞŀĚŏĪňŗĵĺĽƞĺĬŒľĠƞȮĴňĬńĔĪƞŀĚŏĪňŗĵĺœĴƞĴŅĔĬńĔŏĴŊŗŀŏĮĶňĵĭŏĪňĵĭĔńĭŐľĸƞĚĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴ 
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ĭĪĪňŗȮ2  

ŏŀĔĽŅĶŐĸŃĚŅĬĺŇěńĵĪňŗŏĔňŗĵĺĕƟŀĚ 
 

įŌƟĺŇěńĵœħƟĻŉĔļŅŐĸŃĶĺĭĶĺĴĕƟŀĴŌĸĚŅĬĺŇěńĵěŅĔĭĪėĺŅĴŐĸŃĺĶĶĦĔĶĶĴĪňŗŏĔňŗĵĺĕƟŀĚŒĬĚŅĬĺŇěńĵȮ

őħĵĬņĴŅĽƞĚŏĽĶŇĴŐĸŃŏĮƦĬŐĬĺĪŅĚĽŌƞįĸĚŅĬĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶȮ ŏıŊŗŀĽĬńĭĽĬŋĬŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔ

ĔĶŃŐĽȮĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵȮŀ,ŏĕŅėƟŀȮě,ŏıĝĶĭŌĶĦƢȮőħĵĴňĶŅĵĸŃŏŀňĵħħńĚĨƞŀœĮĬňŘ 

     

2.1 ĸńĔļĦŃĪŅĚĔŅĵĳŅıŀņŏĳŀŏĕŅėƟŀ        

2.1.1 ĪňŗĨńŘĚŐĸŃŀŅĦŅŏĕĨ        

ěńĚľĺńħŏıĝĶĭŌĶĦƢĴňĨņŐľĬƞĚĪŅĚŀŋĨŋĬŇĵĴĺŇĪĵŅŒĬŏĕĨĳŅėŏľĬŊŀĨŀĬĸƞŅĚĕŀĚĮĶŃŏĪĻœĪĵȮ őħĵ

ŏĔĦĤƢĔŅĶŐĭƞĚĳŅėĕŀĚĶŅĝĭńĦĤŇĨĵĽĩŅĬȮœħƟĔņľĬħŒľƟŏıĝĶĭŌĶĦƢŏĮƦĬěńĚľĺńħŒĬĳŅėĔĸŅĚȮŐĸŃŀņŏĳŀ

ŏĕŅėƟŀĨńŘĚŀĵŌƞĪŅĚĨŀĬĭĬĕŀĚěńĚľĺńħŏıĝĶĭŌĶĦƢȮĴňıŊŘĬĪňŗĮĶŃĴŅĦȮ/,111ȮĨŅĶŅĚĔŇőĸŏĴĨĶȮľĶŊŀĮĶŃĴŅĦȮ

611,/03ȮœĶƞȮĴňŀŅĦŅŏĕĨĨŇħĨƞŀĔńĭŀņŏĳŀĕƟŅĚŏėňĵĚȮħńĚĬňŘ     

ĪŇĻŏľĬŊŀ ŀŅĦŅŏĕĨĨŇħĨƞŀ ŀņŏĳŀĬėĶœĪĵȮŀņŏĳŀħƞŅĬĞƟŅĵŐĸŃŀņŏĳŀľĸƞĴ 

ĪŇĻĨŃĺńĬŀŀĔ ŀŅĦŅŏĕĨĨŇħĨƞŀ ŀņŏĳŀľĸƞĴĽńĔŐĸŃŀņŏĳŀŏĴŊŀĚ 

ĪŇĻŒĨƟ  ŀŅĦŅŏĕĨĨŇħĨƞŀ ŀņŏĳŀŏĴŊŀĚŏıĝĶĭŌĶĦƢ    

 ĪŇĻĨŃĺńĬĨĔ ŀŅĦŅŏĕĨĨŇħĨƞŀ ŀņŏĳŀŏĬŇĬĴŃĮĶŅĚŐĸŃŀņŏĳŀĺńĚĪŀĚȮ 

 

2.1.2 ĸńĔļĦŃĳŌĴŇĮĶŃŏĪĻ 

ŏĕŅėƟŀĞŉŗĚŏĮƦĬŀņŏĳŀĪňŗĨńŘĚŀĵŌƞĭĬĳŌŏĕŅȮĴňėĺŅĴĽŌĚěŅĔĶŃħńĭĬŘņĪŃŏĸȮĨńŘĚŐĨƞȮ500 ů 1,400ȮŏĴĨĶȮ

ĮĶŃĔŀĭœĮħƟĺĵĳŌŏĕŅŏĸŖĔŒľĠƞĽĸńĭĞńĭĞƟŀĬĴŅĔĴŅĵȮ őħĵĴňĵŀħŏĕŅĽŌĚľĸŅĵŐľƞĚĪňŗĬƞŅĽĬŒěŐĸŃŏĮƦĬ

ŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮŏĝƞĬȮŏĕŅĵƞŅȮĞŉŗĚŏĮƦĬĪňŗĨńŘĚĕŀĚıĶŃĨņľĬńĔŏĕŅėƟŀȮĴňėĺŅĴĽŌĚȮ/,07.ȮŏĴĨĶȮĵŀħŏĕŅįŅ

ĞƞŀĬŐĔƟĺĴňėĺŅĴĽŌĚĴŅĔĔĺƞŅȮ/,1..ȮŏĴĨĶȮŐĸŃĵŀħŏĕŅėƟŀȮĞŉŗĚŏĮƦĬĪňŗĨńŘĚĕŀĚŀĬŋĽĶĦƢĽĩŅĬįŌƟŏĽňĵĽĸŃȮĴň

ėĺŅĴĽŌĚȮ/,/52ȮŏĴĨĶȮěŅĔĶŃħńĭĬŘņĪŃŏĸĮŅĬĔĸŅĚĬŀĔěŅĔĬňŘȮŏĕŅėƟŀŏĮƦĬŐľĸƞĚĔņŏĬŇħĕŀĚŐĴƞĬŘņĸņ

īŅĶĴŅĔĴŅĵľĸŅĵĽŅĵȮĞŉŗĚĪŅĚħƟŅĬĪŇĻĨŃĺńĬŀŀĔěŃœľĸĸĚĽŌƞŐĴƞĬŘņĮƙŅĽńĔȮĽƞĺĬĪŅĚħƟŅĬĪŇĻĨŃĺńĬĨĔěŃ

œľĸĸĚĽŌƞŐĴƞĬŘņĵĴŐĸŃŐĴƞĬŘņĬƞŅĬ  
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2.1.3 ĸńĔļĦŃĳŌĴŇŀŅĔŅĻ 

 ŏĕŅėƟŀĴňŀŅĔŅĻľĬŅĺŏĵŖĬĨĸŀħĪńŘĚĮƖȮŏĜĸňŗĵŀĵŌƞĪňŗȮ18Ȯ-Ȯ25 ŀĚĻŅŏĞĸŏĞňĵĽȮķħŌľĬŅĺȮĮĶŃĴŅĦ

ŏħŊŀĬıķĻěŇĔŅĵĬȮ-ȮĔĸŅĚŏħŊŀĬĔŋĴĳŅıńĬīƢȮ ŀŋĦľĳŌĴŇėƞŀĬĕƟŅĚľĬŅĺŏĵŖĬȮĽƞĺĬŒĬķħŌĶƟŀĬȮ ĮĶŃĴŅĦ

ĔĸŅĚŏħŊŀĬĔŋĴĳŅıńĬīƢȮ-ȮĔĸŅĚŏħŊŀĬıķļĳŅėĴȮĴňŀŋĦľĳŌĴŇŏĜĸňŗĵĨĸŀħĮƖĮĶŃĴŅĦȮ0/,71ȮŀĚĻŅŏĞĸŏĞňĵĽȮ

ŀŅĔŅĻėƞŀĬĕƟŅĚĶƟŀĬĝƞĺĚĔĸŅĚĺńĬȮŐĸŃķħŌİĬȮĮĶŃĴŅĦĔĸŅĚŏħŊŀĬıķļĳŅėĴȮ-ȮŏħŊŀĬĨŋĸŅėĴȮĮĶŇĴŅĦ

ĬŘņİĬėƞŀĬĕƟŅĚĽŌĚȮĴňİĬĨĔĮƖĸŃȮ/04ȮĺńĬȮěŃĴňİĬĨĔĝŋĔȮ5.#ȮĕŀĚĪńŘĚĮƖ 

 

2.2 ŏĕĨĔŅĶĮĔėĶŀĚŀņŏĳŀŏĕŅėƟŀ        

0,0,/ ĔŅĶĮĔėĶŀĚĽƞĺĬĳŌĴŇĳŅė  

ŐĭƞĚŏĕĨĔŅĶĮĔėĶŀĚĵƞŀĵŀŀĔŏĮƦĬȮ5ȮĨņĭĸȮ50ȮľĴŌƞĭƟŅĬȮœħƟŐĔƞȮ  
1. ŀņŏĳŀŏĕŅėƟŀ  14 ľĴŌƞĭƟŅĬ 
2. ŀņŏĳŀŐėĴĮƝĽĬ 14 ľĴŌƞĭƟŅĬ 
3. ŀņŏĳŀĪŋƞĚĽĴŀ  14 ľĴŌƞĭƟŅĬ 
4. ŀņŏĳŀĶŇĴĽňĴƞĺĚ 6 ľĴŌƞĭƟŅĬ 
5. ŀņŏĳŀĽŃŏħŅŃıĚ 5 ľĴŌƞĭƟŅĬ 
6. ŀņŏĳŀľĬŀĚŐĴƞĬŅȮ 10 ľĴŌƞĭƟŅĬ 
7. ŀņŏĳŀŏĕŖĔĬƟŀĵȮ 12 ľĴŌƞĭƟŅĬ 
 

2.2.2 ĔŅĶĮĔėĶŀĚĽƞĺĬĪƟŀĚĩŇŗĬ  

ĔŅĶĮĔėĶŀĚĽƞĺĬĪƟŀĚĩŇŗĬŀņŏĳŀŏĕŅėƟŀȮĮĶŃĔŀĭħƟĺĵŀĚėƢĔĶȮ3ȮŐľƞĚȮœħƟŐĔƞ 
1. ŏĪĻĭŅĸĨņĭĸŐėĴĮƝĽĬȮėĶŀĭėĸŋĴıŊŘĬĪňŗĨņĭĸŐėĴĮƝĽĬĪńŘĚĨņĭĸ 
2. ŀĚėƢĔŅĶĭĶŇľŅĶĽƞĺĬĨņĭĸĪŋƞĚĽĴŀȮėĶŀĭėĸŋĴıŊŘĬĪňŗĨņĭĸĪŋƞĚĽĴŀĪńŘĚĨņĭĸ 
3. ŀĚėƢĔŅĶĭĶŇľŅĶĽƞĺĬĨņĭĸŏĕŅėƟŀȮėĶŀĭėĸŋĴıŊŘĬĪňŗĨņĭĸŏĕŅėƟŀȮĨņĭĸĶŇĴĽňĴƞĺĚȮ 
ŐĸŃĨņĭĸĽŃŏħŅŃıĚĪńŘĚĨņĭĸ 
4. ŀĚėƢĔŅĶĭĶŇľŅĶĽƞĺĬĨņĭĸľĬŀĚŐĴƞĬŅȮėĶŀĭėĸŋĴıŊŘĬĪňŗĨņĭĸľĬŀĚŐĴƞĬŅĪńŘĚĨņĭĸ 
5. ŀĚėƢĔŅĶĭĶŇľŅĶĽƞĺĬĨņĭĸŏĕŖĔĬƟŀĵȮėĶŀĭėĸŋĴıŊŘĬĪňŗĨņĭĸŏĕŖĔĬƟŀĵĪńŘĚĨņĭĸ 
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2.3 ĮĶŃĺńĨŇėĺŅĴŏĮƦĬĴŅĕŀĚĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵ 

 ěŅĔĕƟŀĴŌĸĕŀĚŀĚėƢĔĶĭĶŇĔŅĶĽƞĺĬĨņĭĸŏĕŖĔĬƟŀĵȮŀņŏĳŀŏĕŅėƟŀȮěńĚľĺńħŏıĝĶĭŌĶĦƢȮıĭĕƟŀĴŌĸ

ĮĶŃĺńĨŇėĺŅĴŏĮƦĬĴŅŒĬĝƞĺĚĮƖȮı,Ļ,Ȯ2510Ȯ- ı,Ļ, 2541 őħĵĴňĶŅĵĸŃŏŀňĵħħńĚĬňŘ 

ĮƖȮı,Ļ,Ȯ2510ȮĔĸŋƞĴĝŅĺĴƟĚĔĶŃěńħĔĶŃěŅĵœĮĨŅĴŐľĸƞĚĪňŗŀĵŌƞĨƞŅĚȮŕȮĽŅŏľĨŋěŅĔėĺŅĴœĴƞĽĚĭŒĬ

ŏľĨŋĔŅĶĦƢĔŅĶĽŌƟĶĭĶŃľĺƞŅĚĶńģĭŅĸŐĸŃıĶĶėėŀĴĴŇĺĬŇĽĨƢŐľƞĚĮĶŃŏĪĻœĪĵȮ ĝŅĺĴƟĚĭŅĚĽƞĺĬŏĕƟŅĶƞĺĴ

ıĶĶėėŀĴĴŇĺĬŇĽĨƢŐľƞĚĮĶŃŏĪĻœĪĵȮ ĪņŒľƟĴňĔŅĶŀıĵıŏĕƟŅĮƙŅŐĸŃŏĕƟŅœĮŀĵŌƞŒĬŏĴŊŀĚĕŀĚĽŅĴěńĚľĺńħȮ

œħƟŐĔƞȮěńĚľĺńħŏıĝĶĭŌĶĦƢȮěńĚľĺńħıŇļĦŋőĸĔȮěńĚľĺńħŏĸĵȮőħĵŏľĨŋĔŅĶĦƢŒĬėĶńŘĚĬňŘĽƞĚįĸŒľƟľĴŌƞĭƟŅĬĝŅĺĴƟ

ĚĩŌĔĪņĸŅĵĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĽŌƟĶĭ 

ĮƖȮı,Ļ,Ȯ2514 ĔŀĚĪńıĳŅėĪňŗȮ3 ĴňĔŅĶĶŃħĴĝŅĺĴƟĚŏıĻĝŅĵȮŐĸŃĔĸŋƞĴĝŅĺĴƟĚĪňŗľĸĭľĬňȮŏıŊŗŀĶńĭ

ĔŅĶİƗĔŀŅĺŋīȮőħĵŏĶňĵĔĝŅĺĴƟĚĔĸŋƞĴĬňŘĺƞŅĪľŅĶĝŅĺŏĕŅŀŅĽŅĽĴńėĶŏĕŅėƟŀȮŏĬŊŗŀĚěŅĔĝŅĺĴƟĚėŋƟĬŏėĵĔńĭıŊŘĬĪňŗ

ħňĔĺƞŅĪľŅĶœĪĵȮĶńģĭŅĸěŉĚĶńĭĪľŅĶŀŅĽŅĝŅĺĴƟĚĴŅĝƞĺĵȮĪņŒľƟĪľŅĶŀŅĽŅĽĴńėĶĝŅĺĴƟĚŐĸŃėĶŀĭėĶńĺœħƟ

ĔĸńĭĴŅŀŅĻńĵŒĬıŊŘĬĪňŗŀňĔėĶńŘĚŐĸŃĴňıŊŘĬĪňŗĪņŏĔļĨĶĔĶĶĴȮőħĵĪŅĚĶŅĝĔŅĶĪľŅĶœħƟĕŀıŊŘĬĪňŗȮ45,000 œĶƞȮ

ěŅĔĔĶĴĮƙŅœĴƟȮ ŏıŊŗŀŒľƟĶŅļġĶĝŅĺĴƟĚĴŅŀŅĻńĵŀĵŌƞĶĺĴĔńĬȮ őħĵĴňĪńŘĚľĴħȮ105 ėĶŀĭėĶńĺȮ ĞŉŗĚĩŊŀĺƞŅ

ĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵœħƟĔƞŀĨńŘĚŒĬĮƖȮı,Ļ,Ȯ2514 ěĬĩŉĚĮƤěěŋĭńĬ 

ĮƖȮı,Ļ,Ȯ2525 ů 2527 ĽŇŘĬĽŋħĔŅĶĽŌƟĶĭĶŃľĺƞŅĚĶńģĭŅĸŐĸŃıĶĶėėŀĴĴŇĺĬŇĽĨƢŐľƞĚĮĶŃŏĪĻœĪĵȮ

ŐĬĺĶƞĺĴĕŀĚıĶĶėėŀĴĴŇĺĬŇĽĨƢœħƟĴŀĭĨńĺŐĸŃĴŅŀĵŌƞĪňŗĝŋĴĝĬŏĕŖĔĬƟŀĵ 

ĮƖȮı,Ļ,Ȯ2532 - 2541 ĝŋĴĝĬŏĕŖĔĬƟŀĵœħƟĴňĔŅĶŐĵĔľĴŌƞĭƟŅĬȮĮĶŃĔŀĭœĮħƟĺĵȮľĴŌƞĪňŗȮ1 ľƟĺĵĬŘņ

ĕŅĺȮľĴŌƞĪňŗȮ2 ŏĕŖĔĬƟŀĵȮľĴŌƞĪňŗȮ3 ĮƙŅĔĸƟĺĵȮľĴŌƞĪňŗȮ4 ŏĕŖĔĬƟŀĵȮľĴŌƞĪňŗȮ5 ĻńĔħŇśŏěĶŇĠȮľĴŌƞĪňŗȮ6 ĮŅĔĪŅĚȮľĴŌƞĪňŗȮ7 

ĻńĔħŇśŏěĶŇĠȮľĴŌƞĪňŗȮ8 ĝńĵĝĬŃȮľĴŌƞĪňŗȮ9 ĮĶŃĔŀĭĽŋĕȮľĴŌƞĪňŗȮ10 ŏěĶŇĠıńĥĬŅȮľĴŌƞĪňŗȮ11 ėňĶňĶńĨĬƢȮľĴŌƞȮ12 ĽńĬĨŇ

Ľŋĕ2 

 

 

 

 
2 ŀĚėƢĔĶĭĶŇľŅĶĽƞĺĬĨņĭĸŏĕŖĔĬƟŀĵȮ&0332',ȮľĴŌƞĭƟŅĬĺńĥĬīĶĶĴĝŅĺŏĕŅĭƟŅĬŏĕŖĔĬƟŀĵ,ȮŏĕƟŅĩŉĚŏĴŊŗŀȮ30 ŏĴļŅĵĬȮ2564,ȮŏĕƟŅĩŉĚœħƟěŅĔȮ
http://www.kheknoi.go.th/index.php?op=dynamiccontent_detail&dynamiccontent_id=56372&id=0/37. 



  10 

ĳŅıĪňŗȮ1 ĪŅĚŏĕƟŅĝŋĴĝĬŏĕŖĔĬƟŀĵŒĬŀħňĨ 
ĪňŗĴŅ: ŏĺŖĭœĞĨƢœĮœľĬħňȮwww.painaidii.comȮ&On-Line', 2558 

 

2.3.1 ĮĶŃŏıĦňĽņėńĠĕŀĚĝŅĺĴƟĚ 

1. ĮĶŃŏıĦňĮƖŒľĴƞĴƟĚȮőħĵĨĶĚĔńĭ ĕŉŘĬȮ1 ėŗņȮŏħŊŀĬȮ2 ĞŉŗĚěŃŀĵŌƞĶŃľĺƞŅĚŏħŊŀĬīńĬĺŅėĴĔńĭ
ĴĔĶŅėĴȮ ĞŉŗĚĚŅĬĮƖŒľĴƞĕŀĚĝŅĺĴƟĚŏĮƦĬĔŅĶĜĸŀĚľĸńĚŏĔŖĭŏĔňŗĵĺįĸįĸŇĨŒĬĶŀĭĮƖȮ ŏĮƦĬĮĶŃŏıĦňĪňŗĠŅĨŇ
œħƟĴŅıĭĮŃĔńĬȮŒĬŏĪĻĔŅĸěŃĴňĔŇěĔĶĶĴĴŅĔĴŅĵȮŀŅĪŇȮĨňĸŌĔĕƞŅĚȮőĵĬĸŌĔĝƞĺĚȮĵŇĚľĬƟŅœĴƟȮĶƟŀĚŏıĸĚĴƟĚȮ
ŏĮƦĬĨƟĬȮĭŅĚĔŇěĔĶĶĴĬŀĔěŅĔœħƟėĺŅĴĽĬŋĔĽĬŅĬŐĸƟĺĵńĚŏĮƦĬĔŇěĔĶĶĴľŅėŌƞĕŀĚĺńĵĶŋƞĬĝŅĺĴƟĚŀňĔħƟĺĵȮ 

ĳŅıĪňŗȮ2 ĔŅĶőĵĬĸŌĔĝƞĺĚ 
ĪňŗĴŅȮ: ĴľŅĺŇĪĵŅĸńĵĶŅĝĳńĢŏıĝĶĭŌĶĦƢ www.hmongkheknoi.pcru.ac.thȮ&On-Line', 2562 

2. ĮĶŃŏıĦňĔŇĬĕƟŅĺŒľĴƞȮőħĵĝŅĺĴƟĚěŃĪņĔńĬŒĬŏħŊŀĬĨŋĸŅėĴĕŀĚĪŋĔĮƖȮ ėŊŀĔŅĶĮĸŌĔĕƟŅĺœĺƟ

ĽņľĶńĭĩĺŅĵįňĮŌƙįňĵƞŅȮ őħĵĬņĕƟŅĺŏĮĸŊŀĔĴŅėńŗĺŒľƟŏĴŖħĕƟŅĺŐĕŖĚŐĸŃŐľƟĚŏıŊŗŀŒľƟĚƞŅĵĨƞŀĔŅĶĬņĴŅĨņȮ őħĵ

http://www.painaidii.com/
http://www.hmongkheknoi.pcru.ac.th/
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ĬŇĵĴŒĝƟėĶĔĔĶŃŏħŊŗŀĚĴŅĨņȮŏĴŊŗŀĨņŏĽĶŖěĔŖĬņĴŅľŋĚŐĸŃĬņœĮŏĞƞĬœľĺƟȮŒĬĮƤěěŋĭńĬŏĮƦĬŏĪĻĔŅĸĪňŗĨƟŀĬĶńĭ

ĬńĔĪƞŀĚŏĪňŗĵĺĴŅĪņĔŇěĔĶĶĴĨƞŅĚȮŕȮŐĸŃŏĸŊŀĔĞŊŘŀĽŇĬėƟŅĕŀĚėĬŒĬĝŋĴĝĬ 

ĳŅıĪňŗȮ3 ĮĶŃŏıĦňĔŇĬĕƟŅĺŒľĴƞ 
ĪňŗĴŅȮ: ėĦŃĴĬŋļĵĻŅĽĨĶƢŐĸŃĽńĚėĴĻŅĽĨĶƢ https://huso.kpru.ac.th &On-Line', 2561 

 

2.4 ĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮService Design 

2.4.1 ĺŇĽńĵĪńĻĬƢŐĸŃĔŅĶĶŇŏĶŇŗĴőėĶĚĔŅĶȮ&Initiate'  

ěŋħŏĶŇŗĴĨƟĬĕŀĚőėĶĚĔŅĶėĺĶŏĶŇŗĴěŅĔĔŅĶĔņľĬħĺŇĽńĵĪńĻĬƢŐĸŃŏĮƚŅľĴŅĵĕŀĚőėĶĚĔŅĶ ĴŋƞĚŏĬƟĬœĮ

ĪňŗĔĸŋƞĴŏĮƚŅľĴŅĵŏıŊŗŀĨŀĭĽĬŀĚĨƞŀėĺŅĴĨƟŀĚĔŅĶȮ ĔŅĶĔņľĬħŐĬĺĪŅĚŒľƟĝńħŏěĬěŃŏĮƦĬįĸħňĨƞŀĔŅĶ

ĪņĚŅĬŏĮƦĬĪňĴȮĪŋĔİƙŅĵŏĕƟŅŒěĕƟŀĴŌĸĨĶĚĔńĬȮŏŀŊŘŀŒľƟĪňĴĚŅĬĴŀĚŏľŖĬĳŅıĶĺĴ 

2.4.1.1 ĔŅĶŏĕňĵĬŏĮƚŅľĴŅĵĕŀĚőėĶĚĔŅĶȮ&Intent Statement' 

ĔŅĶŏĕňĵĬŏĮƚŅľĴŅĵĕŀĚőėĶĚĔŅĶŏıŊŗŀŒľƟŏľŖĬĪŇĻĪŅĚĔŅĶĪņĚŅĬĭĬıŊŘĬģŅĬėĺŅĴŏĕƟŅŒěĪňŗĨĶĚĔńĬ
ŒĬĔŅĶĪņĚŅĬĕńŘĬĨŀĬĨƞŀŕœĮ őħĵĴňĕńŘĬĨŀĬħńĚĨƞŀœĮĬňŘ 

1. ĻŉĔļŅĕƟŀĴŌĸěŅĔĪńŘĚŐľĸƞĚĕƟŀĴŌĸĮģĴĳŌĴŇŐĸŃĪŋĨŇĵĳŌĴŇ  
2. ĶŃĭŋőŀĔŅĽŐĸŃŏĮƚŅľĴŅĵĔŅĶŀŀĔŐĭĭ 
3. ĔņľĬħěŋħĵŊĬľĶŊŀĨņŐľĬƞĚĪŅĚĔŅĶĨĸŅħ 
4. ĔņľĬħĕŀĭŏĕĨĕŀĚőėĶĚĔŅĶ 
5. ŏĕňĵĬŏĮƚŅľĴŅĵĕŀĚőėĶĚĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮőħĵŐĵĔĮĶŃŏħŖĬħńĚĬňŘȮ 

https://huso.kpru.ac.th/
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ĳŅıĪňŗȮ4 ĨŅĶŅĚĔŅĶŏĕňĵĬŏĮƚŅľĴŅĵĕŀĚőėĶĚĔŅĶ 
 

2.4.2 ĔŅĶĺŇěńĵĶĺĭĶĺĴĕƟŀĴŌĸȮ&Discover Method' 

ĕńŘĬĨŀĬĔŅĶŏĔŖĭĶĺĭĶĺĴĕƟŀĴŌĸĞŉŗĚŏĮƦĬĕńŘĬĨŀĬĪňŗĽņėńĠĪňŗěŃĬņœĮĽŌƞĔŅĶĔņľĬħėŋĦėƞŅĕŀĚĚŅĬ
ŀŀĔŐĭĭĭĶŇĔŅĶȮőħĵŐľĸƞĚĕƟŀĴŌĸœħƟěŅĔĔŅĶŏĔŖĭĕƟŀĴŌĸĪŋĨŇĵĳŌĴŇȮ&Secondary Data)ȮŐĸŃĕƟŀĴŌĸĮģĴĳŌĴŇȮ
&Primary Data)Ȯ 

ĕƟŀĴŌĸĪŋĨŇĵĳŌĴŇȮ&Secondary Data) ĕƟŀĴŌĸĪňŗĶĺĭĶĺĴĴŅěŅĔŐľĸƞĚĕƟŀĴŌĸĨƞŅĚŕȮŏĝƞĬȮĚŅĬĺŇěńĵĪňŗ
ĨňıŇĴıƢȮĺŅĶĽŅĶȮŏĺŖĭœĞĨƢȮŏĮƦĬĨƟĬ 

ĕƟŀĴŌĸĮģĴĳŌĴŇȮ&Primary Data)ȮŏĮƦĬĔŅĶŏĔŖĭĶĺĭĶĺĴĕƟŀĴŌĸħƟĺĵĨńĺŏŀĚȮŒĝƟŏĺĸŅŐĸŃėƞŅŒĝƟěƞŅĵȮ
őħĵĴňŏėĶŊŗŀĚĴŊŀħńĚĬňŘ 

1. ĔŅĶĽńĚŏĔĨȮ&Observation) őħĵŐĭƞĚĶŌĮŐĭĭĔŅĶĽńĚŏĔĨŏĮƦĬȮ2 ŐĭĭȮœħƟŐĔƞȮĔŅĶĽńĚŏĔĨŐĭĭ
ĴňĽƞĺĬĶƞĺĴȮ&Participant Observation)ȮėŊŀȮĔŅĶĪňŗįŌƟĽńĚŏĔĨŏĕƟŅœĮĪņĔŇěĔĶĶĴĶƞĺĴĔńĭĔĸŋƞĴėĬĪňŗĨƟŀĚĔŅĶ
ĻŉĔļŅȮŏĕƟŅœĮİƤĚĨńĺŀĵŌƞŒĬŏľĨŋĔŅĶĦƢŏĕƟŅœĮŀŅĻńĵŀĵŌƞŒĬĝŋĴĝĬŏĮƦĬĶŃĵŃŏĺĸŅĬŅĬȮŐĸŃĔŅĶĽńĚŏĔĨŐĭĭœĴƞĴň
ĽƞĺĬĶƞĺĴȮ&Non-Participant Observation)ȮėŊŀȮ ĔŅĶĽńĚŏľĨŋěŅĔĳŅĵĬŀĔȮ œĴƞŏĕƟŅœĮĴňĽƞĺĬĶƞĺĴŒĬ
ŏľĨŋĔŅĶĦƢ 

2. ĔŅĶĽńĚŏĔĨĔŅĶĦƢőħĵŒĝƟŏėĶŊŗŀĚĴŊŀȮPoems &Poems Framework k' ŏĮƦĬŏėĶŊŗŀĚĴŊŀĪňŗŒĝƟ
ĪńĔļŃŒĬĔŅĶĽńĚŏĔĨĔŅĶĦƢȮĽŅĴŅĶĩĝƞĺĵįŌƟĺŇěńĵŒĬĔŅĶŏĔŖĭĕƟŀĴŌĸȮĴŋƞĚŏĬƟĬŒĬĔŅĶŀīŇĭŅĵȮ5 ŀĚėƢĮĶŃĔŀĭȮ
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œħƟŐĔƞȮėĬȮĽŇŗĚĕŀĚȮĽĳŅıŐĺħĸƟŀĴȮĕƟŀėĺŅĴȮŐĸŃĔŅĶĭĶŇĔŅĶȮőħĵŒĝƟŀŋĮĔĶĦƢŒĬĔŅĶŏĔŖĭĕƟŀĴŌĸȮŏĝƞĬȮ
ĔĸƟŀĚȮĮŅĔĔŅȮĽĴŋħěħĭńĬĪŉĔȮŏėĶŊŗŀĚĭńĬĪŉĔŏĽňĵĚȮŏĮƦĬĨƟĬ 
 

ĳŅıĪňŗȮ5 ĨŅĶŅĚĔŅĶĽńĚŏĔĨĔŅĶĦƢőħĵŒĝƟŏėĶŊŗŀĚĴŊŀȮPoems 
 

3. ĔŅĶĽńĴĳŅļĦƢĨŅĴĭĶŇĭĪȮ &Contexture Interview'Ȯ ėŊŀȮ ĔŅĶŏĕƟŅĶƞĺĴĽńĚŏĔĨĔŅĶĦƢŒĬ
ĔŇěĔĶĶĴĨƞŅĚŕȮĽńĴĳŅļĦƢĨŅĴĭĶŇĭĪĪňŗŏĔŇħĕŉŘĬěĶŇĚŒĬĽĩŅĬĔŅĶĦƢőħĵœĴƞœħƟŒĝƟĝŋħėņĩŅĴŏĮƦĬĨńĺĨńŘĚĨƟĬȮĪņ
ŒľƟįŌƟĺŇěńĵœħƟėņĨŀĭěŅĔĮĶŃĽĭĔŅĶĦƢěĶŇĚĕŀĚŒľƟįŌƟĩŌĔĽńĴĳŅļĦƢ 

 

2.4.3 ĔŅĶĺŇŏėĶŅŃľƢĕƟŀĴŌĸŐĸŃĔŅĶĶŃĭŋőŀĔŅĽŒĬĔŅĶıńĥĬŅĬĺńĨĔĶĶĴȮ&Define' 

ŒĬĕńŘĬĨŀĬĬňŘěŃĬņĮĶŃŏħŖĬĪňŗœħƟěŅĔĔŅĶĶĺĭĶĺĴĕƟŀĴŌĸŒĬĕńŘĬĨŀĬĔƞŀĬľĬƟŅĬňŘȮ ŐĸƟĺĬņĴŅ

ĺŇŏėĶŅŃľƢŏıŊŗŀĽĶŋĮĮĶŃŏħŖĬĽņėńĠŐĸŃŏĮƚŅľĴŅĵĕŀĚĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ 

2.4.3.1 ĔŅĶėƟĬľŅėĺŅĴŏĕƟŅŒěŏĝŇĚĸŉĔěŅĔĔŅĶĽńĚŏĔĨĔŅĶĦƢȮ&Observation to Insights'  

ĔŅĶĬņĕƟŀĴŌĸěŅĔĔŅĶœĮĽńĚŏĔĨĔŅĶĦƢĴŅĪńŘĚěŅĔĔŅĶěħĭńĬĪŉĔȮ ĩƞŅĵĳŅıȮ ĭńĬĪŉĔŏĽňĵĚȮ ĺŇħňőŀȮ

ĬņĴŅĺŇŏėĶŅŃľƢŀĵƞŅĚŏĮƦĬĶŃĭĭȮŏıŊŗŀĪňŗěŃœħƟĴŅĞŉŗĚėĺŅĴŏĕƟŅŒěĕƟŀĴŌĸŏĝŇĚĸŉĔȮ&Insights' 

2.4.3.2 ŐįĬįńĚĮĶŃĺńĨŇĻŅĽĨĶƢĝŋĴĝĬȮ&3D Timeline' 
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ĕƟŀĴŌĸĮĶŃĺńĨŇĻŅĽĨĶƢĝŋĴĝĬŏĮƦĬĕƟŀĴŌĸĪňŗĽņėńĠŒĬĔŅĶĬņœĮĪņĚŅĬŏıŊŗŀľŅėĺŅĴĽńĴıńĬīƢĔńĭėĬ
ŒĬĝŋĴĝĬ őħĵŐĭƞĚŏĮƦĬĕƟŀĴŌĸĮĶŃĺńĨŇĻŅĽĨĶƢĪňŗŏĔŇħĕńŘĬĪńŘĚĴŋĴĴŀĚĪňŗŏĮƦĬįĸĔĶŃĪĭŏĝŇĚĭĺĔŐĸŃŏĝŇĚĸĭ 

ĳŅıĪňŗȮ6 ĳŅıįńĚĮĶŃĺńĨŇĻŅĽĨĶƢĝŋĴĝĬȮ&3D Timeline' 
 

2.4.3.3 ŐįĬįńĚĕŀĚįŌƟĪňŗĴňĽƞĺĬĶƞĺĴȮ&Stakeholder Map'  

ėĺŅĴĽńĴıńĬīƢĕŀĚĔĸŋƞĴĨƞŅĚŕȮĪňŗŏĕƟŅĴŅĴňĽƞĺĬœħƟĽƞĺĬŏĽňĵŒĬĝŋĴĝĬȮőħĵěŋĚĴŋƞĚľĴŅĵĕŀĚŐįĬįńĚĬňŘ

ŏıŊŗŀĪĶŅĭĩŉĚįŌƟĴňĽƞĺĬĭĶŇĔŅĶĪńŘĚŏĭŊŘŀĚľĬƟŅŐĸŃŏĭŊŘŀĚľĸńĚȮőħĵŐĭƞĚėĺŅĴĽńĴıńĬīƢŀŀĔŏĮƦĬĽŅĴĺĚȮħńĚĬňŘ 

ĺĚĝńŘĬŒĬȮľĴŅĵĩŉĚȮįŌƟĴňŀņĬŅěŒĬĔŅĶĨńħĽŇĬŒěŒĬĚŅĬĭĶŇĔŅĶŐĸŃŒĔĸƟĝŇħĔńĭĔĸŋƞĴįŌƟŒĝƟĭĶŇĔŅĶ 

ĺĚĝńŘĬĔĸŅĚȮľĴŅĵĩŉĚȮĭŋėėĸľĶŊŀľĬƞĺĵĽńĚėĴĪňŗĴňėĺŅĴĽńĴıńĬīƢĪŅĚŀƟŀĴľĶŊŀĴňĔŅĶŏŀŊŘŀĮĶŃőĵĝĬƢĨƞŀĔńĬ 

ĺĚĝńŘĬĬŀĔȮľĴŅĵĩŉĚȮĭŋėėĸľĶŊŀľĬƞĺĵĚŅĬĳŅĵĬŀĔĪňŗŏĕƟŅĴŅĽĬńĭĽĬŋĬĝŋĴĝĬ 
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ĳŅıĪňŗȮ7 ĳŅıŐįĬįńĚĕŀĚįŌƟĴňĽƞĺĬĶƞĺĴ 

 

2.4.3.4 ŐįĬįńĚĮĶŃĽĭĔŅĶĦƢĕŀĚįŌƟŒĝƟĭĶŇĔŅĶȮ&User Journey Map' 

ĺŇīňĬňŘěŃŐĽħĚŒľƟŏľŖĬĳŅıĝńħŏěĬŀĵƞŅĚŏĮƦĬĶŃĭĭĪńŘĚĔŅĶĮĢŇĽńĴıńĬīƢȮŀŅĶĴĦƢėĺŅĴĶŌƟĽŉĔĕŀĚ 
įŌƟŒĝƟĭĶŇĔŅĶ ŏĮƦĬĔŅĶĩƞŅĵĪŀħŒĬĔŅĶŒĝƟĭĶŇĔŅĶėĶńŘĚĬńŘĬȮěŃĽŅĴŅĶĩıĭĮƤĠľŅȮěŋħŏħƞĬȮěŋħħƟŀĵȮŐĸŃĬņ
ĕƟŀĴŌĸŏľĸƞŅĬńŘĬœĮıńĥĬŅĽĶƟŅĚŐĬĺėĺŅĴėŇħŒľƟĚŅĬĭĶŇĔŅĶħňĕŉŘĬ 

ĳŅıĪňŗȮ/. ŐįĬįńĚĮĶŃĽĭĔŅĶĦƢĕŀĚįŌƟŒĝƟĭĶŇĔŅĶȮ&User Journey Map' 
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2.4.4 ĔŅĶĽĶƟŅĚőěĪĵƢŒĬĚŅĬŀŀĔŐĭĭȮ&Brief Method' 

ĕńŘĬĨŀĬĬňŘėĺĶĬņĕƟŀĴŌĸěŅĔĔŅĶĽĶŋĮĮĶŃŏħŖĬĽņėńĠŐĸŃŏĮƚŅľĴŅĵĕŀĚĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶĴŅĔ
ĸńŗĚĔĶŀĚȮŏıŊŗŀľŅĪŇĻĪŅĚĽŌƞĔŅĶŐĔƟĮƤĠľŅĴŒľƟĨĶĚĮĶŃŏħŖĬŐĸŃŒľƟŏĔŇħĮĶŃőĵĝĬƢĽŌĚĽŋħ 

ĳŅıĪňŗȮ// ŐįĬįńĚĔŅĶĽĶƟŅĚőěĪĵƢŒĬĔŅĶŀŀĔŐĭĭȮȮ&Design Brief' 
 

2.4.5 ĔŅĶĽńĚŏėĶŅŃľƢĚŅĬŀŀĔŐĭĭĭĶŇĔŅĶȮ&Develop Method' 

ľĸńĚěŅĔœħƟŏĮƚŅľĴŅĵĪňŗĝńħŏěĬȮ ĕńŘĬĨŀĬĨƞŀœĮėŊŀĔŅĶıńĥĬŅĚŅĬŀŀĔŐĭĭőħĵĨƟŀĚŒĝƟ

ŐĬĺėĺŅĴėŇħĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮŏĬŊŗŀĚěŅĔĚŅĬĭĶŇĔŅĶŏĔňŗĵĺĕƟŀĚĔńĭįŌƟėĬľĸŅĵĽƞĺĬȮĔŅĶĶŃħĴėĺŅĴėŇħ

ĶƞĺĴĔńĬěŉĚŏĮƦĬĽŇŗĚĪňŗĝƞĺĵŒľƟĚŅĬĴňĮĶŃĽŇĪīŇĳŅıĴŅĔĪňŗĽŋħȮ ŏėĶŊŗŀĚĴŊŀĪňŗŒĝƟŒĬĕńŘĬĨŀĬĔŅĶĽńĚŏėĶŅŃľƢĚŅĬ

ŀŀĔŐĭĭĭĶŇĔŅĶĴňħńĚĨƞŀœĮĬňŘȮȮȮȮȮȮ 

 

2.4.5.1 ĔŅĶĶƞĺĴėŇħĶƞĺĴĽĶƟŅĚȮ&Co-Creation'  

ĕńŘĬĨŀĬĬňŘėŊŀĔŅĶĪņĚŅĬĶƞĺĴĔńĬȮĶŃħĴėĺŅĴėŇħŐĸŃŏĮƕħőŀĔŅĽŒľƟĪŋĔİƙŅĵœħƟŐĽħĚėĺŅĴėŇħŏľŖĬȮ

ĪńŘĚĔĸŋƞĴŏĭŊŘŀĚľĬƟŅŐĸŃŏĭŊŘŀĚľĸńĚȮ ĔĶŃĭĺĬĔŅĶĬňŘŏŀŊŘŀŒľƟŏľŖĬŐĬĺĪŅĚŒĬĔŅĶıńĥĬŅĚŅĬŀŀĔŐĭĭěŅĔ

ĴŋĴĴŀĚľĸŅĔľĸŅĵȮĶĺĴĨńĺĔńĬŏıŊŗŀĽĶƟŅĚėĺŅĴĶŌƟĽŉĔĪňŗŏĮƦĬŏěƟŅĕŀĚĶƞĺĴĔńĬ 
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2.4.5.2 ĔŅĶĽĶƟŅĚŐįĬĳŌĴŇŐĬĺėŇħȮ&Solution Diagramming' 

ŐįĬĳŌĴŇėĺŅĴėŇħėŊŀĔĶŃĭĺĬĔŅĶĪňŗŏľŖĬŏĮƦĬĳŅıȮŏŀŊŘŀĨƞŀĔŅĶĽŊŗŀĽŅĶŐĬĺėĺŅĴėŇħȮŐĽħĚŒľƟŏľŖĬ

ĩŉĚėĺŅĴĽńĴıńĬīƢĕŀĚĽŇŗĚĨƞŅĚŕŒĬĶŃĭĭȮ ĽŅĴŅĶĩŒĝƟĳŅıĔĶŅĲĲƕĔľĶŊŀœŀėŀĬŐĸŃĸŌĔĻĶĴŅĮĶŃĔŀĭ

ėņŀīŇĭŅĵȮėĺĶŏĸŊŀĔĮĶŃŏĳĪĕŀĚŐįĬĳŌĴŇĪňŗŏľĴŅŃĽĴĔńĭĚŅĬ 

ĳŅıĪňŗȮ/0 ĔŅĶĽĶƟŅĚŐįĬĳŌĴŇŐĬĺėŇħȮ&Solution Diagramming' 
ĪňŗĴŅȮ: ľĬńĚĽŊŀĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶ Service Design Process & 

Methods 

 

2.4.5.3 ŐįĬįńĚĮĶŃĽĭĔŅĶĦƢȮ&Experience Model' 

ĔĶŃĭĺĬĬňŘěŃŏŀŊŘŀŒľƟįŌƟŀŀĔŐĭĭĽĶƟŅĚĽĶĶėƢŐĬĺėĺŅĴėŇħĭĬıŊŘĬģŅĬĕƟŀĴŌĸěŅĔįŌƟŒĝƟĚŅĬȮ

ŀĳŇĮĶŅĵĭĬĳŅıĔĶŀĭŐįĬįńĚĮĶŃĽĭĔŅĶĦƢȮ&Experience Model' 
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ĳŅıĪňŗȮ/1 ŐįĬįńĚĮĶŃĽĭĔŅĶĦƢȮ&Experience Model' 
 

2.4.5.4 ĨŅĶŅĚőėĶĚĽĶƟŅĚĔŅĶŒĝƟĚŅĬȮ&Morphological Chart' 

ĨŅĶŅĚĬňŘŏĮƦĬĔŅĶĬņėĺŅĴĨƟŀĚĔŅĶĴŅŏĶňĵĚŏĮƦĬŐĩĺŐĬĺĨńŘĚĪŅĚħƟŅĬĞƟŅĵĽŋħĕŀĚĨŅĶŅĚȮ ĶŃĭŋ

ŀńĔļĶŏĶňĵĚĨŅĴėĺŅĴĨƟŀĚĔŅĶȮŏĝƞĬȮA,B,C,D,E,F ŐĸŃĺŅħľĶŊŀŏĕňĵĬĺŇīňėŇħœĮĪŅĚŐĬĺĬŀĬħƟŅĬĕĺŅĕŀĚ

ĨŅĶŅĚ ŏĮƦĬĺŇīňĔŅĶĨŀĭĽĬŀĚĨƞŀėĺŅĴĨƟŀĚĔŅĶĨŅĴĸņħńĭȮ?/*Ȯ?0*Ȯ?1*Ȯ?2*Ȯ?3*ź,D/*ȮD0*ȮD1*ȮD2*ȮD3Ȯ 

ĳŅıĪňŗȮ/2 ĨŅĶŅĚőėĶĚĽĶƟŅĚĔŅĶŒĝƟĚŅĬȮ&Morphological Chart' 
ĪňŗĴŅȮ: ľĬńĚĽŊŀĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮService Design Process & Methods 
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2.4.6 ĔŅĶėńħĔĶŀĚŐĬĺėŇħŐĸŃĔŅĶĪħĽŀĭŏıŊŗŀıńĥĬŅĚŅĬŐĬĺėŇħȮ&Deliver Method' 

ĕńŘĬĨŀĬĬňŘŏĮƦĬĔŅĶĶĺĭĶĺĴŐĬĺėŇħĪňŗħňĪňŗĽŋħŏıŊŗŀĽƞĚŒľƟĔńĭĸŌĔėƟŅľĶŊŀĬņŀŀĔĽŌƞĨĸŅħȮőħĵĽŅĴŅĶĩ

ŒĝƟĺŇīňĔŅĶĮĶŃŏĴŇĬĔńĭĔĸŋƞĴĨńĺŀĵƞŅĚȮŏıŊŗŀĪņėĺŅĴŏĕƟŅŒěŐĸŃŐĔƟĮƤĠľŅĕŀĚįŌƟŒĝƟĚŅĬ 

 

2.4.6.1 ĴŅĨĶĺńħĪńĻĬėĨŇőħĵěņŐĬĔėĺŅĴľĴŅĵėņȮ&Semantic Differential Scale'  

ĴŅĨĶĺńħĪńĻĬėĨŇőħĵěņŐĬĔėĺŅĴľĴŅĵėņĕŀĚŀŀĽĔŌƠħȮ &Osgood, 1975' ĴŅĨĶĺńħĬňŘěŃ

ĭĶĶĵŅĵĸńĔļĦŃŏĮƚŅľĴŅĵĕŀĚĚŅĬŀŀĔŐĭĭĭĶŇĔŅĶŏĮƦĬĸńĔļĦŃėŌƞĨĶĚĕƟŅĴȮ ŏĝƞĬȮ ĬƞŅŏĭŊŗŀȮů ĽĬŋĔ, 

īĶĶĴħŅȮů ŐĮĸĔŒľĴƞȮŏĮƦĬĨƟĬȮőħĵěŃĴňĝƞĺĚėŃŐĬĬľƞŅĚĔńĬȮ5 ľĶŊŀȮ7 ĝƞĺĚȮ 

 

ĳŅıĪňŗȮ/3 ĴŅĨĶĺńħĪńĻĬėĨŇőħĵĔŅĶěņŐĬĔėĺŅĴľĴŅĵėņȮ&Semantic Differential Scale' 
ĪňŗĴŅȮ: ľĬńĚĽŊŀĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮService Design Process & Methods 
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2.4.6.2 ŐįĬįńĚĚŅĬĭĶŇĔŅĶȮ&Service Blueprint'  

ŐįĬįńĚĭĶŇĔŅĶŒĝƟĽņľĶńĭĔŅĶĺŅĚŐįĬĶŃĭĭŒĬŀĬŅėĨȮ ĶĺĭĶĺĴĕƟŀĴŌĸėĺŅĴĨƟŀĚĔŅĶŐĸŃėĺŅĴ

ėŅħľĺńĚĕŀĚįŌƟŒľƟĭĶŇĔŅĶŐĸŃįŌƟŒĝƟĭĶŇĔŅĶȮ ĞŉŗĚĶĺĴœĮĩŉĚĕƟŀĴŌĸĶŃĭĭĔŅĶĪņĚŅĬĕŀĚįŌƟĪňŗĴňĮĢŇĽńĴıńĬīƢ

őħĵĨĶĚĔńĭĸŌĔėƟŅȮ&Front Stage'ȮŐĸŃĽƞĺĬĽĬńĭĽĬŋĬŏĭŊŘŀĚľĸńĚȮ&Back Stage' 

ĳŅıĪňŗȮ/4 ŐįĬįńĚĚŅĬĭĶŇĔŅĶȮ&Service Blueprint' 
 

2.4.6.3 ŐĴƞŐĭĭőĴŏħĸīŋĶĔŇěȮ&Business Model Canvas'  

ĕńŘĬĨŀĬĔŅĶŏĕňĵĬŐĴƞŐĭĭőĴŏħĸīŋĶĔŇěěŃĽŅĴŅĶĩŐĮĸŐĬĺėĺŅĴėŇħŏĔňŗĵĺĔńĭĔŅĶĭĶŇĔŅĶœĮĽŌƞ

ĕńŘĬĨŀĬĪŅĚīŋĶĔŇěȮőħĵĴňĨńĺĮĶŃĔŀĭȮ9 ĽƞĺĬȮœħƟŐĔƞȮįŌƟĪňŗĴňĽƞĺĬŏĔňŗĵĺĕƟŀĚ, ĔŇěĔĶĶĴľĸńĔ, ĪĶńıĵŅĔĶľĸńĔ 

ėŋĦėƞŅĪňŗĸŌĔėƟŅœħƟĶńĭ, ėĺŅĴĽńĴıńĬīƢĔńĭĸŌĔėƟŅ, ĝƞŀĚĪŅĚĔŅĶĬņŏĽĬŀ, ĔĸŋƞĴĸŌĔėƟŅ, ĶŅĵěƞŅĵ, ĶŅĵœħƟ 
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ĳŅıĪňŗȮ/5 ŐĴƞŐĭĭőĴŏħĸīŋĶĔŇěȮ&Business Model Canvas' 

 

2.4.7 ĔŅĶĬņŐĬĺėŇħĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶœĮŒĝƟŒľƟŏĔŇħĮĶŃőĵĝĬƢȮ&Launch Method' 

ĕńŘĬĨŀĬĬňŘĽŅĴŅĶĩĬņœĮĪħĽŀĭĔńĭĔĸŋƞĴŏĮƚŅľĴŅĵȮŏėĶŊŗŀĚĴŊŀĪňŗĝƞĺĵĮĶŃŏĴŇĬĶŃĭĭĭĶŇĔŅĶȮ
ŏĬŊŗŀĚěŅĔĸŌĔėƟŅŀŅěœħƟĶńĭĮĶŃĽĭĔŅĶĦƢĪňŗŐĨĔĨƞŅĚĔńĬŐĸŃĔƞŀŒľƟŏĔŇħėĺŅĴĸƟĴŏľĸĺŒĬĚŅĬĭĶŇĔŅĶœħƟȮ
ħńĚĬńŘĬŏėĶŊŗŀĚĴŊŀĬňŘěŃĽŅĴŅĶĩĶŃĭŋěŋħıĸŅħŐĸŃĬņĴŅĞŉŗĚĔŅĶĮĶńĭĮĶŋĚĚŅĬĭĶŇĔŅĶȮ ŏıŊŗŀĮĶŃĽŇĪīŇĳŅıŒĬ
ĔŅĶĬņŀŀĔĽŌƞĨĸŅħ 

 

2.4.7.1 őĴŏħĸĔŅĶĨŀĭĶńĭĕŀĚįŌƟĭĶŇőĳėȮ&Consumer Response Model'  

őĴŏħĸŒĬĔŅĶĨŀĭĶńĭĕŀĚįŌƟĭĶŇőĳėĮĶŃĔŀĭœĮħƟĺĵȮ ĕńŘĬĨŀĬĔŅĶĨĶŃľĬńĔĶŌƟĺƞŅĴňĽŇĬėƟŅĭĶŇĔŅĶŒľĴƞȮ ĔŅĶ

ĪħĸŀĚŒĝƟėĶńŘĚŐĶĔŐĸŃĔĸńĭĴŅĞŊŘŀľĶŊŀŒĝƟĞŘņȮėĺĶŒĝƟőĴŏħĸĬňŘĨĶĺěĽŀĭŏĮƦĬĶŃĵŃȮŕȮŏıŊŗŀěŃœħƟľŅĺŇīňŐĔƟœħƟ

ĪńĬĪƞĺĚĪňŐĸŃĪņĔŅĶĔĶŃěŅĵĔŅĶĭĶŇĔŅĶĽŌƞĨĸŅħŏĮƚŅľĴŅĵ 
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ĳŅıĪňŗȮ/6 őĴŏħĸĔŅĶĨŀĭĶńĭĕŀĚįŌƟĭĶŇőĳėȮ&Consumer Response Model' 
ĪňŗĴŅȮ: ľĬńĚĽŊŀĔĶŃĭĺĬĔŅĶŐĸŃĺŇīňĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶService Design Process & Methods 

 

2.5 ŀńĨĸńĔļĦƢĕŀĚŀĚėƢĔĶ &Corporate Identity'  

 ėŊŀĔŅĶŀŀĔŐĭĭŐĭĶĬħƢľĶŊŀŀĚėƢĔĶŏıŊŗŀĽĶƟŅĚĳŅıĸńĔļĦƢŒľƟįŌƟėĬěħěņȮĴňĪŇĻĪŅĚĶŌĮŐĭĭĕŀĚ

ŐĭĶĬħƢĪňŗŐĽħĚĩŉĚĨńĺĨĬŐĸŃĨĶĚĔńĭĔĸŋƞĴŏĮƚŅľĴŅĵȮőħĵĴňŀĚėƢĮĶŃĔŀĭŒĬĔŅĶŀŀĔŐĭĭħńĚĬňŘ 
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2.5.1 ĨĶŅĽńĠĸńĔļĦƢȮ&Logo'  

įĸĚŅĬĔŅĶŀŀĔŐĭĭĔĶŅĲƕĔĪňŗŒĝƟĽĶƟŅĚĳŅıĸńĔļĦƢŒľƟĔńĭŀĚėƢĔĶȮŏĮƦĬŏėĶŊŗŀĚľĴŅĵľĶŊŀĨńĺŐĪĬ 

ŐĭĶĬħƢȮĝƞĺĵŒľƟįŌƟėĬěħěņŐĭĶĬħƢĬńŘĬœħƟĚƞŅĵĕŉŘĬȮőħĵĨĶŅĽńĠĸńĔļĦƢȮ&Logo' ŐĭƞĚĮĶŃŏĳĪľĸńĔȮŕȮœħƟȮ7 

ŐĭĭȮħńĚĬňŘ3 

1. Monogram Logos ľĶŊŀȮLettermarks ėŊŀȮĔŅĶĬņĨńĺŀńĔļĶĵƞŀĴŅŒĝƟŏĮƦĬĽńĠĸńĔļĦƢĕŀĚ

ŀĚėƢĔĶȮįŌƟėĬĽŅĴŅĶĩŀƞŅĬŐĸŃĶńĭĶŌƟœħƟĪńĬĪň 

ĳŅıĪňŗȮ/7 ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮMonogram 
ĪňŗĴŅȮ: NotebookSPEC www.notebookspec.comȮ&On-Line', 2557 

 2. Wordmarks ľĶŊŀȮLogotypes ėŊŀȮĔŅĶĬņĝŊŗŀŏĨŖĴĕŀĚŀĚėƢĔĶĴŅŒĝƟŏĮƦĬĽńĠĸńĔļĦƢȮőħĵŏĬƟĬ

ĪňŗĔŅĶŀŀĔŐĭĭĨńĺŀńĔļĶŒľƟŏľĴŅŃĽĴĔńĭŐĭĶĬħƢľĶŊŀŀĚėƢĔĶ 

ĳŅıĪňŗȮ0. ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮWordmarks 
ĪňŗĴŅȮ: ĞńĴĞŋĚȮwww.samsung.comȮ&On-Line', 2563 

  

 

 
3 Kelly Morr &2563'. The 7 types of logos (and how to use them). ŏĕƟŅĩŉĚŏĴŊŗŀȮ7 ĔĶĔġŅėĴȮ2564. ŏĕƟŅĩŉĚœħƟěŅĔȮhttps://idxw.net/0.0.-.4-06 

http://www.notebookspec.com/
http://www.samsung.com/
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3. Pictorial Marks ľĶŊŀȮSymbols Logo ėŊŀȮĔŅĶŀŀĔŐĭĭĶŌĮĳŅıĔĶŅĲƕĔĴŅŒĝƟŏĮƦĬ

ĽńĠĸńĔļĦƢĕŀĚŀĚėƢĔĶŏıňĵĚȮœĴƞĴňĨńĺŀńĔļĶȮĶŌĮěŃĽŊŗŀėĺŅĴľĴŅĵĝńħŏěĬŐĸŃĽŊŗŀĩŉĚĨńĺŐĭĶĬħƢ  

ĳŅıĪňŗȮ0/ ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮPictorial Marks 
ĪňŗĴŅȮ: őĸőĔƟŏĺŇĸħƢȮwww.logos-world.net &On-Line', 2565 

 

4. Abstract Logo Marks ėŊŀȮĔŅĶŀŀĔŐĭĭĶŌĮĳŅıĔĶŅĲƕĔĪňŗŏĮƦĬĶŌĮŐĭĭŏĝŇĚĬŅĴīĶĶĴȮ

ĽŅĴŅĶĩěħěņœħƟĚƞŅĵĪńŘĚĽńĠĸńĔļĦƢŐĸŃőĪĬĽň 

 

 

ĳŅıĪňŗȮ00 ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮAbstract Logo Marks 
ĪňŗĴŅȮ:ȮPopticles www.popticles.com &On-Line', 2563 

 

 

http://www.logos-world.net/
http://www.popticles.com/
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5. Mascots Logos ėŊŀ ĔŅĶŀŀĔŐĭĭȮCharacterȮĴŅŒĝƟŏĮƦĬĨńĺŐĪĬĽńĠĸńĔļĦƢĕŀĚŀĚėƢĔĶȮ

ĽŅĴŅĶĩĬņȮCharacter ĴŅŒĝƟĮĶŃĝŅĽńĴıńĬīƢĪŅĚĔŅĶĨĸŅħœħƟ 

ĳŅıĪňŗȮ01 ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮMascots Logos 
ĪňŗĴŅȮ: The Callenger Project www.thechallengerproject.com &On-Line', 2562 

 

 6. The Combination Mark ėŊŀȮĔŅĶįĽĴįĽŅĬĶŃľĺƞŅĚĨĶŅĽńĠĸńĔļĦƢŐĨƞĸŃĮĶŃŏĳĪ

ĶĺĴĔńĬȮŀĚėƢĔĶĽƞĺĬŒľĠƞěŃŒĝƟĨĶŅĽńĠĸńĔļĦƢĬňŘȮŏĬŊŗŀĚěŅĔĽŅĴŅĶĩŒĽƞĸŌĔŏĸƞĬœħƟľĸŅĔľĸŅĵȮ 

ĳŅıĪňŗȮ02 ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮThe Combination Mark 
ĪňŗĴŅȮ: Logaster www.logaster.com &On-Line', 2565 

http://www.thechallengerproject.com/
http://www.logaster.com/
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 7. The Emblem Logos ėŊŀȮĔŅĶįĽĴįĽŅĬĶŃľĺƞŅĚĨĶŅĽńĠĸńĔļĦƢŐĨƞĸŃĮĶŃŏĳĪĶĺĴĔńĬȮ

ėĸƟŅĵĶŌĮŐĭĭȮThe Combination Mark ŐĨƞĴňĔŅĶŒĽƞĕƟŀĴŌĸĕŀĚŀĚėƢĔĶľĶŊŀĶŅĵĸŃŏŀňĵħĨƞŅĚȮŕȮŏĕƟŅœĮȮ 

ĳŅıĪňŗȮ03 ĨńĺŀĵƞŅĚĨĶŅĽńĠĸńĔļĦƢĮĶŃŏĳĪȮThe Emblem Logos 
ĪňŗĴŅȮ: Wikipedia www.wikipedia.org &On-Line', 2565 

 

2.5.2 ĽňȮ&Corporate Color Palette' 

 ĔŅĶŏĸŊŀĔŒĝƟĽňĕŀĚŐĭĶĬħƢŏĮƦĬŏĶŊŗŀĚĽņėńĠȮőħĵĽňĽƞĚįĸŒľƟįŌƟėĬěħěņŐĭĶĬħƢœħƟĚƞŅĵȮĽňŐĽħĚĩŉĚ

ĨńĺĨĬĕŀĚŐĭĶĬħƢľĶŊŀŀĚėƢĔĶȮőħĵĴńĔŏĸŊŀĔĽňěŅĔėĺŅĴľĴŅĵŐĸŃėĺŅĴĶŌƟĽŉĔȮ 

ĳŅıĪňŗȮ04 ĨńĺŀĵƞŅĚĔŅĶŏĸŊŀĔŒĝƟĽňĕŀĚȮLogo ŐĭĶĬħƢħńĚ 
ĪňŗĴŅȮ: őĬŏĶňĵȮwww.noria.co.th &On-Line', 2564 

 

 

 

http://www.wikipedia.org/
http://www.noria.co.th/
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2.6 ŐėĴŏĮĠ &Campaign'  

ĔŅĶĪņŐėĴŏĮĠĽŅĴŅĶĩĪņŒľƟīŋĶĔŇěĽƞĚœĮĩŉĚĔĸŋƞĴŏĮƚŅľĴŅĵĪňŗĔņľĬħœĺƟȮőħĵĔŅĶĪņŐėĴŏĮĠěŃ

ĮĶŃĽĭėĺŅĴĽņŏĶŖěœħƟĨƟŀĚĴňŀĚėƢĮĶŃĔŀĭħńĚĨƞŀœĮĬňŘ4 

ȮȮȮ 

2.6.1 ŏĮƚŅľĴŅĵŐėĴŏĮĠȮ&Campaign Goal'  

őħĵĕńŘĬĨŀĬŐĶĔěŃŐĭƞĚĨŅĴ Customer Value JourneyȮėŊŀĔŅĶŐĭƞĚĕńŘĬėĺŅĴĽńĴıńĬīƢĕŀĚįŌƟ
ĪňŗĽĬŒěȮĕĵńĭĴŅěĬĔĸŅĵŏĮƦĬĸŌĔėƟŅȮőħĵĴňĶŅĵĸŃŏŀňĵħĵƞŀĵħńĚĬňŘ 

1. Awareness ėŊŀ ĶńĭĶŌƟĔŅĶĴňĨńĺĨĬĕŀĚŐĭĶĬħƢįƞŅĬĔŅĶŀŀĔŐĭĭŀńĨĸńĔļĦƢĕŀĚŀĚėƢĔĶ 

&Corporate Identity'ȮȮ 

0,ȮEngagement ėŊŀȮĸŌĔėƟŅĶńĭĶŌƟĔŅĶĴňĨńĺĨĬȮŏĶŇŗĴėŋƟĬŏėĵŐĸŃĴňĽƞĺĬĶƞĺĴĔńĭŐĭĶĬħƢ 

1,ȮSubscribe ėŊŀȮĔŅĶĵŀĴŒľƟĕƟŀĴŌĸĽƞĺĬĨńĺ 

2,ȮConvert ėŊŀȮĔŅĶĨńħĽŇĬŒěĞŊŘŀ 

3,ȮExcite ėŊŀȮŏĔŇħėĺŅĴĮĶŃĪńĭŒěľĸńĚĔŅĶĞŊŘŀ 

4,ȮAscend ėŊŀ ĔŅĶĞŊŘŀĞŘņľĶŊŀĞŊŘŀŏıŇŗĴ 

5,ȮAdvocate ėŊŀȮĔŅĶĪňŗĸŌĔėƟŅĮĶŃĪńĭŒěŐĸŃĴňĔŅĶĭŀĔĨƞŀ 

 

2.6.2 ĶŌĮŐĭĭėŀĬŏĪĬĨƢ &Content Needed'  

ĶŌĮŐĭĭĔŅĶĬņŏĽĬŀőħĵŐĭƞĚĔĸŋƞĴŀŀĔŏĮƦĬȮ3 ŐĭĭȮœħƟŐĔƞȮTOFU (Top of Funnel), MOFU 

(Middle of Funnel), BOFU (Bottom of Funnel) ĴňĶŅĵĸŃŏŀňĵħĴňħńĚĬňŘ 

1. TOFU ľĶŊŀȮTop of Funnel ėŊŀĔŅĶĪņŒľƟĸŌĔėƟŅœħƟĶńĭĶŌƟĔŅĶĴňĨńĺĨĬĕŀĚŐĭĶĬħƢįƞŅĬ

ĶŌĮŐĭĭĔŅĶĬņŏĽĬŀĪňŗľĸŅĔľĸŅĵȮŏĝƞĬȮĳŅıĩƞŅĵȮĔĶŅĲƕĔȮĺŇħňőŀȮŏĺŖĭœĞĨƢ 

 

 

 

 

 
4 ĔĬĔĺĶĶĦȮŐĔĬŏĔĨŋȮ&2562'. 4 ŀĚėƢĮĶŃĔŀĭĪňŗėŋĦĨƟŀĚĶŌƟ ȮĔƞŀĬĪņŐėĴŏĮĠĔŅĶĨĸŅħŀŀĬœĸĬƢ,ȮĽŊĭėƟĬŏĴŊŗŀȮ8 ĔńĬĵŅĵĬȮ2564, ŏĕƟŅĩŉĚœħƟěŅĔ
https://stepstraining.co/strategy/4-factor-need-know-campaign-marketing-online 
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ĳŅıĪňŗȮ05 ĨńĺŀĵƞŅĚĕńŘĬĨŀĬ TOFU ľĶŊŀȮTop of Funnel 
ĪňŗĴŅȮ: STEPS Academy www.stepstraining.co &On-Line', 2562 

 

2. MOFU ľĶŊŀȮMiddle of the Funnel ĽƞĺĬĬňŘŏĮƦĬĔŅĶŏĮĸňŗĵĬěŅĔĔĸŋƞĴŏĮƚŅľĴŅĵĴŅŏĮƦĬ

ĸŌĔėƟŅȮėŊŀĔŅĶĬņŏĽĬŀŒĬĽŇŗĚĪňŗĨĶĚėĺŅĴĨƟŀĚĔŅĶĔńĭĔĸŋƞĴŏĮƚŅĴŅĵȮŏĝƞĬȮĔŅĶŒľƟėĺŅĴĶŌƟȮĔŅĶĽńĴĴĬŅ 

ĳŅıĪňŗȮ06 ĨńĺŀĵƞŅĚĕńŘĬĨŀĬ MOFU ľĶŊŀȮMiddle of the Funnel 
ĪňŗĴŅȮ: STEPS Academy www.stepstraining.co &On-Line', 2562 

http://www.stepstraining.co/
http://www.stepstraining.co/
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3. BOFU ľĶŊŀȮBottom of Funnel ĽƞĺĬĬňŘėŊŀŏĮƚŅľĴŅĵŏıŊŗŀŒľƟĸŌĔėƟŅŏĔŇħĔŅĶĨńħĽŇĬŒěĞŊŘŀȮ

ŏĝƞĬȮĔŅĶĶňĺŇĺȮĽŇĬėƟŅĪħĸŀĚĲĶň 

ĳŅıĪňŗȮ07 ĨńĺŀĵƞŅĚĕńŘĬĨŀĬ BOFU ľĶŊŀȮBottom of Funnel 
ĪňŗĴŅȮ: STEPS Academy www.stepstraining.co &On-Line', 2562 

 

2.6.3 ŐľĸƞĚįŌƟėĬĪňŗĨƟŀĚĔŅĶŏĕƟŅĩŉĚ &Traffic Source'  

ŐľĸƞĚĪňŗœĺƟĽņľĶńĭŒľƟĸŌĔėƟŅŏĕƟŅĴŅĝĴȮĽŅĴŅĶĩŏĕƟŅĝĴěŅĔőęļĦŅȮĽŊŗŀőĞŏĝňĵĸĴňŏħňĵȮ 

ĳŅıĪňŗȮ1. ĨńĺŀĵƞŅĚŐľĸƞĚįŌƟėĬĪňŗĨƟŀĚĔŅĶŏĕƟŅĩŉĚ &Traffic Source' 
ĪňŗĴŅȮ: STEPS Academy www.stepstraining.co &On-Line', 2562 

  

http://www.stepstraining.co/
http://www.stepstraining.co/
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2.6.4 ĽńĠĸńĔļĦƢĽĶƟŅĚŐĶĚĔĶŃĨŋƟĬ &Call to action'  

ėŊŀĽńĠĸńĔļĦƢľĶŊŀĩƟŀĵėņĪňŗĔĶŃĨŋƟĬŒľƟĸŌĔėƟŅĽĬŒěŒĬĽŇĬėƟŅĴŅĔĕŉŘĬȮŏĝƞĬȮĽńĠĸńĔļĦƢĔĶŃĨŋƟĬŒľƟ

ĞŊŘŀĽŇĬėƟŅ 

ĳŅıĪňŗȮ1/ ĽńĠĸńĔļĦƢĽĶƟŅĚŐĶĚĔĶŃĨŋƟĬ &Call to action' 
ĪňŗĴŅȮ: STEPS Academy www.stepstraining.co &On-Line', 2562 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.stepstraining.co/
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ĭĪĪňŗȮ3 

ĺŇīňħņŏĬŇĬĚŅĬĺŇěńĵ 
 

įŌƟĺŇěńĵœħƟħņŏĬŇĬĚŅĬĺŇěńĵĨŅĴĔĶŃĭĺĬĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ&Service Design Process'ȮŏĮƦĬ

ĔĸĵŋĪīƢĪňŗĽŅĴŅĶĩıńĥĬŅĚŅĬĭĶŇĔŅĶŒľƟĴňĮĶŃĽŇĪīŇĳŅıŐĸŃĨĶĚĨŅĴĺńĨĩŋĮĶŃĽĚėƢȮ ŐĸŃŏıŊŗŀŒľƟŏĔŇħ

ĮĶŃőĵĝĬƢĽŌĚĽŋħȮőħĵĴňĺŇīňħņŏĬŇĬĚŅĬĺŇěńĵħńĚĨƞŀœĮĬňŘ 

 

3.1 ĺŇĽńĵĪńĻĬƢŐĸŃĔŅĶĶŇŏĶŇŗĴőėĶĚĔŅĶȮ&Initiate Method' 

ĕńŘĬĨŀĬŐĶĔŒĬĔĶŃĭĺĔĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶĮĶŃĔŀĭœĮħƟĺĵȮıŊŘĬĪňŗĪņĺŇěńĵȮ&Site Location', 

ĪňŗĴŅŐĸŃĮƤĠľŅȮ&Background And Problem',ȮĽĶŋĮŏĮƚŅľĴŅĵőėĶĚĔŅĶ &Intent Statement' 

ĳŅıĪňŗȮ10 ŏėĶŊŗŀĚĴŊŀĪňŗŒĝƟŒĬĕńŘĬĨŀĬȮInitiate Method ĕŀĚĔĶŃĭĺĬĔŅĶȮService Design 
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3.1.1 ıŊŘĬĪňŗĪņĺŇěńĵȮ&Site Location'  

ŏĭŊŘŀĚĨƟĬįŌƟĺŇěńĵĸĚıŊŘĬĪňŗŒĬĔŅĶĪņĺŇěńĵŏıŊŗŀĽņĶĺěŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪňŗœħƟĶńĭėĺŅĴĬŇĵĴȮŐĸŃœĴƞœħƟĶńĭ
ėĺŅĴĬŇĵĴĪńŘĚľĴħȮ7 ĨņĭĸȮœħƟŐĔƞȮĪŋƞĚĽĴŀ ĽŃŏħŅŃıĚ ŏŏėĴĮƝĽĬ ľĬŀĚŐĴƞĬŅ ŏĕŅėƟŀ ŏĕŖĔĬƟŀĵ ĶŇĴĽň
ĴƞĺĚ  

ĳŅıĪňŗȮ11 ıŊŘĬĪňŗĪņĺŇěńĵȮ&Site Location' 
 

3.1.2 ĪňŗĴŅŐĸŃėĺŅĴĽņėńĠȮ&Background and problem'  

ĮƤěěŋĭńĬŀņŏĳŀŏĕŅėƟŀĴňĽĩŅĬĪňŗĪƞŀĚŏĪňŗĵĺľĸŅĵĽŇĭŐľƞĚȮĴňĔŇěĔĶĶĴĶŀĚĶńĭĴŅĔĴŅĵȮŀŅĪŇȮȮĽƞŀĚ

ĽńĨĺƢȮŐėĴĮƝĮƕƨĚȮȮĝĴėŀĬŏĽŇĶƢĨȮĮĢŇĭńĨŇīĶĶĴȮŏħŇĬĮƙŅȮĸƞŀĚŐĔƞĚȮŏĮƦĬĨƟĬȮȮħƟĺĵėĺŅĴıĶƟŀĴħƟŅĬĔŅĶĸĚĪŋĬ

ŐĸŃıńĥĬŅŐľĸƞĚĪƞŀĚŏĪňŗĵĺĕŀĚĬŅĵĪŋĬ ĪņŒľƟĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺľĸŅĵŐľƞĚĴňĝŊŗŀŏĽňĵĚŏĮƦĬĪňŗĶŌƟěńĔŐįƞľĸŅĵ

ĪńŗĺĮĶŃŏĪĻȮĩƟŅŏĮĶňĵĭŏĪňĵĭĔńĭĝŋĴĝĬħńŘĚŏħŇĴĪňŗŏĮƦĬĝŅĺĴƟĚȮ ĞŉŗĚĴňĶŌĮŐĭĭĔŅĶĪƞŀĚŏĪňŗĵĺőħĵĝŋĴĝĬȮĴň

ĮĶŃŏıĦňĺńĥĬīĶĶĴŐĸŃĽŇĬėƟŅĪňŗĬƞŅĽĬŒěȮŐĨƞĬńĔĪƞŀĚŏĪňŗĵĺĔĸńĭœĴƞŏėĵœħƟĵŇĬĝŊŗŀĝŋĴĝĬĬňŘĴŅĔƞŀĬȮĶĺĴĩŉĚœĴƞ

ĴňĝƞŀĚĪŅĚŒľƟĬńĔĪƞŀĚŏĪňŗĵĺœħƟĶńĭĶŌƟĩŉĚĔŇěĔĶĶĴĳŅĵŒĬĕŀĚĝŋĴĝĬ 
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ĳŅıĪňŗȮ12 ĳŅıĮĶŃĔŀĭŐĽħĚĪňŗĴŅŐĸŃėĺŅĴĽņėńĠĕŀĚĮƤĠľŅȮ&Background and problem' 
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3.1.3 ĽĶŋĮŏĮƚŅľĴŅĵőėĶĚĔŅĶȮ&Intent Statement'  

ėĺŅĴĨƟŀĚĔŅĶĕŀĚőėĶĔŅĶȮėŊŀȮĔŅĶĬņįĸĚŅĬĔŅĶŀŀĔŐĭĭĽŊŗŀĽŅĶĴŅŒĝƟĽƞĚŏĽĶŇĴĚŅĬĭĶŇĔŅĶŏıŊŗŀ
ŏıŇŗĴėŋĦėƞŅŒľƟĔńĭŐľĸƞĚĪƞŀĚŏĪňŗĵĺĬŀĔĔĶŃŐĽȮőħĵŒĝƟȮService Design ŏĮƦĬŏėĶŊŗŀĚĴŊŀŒĬĔŅĶŀŀĔŐĭĭ
ĶŃĭĭĭĶŇĔŅĶȮ ĽƞĚŏĽĶŇĴŒľƟĚŅĬĭĶŇĔŅĶĴňėĺŅĴĝńħŏěĬŐĸŃœĮŒĬĪŇĻĪŅĚŏħňĵĺĔńĬȮ ĸħėĺŅĴĽńĭĽĬŒĬĔŅĶ
ĪņĚŅĬȮŏıŊŗŀŏıŇŗĴėĺŅĴĴńŗĬŒěŒĬĔŅĶŒľƟĭĶŇĔŅĶ 

ĳŅıĪňŗȮ13 ĳŅıĮĶŃĔŀĭŐĽħĚĪňŗĴŅŐĸŃėĺŅĴĽņėńĠĕŀĚĮƤĠľŅȮ&Background and problem' 
 

3.2 ĔŅĶĺŇěńĵĶĺĭĶĺĴĕƟŀĴŌĸȮ&Discover'  

ĔĶŃĭĺĬĔŅĶĶĺĭĶĺĴĕƟŀĴŌĸĮĶŃĔŀĭœĮħƟĺĵĕƟŀĴŌĸĪŋĨŇĵĳŌĴŇȮ &Secondary Data' ŐĸŃĕƟŀĴŌĸ

ĮģĴĳŌĴŇȮ&Primary Data' őħĵěņŐĬĔĶŅĵĸŃŏŀňĵħħńĚĨƞŀœĮĬňŘ 
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ĳŅıĪňŗȮ14 ŐĽħĚŏėĶŊŗŀĚĴŊŀĪňŗŒĝƟŒĬĕńŘĬĨŀĬȮDiscover ĕŀĚĔĶŃĭĺĬĔŅĶȮService Design 
 

3.2.1 ĕƟŀĴŌĸĪŋĨŇĵĳŌĴŇ &Secondary'  

ŒĬĕńŘĬĨŀĬĬňŘœħƟĶĺĭĶĺĴĕƟŀĴŌĸĪňŗŏĔňŗĵĺĕƟŀĚŏĔňŗĵĺĔńĭėĺŅĴĬŇĵĴĕŀĚŐľĸƞĚĪƞŀĚŏĪňŗĵĺŒĬŀņŏĳŀŏĕŅ
ėƟŀȮěŅĔľĸŅĵĝƞŀĚĪŅĚȮœħƟŐĔƞȮĔŅĶėƟĬľŅĕƟŀĴŌĸĪŅĚŀŇĬŏĪŀĶƢŏĬŖĨŐĸŃĔŅĶĽņĶĺěėĺŅĴėŇħŏľŖĬĪŅĚ
ĝƞŀĚĪŅĚőĞŏĝňĵĸĴňŏħňĵ 

ĳŅıĪňŗȮ15 ŐĽħĚŐľĸƞĚĪňŗĴŅĕŀĚĕƟŀĴŌĸĪŋĨŇĵĳŌĴŇ 
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3.2.1.1 ĔŅĶėƟĬľŅĕƟŀĴŌĸĪŅĚŀŇĬŏĪŀĶƢŏĬŖĨȮ&Search Engine'  

ĔŅĶĽŊĭėƟĬľŅĕƟŀĴŌĸĪĪŅĚŀŇĬŏĪŀĶƢŏĬŖĨȮěŃœħƟĶńĭĕƟŀĴŌĸĪňŗĪńĬĽĴńĵȮŐĸŃĴňŐľĸƞĚĕƟŀĴŌĸľĸŅĔľĸŅĵȮ
ŐĨƞĴňŏĜıŅŃĕƟŀĴŌĸĽņľĶńĭŐľĸƞĚĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴŀńĬħńĭĨƟĬȮŕȮĪňŗįŌƟėĬĬņĴŅŐĬŃĬņȮőħĵĪňŗŐľĸƞĚ
ĪƞŀĚŏĪňŗĵĺĪňŗœĴƞœħƟĶńĭėĺŅĴĬŇĵĴěŃœĴƞĴňĕƟŀĴŌĸĭĬŀŇĬŏĪŀĶƢŏĬŖĨ 

ĳŅıĪňŗȮ16 ĨńĺŀĵƞŅĚĳŅıĔŅĶĶňĺŇĺŐľĸƞĚĪƞŀĚŏĪňŗĵĺĵŀħĬŇĵĴĭĬŏĕŅėƟŀ 
ĪňŗĴŅ :ȮĝŇĸœĮœľĬȮwww.chillpainai.comȮ&On-Line', 2564 

 

3.2.1.2ȮĽņĶĺěėĺŅĴėŇħŏľŖĬȮ&Poll' 

ĕƟŀĴŌĸěŅĔĔŅĶĪņįĸĽņĶĺěěŃœħƟĶńĭĕƟŀĴŌĸĶĺħŏĶŖĺȮŏĕƟŅĩŉĚĔĸŋƞĴĨńĺŀĵƞŅĚĪŅĚŀŀĬœĸĬƢœħƟĚƞŅĵȮőħĵ
ŒĬĚŅĬĺŇěńĵėĶńŘĚĬňŘœħƟħņŏĬŇĬĔŅĶŒĬĔĸŋƞĴŏĲĞĭŋƠĔĝŊŗŀĺƞŅȮŏĕŅėƟŀȮĳŌĪńĭŏĭŇĔȮě,ŏıĝĶĭŌĶĦƢȮőħĵĴňįŌƟĶƞĺĴőľĺĨȮ
1,065 őľĺĨ 

http://www.chillpainai.com/
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ĳŅıĪňŗȮ17 ĳŅıįĸĽņĶĺěěŅĔĔĸŋƞĴŏĲĞĭŋƠĔĝŊŗŀĺƞŅȮŏĕŅėƟŀȮĳŌĪńĭŏĭŇĔȮě,ŏıĝĶĭŌĶĦƢ 
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3.2.2 ĕƟŀĴŌĸĮģĴĳŌĴŇȮ&Primary Data'  

ŒĬĕńŘĬĨŀĬĬňŘįŌƟĺŇěńĵœħƟĶĺĭĶĺĴĕƟŀĴŌĸĪňŗŏĔňŗĵĺĔńĭŐľĸƞĚĪƞŀĚŏĪňŗĵĺŒĬŀņŏĳŀŏĕŅėƟŀȮ ěŅĔŏėĶŊŗŀĚĴŊŀ
ĔĶŃĭĺĬĔŅĶŀŀĔŐĭĭĭĶŇĔŅĶȮ œħƟŐĔƞȮ ĸĚıŊŘĬĪňŗĽńĚŏĔĨĔŅĶĦƢȮ &Participant Observation'Ȯ ŐĸŃĔŅĶ
ĽńĴĳŅļĦƢĨŅĴĭĶŇĭĪȮ&Contextual Interview' őħĵĕńŘĬĨŀĬĬňŘěŃœħƟĕƟŀĴŌĸĪńŘĚŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪňŗœħƟĶńĭ
ėĺŅĴĬŇĵĴŐĸŃœĴƞœħƟĶńĭėĺŅĴĬŇĵĴŒĬŀņŏĳŀŏĕŅėƟŀȮ ĔŇěĔĶĶĴĪňŗŒľƟĭĶŇĔŅĶȮ ıķĨŇĔĶĶĴĕŀĚĬńĔĪƞŀĚŏĪňŗĵĺȮ
ĮƤĠľŅŐĸŃįĸĔĶŃĪĭħƟŅĬĔŅĶĪƞŀĚŏĪňŗĵĺ 

ĳŅıĪňŗȮ2. ŐĽħĚŐľĸƞĚĪňŗĴŅĕŀĚĕƟŀĴŌĸĮģĴĳŌĴŇ 
 

3.2.2.1 ĸĚıŊŘĬĪňŗĽńĚŏĔĨĔŅĶĦƢȮ&Participant Observation'  

ŏĔŖĭĕƟŀĴŌĸĔŇěĔĶĶĴĪňŗŒľƟĭĶŇĔŅĶĳŅĵŒĬȮ ĽņĶĺěėĺŅĴľĬŅŐĬƞĬĕŀĚĬńĔĪƞŀĚŏĪňŗĵĺȮ őħĵŐĭƞĚĔŅĶ
ĽņĶĺěŏĮƦĬȮ3 ĝƞĺĚȮœħƟŐĔƞȮĝƞĺĚŐĶĔȮĽņĶĺěŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪńŘĚľĴħ 16 ŐľĸƞĚĭĬŏĕŅėƟŀŒĬĺńĬīĶĶĴħŅȮ
ŐĸŃĺńĬľĵŋħŏĽŅĶƢȮŀŅĪŇĨĵƢȮŒĬŏħŊŀĬĨŋĸŅėĴĩŉĚıķĻěŇĔŅĵĬȮı,Ļ,Ȯ2563ȮĝƞĺĚĪňŗĽŀĚȮĽņĶĺěŐľĸƞĚĪƞŀĚŏĪňŗĵĺ
ĪńŘĚľĴħȮ16 ŐľĸƞĚŒĬĺńĬľĵŋħĬńĔĕńĨķĔļƢȮŒĬŏħŊŀĬīńĬĺŅėĴȮĮƖȮı,Ļ,Ȯ2563 ŐĸŃĝƞĺĚĪňŗĽŅĴȮĽņĶĺěŐľĸƞĚ
ĪƞŀĚŏĪňŗĵĺĪňŗŏĮƕħŏĜıŅŃĨŅĴķħŌĔŅĸȮŒĬŏħŊŀĬĴňĬŅėĴȮĮƖȮı,Ļ,Ȯ2564 
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ĳŅıĪňŗȮ2/ ŐĽħĚĶŃĵŃŏĺĸŅŒĬĔŅĶĸĚıŊŘĬĪňŗĽńĚŏĔĨĔŅĶĦƢȮ&Participant Observation' 
 

őħĵŐľĸƞĚĪƞŀĚŏĪňŗĵĺĪńŘĚľĴħȮ16 ŐľĸƞĚȮĔĶŃěŅĵŀĵŌƞĭĬıŊŘĬĪňŗĪńŘĚľĴħȮ6 ĨņĭĸȮįŌƟĺŇěńĵœħƟĸĚıŊŘĬĪňŗ
ĨŅĴŏĺĸŅĪňŗĔņľĬħœĺƟőħĵĴňĶŅĵĸŃŏŀňĵħŐľĸƞĚĪƞŀĚŏĪňŗĵĺħńĚĨƞŀœĮĬňŘ 

1. ĨņĭĸŐėĴĮƝĽĬȮĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ2 ŐľƞĚȮœħƟŐĔƞȮ1. ĺńħįŅĞƞŀĬŐĔƟĺȮőħĵıŋĪīĻŅĽĬŇĔĝĬĶƞĺĴ

ĩĺŅĵĮƤěěńĵĞŊŘŀĪňŗħŇĬĪńŘĚĽŇŘĬĶĺĴȮ91 œĶƞȮ2. ĽĺĬĮƙŅľŇĴıŅĬĨƢȮŏěƟŅĕŀĚėŊŀȮĻŅĽĨĶŅěŅĶĵƢĔŇĨĨŇėŋĦȮŀĶŋĦȮĝńĵ

ŏĽĶňȮĭĬıŊŘĬĪňŗȮ730ȮœĶƞ  

 

ĳŅıĪňŗȮ20 ĺńħįŅĞƞŀĬŐĔƟĺ 
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ĳŅıĪňŗȮ21 ĽĺĬĮƙŅľŇĴıŅĬĨƢ 
 

2. ĨņĭĸŏĕŖĔĬƟŀĵ ĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ1 ŐľƞĚȮœħƟŐĔƞĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵĪňŗŒľĠƞĽŋħŒĬĮĶŃŏĪĻœĪĵ 

ĳŅıĪňŗȮ22 ĪŅĚŏĕƟŅĝŋĴĝĬĴƟĚŏĕŖĔĬƟŀĵ 
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3. ĨņĭĸĪŋƞĚĽĴŀȮĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ1 ŐľƞĚȮœħƟŐĔƞȮĪŋƞĚĔńĚľńĬĸĴȮőħĵŏĮƦĬĕŀĚĭĶŇļńĪŏħŖĴőĔƟ ěņĔńħȮ

&ĴľŅĝĬ' ĔŅĶįĸŇĨœĲĲƚŅőħĵŒĝƟıĸńĚĚŅĬĸĴěŅĔĔńĚľńĬĸĴĕĬŅħŒľĠƞěņĬĺĬȮ02ȮĨƟĬȮĭĬŏĬŊŘŀĪňŗȮ13.ȮœĶƞ 

ĳŅıĪňŗȮ23 ĪŋƞĚĔńĚľńĬĸĴ 
 

4. ĨņĭĸŏĕŅėƟŀȮĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ6 ŐľƞĚȮœħƟŐĔƞȮ1. ĭĶĴīŅĨŋŏěħňĵƢĔŅĠěĬŅĳŇŏļĔȮőħĵŒĬľĸĺĚ

ĶŅĝĔŅĸĪňŗȮ 7Ȯ ĪĶĚıĶŃĶŅĝĪŅĬıĶŃĭĶĴĽŅĶňĶŇĔīŅĨŋĴŅěŅĔĮĶŃŏĪĻĻĶňĸńĚĔŅȮ ŒľƟĔńĭĮĶŃĝŅĝĬŒĬıŊŘĬĪňŗ

ľĸńĚěŅĔĵŋĨŇĔŅĶĽŌƟĶĭĔńĭėŀĴĴŇĺĬŇĽĨƢȮ2. ŀƞŅĚŏĔŖĭĬŘņĶńĨĬńĵ őėĶĚĔŅĶĝĸĮĶŃĪŅĬĕĬŅħŏĸŖĔĨŅĴ

ıĶŃĶŅĝħņĶŇȮŏĔŖĭĬŘņėĺŅĴěŋĮĶŃĴŅĦȮ0,.0.,...ȮĸŌĔĭŅĻĔƢŏĴĨĶȮĭĬŏĬŊŘŀĪňŗȮ/,4..ȮœĶƞ 3. ěŋħĝĴĪŃŏĸ

ľĴŀĔŏĕŅėƟŀ ěŋħĝĴĺŇĺĪňŗŒľĠƞĪňŗĽŋħȮŏĮƦĬěŋħĝĴĺŇĺĔĸŅĚĪňŗŀņŏĳŀŏĕŅėƟŀĽĶƟŅĚĕŉŘĬ 4. œĮĶļĦňĵƢœĪĵŏĕŅėƟŀ 

ĪňŗĪņĔŅĶœĮĶļĦňĵƢŏĕŅėƟŀŏĮƕħŒľƟĭĶŇĔŅĶĪňŗıńĔŐĔƞĬńĔĪƞŀĚŏĪňŗĵĺĴŅĬŅĬĔĺƞŅȮ10 ĔĺƞŅĮƖ 5. ıŇıŇīĳńĦĤƢŀŅĺŋī 

őħĵĭĶŇŏĺĦĬňŘŏėĵŏĮƦĬģŅĬĮƘĬŒľĠƞĵŇĚĽĬńĭĽĬŋĬĔŅĶĽŌƟĶĭȮ ĞŉŗĚĮƤěěŋĭńĬěńħŒľƟŏĮƦĬıŇıŇīĳńĦĤƢĔĸŅĚŐěƟĚȮ Ĵň

ŀŅĺŋīĵŋĪőīĮĔĶĦƢĪňŗŒĝƟŒĬĔŅĶĽŌƟĶĭĨńŘĚŀĵŌƞĴŅĔĴŅĵ 6. ŀĬŋĽĶĦƢĽĩŅĬįŌƟŏĽňĵĽĸŃ ĽĶƟŅĚĕŉŘĬŏıŊŗŀŏĪŇħĪŌĬ

ĺňĶĔĶĶĴĕŀĚıĸŏĶŊŀĬȮĪľŅĶȮĨņĶĺěȮįŌƟıĸňĝňıŒĬĔŅĶĽŌƟĶĭ 
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ĳŅıĪňŗȮ24 ĭĶĴīŅĨŋŏěħňĵƢĔŅĠěĬŅĳŇŏļĔ 
ĪňŗĴŅȮ: ĝŇĸœĮœľĬȮwww.painaidii.comȮ&On-Line', 2565 

 

ĳŅıĪňŗȮ25ȮŀƞŅĚŏĔŖĭĬŘņĶńĨĬńĵ 
ĪňŗĴŅȮ:ȮThailand Tourism www.thailandtourismdirectory.go.th &On-Line', 2564 

 

 

http://www.painaidii.com/
http://www.thailandtourismdirectory.go.th/
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ĳŅıĪňŗȮ26ȮěŋħĝĴĪŃŏĸľĴŀĔŏĕŅėƟŀ 
 

ĳŅıĪňŗȮ27 œĮĶļĦňĵƢœĪĵŏĕŅėƟŀ 
ĪňŗĴŅȮ:ȮĪĶŌœŀħň www.travel.trueid.net &On-Line', 2558 

 

 

http://www.travel.trueid.net/
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ĳŅıĪňŗȮ3. ıŇıŇīĳńĦĤƢŀŅĺŋī 

ĳŅıĪňŗȮ3/ ŀĬŋĽĶĦƢĽĩŅĬįŌƟŏĽňĵĽĸŃ 
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5. ĨņĭĸĽŃŏħŅŃıĚȮĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ2 ŐľƞĚȮœħƟŐĔƞȮ1. ěŋħĝĴĺŇĺľĴĺħĪŅĚľĸĺĚŏĕŅėƟŀȮ/6.° 

ĔĶĴĪŅĚľĸĺĚĽĶƟŅĚĕŉŘĬŏıŊŗŀĝƞĺĵĸħŀŋĭńĨŇŏľĨŋȮĴňěŋħŐĺŃıńĔȮľƟŀĚĬŘņȮěŋħĝĴĺŇĺȮŐĸŃĴňĭĶŇĔŅĶĸŅĬĔŅĚŏĨŖĬĪƢȮ

2. ıĶŃĨņľĬńĔŏĕŅėƟŀ ŏĮƦĬıĶŃĨņľĬńĔĪňŗĮĶŃĪńĭĕŀĚŒĬľĸĺĚȮĶ,9 ŐĸŃĽĴŏħŖěıĶŃĬŅĚŏěƟŅĽŇĶŇĔŇĨŇśł 

ĳŅıĪňŗȮ30 ěŋħĝĴĺŇĺľĴĺħĪŅĚľĸĺĚŏĕŅėƟŀȮ/6.° 

ĳŅıĪňŗȮ31 ĺŇĺĪŇĺĪńĻĬƢĭĶŇŏĺĦıĶŃĨņľĬńĔŏĕŅėƟŀ 
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6. ĨņĭĸľĬŀĚŐĴƞĬŅ ĴňŐľĸƞĚĪƞŀĚŏĪňŗĵĺȮ3 ŐľƞĚȮœħƟŐĔƞȮ1. ĬŘņĨĔĻĶňħŇļģƢ ėŀĴĴŇĺĬŇĽĨƢŏėĵŒĝƟŏĮƦĬ

ĪňŗŀĵŌƞĽņľĶńĭĔŅĶħņĶĚĝňıŒĬĮƙŅȮ2. ŏĕŅĨŃŏėňĵĬőĚƠŃ ěŋħĝĴĺŇĺĪňŗĽŅĴŅĶĩĴŀĚŏľŖĬĵŀħŏĕŅĪňŗĽŌĚĪňŗĽŋħĕŀĚŏĕŅ

ėƟŀȮħŌŐĸőħĵĺŇĽŅľĔŇěĝŋĴĝĬȮ3. ŀŋĪĵŅĬŐľƞĚĝŅĨŇĪŋƞĚŐĽĸĚľĸĺĚ ŏĮƦĬŀŋĪĵŅĬŐľƞĚĝŅĨŇĪňŗĴňĕĬŅħŒľĠƞŏĮƦĬ

ŀńĬħńĭȮ1ȮĕŀĚĮĶŃŏĪĻȮĴňŏĬŊŘŀĪňŗĮĶŃĴŅĦȮ567,...ȮœĶƞ 

ĳŅıĪňŗȮ32 ĬŘņĨĔĻĶňħŇļģƢ 
ĪňŗĴŅȮ: ĪĶŌœŀħň www.travel.trueid.net &On-Line', 2563 

ĳŅıĪňŗȮ33 ŏĕŅĨŃŏėňĵĬőĚƠŃ 
ĪňŗĴŅȮ:ȮFriday Vacation www.fridayvacation.com &On-Line', 2561 

http://www.travel.trueid.net/
http://www.fridayvacation.com/

