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SUNISA ARTONSRI : THE MEANING, THE ORIGIN OF MEANING AND PURCHASING PROCESS
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This research was the meaning, the origin of meaning and purchasing process for
self-gift of senior high-school at Rattanakosinsompot Bowonniwetsalaya School which was aimed
to study meaning, the origin of meaning and purchasing process for self -gift of senior high-school
by qualitative research on grounded theory approach to gather up information by in-depth
interview about 51 students that were 28 boys and 23 girls in 15-19 years old.

The result showed that senior high-school could give the meaning for self gift 7 things
were 1. Communicative by themselves to think for self value and self- respect. 2. Changing on
self promise 3. Motivation by advantage and disadvantage emotion 4. Responding from individual
needing foundation 5. Satisfying in buying or getting cood thing and happiness suddenly 6. Earning
money or things by themselves 7. Giving birthday gift. The sources of meaning of senior
high-school took place by giving to the important studying, satisfy, needing for permitting in
themselves and others, emotion, using need, and succeed needing in prospected. In the other
hand, the purchasing process of senior high-school was the considering in self needing which we
considered from several sources in order to compare the most needing in qualification and
decided to buy.

The study recommended that almost senior high-school chose to purchasing for
self-gift according to their satisfy , popularity needing at that time , and emotion more than
purchasing for self-gift in prospected , For successfully in living and education. Therefore should
stimulate the students to create motivation and prospective by offer their gift for impulsiveness
become attemption , ambition and enthusiasm for achieve the following prospective to get the
gift and the entrepreneur should produce goods according to needing , popularity and adding the
ways for customers to communicate such as creation website for attract more customers to

access the goods.
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