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51602364 : MAJOR : ENTREPRENEURSHIP

KEY WORD : MARKETING MIX FACTORS/THE BEHAVIOR/INTERNET BANKING
SUCHADA BUATHONGSUK : MARKETING MIX FACTORS AFFECTING THE

BEHAVIOR OF INTERNET BANKING CUSTOMERS OF BANGKOK BANK. SAM PHRAN

DISTRICT, NAKHONPATHOM PROVINCE.. INDEPENDENT STUDY ADVISOR : ASST.PROF.

NOPPANON HOMSUD. 113 pp.

The purpose of this independent study is to study the marketing mix factors

affecting the use of Internet banking services and understanding of banking services via the
Internet. Then by to study the behavior and demographic factors of individed user of Bangkok
Bank Public Company Limited in Sam Phran district, Nakhon Pathom Province. The quota
sampling was applied to collect the data from the customers who had been subscribed to the
Internet Banking Services from three branches of Bangkok Bank Public Company. In this
study, the data were collected by using 100 questionnaires, and then analyzed by the
descriptive statistics in frequency, percentage, mean and standard deviation.

The results of the study showed that 1) Knowledge and understanding of customers that

most known services from banker and services most commonly used is account balance inquiry.
2) The affective element, the respondents rated their opinions towards the service marketing
mix factors at the agree level of average scores in order : process, place, price, product,
people, physical evidence and promotion. 3) The behavioral element, it was found that most
respondents used Internet banking service because of the convenience of 24 hours service
and save time and money. The frequency of Internet banking service usage tended to
increase.They were also willing to recommend Internet banking services to others.

Program of ENTREPRENEURSHIP Graduate School, Silpakorn University Academic Year 2010
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