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This research had an objective to study the perception factors affecting 
consumers’ attitudes in buying products from a social enterprise in Bangkok, namely the 
Royal Project. The independent variables in the model included demographic characteristics 
and the media perception of corporate social service of the Royal Project which was 
categorized into mass media, personal communication, printed materials, electronic media on 
web sites and special-purpose media. The aspects of society, environment, economy, 
products and innovation were also considered. The dependent variables involved the 
consumers’ attitudes and behaviors toward the decision in purchasing social enterprise 
related products from the Royal Project.

The population of 400 samples from five branches of The Royal Project in 
Bangkok was considered. Questionnaires with convenience selection were used as a tool for 
data collection. Using techniques of descriptive statistics, the researcher analyzed the data 
obtained in terms of frequency, percentage, mean and standard deviation. Additionally, this 
research conducted pertinent analyses using backward elimination multiple regression 
analysis models.

The results of the research showed that the majority of personal characteristics of 
this sample group were 31-40 years old female with education level of Bachelor degree. They 
were private employees with salaries of 10,001 to 20,000 baht/month and had been living in 
private homes with 1-3 of family members in Bangkok for more than 20 years. They had no 
relationship with the directors or officers of the Royal Project. The perception of most samples 
was at a low level about the social related activities of the Royal Project but that for social 
operation was at a high level and the attitude in selection of the Royal Project products was at 
a highest level. 
 The analysis of factors affecting the perceived attitudes of the consumers toward 
buying the Royal Project products in Bangkok was conducted. The results showed that the 
customers’ perceived attitudes related proportionally to personal communication, printed 
materials, electronic media, products and innovation but related in the opposite direction to 
special-purpose media. The authors therefore suggest that the Royal Project should elevate 
the level of consumers’ perception by means of available social networks e.g., Facebook, 
Youtube, LINE and Instagram as a rapid and extensively covered means of educating the 
public of its social-related activities. 
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