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 The purpose of this research is to study factors influencing the decision to buy the 

denizen of consumers in Bangkok, studying the financial factors affecting to the decision of 

purchasing habitat of consumers in Bangkok, studying the marketing factors affecting to the 

decision of purchasing habitat of consumers in Bangkok. The populations are people deciding to 

purchase habitat in Bangkok. The random sampling used Yamane method for 400 people. The 

collection of data used the questionnaire as a tool for data collection. The statistics used for data 

collection are the basic statistics and the multiple-regression  

 The result showed that purchasers of habitat in Bangkok were female at 54.8 percent 

and were male at 45.3 percent; most of them had the age between 31-35 years old at 34.8 percent; 

their marriage status were single at 56.8 percent; most people are educated bachelor’s degree at 

69.8 percent; their salary of family were between 30,001-60,000 bath at 33.8 percent. The 

marketing mix factors affecting of habitat were adjacent to the shopping, have obvious 

advertising and travel to project conveniently and have corporate social responsibility, have 

enough parking available to meet demand, consumers visit project at website, have discount for 

sale, has been suggested from acquaintance. Demographic factors and Financial factors affecting 

of habitat  were sex, career, location, area, purpose of buying, loan, installments per month.  
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