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 The objectives of this study “Consumer’s Behavior in Choosing of gold ornament 
shops in Nakhonpathom Municipal area” were to study;  1) Consumer’s Behavior in Choosing 
of gold ornament shops in Nakhonpathom Municipal area. 2) Factors effected to consumer’s 
behavior in choosing of gold ornament shops in Nakhonpathom Municipal area.
 This study covered 400 samples of people who live in Nakhonpathom Municipal 
area by using descriptive statistics such as percentage (Percentage) Average (Mean), 
standard deviation (Standard Deviation: SD) t-test, F-test (One Way ANOVA) and analysis by 
the Scheffe paired comparisons (Scheffe) at the .05 level of significance. 
 The result showed that most of the samples were female 313 people, aged 31-40 
years, 179 were married, 233 people had graduated, 290 were employees with a monthly 
income of 30,000 baht 151persons. The factors that influence consumer’s behavior in 
choosing of gold ornament shops in Nakhonpathom Municipal area had an average of high 
level. The most effected factor is about the products, then service factor, others 
environmental factors, sale or distribution channel factor, price factor and promotion factor as 
the last sequence accordingly. When comparing the behavior of consumers in choosing of 
gold ornament shops in Nakhonpathom Municipal area, the different demographics as 
gender, age, marital status, occupation of consumers with an average income per month 
effected differently in consumer’s behavior in choosing of gold ornament shops in 
Nakhonpathom Municipal area with significance at the level of .05. But different level of 
consumer’s education found no difference of behavior in choosing of gold ornament shops in 
Nakhonpathom Municipal area 
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