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Chapter 1 

Introduction 

 

1. Statement and Significance of the Problems 

Cultural heritage, such as religious practices and traditions, is an important 

attraction in both domestic and international tourism. Sustainable management is 

essential in maintaining the long-term values of these cultural heritage assets and 

features.  Sustainable tourism provides a wide range of quality experience for visitors 

as well as better quality of life for the host community, including the protection of 

natural and physical environments  (Moscardo, 1998). Cultural heritage has tangible 

values, such as historic places, and intangible values, such as cultural practices  

(Mckercher & Du Cros, 2002). Planning for sustainable tourism requires balancing 

the requirements for cultural heritage preservation as well as meeting tourist 

satisfaction and the need and aspirations of the local community. Tourism provides a 

powerful political and economic justification for heritage (natural and cultural) 

conservation. However, inappropriate use, increased visitation, and commercialization 

are threats to the integrity of heritage (Levi & Kocher, 2009). 

Religion has been a powerful force that entices some people to visit 

religious centers in various parts of the world. Visiting religious or sacred sites is a 

special type of cultural heritage tourism (Shackley, 2001). The increasing number of 

visitors to domestic and international religious places (e.g. temples) affects the 

expectations of the tourism industry as well as the stewards of religions places (e.g. 

monks) in meeting both the wide range of human’s basic needs and the  burgeoning 

commercial developments. 

In the face of increasing popularity of religious tourism, there are concerns 

that religious places are being developed merely for tourism- sake which may 

contradict their sacred ideology and significance. Thus, appropriate management of 

religious tourism, in particular sacred places, should be consistent with the principles 

of sustainable development. Furthermore, preserving cultural heritage at religious 

sites requires that local communities and devotees should continue with their
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traditional religious practices with little or no disruption from tourists and visitors. 

Inappropriate tourist activities and commercial development around a heritage 

religious site can lead to the trivialization of the site  (Mckercher & Du Cros, 2002). 

Buddhism is a world religion, which arose in and around ancient Magadha, 

India (modern Bihar). It is based on the teachings of Siddhartha Gautama (born in 

Lumbini, Nepal), who is known as the Buddha (literally the Enlightened One or 

Awakened One). It has since spread across India especially during the reign of the 

Buddhist Mauryan Emperor Ashoka, hence becoming the country’s dominant 

religion. Today the influence of Buddhism is felt in many Asian countries. Buddhism 

has become a part of various religions and social studies focusing on Buddhist history, 

religious practices and culture. The history and awareness of the shared elements of 

Buddhist heritage have become an integral aspect in the lives of Asian people  

(ESCAP, 2003).   

While Buddhism is the main and national religion of Thailand, it is less 

popular in Nepal which is its historical birth place. Thus, there is a general push to 

revive and spread Buddhism in these countries and to refurbish and protect Buddhist 

sacred places. In 1957 (2500 B.E.), Buddhist countries including Thailand in behalf of 

His Majesty King Bhumibol Adulyadej were invited by the Prime Minister of India, 

Pandit Jawaharlal Nehru, to celebrate the 2500
th

 Anniversary of Buddhism. The idea 

of reviving Buddhism in Nepal, the birthplace of the Buddha, was put forward during 

this celebration  (Wat Thai Kusinara Chalermraj, 2009). The cooperation of Thai, 

Nepalese governments is thus essential. One Thai Buddhist temple in Nepal, known 

as the Royal Thai Monastery Lumbini, is visited by many devotees and tourists from 

various parts of the world. 

This research, therefore, aimed to assess Thai Buddhist temples, using the 

Royal Thai Monastery Lumbini in Nepal as a case study of a place of religious 

practice as well as a cultural heritage destination of international and domestic 

tourists. The role of Buddhist temples in promoting sustainable heritage tourism will 

also be studied. This is the first sustainable tourism research ever to be done on Thai 

Buddhist temples and their tangible and intangible heritage values in Nepal. 
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2. Goals and Objectives of Research 

Goal:  

To determine the role of Thai Buddhist temples in promoting and 

enhancing the cultural, spiritual and natural heritage values of religious and sacred 

places; and to provide management recommendations on how to maintain and/or 

enhance the features and attributes of Thai Buddhist temples for heritage conservation 

and preservation of cultural and religious traditions. 

Objectives: 

1. To describe and assess the heritage features and attributes (i.e. 

architectural, physical, tangible, intangible) of Royal Thai Monastery Lumbini  in 

Nepal;  

2. To assess the current and potential tourism values and attributes of 

Royal Thai Monastery Lumbini; 

3. To determine how Royal Thai Monastery Lumbini can contribute to 

sustainable heritage tourism at the national and global levels; and 

4. To provide management recommendations towards the promotion of 

heritage conservation alongside sustainable tourism management in the context of 

Thai Buddhist temples. 

Research Questions: 

1. What are the physical, social, cultural and natural attributes of the Royal 

Thai Monastery Lumbini? 

2. What are the tangible and intangible values of this temple? 

3. What are the motivating push and pull factors of this temple as religions 

and cultural heritage destination? 

4. What do tourists think about the physical features and religious 

functions of the temple?  

5. What are the views and perceptions of respondents regarding the 

'supply side' of tourism and the 'demand side' of tourism in and around this Buddhist 

temple?   

6. What are the management constraints associated with sustaining Thai 

Buddhist temples as a significant heritage site and as a religion place? 
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3. Scope or Delimitation of the Study 

The Thai Buddhist temple studied was the Royal Thai Monastery in 

Lumbini, Nepal (henceforth, the Thai Monastery or Monastery). The study was 

conducted during certain periods in 2012-2016. Respondents consisted of domestic 

and international tourists- both religions devotees and non-devotees- who were 

willing to participate in the study. Key stakeholders (e.g. representatives from 

government and private sectors), who are knowledgeable about the Thai Monastery 

were interviewed. 
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Chapter 2    

Literature Review 

 

This Chapter aims to review relevant literature about the concept and 

principles of sustainable development and its application to sustainable tourism with 

emphasis on cultural heritage tourism particularly in religious places such as temples. 

The topics discussed in this chapter includes sustainable development, sustainable 

tourism, cultural heritage tourism, temple and sacred places as tourist destinations, 

community participation in cultural tourism, and cultural tourism management and 

policies. The importance of active local community participation in sustaining 

religious tourism is also discussed.  

 

1. Sustainable Development 

The theoretical framework of sustainable development evolved between 

1972 and 1992 through a series of international conferences and initiatives. The UN 

Conference on the Human Environment, held in Stockholm in 1972, was the first 

major international gathering to discuss sustainability at the global scale (Drexhage & 

Murphy, 2010). The concept of sustainable development as a policy consideration 

was introduced in order to address global and national environmental problems. It was 

also introduced as a major conservation strategy by the international Union for the 

Conservation of Nature and Natural Resources (IUCN, 1980).  

The term “sustainable development” received widespread recognition after 

the World Commission on Environment and Development published “Our Common 

Future,” also known as the Brundtland Report in 1987. This report recognizes and 

defines sustainable development as “development that meets the needs of the present 

without compromising the ability of future generations to meet their own needs.” 

Further, the Report underlines two associated key concepts: the concept of “needs”, in 

particular the essential needs of the world’s poor, to which overriding priority should 

be given; and the idea of “limitations” imposed by the state of technology and social 
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organization on the environment’s ability to meet present and future needs (WCED, 

1987, p. 16).  

Sustainable development calls for a convergence between the three pillars 

of economic development, social equity, and environmental protection (Drexhage & 

Murphy, 2010). Graphic representation using a Venn diagram is the most widespread 

and probably the simplest way to illustrate the interaction of the main components 

sustainable development (Connelly, 2007). This interaction is formed by the 

overlapping of three circles each representing economic, social and environmental 

concerns (Figure. 1)  (Beauregard, 2003). Accordingly, development must be 

equitable (interaction between the economic and social dimension), livable 

(correspondence of the environment to social needs, which can refer to the concept of 

quality of life) and viable (economic development must abide by the supportive 

capacity of the ecosystems, and depletion of non-renewable resources must be 

avoided (Tanguay et al., 2010). The representation of the concept as three overlapping 

dimensions has the advantage of being easily understood by a wide range of actors 

and potential users.  

 

 

 

Figure 1 Conceptual framework of sustainable development 

Source: Tanguay G. A. and others, "Measuring the sustainability of cities: An analysis 

of the use of local indicators." Ecological Indicators 10, 2 (2010): 407-418. 
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Tourism can contribute to sustainable development, although there are 

many challenges when it comes to its implementation. There are two major reasons 

why this is the case. Firstly, tourism is dynamic and uncertain even though it is 

considered a major contributor to local, national, and regional economies, and 

therefore, has the potential to cause social and environmental harm if not properly 

managed. Secondly, tourism involves several stakeholders that have inter-related roles 

and functions. The relationships between/among consumers (visitors), the tourism 

industry, the environment and local communities can be complex, and conflicts may 

occur depending on the nature of the tourist activities, location of the destination, 

expectations and motivations of users.  The   smooth inter-relationships among the 

stakeholders is characterized by genuine collaboration (interaction), transparency 

(awareness), and reliance (dependency)  (UNEP & UNWTO, 2005).  

The application of sustainable development principles in cultural/religious 

tourism may pose a big challenge to tourist managers and tour operators as religious 

places are visited by both tourists and religious devotees who may have conflicting 

demands, motives, and expectations when they visit a particular religious place 

(Robinson & Boniface, 1999).  

 

2. Sustainable Tourism 

Simply defined, sustainable tourism is "tourism that takes full account of 

its current and future economic, social and environmental impacts, addressing the 

needs of visitors, the industry, and the environment and host communities" (UNEP & 

UNWTO, 2005, p. 12). The notion of “sustainable tourism” became popular in the 

late 1980s and has since then been acknowledged as an important concept by the 

many tourism researchers and practitioners (France, 1997). The term has been used in 

tourism and recreational literature about the tourism industry, environment, and 

community development. 

The World Tourism Organization has recognized the notion of sustainable 

tourism and promotes Sustainable Tourism Development (STD), which meets the 

needs of tourists and host regions while protecting the environment and enhancing 

economic opportunities for the present and future generations.  STD is envisaged as a 

leading philosophy in sustainable tourism by ensuring that the economic, social and 
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aesthetic needs of people are fulfilled without compromising the integrity of culture, 

ecological processes, biological diversity, and life support systems (WTO, 2001). 

Sustainability principles in the context of tourism pertain to the 

environmental, economic, and socio-cultural aspects of tourism development. To 

achieve sustainability, a suitable and acceptable balance must be established between 

the three dimensions of sustainable development. Sustainable tourism development 

guidelines and management practices, as listed below, are applicable to all forms of 

tourism in all types of destinations, including mass tourism and to various niche 

tourism segments such as religious tourism (WTO, 2004).  

1. Environment: Make optimal use of environmental resources that 

constitute a key element in tourism development, maintaining essential ecological 

processes and helping to conserve natural heritage and biodiversity. 

2. Socio-cultural: Respect the socio-cultural authenticity of host 

communities, conserve their built and living cultural heritage and traditional values, 

and contribute to inter-cultural understanding and tolerance. 

3. Economic: Ensure viable, long-term economic operations, providing 

socio-economic benefits to all stakeholders that are fairly distributed, including stable 

employment and income-earning opportunities and social services to host 

communities, and contributing to poverty alleviation. 

Sustainable tourism development requires the informed participation of all 

relevant stakeholders as well as strong political leadership to ensure wide 

participation and consensus building. Sustainable tourism development must ensure 

that stakeholders are involved in the whole management process. The questions that 

should be considered in management are: who should be considered stakeholders in 

tourism development, and how should planners and developers involve stakeholders 

in the development of tourism (Byrd, 2007).  

Achieving sustainable tourism is a continuous process, and it requires 

constant monitoring of impacts and introducing necessary preventive and/or 

corrective measures whenever necessary. Sustainable tourism should also maintain a 

high level of tourist satisfaction and ensure a meaningful experience to the tourists, 

raising their awareness about sustainability issues and promoting sustainable tourism 

practices amongst them (WTO, 2004).  
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Sustainable tourism involves the minimization of negative impacts and the 

maximization of positives impacts (Weaver, 2006). Sustainable tourism can be 

articulated as a set of twelve objectives that address economic, social and 

environmental impacts (UNEP & WTO, 2005). This set of objectives for 

sustainability, as listed below, can be used as a basis to develop policies on 

sustainable tourism that recognizes the need to minimize the negative impacts of 

tourism on society and the environment, maximize the positive and creative 

contributions of tourism to local economies, conserve natural and cultural heritage, 

and enhance the quality of life of hosts and visitors. 

1. Economic Viability: To ensure the viability and competitiveness of 

tourism destinations and enterprises, so that they are able to continue to prosper and 

deliver benefits in the long term. 

2. Local Prosperity: To maximize the contribution of tourism to the 

economic prosperity of the host destination, including the proportion of visitor 

spending that is retained locally.  

3.  Employment Quality: To strengthen the number and quality of local 

jobs created and supported by tourism, including the level of pay, conditions of 

service and availability to all without discrimination by gender, race, disability or in 

other ways.  

4.  Social Equity: To seek a widespread and fair distribution of economic 

and social benefits from tourism throughout the recipient community, including 

improving opportunities, income and services available to the poor. 

5. Visitor Fulfilment: To provide a safe, satisfying and fulfilling 

experience for visitors, available to all without discrimination by gender, race, and 

disability or in other ways. 

6.  Local Control: To engage and empower local communities in planning 

and decision making about the management and future development of tourism in 

their area, in consultation with other stakeholders. 

7.  Community Wellbeing: To maintain and strengthen the quality of life 

in local communities, including social structures and access to resources, amenities 

and life support systems, avoiding any form of social degradation or exploitation. 
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8. Cultural Richness: To respect and enhance the historic heritage, 

authentic culture, traditions and distinctiveness of host communities. 

9. Physical Integrity: To maintain and enhance the quality of landscapes, 

both urban and rural, and avoid the physical and visual degradation of the 

environment. 

10. Biological Diversity: To support the conservation of natural areas, 

habitats and wildlife, and minimize damage to them. 

11. Resource Efficiency: To minimize the use of scarce and non-renewable 

resources in the development and operation of tourism facilities and services. 

12. Environmental Purity: To minimize the pollution of air, water and land 

and the generation of waste by tourism enterprises and visitors.  

Each of these objectives is equally important, many of which articulate 

several combinations of environmental, economic and social issues and impacts, as 

illustrated by some examples listed below (UNEP & UNWTO, 2005):  

1. Economic viability of tourism depends strongly on maintaining the 

quality of the local environment. 

2. Visitor fulfilment is about meeting visitors’ needs and providing 

opportunities (a social aim), but is also very important for economic sustainability. 

3. Cultural richness is often considered to be in the social sphere of 

sustainability, but it has a strong bearing on environmental aspects in terms of the 

built environment and cultural dimensions of society’s interaction with nature. 

4. Community wellbeing, which can be seen mainly as a social aim, is 

strongly related to environmental resource management, for example with respect to 

access to fresh water. 

Employment quality and social equity issues, such as poverty alleviation, 

relate closely to both economic and social sustainability issues. 

The World Tourism Organization (WTO, 2004) suggests several baseline 

tourism indicators and measurements that may be applied to all tourism destinations 

(Table 1). The baseline issues can be grouped into ecological, social, economic, and 

planning. The suggested indicators are used to gauge the level of compliance of 

tourism management to the principles of sustainable tourism.  
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Table 1 Baseline issues and indicators in sustainable tourism management 

 

Baseline issues Baseline indicators 

Local satisfaction 

with tourism 

 Local satisfaction level with tourism (Questionnaire) 

Effects of tourism 

on communities 

 Ratio of tourists to locals (average & peak period/days) 

 % who believes that tourism has helped bring new 

services or infrastructure (questionnaire-based) 

 Number & capacity of social services available to the 

community (% which are attributed to tourism) 

Sustaining tourist 

satisfaction 

 Level of satisfaction by visitors (questionnaire-based) 

 Perception of value for money (questionnaire-based) 

 Percentage of return visitors 

Tourism seasonality  Tourist arrivals by month or quarter (distribution 

throughout the year) 

 Occupancy rates for licensed (official) accommodation 

by month (peak periods relative to low season) and % 

of all occupancy in peak quarter or month) 

 % of business establishments, open all year 

 Number and % of tourist industry jobs which are 

permanent or full-year (compared to temporary jobs) 

Economic benefits 

of tourism 

 Number of local people (and ratio of men to women) 

employed in tourism (also ratio of tourism employment 

to total employment) 

 Revenues generated by tourism as % of total revenues 

generated in the community 

Controlling use 

intensity 

 Total number of tourist arrivals (mean, monthly, peak 

periods) 

 Number of tourists per square meter of the site (e.g., at 

beaches, attractions), per square kilometer of the 

destination, - mean number/peak period average 
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Table 1 Baseline issues and indicators in sustainable tourism management. (cont.) 

 

Baseline issues Baseline indicators 

Energy management  Per capita consumption of energy from all sources 

(overall, and by tourist sector – per person day) 

 Percentage of businesses participating in energy 

conservation programs, or applying energy saving 

policy and techniques 

 % of energy consumption from renewable resources (at 

destinations, establishments) 

Water availability 

and conservation 

 Water use: (total volume consumed and liters per tourist 

per day) 

 Water saving (% reduced, recaptured or recycled) 

Drinking water 

quality 

 Percentage of tourism establishments with water treated 

to international potable standards 

 Frequency of water-borne diseases: number/percentage 

of visitors reporting water-borne illnesses during their stay 

Sewage treatment 

(wastewater 

management) 

 Percentage of sewage from site receiving treatment (to 

primary, secondary, tertiary levels) 

 Percentage of tourism establishments (or accommodation) 

on treatment system(s) 

Solid waste 

management 

(Garbage) 

 Waste volume produced by the destination (tones)  

 Volume of waste recycled (m
3
) / Total volume of waste 

(m
3
) (specify by different types) 

 Quantity of waste strewn in public areas (garbage 

counts) 

Development 

control 

 Existence of a land use or development planning 

process, including tourism 

 % of area subject to control (density, design, etc.) 

 

Source: WTO, Indicators of Sustainable Development for Tourism Destinations: 

A Guidebook (Madrid: the World Tourism Organization, 2004),  244. 
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3. Cultural Heritage Tourism 

Culture includes man-made innovations, collective behaviors/thoughts, or 

working processes or systems (Phangsaphit, 1998). Culture may be divided into two 

categories. The first category underscores traditions and beliefs, which are symbolic 

and intangible (e.g., language, belief system, behaviors and traditional/cultural 

practices). The second category includes innovations and architecture (e.g., buildings, 

temples, arts, and culture). In the context of tourism, culture  refers to the quests of 

visitors for new cultural experience in terms of aesthetics, intelligence, emotion and 

spirituality (Reisinger, 1994), which enables them to experience not only diverse  but 

also  authentic ethnic cultures (Greenwood, 1982). 

Knowing cultural heritage tourism from various perspectives is crucial in 

understanding its role in achieving sustainable development. Christou (2005, p. 5) 

states that cultural heritage tourism encompasses an important segment of the tourism 

industry that places emphasis on heritage and cultural attractions. He further states 

that “heritage and cultural attractions may include traditional religious practices, 

handicrafts, and cultural performance”.  Richards (1996, p. 24) defines cultural 

tourism as a “the movement of persons to cultural attractions away from their normal 

place of residence, with the intention to gather new information and experiences to 

satisfy their cultural needs.” The World Tourism Organization (1985, p. 131) has a 

broader definition of cultural tourism, namely, “cultural tourism includes movement 

of persons for essentially cultural motivations such as study tours, performing arts and 

other cultural tours, travel to festivals and other cultural events, visit to site and 

monuments, travel to study nature, folklore or art or pilgrimage.” The National Trust 

for Historic Preservation in the United States defines cultural heritage tourism as 

traveling to experience the places, artifacts and activities that authentically represent 

the stories and people of the past; heritage tourism can include cultural, historic and 

natural resources (National Trust for Historic, 2014). 

Cultural heritage tourism, as in other forms of tourism, has both positive 

and negative consequences. It has a positive economic and social impacts by 

establishing and reinforcing cultural identity. It helps preserve irreplaceable cultural 

heritage to be enjoyed and cherished by the present and future generations. Culture 

serves as the vehicle that facilitates harmony and understanding among people 
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(Richards, 1996). Sustainably managed cultural heritage tourism can be a means to 

improve livelihood opportunities and promote the conservation of cultural attractions. 

Positive impacts are measured in terms of economic and social benefits, provision of 

financial resources for the protection and conservation of culture including marketing 

and promotion (Fladmark, 1994). 

However, if not properly managed, cultural heritage tourism can create 

some tensions and even conflicts among the different stakeholders involved (Porter & 

Salazar, 2005). Engelhardt says that if tourism is not properly managed, it can cause 

incorrigible damage to the culture and environment of the destination (Hoi An Centre 

for Monuments Managements and Preservation, 2008). Levi and  Kocher (2009) 

added that inappropriate use, overcrowding, and commercialization are threats to the 

integrity of a cultural heritage  destination.  

Brooks (2001) lists some of the adverse threats of tourism on cultural 

heritage, including: 

1. Lack of proper communication on the significance of the place to both 

visitors and host community, 

2. Imbalance interpretation on physical attributes and its intangible 

aspects, contemporary cultural expression, context of minority or linguistic groups, 

3. Inadequate integration of cultural heritage protection and management 

laws and practices, 

4. Ignoring the potential conflicts between tourism and conservation 

activities,  

5. Lack of understanding of the complexity of the place in terms of 

conservation, interpretation, or promotion,   

6. Not taking into account the aesthetic, social and culture, natural and 

cultural landscape, and biodiversity characteristics in tourism development,  

7. Excessive, poorly planned or monitored tourism activities and 

development,  

8. Disrespect for the rights and interests of the host community,  

9. Lack of consultation with the host community, 

      10. Employing guides and interpreters from outside the host community, 

and  
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11. Lack of an integrated approach to education and training for people 

involved in tourism.  

The management of cultural heritage tourism is driven by a number of 

objectives that must be met within the context of sustainable development, such as, 

conservation of cultural resources, accurate interpretation of resources, ensuring 

authentic visitors experience, and the equitable sharing of revenues derived from the 

use of cultural resources. Cultural heritage tourism is not only concerned with the 

identification, management and protection of the heritage values but also in 

understanding its impacts on communities and the environment.  

 

4. Religious Tourism: Temple and Sacred Places as Tourist Destinations 

Religious tourism involves visiting sites of current and/or past religious 

significance (Hughes et al., 2013). Religious tourism sites such as cathedrals, temples, 

and mosques are attracting an increasing number of tourists worldwide not only 

because of their spiritual significance but also because of the recreational, 

educational, and cultural reasons (Francis, 2008; Shackley, 2001; Woodward, 2004). 

Religious sites, although not originally developed for tourism, have evolved into 

religious tourist destinations.    

Visiting religious or sacred places is a special type of cultural heritage 

tourism (Shackley, 2001).   For thousands of years, many people have traveled to 

sacred sites to worship and ask for merits. Many of these sacred or religious places are 

also popular tourist destinations (Griffiths, 2011). 

Religiously-motived travel has evolved through time and has become 

commercialized, more formalized, and standardized (Olsen & Timothy, 2006). 

Pilgrimage or one’s journey to a sacred place has become so widespread that it is 

considered as one of the largest gatherings of tourists in the world (Ahmed, 1992; 

Nyaupane & Budruk, 2009; Shinde, 2008). Nowadays, at least three hundred million 

pilgrims visit the world’s key religious sites every year. Consequently, numerous 

pilgrim destinations have been developed largely as part of tourist attractions.  

Tourist experiences in visiting religious places vary depending on the 

visitor’s religious affiliations, motives, and expectations (Griffiths, 2011; Shackley, 

2001). For example, among faith tourists, such visit might evoke strong feelings of 

https://en.wikipedia.org/wiki/Sustainable_development
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religious fervor. Among non-religious tourists, such visit could arouse their sense of 

wonderment and cultural inspiration, satisfaction and curiosity. Studies have shown 

that pilgrims are driven by sacred or spiritual desires, while tourists are motivated by 

secular interests or pleasure (Cohen, 1992; Turner, 1973; Turner & Turner, 1978). 

Rotherham (2007) argues that what constitutes ‘cultural heritage’ for one group is not 

necessarily the same for another group. For instance, they can have conflicting views 

or interpretations of what constitutes a religious place or sacred artifact. Hence, 

potential serious conflicts can arise between them when they visit one particular 

religious destination at a given time.  

The socio-demographic characteristics of visitors to religious sites differ 

widely in terms of their specific demands (Rinschede, 1992).  Generally, their travel 

behavior as well as their travel patterns, transportation choices, and socialization 

processes are affected by their religious beliefs.  As in other forms of tourism, they 

tend to travel with family members or organized groups; their trip is highly seasonal 

and influenced not only by climate and weather but also by the occurrence of 

holidays, ceremonies, and work schedules. 

Throughout history, pilgrimage routes have contributed greatly to the rise 

and development of several cities and communities.  In particular, pilgrimage routes 

have stimulated the development of various forms of touristic services, primarily 

accommodation, foods, and drinks (Jongmeewasin, nd). In economic sense, pilgrims 

have contributed to the prosperity of the place of pilgrimage and greater area 

surrounding them (Vukonić, 1998). There is no doubt that tourism draws many 

visitors to a destination while providing direct or indirect   financial opportunities to 

the local community. However, Mckercher and  Du Cros (2002) stated that preserving 

cultural heritage at religious sites requires that the local community is allowed to 

continue using such site.  Without proper planning and management, tourist activities 

and commercial development  in and around a heritage religious site can lead to the 

trivialization of the site and marginalization of the local stakeholders. Rotherham 

(2007) added that interaction with local people and communities is central to the 

understanding of religious tourism in terms of creating community-based sustainable 

development.  
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Shackley (2001) listed some potential negative impacts of tourists/visitors 

including pilgrims. These impacts include theft of artifacts, vandalism/graffiti, 

accidental damage, physical pollution, noise pollution, littering, microclimate change, 

as well as overcrowding. She also mentioned the unintended actions of devout 

pilgrims that are likely to cause adverse impact on sacred objects by touching, 

souveniring by pinching parts of the sacred relic/fabric, or kissing holy objects. This 

behavior is typically observed among many pilgrims rather than among tourists.  The 

devotees, driven by religious fervor, have an urge to have physical contact with 

religious artifacts (Shackley, 2001).  

Several suggestions have been put forward on how to preserve the sanctity 

of places by minimizing the negative impact of tourism development (Joseph and 

Kavoori 2001; Shackley 2001, 2002, 2006; Shinde 2007; Singh 2005; Wilson 1997). 

In many cases, religious sites that are tourist attractions typically use a combination of 

proactive and reactive measures to control the behavior (Mason 2005; Shackley 2001, 

2002, 2006). Those measures include the imposition of entrance fees along with  with 

the use of pay perimeters, interdiction of certain  activities (e.g., not taking  

photographs of religious objects, not wearing  shoes inside temples) ,  imposition of a 

dress code, installation of CCTV cameras, stationing uniformed guards, physical 

protection of the site’s physical assets, (e.g.,  using stanchions, bars, or glass as 

barriers) , control of the visitors’ flow with possible imposition of a prescribed route, 

and use of queue control. 

Measures are also undertaken to properly manage tourists and other 

visitors while in religious sites aimed at maintaining the sancity of the sites while 

ensuring the satisfactory experiences for all visitors (Wong et al., 2016). Shackley 

(2001, p.42), however,  mentioned that visitor management within  Buddhist 

monasteries should avoid severe regulations for tourists. Wong et al. (2016) 

emphasized the Buddhist’s philosophy  of respecting the free will of people for as 

long as their actions do not cause undue harm to others. 

 

5. Community Participation in Cultural Heritage Tourism 

Community attitudes are crucial for successful and sustainable tourism 

development because an understanding of community’s attitudes and perceptions and 
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how these perceptions are formed regarding tourism development would be a valuable 

knowledge for decision makers. Local residents are key stakeholders in sustaining 

tourism because they will be most affected, either positively or negatively, by tourism 

planning and development. By understanding their attitudes and views, frictions 

between them and the tourists as well as with tour operators and managers can be 

avoided or minimized (Zhang et al., 2006). 

The local community is often recognized as the main stakeholder in 

cultural heritage tourism. According to Tosun and Timothy (2003), community 

participation is a vital element in the implementation of tourism plans and strategies. 

Community participation is fundamental in sustainable tourism development, which 

eventually leads to increased tourist satisfaction, better staff development, better 

tourism management plan and implementation. Lacy et al. (2002) added that 

community participation in tourism development process can support and uphold 

local culture, tradition, knowledge and skill, and create pride in community heritage. 

The goal of community participation is to improve communication between 

stakeholders in the interest of facilitating better decision-making and sustainable 

development (Nampila, 2005). Other studies have affirmed the importance of local 

participation in the management of cultural tourist attractions (Cohen & Uphoff, 

1977; Irwin, 1976; McGregor, 1960). 

Some measures are needed to ensure that community participation plays a 

vital role in cultural heritage tourism. The nine important steps that have to be taken 

into account in cultural tourism management while ensuring an effective community 

participation are outlined by Coltman (1989). These are: 1) increasing awareness 

among locals as to the importance of tourism for the economy, society and 

community; 2) deciding how much or how little change the local community wishes 

to make to its everyday environment; 3) determining method and style of advertising 

to attract a certain kind of tourist; 4) initiating cooperation between the government 

and private sectors; 5) preventing harmful effects on the local people and 

environment; 6) hiring personnel from the local area; 7) providing opportunities for 

the local community to participate in activities and festivals; 8) ensuring activities and 

festivals reveal the local history and culture; and 9) solving community problems 

before beginning a cultural tourism initiative.   
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The level of local community participation in tourism management varies 

in different countries. Compared with many developed countries, local communities 

in many third world countries do not have adequate opportunities to participate in the 

decision-making process of tourism development (Mowforth & Munt, 2003). Their 

views are rarely heard, and their small and family-owned tourism businesses are 

frequently undermined and even exploited by big external investors. Dola and Mijan 

(2006) state that local community participation in developing countries, is limited and 

marginalized particularly when it comes to decision-making process. Teye et al. 

(2002) argue that the marginalization of local communities can lead to the exclusion 

of key stakeholders not only in tourism planning but also in crucial decision-making 

and management of tourism projects. Unfortunately, community exclusion is a 

commonly observed in developing countries where top-down political governance is 

the norm (Dola & Mijan, 2006). For instance, Nyaupane (2009) mentioned that the 

Lumbini Master Plan focusses more on physical or spatial developments without 

appropriate consultation with the communities.  

Community participation has different meanings to different people. Pretty 

(1995) proposed several types of participation (Table 2). The typology of participation 

indicates different degrees of external control and local involvement in the decision-

making process, reflecting the power relationships that range from manipulative and 

passive participation to self-mobilization. It is important for institutions and 

individuals to identify and implement better ways of shifting from the more common 

type of passive participation toward the interactive type of participation (Pretty, 

1995). 
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Table 2 Typology of community participation in tourism development 

 

Types of 

participation 
Characteristics 

1. Manipulative 

Participation 

Participation is simply a ‘pretense’ or ‘token’ gesture; unelected 

representatives are made members of the official management 

board but they have no real authority or power  

2. Passive 

participation 

People participate by being told what has already been decided 

or has already happened. It involves unilateral announcements 

by an administration or project management without any inputs 

from the people. The information being shared belongs only to 

external professionals. 

3. Participation 

by consulting 

People participation is in a form of consultation or by answering 

questions raised by external professionals. External agents 

define the problems and control the information-gathering  

 processes and data analysis. There is no obligation to consider 

the people’s views in decision-making. 

4. Participation 

by consulting 

People participation is in a form of consultation or by answering 

questions raised by external professionals. External agents 

define the problems and control the information-gathering 

processes and data analysis. There is no obligation to consider 

the people’s views in decision-making. 

5. Participation 

for material 

incentives 

People participate by contributing resources, for example, labor, 

in return for food, cash or other material incentives. Farmers 

may provide the experimental fields and labor, but they are not 

involved in the learning process. It is a very common form of 

people participation, but people have no stake in applying the 

introduced technologies or practices when the material 

incentives have been withdrawn. . 
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Table 2 Typology of community participation in tourism development (cont.) 

 

Types of 

participation 
Characteristics 

6. Functional 

participation 

Participation is seen by external agencies as a means to achieve 

project goals, especially in reducing costs. People may 

participate by forming groups to meet predetermined objectives 

related to the project. Such involvement may be interactive and 

may involve shared decision making, but it tends to arise only 

after major decisions have already been made by external 

agents. At worst, local people may only be coopted to serve the 

external goals. 

7. Interactive 

participation 

People participate in joint analysis, development of action plans 

and formation or strengthening of local institutions. 

Participation is seen as a right, not just as a means to achieve 

project goals. The process involves interdisciplinary 

methodologies that seek multiple perspectives and make use of 

systemic and structured learning processes. Because groups take 

control over local decisions and determine how available 

resources are used, they have a stake in maintaining structures 

or practices. 

8. Self-

mobilization 

People participate by taking initiatives to change systems 

independently of external institutions. They develop contacts 

with external institutions for resources and technical advice, but 

they retain control over how resources are used. Self-

mobilization becomes effective    when governments and NGOs 

provide an enabling framework of support. Such self-initiated 

mobilization may or may not challenge existing distributions of 

wealth and power. 

 

Source: Pretty J. N., "Participatory learning for sustainable Agriculture," world 

development 23, 8 (1995): 1247-1263. 
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6. Cultural Heritage Tourism Management and Policies 

Very few researchers have examined the complex management issues 

inherent to important places where tourism and religion coincide. This is probably 

because religious heritage sites, ceremonies, festivals, and landscapes are typically 

considered part of a destination’s cultural heritage product and fall within discussions 

of heritage tourism planning and management in general (Shaw & Jones, 1997; 

Graham et al., 2000). According to Olsen (2006), religious site managers need to 

focus on two major management areas.  The first area deals specifically with internal 

management issues that put emphasis on maintaining the tangible (physical) and 

intangible qualities of the site, including upholding a religious sense of place 

(Shackley 2002). The second area draws attention to external or off-site management 

pressures that site caretakers have to face when negotiating with various tourism 

stakeholders who have vested interests in the site. 

Generally, cultural heritage tourism has several objectives that must be 

met within the context of sustainable development. These include the conservation of 

cultural resources, accurate interpretation of resources, authentic visitor experiences, 

and generation of revenues from cultural resources. Cultural heritage tourism is 

concerned with the identification, management and protection of heritage values as 

well as understanding the impacts of tourism on communities and regions, achieving 

economic and social benefits, providing financial resources for protection, marketing, 

and promotion (Jamieson, 2000).  

Several attempts have been made to define the basic principles of 

sustainable and appropriate tourism development. The ICOMOS's International 

Committee on Cultural Tourism has developed a Charter on Cultural Tourism which 

provide principles and guidelines for managing tourism at places of cultural and 

heritage significance that have been endorsed by a number of tourism, cultural, and 

heritage organizations (ICOMOS, 1999). The six principles are as follows: 

1. Encourage public awareness of heritage: Conservation should provide 

responsible and well managed opportunities for members of the host community and 

visitors to experience and understand that community’s heritage and culture at first 

hand.  
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2. Manage the dynamic relationship: The relationship between heritage 

places and tourism should be managed in a sustainable way for present and future 

generations.  

3. Ensure a worthwhile visitor experience: Conservation and tourism 

planning for heritage places should ensure that the visitor experience will be 

worthwhile, satisfying and enjoyable. 

4. Involve host and indigenous: Local communities and indigenous 

peoples should be involved in planning for conservation and tourism.  

5. Provide benefit for the local community: Tourism and conservation 

activities should benefit the local community. 

6. Responsible promotion programmers: Tourism promotion programs 

should protect and enhance Natural and Cultural Heritage characteristics. 

Jamieson (1994) suggests a munber of actions  that have to be considered 

to achieve quality cultural tourism in ICOMOSCanada . These are  the following: 

1. Better planning and management: Cultural tourism strategies and plans 

must be linked with a broader set of initiatives and community or economic 

development plans.  

2. Coordination: More coordination at both policy and action levels 

among the various agencies involved and among the different levels of government. 

This is particularly relevant to tourism and environmental policies.  

3. Cooperation: Cooperation among local sites, businesses and tourism 

operators is essential given that one business or operation can be directly affected by 

the success or quality of another.  

4. Impact assessment and monitoring: There is a definite need for impact 

assessment of tourism development proposals. The capacity of sites must be 

considered, including physical, natural, social, and cultural limits.  

5. Guidelines and protocols: Establishing rules and guidelines for tourism 

operations, including the legal requirements for environmental and visitor impact 

assessments.  

6. Education and training: More comprehensive education and training 

programs at the local or regional levels are necessary.  
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7. Marketing and Promotion: More effective marketing and promotion of 

cultural tourism products is necessary. 

The National Trust for Historic Preservation had also developed the 

guiding principles and tools to help new and existing programs (Wiedower, 2013).  

These are: 

1. Identify partners that can help meet the goals of the project 

2. Find the fit between the community and tourism by determining the 

realistic types of cultural heritage tourism the community needs. 

3. Find ways to engage the visitors five senses (hearing, seeing, reading 

and doing) 

4. Focus on what is authentic and unique about the community 

5. Preserve and protect cultural sites and resources (e.g., buildings, 

special places, landscapes, and qualities that attracts visitors) 

The proposed development phases or steps in cultural heritage tourism 

include the following (Wiedower, 2013): 

1. Assess the potential: Cultural heritage resource assessment and 

evaluation; attraction, visitor services, organizational capabilities, protection, 

marketing. 

2. Plan and organize: Identify human and financial resources 

3. Plan, protect, manage: Prepare for visitors, protect and manage 

cultural, historic and natural resources 

4. Market for success: Public relations, advertising, graphic materials 

(including signs) and promotions. 

The conservation policy approach or some other management policy 

approaches should adhere to the   planning and management processes outlined in 

Burra Charter and its guidelines. This process, as it applies to heritage place 

management, is illustrated in Figure 2  (Pearson & Sullivan, 1995). 
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Figure 2  The planning process in cultural tourism management 

Source:  Pearson M. and Sullivan S., Looking After Heritage Places: the basics of 

heritage planning for managers, landowners and administrators. (Victoria: 

Melbourne University Press, 1995), 191. 
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Chapter 3   

Research Methodology 

 

This chapter discusses the methodology used in this research. It outlines 

the steps undertaken during the survey as well as the selection of respondents, 

estimation of the sample size of the target population, and methods of analysis and 

interpretation. A combination of qualitative and quantitative research methods was 

used in the collection of data.  The research methods aimed to obtain results that can 

address the goals and objectives of this research.  

 

1. Type of Research 

The study of the Royal Thai Monastery Lumbini (henceforth, the Thai 

Monastery) used a combination of quantitative and qualitative research methods. The 

major goal of this research was to explore how tourism and the cultural heritage site, 

such as in a Thai Buddhist temple, can be integrated in a sustainable manner.  

The primary research data were obtained through one-on-one 

questionnaire surveys consisting of both structured and open- ended questions, semi-

structure interviews, and personal field observations. The quantitative data were 

analyzed and presented using graphs and charts. The qualitative data were presented 

in quotes to express the views and perspectives of the respondents. The specific target 

study groups were visitors (tourists and pilgrims), locals and monks of the Monastery. 

The existing management system employed at the Thai Monastery was 

explored using on-site ocular observation. The site was described, with the help of the 

managers of the Thai Monastery, using a checklist of parameters relative to the 

appropriate assessment of the temple. The qualitative data collection through in-depth 

interview (face-to-face interview) method was applied as a descriptive support to the 

quantitative data. The interview questions included queries about the current state of 

the policy framework, implementation of the rules and regulations, condition of the 

management regime, flow of tourists, accommodation facilities, tour guiding and 

other related cultural heritage tourism aspects.  
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In addition, a literature review of relevant published information 

documents from different sources (e.g., books, articles, journals, websites) from 

various organizations (e.g., public and private libraries) was conducted as source of 

secondary data and to support the research findings of this study. 

 

2. Populations and Sampling  

To determine the sample size of respondents for the questionnaire survey, 

the formula used by Yamane (1973) was applied. The confidence level of 95% with a 

5% sampling error was considered. This formula was used only in estimating the 

sample size for the questionnaire survey but not for the interview portion of this 

research. 

 Formula  n   =   N/(1+Ne
2
) 

 Where, n   =   sample size or respondents for this research 

  N  =   a population size 

  e  =   the level of precision (A 95% confidence level or  

      5% precision level, was assumed) 

2.1 The sample size for visitors: The population consisted of tourists and 

pilgrims at the Thai Monastery. According to Phra Maha Suphot Kittiwanno, Chief 

Secretary of the Thai Monastery, the temple received in 2012 about 25,000 visitors, of 

which 14,177 stayed or slept over for at least one night.  

 n  =  25,000 / {1+25,000(0.05)
2
} 

    =  393.7 

  Sample Size  n  =  400 

It was decided to sample 400 domestic and international visitors.   

2.2 The sample size for local communities: The population consisted of 

local residents from four village development committee (VDCs.) According to the 

Central Bureau of Statistics (CBS, 2012), the total population of Ekala, Tenuhawa, 

Lumbini Adarsa, and Madhuwani is 38,597 persons. 

 n  =  38,597 / {1+38,597(0.05)
2
} 

    =  395.9 

 Sample Size  n  =  400 
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 It was decided to sample 400 individuals from the four village 

development committees.  

 

3. Survey Instrument 

A preliminary survey of the study area was conducted to guide the 

researcher in developing three sets of research instruments, namely:  

3.1 Checklist: A checklist of specific parameters was designed to 

examine the current management regime at the Thai Monastery (Appendix A). It was 

administered with the help of Phra Maha Suphot Kittiwanno, Chief Secretary of the 

Thai Monastery.  

3.2 Questionnaire: A one-on-one questionnaire survey, consisting of 

structured and open-ended questions, was designed for visitors and local residents. 

The survey instrument for visitors was divided into four parts (Appendix B): 

a) Part 1: Demographic characteristics 

b) Part 2: Visitor trends 

c) Part 3: Opinion about sustainable tourism at the Thai Monastery 

d) Part 4: Opinion about the management regime at the Thai 

Monastery 

The survey instrument for local communities was divided into four parts as 

follows (Appendix C): 

a) Part 1: Demographic characteristics 

b) Part 2: Opinion about the Thai Monastery 

c) Part 3: Opinion about tourism in their communities 

3.3 Interview: The interview was conducted in a conversational mood to 

promote a casual but more effective exchange of ideas about the research topics. 

Focus group discussions with experts (e.g. architects and building designers) were 

also conducted (Appendix D).   

 

4. Data Collection 

The data were collected from both primary and secondary sources. The 

period of data collection was from November 2012 to September 2014. 
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4.1 Primary Data: Based on Yamane’s (1973) formula, 400 sets of 

questionnaire for visitors and 400 sets of questionnaire for local communities were 

administered on a one-on-one basis. The visitors and community members were 

approached and asked if they were willing to participate in the survey. Only those 

who were willing to be interviewed were sampled.  

To facilitate the collection of the primary data and to address the language 

and cultural barriers, two research assistants - one local tour operator and one local 

Nepalese resident- were trained in conducting the questionnaire survey under the 

supervision of the researcher. They were made aware of the importance of respecting 

local traditions and behavior as well as the techniques in asking questions to avoid or 

minimize personal biases.  

Due to budget and time constraints, 200 sets of the questionnaire were left 

at the Monastery’s accommodation facilities for tourists staying overnight. The 

Monastery’s administrator assisted the respondents in completing the questionnaire 

survey.  

4.2 Secondary Data: The relevant principles, theories, concepts, ideas, 

research and background information were collected from different materials and 

sources. The materials included books, academic journals, photographs, maps, 

government reports, Internet and other different sources. 

 

5. Data Analysis 

Descriptive statistics was used to analyze some of the research results, 

serving as the basis for the conclusions and recommendations of this study. Content 

analysis of the narrative results of interviews and open-ended questions was also 

conducted. Confidence intervals for estimating the value of population and test of 

significance level were applied. The statistical computation of the mean, frequency 

and, standard deviation values was carried out. The Likert scale method was used to 

determine the level of agreement or satisfaction of respondents to certain questions 

asked. Five levels of satisfaction were ranked as strongly agreed (5, intervals of 4.21-

5.00), agreed (4, intervals of 3.41-4.20), neutral or neither agree nor disagreed (3, 

intervals of 2.61-3.40), disagreed (2, intervals of 1.81-2.60) and strongly disagreed 

with the indicator (1, intervals of 1.00-1.80).  
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The qualitative and quantitative   data were analyzed using the Statistic 

Package for the Social Science (SPSS 17 for windows) and content analysis. 

 

6. Process of the Study 

Figure 3 illustrates the process undertaken in this study. The process 

involved four steps, namely, preparation and initial data collection, primary data 

collection, analysis and synthesis of data collected, and the finalization of the study.   

 

 
 

Figure 3 Process of the study 
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Chapter 4   

Description of the Study Area 

 

1. Geographic Location and Accessibility 

 The Royal Thai Monastery Lumbini in Nepal (henceforth, the Thai 

Monastery, the Monastery) is located within the vicinity of the birthplace of the 

Buddha at the East Monastery Zone of Lumbini Development Trust (henceforth, LDT) 

Area (Figure 4). It is located in Rummindehi, Rupandehi district of Lumbini Zone, in the 

south-western plains of Nepal at an altitude of 182.88 meters above sea level.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4 Rupandehi District, showing the location of LDT and surrounding villages 

Source: Adapted from Nyaupane G. P., "Heritage complexity and tourism: the case of 

Lumbini, Nepal," Journal of Heritage Tourism 4, 2 (2009): 163., Wikipedia, 

Lumbini Zone, accesses August 30, 2014, available from http://en.wikipedia.org 

/wiki/Lumbini_Zone, and Narayan C. T., Map pf Nepal: Rupandehi District, 

available from http://ncthakur.Itgo.com/districtmaps/rupandehi_district.htm. 

http://ncthakur/
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It is about 22 kilometers from Bhairahawa, below the Churia range; and 24 

kilometers south from the foothills of the Himalayas, on the western bank of Telar 

River. It is about 300 kilometers west of capital city Kathmandu. Kapilvastu, 

Rupandehi and Nawalparasi districts of Lumbini Zone are at the borders of Lumbini. 

The closest airport is Gautam Buddha Airport at Bhairahawa (22 

kilometers), with flights to and from Kathmandu. The closest rail station is at 

Nautanwa (34 kilometers) in India on the Indian Railway network, but passenger 

trains are infrequent on this line. 

The alternative of taxi travel from the border crossing at Sunauli (nearest 

Indian border town) to Gorakhpur takes about two hours. Siddharthanagar is only 3.5 

kilometers from Sunauli, Total travel time is 12 – 18 hours from Dehli and 10 – 12 

hours from Kolkata (Calcutta). The Mahaparinirvan Express tourist train stops in 

Gorakhpur where tourists continue to Lumbini by road. 

By road, Lumbini is a 10- hour drive from Kathmandu and a 45-minute 

drive from Bhairahawa. Buses from India ply the route between Sunauli and Lumbini. 

Alternatively, from the Nepal side of the border one can take a shared jeep to 

Bhairahawa (4 kilometers), followed by a bus to Bhairahawa-Lumbini. Buses depart 

every 15 minutes (Lumbini, 2014). 

 

2. Historical Background 

In 623 BC, Prince Siddhartha Gautama, who later became Lord Buddha, 

was born in Lumbini. In answer to Venerable Ananda’s concern that the monks would 

no longer be able to see the Buddha and pay their respects, Lord Buddha mentioned 

four places that a pious disciple should visit and pay homage and respect. The four 

places are: 

1. Lumbini: “Here the Tathagata was born! This, Ananda, is a place that a 

pious man should visit and look upon with feelings of reverence.” Tathagata is the 

name the Buddha of the scriptures uses when referring to himself. 

2. Buddhagaya: “Here the Tathagata became fully enlightened, in 

unsurpassed, Supreme Enlightenment! This, Ananda, is a place that a pious man 

should visit and look upon with feelings of reverence.” 
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3. Sarnath: “Here the Tathagata set rolling the unexcelled Wheel of the 

Law! This, Ananda, is a place that a pious man should visit and look upon with 

feelings of reverence.” 

4. Kusinara: “Here the Tathagata passed away into Nibbana wherein the   

elements of clinging do not arise! This, Ananda, is a place that a pious man should 

visit and look upon with feelings of reverence.  (San, 2002, p. 15) 

And whosoever, Ananda, should die on such a pilgrimage, with 

his heart established in faith, he at the breaking up of the body, 

after death, will be reborn in a realm of heavenly happiness, 

Mahaparinibbana Sutta. 

 

In 249 BC, the great Mauryan Emperor Asoka, who ruled nearly the whole 

of India from 273 to 236 BC, visited Lumbini as part of his pilgrimage to sacred 

Buddhist places and worshipped in person the sacred spot where the Buddha was 

born. To commemorate his visit, he built a stone pillar, which bears an inscription in 

Brahmi script to record the event for posterity. The inscription engraved on the pillar 

in five lines reads (translation): 

Twenty years after his coronation, King Piyadassi, Beloved of the 

Gods, visited this spot in person and worshipped at this place 

because here Buddha Sakyamuni was born. He caused to make a 

stone (capital) representing a horse and he caused this stone pillar 

to be erected. Because the Buddha was born here, he made the 

village of Lumbini free from taxes and subject to pay only one-

eighth of the produce as land revenue instead of the usual rate. 

 

In 350-375 AD, Monk Seng-tsai of the Qin Dynasty made a pilgrimage to 

Lumbini and wrote accounts of his visit. Later, traveler Fa-hsien visited Lumbini and 

described the place where Lord Buddha’s mother, Queen Mayadevi, gave birth to 

Prince Siddhartha and where the newborn was bathed in 399-413 AD. After that, 

traveler Hsuan-tsang visited Lumbini. He described Lumbini in 636 AD as “a 

deserted place, and wild animals roamed around enough to warn off travelers.” In 

1312 AD, King Ripu Malla visited Lumbini. He was the last visitor who left evidence 
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of his visit prior to the site remaining in oblivion for centuries  (UNESCO, 2013). 

After the destruction of the Buddhist shrines in India by the Muslims in the 13th 

century AD, Lumbini was deserted and eventually overgrown by forest vegetation  

(San, 2002). 

In 1896, German archeologist Dr. Alois A. Fuhrer, while wandering in the 

Nepalese tarai in search of the legendary site, came across a stone pillar and 

ascertained beyond doubt that it was indeed the birthplace of the Lord Buddha. The 

Lumbini pillar (also known as the Rummindei pillar) stands today majestically 

proclaiming that here the Buddha was born  (San, 2002). The rediscovery of the 

Ashoka pillar led to numerous archaeological studies and excavations in the area after 

falling into neglect for several centuries (Atzori et al., 2006). 

In 1967, the international interest in Lumbini reached its height with the 

visit of the then UN Secretary General H.E. U Thant, leading to the establishment of 

the International Committee for the development of Lumbini in 1970. In 1972, the 

Committee requested a Japanese architect (Prof. Kenzo Tange) to prepare the Master 

Plan for the development of Lumbini (Atzori et al., 2006).    

In 1978, the Lumbini Master Plan (LMP) was finalized and approved by 

His Majesty’s Government of Nepal (HMGN) and the United Nations. In the 

meantime, the Lumbini Development Committee, upon the acquisition of the land, 

relocated the villages and commenced the task of building the basic infrastructures 

within the planned area  (Kharel, 2007). However, when the master plan was 

prepared, it focused more on physical or spatial development, ignoring the 

surrounding communities and their need (Nyaupane, 2009). 

In 1985, the Lumbini Development Trust Act was enforced and the 

Lumbini Development Trust (LDT) was formed. The Trust is responsible for the 

implementation of the Lumbini Master Plan and the overall development of Lumbini. 

The Master Plan covers an area of 3 square miles (7.7 km
2
), comprising of three zones 

with an area of one square mile each (Fig. 4) The three zones, which are linked with 

walkways and cannels  (Kharel, 2007), are: 

1. Sacred Garden Zone: The Sacred Zone is the ‘heart’ of the area; it is 

located in the southern section and includes the Maya Devi Temple, Ashoka Pillar, 

some archeological remains of stupas, and the Pushkarini - the most sacred pond 
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where Maya Devi took her bath before giving birth to Buddha and where the infant 

Buddha was given his first purification (Nyaupane, 2009).  

2. Cultural/Monastic Zone: The Monastic Zone is situated in the center 

within the forested area, north of the Sacred Garden Zone. The Cultural Zone contains 

many monasteries built by different nations. There are 42 plots set aside for new 

monasteries of the two sects of Buddhism: Theravada on the east and Mahayana on 

the west are only separated from each other by a canal (Nyaupane, 2009). 

3. New Lumbini Village: This complex is located at the intersection of the 

Siddarthanagar – Taulihawa Road. The Lumbini Center is located here and is 

expected to be the principal approach route to the Lumbini Garden  (Lumbini, 2011). 

As such, the Village, which includes information and orientation facilities, has 

become the initial reception point for visitors to Lumbini  (Kharel, 2007). 

Lumbini has been a focus of interest among several UN dignitaries. In 

March 1959, Dag Hammarskjöld visited Lumbini and made reference to Lord 

Buddha’s birthplace in a poem, “Like glittering sunbeams, the flute notes reach the 

gods, in the birth grotto”. U Thant declared that his visit to Lumbini in April 1967 was 

one of the most important days of his life, and he set into motion UN initiatives for 

the development of Lumbini. Kurt Waldheim visited Lumbini in February 1981 while 

Javier Perez de Cuellar visited Lumbini in March 1989. Kofi Annan mentioned that 

Lumbini is an example of religious harmony. Ban Ki-Moon visited Lumbini in 

November 2008, and since then has expressed his strong support for Lumbini’s 

development on several occasions (UNESCO, 2013). 
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Figure 5 Lumbini Development Trust Area, showing the location of the Royal Thai 

Monastery. 

Source: Adapted from Nyaupane G. P., "Heritage complexity and tourism: the case 

of Lumbini, Nepal," Journal of Heritage Tourism 4, 2 (2009): 163. 
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3. Royal Thai Monastery – the Beginning 

The Lumbini Sacred Garden is the proclaimed Buddhist garden, 

commemorating the anniversary celebration of the Buddhist 25
th

 century. H.E. U 

Thant, a well-known Burmese Buddhist and former UN Secretary General, invited all 

Buddhists around the world to jointly build the Buddhist structure and to pay respect 

to Buddha whose Dharma is being practiced for world peace in the last 2,500 years 

(Phravideshbodhikun, 2002). 

In 1992, the Cabinet of His Majesty the King of Thailand passed a 

resolution on 15December 1992, approving in principle the construction of a Thai 

temple in Lumbini Sacred Garden with funds coming from the national budget. The 

Ministry of Education was assigned to set up the Construction Committee to oversee 

the preparation of the design and supervise the construction aimed at promoting 

Buddhism, Thai arts, and cultures. The Committee also represented the Royal Thai 

Government in meeting its commitment with the Nepalese government toward the 

implementation of the Lumbini Sacred Garden Development Project for the 

promotion of Buddhism and propagation of Dharma (Phravideshbodhikun, 2002). 

The Thai Monastery is the first Thai temple in Nepal. With full support 

from all faithful Buddhists and with subsidy from the Government of His Majesty the 

King, the Thai Monastery was built in Nepal’s Lumbini Sacred Garden. It is located 

in 2 plots of land, covering an aggregate area of 20,234 square meters, leased by the 

Kingdom of Nepal for 99 years (Phravideshbodhikun, 2002). The objectives for its 

establishment are as follows:  

1. To pay deepest respect to the Lord Buddha, 

2. To uphold Buddhism and cultural heritage tourism, 

3. To commemorate the fiftieth anniversary celebration of the accession to 

the throne of His Majesty the King of Thailand, and 

4. To provide facilities and support to Thai and international pilgrims in 

Nepal.  

The construction commenced when His Holiness Somdet Phra 

Nyanasamvara, the supreme Patriarch, presided over the foundation stone-laying 

ceremony on 19 November 1995. Witnessing the ceremony were deputy education 

ministers, ambassadors, officials from the Department of Religious Affairs, members 

of LDT, and Nepalese and Thai Buddhists.  
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The Department of Religious Affairs, which was assigned to supervise the 

construction, started its work in 1996 as planned. In the same year, the construction   

of the fences, refectory, chanting hall, and two lodgings for the monks began. Also 

installed were electricity and water supply systems. The Pokkharani Pond and artesian 

well were improved. Important Buddhist trees were grown, and the garden was 

landscaped and planted to various kinds of beautiful flowering plants. However, due 

to insufficient funds, the construction was not totally completed in 1997 in time for 

the celebration of the fiftieth anniversary of His Majesty the King’s accession to the 

throne (Phravideshbodhikun, 2002). 

In 1997, with increasing global awareness of the importance of Lumbini, 

the UNESCO World Heritage Commission named Lumbini (i.e., the Sacred Zone of 

Lumbini) a World Heritage Site. The site was inscribed under criteria (iii) and (vi). As 

the birthplace of the Lord Buddha, the sacred area of Lumbini is considered one of the 

holiest places of one of the world's great religions; the site contains important 

evidences about the cultural heritage and religious nature of Buddhist pilgrimage 

since the early period  (UNESCO, 2012). 

In 1999, the Sangha Supreme Council went to Wat Thai Bodhagaya, the 

center of Buddhist missionaries in India, asking them to send monks to supervise the 

construction of the Thai Monastery and to welcome all visiting Thai and foreign 

Buddhist pilgrims. They can also perform their duties by propagating Buddhist 

teaching in Nepal. Venerable Phra Rajabodhividesa (Thongyod), as the leader of 

Buddhist missionaries in India, assigned Venerable Phrakruplad Suwatthana- 

satthakhun (Veerayuth) and four monks from Wat Thai Kusinara Chalermrat in India 

to reside in the Thai Monastery starting 3 February 1999 (Phravideshbodhikun, 2002). 

Henceforth, the construction of the Thai Monastery was resumed. The 

main funding for the construction continues to be subsidized by the Royal Thai 

Government as well as from donations of numerous Thai and foreign Buddhists. 

 

4. Architectural and Physical Features 

The Thai Monastery compound is designed in Thai architecture style by 

Architect Assoc. Prof. Dr. Pinyo Suwankiri, a national artist. The architectural designs 

and elements used, unlike the usual Thai traditional temples, have been modified in 

order to reduce maintenance cost. Hence, new methods of design and new materials 

using new process have been applied  (Suwankiri, 2006), although the layout followed 

the basic principles of Thai temples. Thai temples, with few exceptions, consist of two 

parts: the Phutthawat and Sanghawat (Fig. 6). 
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Figure 6 The Phutthawat and Sanghawat areas of the Thai Monastery  

Source: Google Maps, Thai Monastery, accessed August 23, 2014, available from 

https://www.google.co.th/maps/@27.481524,83.2778589,428m/data=!3m1!1e3?hl=th 

https://www.google.co.th/maps/@27.481524,83.2778589,428m/data=!3m1
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The Phutthawat is the area, which is dedicated to Buddha. The Royal Thai 

Monastery contains 3 buildings, as follows: 

1. Ordination Hall (Uposatha Hall or Bot) 

2. Bell Tower (Hor Rakang) 

3. Royal Pavilion  

Normally, the Ordination Hall is contained within a low inner wall called a 

“Kamphaeng Kaew” (meaning “Crystal Wall”). But in the case of the Thai 

Monastery, Kamphaeng Kaew seems to be lifting up the Uposatha Hall rather than 

being a low surrounding wall.  

The Sanghawat contains the living quarters of the monks. It houses most 

of the functional compartments of a building. It is located within the walls 

surrounding the whole temple precinct. Unlike the buildings in Phutthawat, which are 

often adorned with more intricately designed elements, such as roofs, doors and 

windows, the buildings in Sanghawat are simple. 

The Sanghawat consists of several buildings, such as  

1. The lodging for monks: In the Thai Monastery, the lodging facilities are 

made for the Supreme Patriarch, Chief Abbot, Sangha Supreme Council, and monks.  

2. Residences for pilgrims and visitors 

3. Administrative Office 

4. Chanting Halls  

5. Kitchen  

6. Cafeteria  

7. Toilets for visitors 

8. Souvenir shop 

9. Pokkharani Pond / Pavilion for relaxation 

10. Garage 

11. Vegetable Garden (Land Use) 

The present physical and architectural structures and corresponding uses or 

functions of the buildings within the Thai Monastery are described for Phutthawat 

(Table 3) and Sanghawat (Table 4). The indicated numbers assigned for each 

structure/land use correspond to the numbers indicated on the enlarged diagram in 

Figure 7.  The name of the architect is also indicated for each building or structure.  
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Figure 7 Enlarged diagram of the Thai Monastery 
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Table 3 The buildings and structures within the Phutthawat area 

The Phutthawat Pictures 

1.  The Uposatha Hall (Bot) 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

The Uposatha Hall was designed in traditional 

Thai architectural style. The entirely white 

elongated feature of the Uposatha hall is symbolic. 

It represents (a) virtual Himalaya’s mountain, 

which is covered with white snow throughout the 

year, and (b) purity of Buddha and his birth. 

Outside the hall is colored pure white, 

representing the milk from Lord Buddha’s mother. 

Inside the hall is red, representing the blood in the 

mother’s chest where milk is refined. The 

construction was completed in 2005.   

Use: 1
st
Floor -The Ordination Hall, located in the 

center of the building, is used for morning and 

evening chanting rituals. On some occasions, it is 

used to carry out other religious rituals, such as 

the Bhutha Pisak ceremony, which is performed 

by monk novice. The most common ceremony is 

the monk’s ordination. It is also the house of 

“Phrabuddhapratima-Suvarnabhumisirichokh” 

which is the most important Buddha image in the 

Thai Monastery. The shrine hall on the left and 

right is for storage of the Baby Buddha image. 

         Basement – It contains a multipurpose hall 

where exhibit materials, such as information about 

Buddhism, biography of the King, stories about 

the royal family, and samples of traditions of Thai, 

are viewed by the visitors. 
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Table 3 The buildings and structures within the Phutthawat area (cont.) 

 

The Phutthawat Pictures 

2.  The Bell Tower (Hor Rakang) 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

The Bell Tower was designed in traditional Thai 

architectural style. It is a new building added to 

the Monastery in early 2014. It is located north-

east of the Uposatha Hall. The Bell tower is 

entirely white in color, which is compatible to the 

color of the Uposatha Hall. 

Use: It houses a bell to signal or announce the 

time for the morning and evening prayer 

ceremonies of the monks  

 

 

 

 

 

 

3. The Royal Pavilion (Sala Kan Prian) 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

The Royal Pavilion was designed in traditional 

Thai architectural style. The multi-layered roof 

symbolizes the high status of this building. Dark 

blue roof represents the King and royal family 

color. It is connected to the Uposatha Hall and 

Sanghawat area through a walkway within the 

courtyard.  

Use: This pavilion will be used as a reception and 

relaxation area whenever the King and Royal 

family visit the Monastery. For some religious 

rituals, such as monk ordination, it will be used as 

a preparation area.  
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Table 4 The buidlings and stuctures within the Sanghawat area 

 

The Sanghawat  

(Lodgings for monks) 
Pictures 

1.  Lodgings for the Supreme Patriarch 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is designed in contemporary Thai architecture 

style. 

Use: Accommodation for the Supreme Patriarch. 

 

 

 

2.  Lodging for the Chief Abbot                        

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is designed in contemporary Thai architecture 

style. 

Use: Accommodation for the Chief Abbot. 

 

 

   

 

3.  Lodgings for Sangha Supreme Council  

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is designed in contemporary Thai architecture 

style. 

Use: Accommodation for monks including student 

monks as well as anyone who wishes to observe 

religious precepts. There are 6 lodgings with 

single bedroom and 5 lodgings with double 

bedrooms; each room has 2 beds. 

 

 

 

 

 

4.  Lodgings for monks 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is designed in contemporary Thai architecture 

style. 

Use: Accommodation for monks who hold duties 

in the Monastery and visiting monks. There are 4 

lodging with double bedrooms and 2 bathrooms; 

each bedroom has 2 beds. 

 

 

 

 

 

 



45 

 

 

Table 4 The buidlings and stuctures within the Sanghawat area (cont.) 

 

The Sanghawat  

(Lodgings for monks) 
Pictures 

5.  Monastery’s office and residence for 

pilgrims 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is a 3-story building with typical Thai 

traditional roof and other Thai style elements. The 

construction was completed in 2003. 

Use: 1
st
 floor – Office and library.       

        2
nd

 floor – Accommodation for pilgrims, 

consists of 3 bedrooms with 5 beds and 2 

bedrooms with 2 beds.  

        3
rd

 floor – Accommodation for pilgrims; 

consists of 1 big bedroom with 10 beds. 

 

 

 

 

 

 

6.  Multi-purpose building for pilgrims 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is a 2-story building with Thai architecture roof 

and other Thai style elements. The construction 

was completed in 2002. 

Use:  Main accommodation for pilgrims. 

        1
st
 floor – Consists of 1 big shared bedroom. 

        2
nd

 floor – Consists of 3 bedrooms with  

6 beds and 1 bedroom with 2 beds. 
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Table 4 The buidlings and stuctures within the Sanghawat area (cont.) 

 

The Sanghawat  

(Lodgings for monks) 
Pictures 

7.  Residence building for pilgrims 

The 3-story building was completed in 2014. The 

design is like that of a simple commercial 

building.  

Use: Accommodation for pilgrims and visitors. 

The building has 22 bedrooms. 

 

 

 

 

8.  Residence for pilgrims 

It is a temporary building, constructed behind the 

Uposatha Hall. This building will be demolished 

as soon as funds for building the Grand Pagoda 

becomes available.  

Use: Accommodation for Thai staff and 

volunteers. Long–staying pilgrims may also use 

this building during high tourism season.  

 

 

 

 

 

9.  Chanting halls 

Architect: Assoc. Prof. Dr. Pinyo Suwankiri 

It is a 2 -story contemporary Thai style 

architecture building.  

Use: It is mainly used by monks for central 

administration and academic work, morning and 

evening prayer routine, and Tripitaka study. 

Pilgrims and visitors can also join morning and 

evening prayers. 
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Table 4 The buidlings and stuctures within the Sanghawat area (cont.) 

 

The Sanghawat  

(Functional Buildings) 
Pictures 

10.  Kitchen / Refectory  

It is a 1-story building with simple style. 

Use: Cooking for monks and visitor is carried out 

inside the kitchen at the back of the building; the 

front serves as a refectory for monks and 

pilgrims. 

 

 

 

 

11.  Cafeteria  

Open air cafeteria with the view of the Uposatha 

Hall is simply built with steel column and metal 

sheet roof. 

Use: The cafeteria is the dining place for big 

groups of monks, pilgrims and visitors.  

 

 

 

 

12.  Toilets for visitors 

The Monastery provides clean toilets; they are 

located close to the gate and the Uposatha Hall. 

The design is simple but compatible with the 

surrounding nature and other buildings.   

 

 

 

13.  Leisure Pavilions / Souvenir shop 

The open-air Leisure Pavilion is composed of 2 

parts for different purposes and occasions. The 

Pokkharani pond is located between these two 

parts of the Pavilion. 

Use: It is a welcoming and resting spot for 

visitors, with self-service coffee and tea. The 

shop carries a range of souvenir items, such as 

room keys. A guest book where visitors write 

their comments and impression of the Monastery 

is located in this building.  
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Table 4 The buidlings and stuctures within the Sanghawat area (cont.) 

 

The Sanghawat  

(Others) 
Pictures 

14.  Pokkharani Pond 

Next to the leisure pavilion is the Pokkharani 

pond abound with lotus plants of various colors.  

Use: It is a resting area for visitors and a great 

meditation spot. Sometimes, monks take their 

meals here. Wild animals such as monkeys are 

often seen here.  

 

 

 

 

 

15. Vegetable garden 

Various types of organic vegetables are grow on 

all year round within the precinct of Monastery. 

The vegetables are served to both monks and 

visitors. 

 

16. Garage 

There is a small garage for monastery’s vehicles 

and minor maintenance works. 

 

 

17. Main entry 

The main entry for visitors leads right to the 

Uposatha Hall. The security check point is right 

inside the gate. Cars are parked outside. 

 

 

18. Secondary entry 

The secondary entry is mainly for Thai monks 

and staff. Tour groups familiar to the Monastery 

also use this entry. Cars are parked outside.  
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As shown in Table 4, the accommodations for monks and visitors in the 

Thai Monastery are built separately. At present, the accommodation for monks is for a 

maximum of 50 individuals. Before 2014, the maximum capacity for pilgrims and 

visitors is 50. After 2014, with new facilities added, the Thai Monastery will be able 

to accommodate up to 100 pilgrims and visitors.  

In case of high visitation demand, the lodgings for monks, if available, 

may also be offered to pilgrims and visitors.  On some occasions, large group of 

monks or pilgrims may request for an area to accommodate embroidered aureole 

(long-handled umbrella) or to set up a tent. The Monastery also coordinates with other 

temples, such as the Korean temple, Myanmar temple, Sri Lanka temple and Nepal 

temple, for additional accommodations. Beside accommodation and facilities, the 

Monastery also provides food services. However, more buildings are to be 

constructed in the future, such as the Grand Pagoda behind the Ordination Hall (Fig. 

8) and Tripitaka Hall (Scriptures Hall) 

 

Figure 8 Original design for Uposatha Hall and Grand Pagoda. 

Source: Pinyo Suwankiri, Wat Thai Lumbini Maha Viharn, accessed September 

19, 2014, available from http://www.thai-architecture.com/wwproj/_nepal.html  

 

The physical and land use features of the Monastery as presented in Table 

3 and Table 4 reflect Thai architectural design and characteristics.  There are also 

different levels of functions or uses depicted in Thai architecture. The design of a 
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building in the Monastery reflects the purpose or function of such building. The most 

important building is more elegant and has more intricate design, often characterized 

by traditional Thai architecture rather than contemporary Thai architecture.  

Traditional Thai architectural design is not only for aesthetic purpose but 

also for symbolic representations. The Uposatha Hall and Grand Pagoda designs (Fig. 8) 

demonstrate how Buddhist philosophy can be presented or integrated in Thai architecture.  

According to Nithi Sthapitanonda (2012), architectural feature indicates 

attempt to imitate heaven to create a sense of peace, lightness and floating in 

accordance with the Buddhist philosophy. 

The overall design of the buildings in the Monastery are consistent with 

Sthapitanonda’s observations, namely: 

1. Peace is represented in the symmetry of the structures in the temples. 

This is visible in the square and the rectangular shapes of some structures and the 

round shape of others. These features include a structure at the center as the main 

focal point which rises upwards giving a sense of firmness and stability.  

2. Lightness is represented by curved designs that appear in several parts 

of the temple, such as the arched roof and base as well as the curvature of the roof 

kernel end. This design creates a feeling of lightness. Another way of creating the 

sense of lightness is by breaking up a big rectangular form into tiers while 

maintaining the whole structure. This method is typically employed for the roof of 

large structures and multi-purpose buildings. Without the tiered roof, the structure 

would look stiff. In addition to the curving design, the lower layer at the front and 

back parts of the roof and the main roof helps make the structure look light. 

3. A sense of floating is achieved by using objects or structures of 

different sizes, to imitate the movement of angels. Features such as the sweeping 

multi-tiered roof and upward curve at the roof are good examples. In addition, each 

roof tier is imbued with religious meanings. 

4. Part of the design plan is to make the space between the tiers at the 

lower end closer to each other than the tiers at the upper end. As a result, the tiers at 

the roof look more relaxing and liberating. The design is meant to represent the 

freedom from all attachments, which is the ultimate goal of Buddhist philosophy. 

Such philosophy is even obvious in the design of a steep roof, which also features 
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dense multi-tiered roofs. The top tier of the steep roof sweeping up into the sky 

represents the achievement of the supreme wisdom or nirvana. 

5. The walls and pillars are also built in such a way to signify heaven. 

Thick at the base and thin at the top, walls and pillars lean toward the center of the 

structure. It is a unique characteristic of Thai architectural design. 

In summary, Sthapitanonda (20012, pp. 135) says that “the elements of 

buildings, especially architectural elements of religious buildings — roofs, doors and 

windows, bases and so on—have a greater importance in the Thai system of 

architecture than others. The elements call attention to themselves because they are 

stylized so far beyond their original functions. This stylization is partly for aesthetic 

purposes — to create a more complex, dynamic and visually harmonious architectural 

whole. It usually has a symbolic intent as well, with reference to Buddhism and the 

cosmology. It can serve magical purposes, as in the case of carved roof finials that 

embody guardian figures meant to ward off evil influence. The elements speak 

volumes about a building itself. Almost all of the elements are rich in symbolism. 

Guardian figures are embodied in roof finials, eave brackets and courtyard statuary. 

Buddhist cosmology is expressed in the courtyard layout and the odd-numbered tiers 

of bases, roof spires and finials on courtyard wall columns. The most sacred elements 

are the Buddha statues”.  

Sthapitanonda (2009, pp. 136) further says that “roofs are the 

quintessential elements in Thai architecture, shaping the character of the buildings 

with their elaborate structure and decoration. The tiers with multiple layers and height 

above the ground symbolize the prestige of the buildings, which extends from the 

paramount status of royalty, Buddhism and the Thai nation. The more ornate the roof 

is, the higher the status of the building or of the person who commissions it 

demonstrates. Multiple roof tiers basically provide weather protection but their 

rationale is more aesthetic than functional. Pediments are the most prominent exterior 

element of a Thai building. It is the most decorated part of temple buildings. Its 

degree of embellishment corresponds closely to the building’s status in terms of 

sponsorship and royal affiliation. Eave brackets design is a good index of a building’s 

vintage and stylistic heritage. The figures on eave brackets usually guardian figures 

such as naga, hamsa or deva intertwined with floral and cloud motifs. Brackets 
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enhanced the roof’s appearance of soaring lightness. Doors and windows of temple 

have a larger surface area for the embellishment, compared to that of house, to help 

shed more light on the objects and the ceremonies that take place inside the buildings. 

Base and columns are usually in multiple layers that add height, structural complexity 

and decoration. It makes massive structures appear taller, lighter and dynamic. 

 

5. Cultural Attributes of the Monastery 

The Thai Monastery is the center of learning and the venue for propagating 

Buddhism and Thai cultural heritage in Nepal. It is also a suitable setting for Dharma 

practice, mind development, and training future Buddhist teachers and leaders. The 

Thai Monastery’s cultural activities are summarized in Table 5. The importance of 

preserving the traditional Buddhist activities held in temples is crucial and should be 

preserved for future generations (Piwsa et al., 2013). 

 

Table 5 Cultural activities held at the Thai Monastery 

 

Cultural Activities Pictures 

Provides cultural orientation classes for Buddhist 

teachers/leaders bound for overseas mission 

Offers English, Hindi and Nepalese training 

courses for volunteers’ graduating monks 

 

Gives lectures to pilgrims at Lumbini Sacred 

Garden 

 

Welcomes visitors and provides activities related 

to Thai culture and Buddhist teachings and 

practice 
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Table 5 Cultural activities held at the Thai Monastery (cont.) 

 

Cultural Activities Pictures 

Holds traditional events representing Thai 

culture, such as Songkran, Loy Kratong 

Festival and other ceremonies for various 

occasions 

 

Provides library facilities and materials, such 

as audio-visual media and books in Thai, 

English, Hindi and/or Nepalese 

 

Sets up public exhibits about Buddhism, 

biography of the King and the Royal family, 

Thai culture and tradition, cultural relations 

between Thailand and Nepal 

 

 

Gives several media interviews to spread 

religious practices of the missionary at the 

Buddha’s birth place 

 

 

 

Produces various pamphlets, books, videos in 4 

languages, i.e. Thai, English, Hindi and 

Nepalese, as well as online media materials and 

internet web sites 

 

 

 

Source: Wat Thai Lumbini, Cultural Activities, accessed September 30, 2014, 

available from http://www.watthailumbini-th.org 

 

http://www.watthailumbini-th.org/
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6. Social Attributes of the Monastery 

The donations from the public, including pilgrims, enable the Thai 

Monastery to launch charitable projects that benefit the locals. "We want to emulate 

the old times when temples were place of hopes for all," says Phra Rajrattanarangsi, 

the Chief Abbot (Chularat Saengpassa, personal communication, February 28, 2011).  

 In collaboration with the Thai Embassy, the Thai Monastery regularly 

provides medical services, such as cataract surgery, to the local people. The 

Monastery does not only provide accommodation for Thai Buddhist pilgrims, it also 

offers special arrangements for the elderly, sick, and the handicapped who are not 

only blessed but also nourished by the monks. By offering Buddhist courses to 

international students, the Monastery is able to raise funds for the maintenance of a 

nursing center for sick mothers and children from the locality. It also provides venue 

for meditation and yoga activities for visitors and pilgrims. Other examples of the 

religious and community/social outreach programs/activities being initiated by the 

Monastery are listed in Tables 6, 7 and 8.  

 

Table 6 Religious activities initiated at the Thai Monastery 

 

Religious activities Pictures 

Ordains international Theravada Sangha (monks) 

Provides sponsorship and preceptorship for the 

ordination (Sakia project)  

Encourages trust between/among local and 

international monks from other temples  

Holds important events with and for international 

monks, LDT manager, and the community 

Offers Buddha image to the Buddhist 

communities to be enshrined in the community 

temples  

 

Source: Wat Thai Lumbini, Religious Activities, accessed September 30, 2014, 

available from http://www.watthailumbini-th.org  

http://www.watthailumbini-th.org/
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Table 7 Charitable projects for local community 

 

Social Welfare Pictures 

Offers garments monk clothes, wool hats, sweaters 

to Nepalese Buddhist monks and novices 

 

Offers blankets and lunch funds for orphans at 

Devadaha 

 

 

Offers blankets to poor villagers in Kapilvastu. 

Also supports other community projects or events 

 

Health Service Pictures 

Provides free cataract surgery for local people  

Provides free, regular medical check-ups for local 

people 

 

Offers medicine through the International Buddhist 

Society 

 

 

Source: Wat Thai Lumbini, Charitable Projects, accessed September 30, 2014, 

available from http://www.watthailumbini-th.org 

http://www.watthailumbini-th.org/
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Table 8 Educational support for local students and Buddhist activity 

Educational Support Pictures 

Collaborates with other Buddhist temples within 

the LDT. For example, the International Buddhist 

Scripture School is teaching English, Thai and 

Nepalese 

 

Offers scholarships to Nepalese monks, novices, 

nuns in “the seeding in merit program” 

 

Offers funding to students from Delhi University 

for their activities under the Dharma youth project 

 

 

Offers funding to student monks from Varanasi 

University for pilgrimage activity 

 

Offers scholarships, educational materials and 

lunch for students in Kapilvastu 

 

 

 

Source: Wat Thai Lumbini, Educational Support, accessed September 30, 2014, 

available from http://www.watthailumbini-th.org 

http://www.watthailumbini-th.org/
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Chapter 5 

Results and Discussion 

 

This chapter discusses the findings derived from both qualitative and 

quantitative methods. The results are divided into specific sections as site 

observations, surveys and interviews of the respondents (i.e., visitors, local 

community members, tour managers and operators, monks and nuns, volunteers and 

local workers) regarding their socioeconomic backgrounds and opinions regarding 

cultural heritage and sustainable tourism management. Current and past conditions 

and the existing management system at the Royal Thai Monastery in Lumbini are also 

discussed using a research checklist, questionnaire survey instruments, and interview 

guide questions. 

Data collection and site observation were conducted several times during 

the research period between October 2012 and August 2014 (Table 9). 

 

Table 9 Data collection period. 

 

Date/Month/Year Description 

8-12 October 2012 Site observation, checklist, interviews with manager, 

nuns, volunteers and local workers 

6-10 May 2013 Questionnaire survey of visitors, management 

observation, interviews with visitors and tour operators 

9-13 September 2013 Questionnaire survey of visitors, interviews with 

monks and local community members 

25-29 August 2014 Questionnaire survey of local community members/ 

residents, interview with the Chief Abbot 

 

Five main sections consistent with the research objectives and research 

questions are presented as follows: 
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1. Heritage features/attributes of the Thai Monastery 

2. Management attributes and values of the Thai Monastery 

3. Tourism values and attributes of the Thai Monastery 

4. Community participation at the Thai Monastery 

5. Sustainability attributes of the Thai Monastery 

6. Management Recommendation 

 

1. Heritage Features/Attributes of the Thai Monastery 

The Thai Monastery has significant cultural heritage values which 

incorporate not only tangible but also intangible elements. Holy places, religious 

architecture, and sacred art are some of the most beautiful and interesting sights in the 

tourism industry. Values of the Thai Monastery from the historic, social, spiritual, 

aesthetic, educational, and architectural perspectives are summarized below. A more 

detailed description is presented in Chapter 4.  

The history of Lumbini and the location of the Thai Monastery is 

significant because Lumbini is the traditional birthplace of Gautama Buddha, the 

founder of Buddhism. Due to increasing international interest and awareness, the 

Lumbini Development Trust (LDT) was founded in 1985 for the purpose, among 

others, of restoring the Sacred Garden and other significant religious buildings. 

Global support and cooperation with the LDT have increased the Monastery’s historic 

and cultural values. 

The Monastery, as the first Thai Buddhist temple in Nepal, was built with 

the full support of the Thai Government because of its high social and cultural values 

that represent the moral and social fabrics of Thailand. It reflects not only the deepest 

love and respect of the Thai people to Lord Buddha and His Majesty the King of 

Thailand, but also their appreciation of the traditional architecture, fine arts, culture 

and traditions of Thailand. The Monastery enhances international relationships and 

friendships among religious organizations. Thus, the role of the Monastery in a 

foreign country such as Nepal is to represent Thailand overseas and strengthen its 

diplomatic relationships with Nepal in economics, politics, education, culture and 

tourism. Moreover, the Monastery also provides a special place for Thai and other 

international pilgrims to visit, meditate, and relax. The Monastery has a very strong 

and personal spiritual value.  
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The architectural and physical features of the Monastery have significant 

aesthetic and scientific values for visitors from around the world. These values are 

appreciated and better understood through well-organized pilgrimages and on-site 

religious training programs even during short-term visits. Stoddard (2010) states that 

artistic objects at holy sites, especially in Asia, often serve as magnets that attract 

pilgrims, scholars, and tourists. 

The various architectural features of the Monastery indicate the 

craftsmen’s attempts to imitate heaven by creating a sense of peace, lightness and 

floating in accordance with the Buddhist philosophy. For example, the unique design 

of Uposatha Hall (Bot), the most important building of the Monastery, is different 

from other Uposatha Halls in Thailand. The entire pure white elongated feature of the 

building including its roof has a great meaning or symbolism which represents the 

virtual Himalayas Mountain and the purity of Buddha and his birth. The symbols are 

unique in design and maintain traditional Thai architectural principles. This building 

has a great research value for all Thai designers.  

 

2. Management Attributes and Values of the Thai Monastery 

The administration of the Monastery follows a distinct Buddhist 

management path or direction. The management organization is a collaborative effort 

of the Sangha Supreme Council and the Thai Government (Fig. 9). The Sangha 

Supreme Council serves as the supreme supervisor while the National Office of 

Buddhism serves as the coordinator. Missionaries are represented by officials from 

the Buddhist Domain who disseminate Buddhism and culture and provide 

accommodation and services to pilgrims and visitors. Phra Rajrattanarangsi is now the 

Chief Abbot at the Monastery while the Ambassador from the Royal Thai Embassy, 

Kathmandu serves as the official representative from the Kingdom Domain who 

supports the missionaries’ works and monastery activities.  
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Figure 9 Organization chart of the Royal Thai Monastery Lumbini  

 

The management framework of the Thai Monastery is comprised of six 

departments/sections, namely, foreign relations, religion relations, educational 

support, social welfare, construction and missionary. The functions of these 

management sections are as follows: 

1. Foreign Relations: To maintain and develop relationships between the 

Monastery and other parties involved in the Lumbini Development Trust and other 

related parties. Examples of the foreign relations of the Monastery are listed below:  

1.1 Welcoming all honored guests who visit and observe the activities 

in the Monastery such as diplomatic corps and international Sangha supreme 

1.2 Attending international conferences with international clergy, 

chief executive of the Lumbini Development Trust, communities and religious 

organizations of Nepal 

1.3 Organizing conventions and seminars for various agencies and 

organizations that visit and observe the Monastery 
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1.4 Coordinating religious activities of the Monastery with 

international temples and the Government of Nepal 

1.5 Giving away calendars and diaries to international temples and 

government officials on New Year occasions 

2. Religion Relations: To maintain and develop relationships between the 

Monastery and other international monasteries and communities. Also, to coordinate 

with other monasteries to maintain and continue cultural Buddhist practice. Examples 

of the religion relations of the Monastery are as follows: 

2.1 Joining international clergy activities such as chanting at the 

Ashoka pillar, accepting invitations for ordination of monks, novice ordinations and 

conferences 

2.2 Collaborating with the Nepalese clergy in organizing the 

ordination, dharma practice and Buddhist cultural activities on important occasions 

such as Makabucha Day, Visakabucha Day, Asarnhabucha Day, etc.   

2.3 Accepting invitations to celebrate activities of Buddhists, Hindus, 

and Nepalese such as weddings, blessings of new houses and dedication ceremonies, 

etc. 

2.4 Presenting Lent candles to the international temple within the 

Lumbini Garden during the Buddhist Lent Festival 

2.5 Presenting Buddha images to the Buddhist Society of Nepal to 

enshrine in the Buddhist temple in Kathmandu, Pokhara, Palpa (Tansen), 

Bandipurand Lumbini 

3. Educational Support: To provide appropriate educational support to 

religious persons to carry on the Buddhist teachings into the future. Also, to provide 

educational opportunity to impoverished children. Examples of the educational 

support of the Monastery are as follows:  

3.1 Teaching the English language and local dialects to missionaries, 

graduate volunteer monks and volunteers 

3.2 Providing training and courses to promote Buddhism in the land 

of the Buddha for missionaries, graduate volunteer monks and other volunteers 

3.3 Sending Thai monks to undertake academic degrees in various 

universities in India and Nepal 



62 

  

 

3.4 Providing scholarship grants to Thai monks who serve as 

administrators at the Royal Thai Monastery Lumbini 

3.5 Sending Nepalese novices and nuns to Sri Lanka under the Ton 

Kla Nai Na Boon Program  

3.6 Providing scholarships to Nepalese monks, nuns, students and the 

monastery workers’ children under the Ton Kla Nai Na Boon Program 

4. Social Welfare: To provide social and medical assistance to the 

community and hence create community trust and social acceptance. Main social 

welfare assistance of the Monastery includes healthcare and the education of local 

children. Examples of the social welfare of the Monastery are listed as follows:  

4.1. Providing free cataract surgery and regular physical check-ups for 

the local people  

4.2 Offering free medicine to the International Buddhist Society and 

operating a free clinic for the poor  

4.3 Offering blankets and lunch to nursing homes and orphanages at 

Kapilvastu, Devadaha  

4.4 Providing educational sponsorships to many local schools in 

Lumbini 

4.5 Providing sponsorships to Nepalese charitable activities and 

projects to several religious groups including Buddhism, Hinduism, Muslims and 

Christianity 

4.6 Offering garments (i.e., Buddhist monk clothes, wool hats, and 

sweaters) to Nepalese Buddhist monks and novices 

5. Construction: Not all construction projects at the Monastery have been 

completed due to lack of funds. Fortunately, the preparation for the inauguration 

ceremony, called “Fang Luuk Nimit,” has not been interrupted. This ceremony, which 

is meant to consecrate the temple, involves burying several sacred marker spheres 

within the temple compound. The blessing ceremony is scheduled on October 27-30, 

2017, where Her Royal Highness Princess Maha Chakri Sirindhorn as well as other 

dignitaries will be invited.  

 The Royal Pavilion, the lodgings for the Supreme Patriarch and Chief 

Abbot, and the landscaping work were completed in 2016.The construction of other 
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facilities including new accommodation is ongoing. Of the 22 lodging facilities for 

the Sangha Supreme Council that are planned,11 have already been completed. Other 

ongoing projects are the extension of the Monastery’s wall and gate. The construction 

of the Grand Pagoda will commence as planned.  

6. Missionary: The Monastery does not only focus on the promotion of 

Buddhist teachings and religious practices, but also on raising awareness regarding 

Thailand as a nation of rich culture and traditions as well as a way of expressing deep 

respect to the Thai King and the Royal family. Examples of the missionary work of 

the Monastery are as follows:  

6.1 Joining the international monks in the collection of morning alms 

at Lumbini, Kapilvastu and Bhuddawan  

6.2 Joining the Indian missionaries in holding the royal ordination 

ceremony to celebrate His Majesty’s 82nd birthday anniversary 

6.3 Producing various pamphlets, books, and videos in four languages 

(Thai, English, Hindi and Nepali), and setting up online social media and internet 

websites 

6.4 Holding exhibitions about Buddhism, the Biography of the King 

and the Royal family, Thai culture and traditions, and diplomatic relations between 

Thailand and Nepal 

6.5 Holding traditional events that represent the culture of Thailand 

such as Songkran, Loy Krathong Festival and other ceremonies 

According to Phra Rajrattanarangsi, the Chief Abbot (personal 

community- cation, August 29, 2014), each and every aspect of the Monastery’s 

administrative/ management framework is given more or less equal attention. He 

mentioned that the activities under foreign relations, religion relations, social welfare 

and educational projects generally aim to gain acceptance and trust from the 

surrounding communities as the Monastery is a crucial part of society. Likewise, the 

ongoing construction projects have provided work opportunities and economic 

benefits to the local residents. These projects will enhance the opportunity for the 

Monastery to carry on both its religious and social missions.  

According to Phra Maha Suphot Kittiwanno, Chief Secretary, (personal 

communication, September 13, 2013), the management framework has been a success 
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in terms of gaining the acceptance and trust of the local people. There is now more 

involvement and support from the surrounding communities and a noticeable increase 

in numbers of pilgrims and tourists every year.  

The Monastery administrators have the authority to set relevant policies 

and management strategies, however, they must comply with the provisions stipulated 

in the Lumbini Master Plan (LMP). For instance, any proposed construction project 

must obtain prior approval from the LDT before work commences. 

 

 

 

Figure 10 Six management units and activities undertaken within the Thai Monastery 

management framework.  

 

2.1 Management Status of the Thai Monastery 

  This section enumerates the results of site observation and face-to-face 

interviews to determine the management status of the Thai Monastery. A checklist 

was prepared to facilitate data gathering (Table 10).  
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Table 10 Management status of the Thai Monastery (October 10, 2012) 

 

No. Issues Yes  No Explanation 

1. Basic planning requirements 

1.1 Boundary survey 

and description 

  The boundary demarcation is 100% 

complete 

1.2 Land use plan   Land use plan is in line with the ongoing 

development processes 

1.3 Conservation site 

plan 

  There is an environmental conservation 

plan (water, trees, buildings) 

1.4 Utilities and 

service plan 

  These are well-planned and operational, 

including services and utilities, solar cell 

panels and government electric supply 

1.5 Community 

development Plan 

  - Provides charity support and services to 

schools, communities, and other temples 

1.6 Tourism plan   There is no tourism development plan in 

place although basic tourism facilities and 

services are available, such as information 

and suggestion desks, and organized tours 

for visitors and pilgrims  

2. Staff    

2.1 Organizational 

chart 

  They have an organization chart (Fig. 9) 

and clear working framework (Fig. 10)  

2.2 Permanent staff 

members 

  No. = 40, including monks, novices, nuns, 

and local workers 

2.3 Part-time staff 

members 

  No. = 2-5 local workers 

2.4 Volunteers   No. = 8-15from October to March 

2.5 Tour guides 

2.5.1 Site employed 

guides 

  No personnel work as guides 
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Table 10 Management status of the Thai Monastery (October 10, 2012) (cont.) 

 

No. Issues Yes  No Explanation 

2.5.2 Volunteer guides   Engaged mostly during high season 

2.5.3 Outsider guides   Guides from private tour groups and local 

guides are allowed 

3 Budget 

3.1 Income sources 

3.1.1 Government fund   Around 200,000-250,000 baht/year from 

the Thai Government 

3.1.2 Policies and visitor 

related income 

  Around 500,000 baht/year from 

accommodation, food, and souvenir shop 

3.1.3 Uses of site fees   There are no entrance fees 

3.1.4 Donations   Around 9,000,000 baht/year 

3.2 Operational Cost 

3.2.1 Administrative 

(Regular staff) 

  Around 1,420,000 baht/year from 

donations and fees for the use of facilities 

and services 

3.2.2 Repair and 

maintenance 

works 

 

 

Around 3,500,000 baht/year, mostly 

donations from Thai people and/or other 

organizations 

3.2.3 New construction 

works 

 

 

The amount depends on existing 

construction projects, mostly sponsored 

by the Thai Government or donors from 

various groups 

3.2.4 Charity works   Around 3,000,000 baht/year, mostly 

donations from Thai people and/or other 

organizations 
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Table 10 Management status of the Thai Monastery (October 10, 2012) (cont.) 

 

No. Issues Yes  No Explanation 

4 Marketing 

4.1 Promotion-Image 

building  

  Focuses on the importance of the 

birthplace of the Buddha and the 

gracefulness of his mother 

4.2 Marketing tools   Social media and promotional items such 

as brochures, website and Facebook page 

5 Tourism research and statistics 

5.1 On-site data 

collection 

  Collect accommodation and reservation 

data and visitor opinions 

5.2 Collection 

techniques 

  Use of Microsoft program to record 

reservation data and visitors’ 

comments/opinions from guest books  

5.3 Use of collected 

data 

  Data are used to guide planning to 

improve facilities and services 

5.4 Visitor profiles and visitation patterns 

5.4.1 Categories of 

visitors 

  - Monk, novice, nun, and pilgrim 

- Devoted-religious students, practitioners  

- Important visitors /persons and guests 

- International tourists 

- Domestic tourists 

5.4.2 Visitor satisfaction 

survey 

  Only from the opinions of visitors who 

write their opinions in the guest books 

6 Visitors amenities and services 

6.1 Visiting rules and 

regulations 

  Visiting time, shoes off inside the 

building and restricted area 

 6.2 Facilities of 

visitors 

  Food and beverage, dining area, souvenir 

shop, place to sit and relax, toilets 
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Table 10 Management status of the Thai Monastery (October 10, 2012) (cont.) 

 

No. Issues Yes  No Explanation 

6.3 Accommodation   Maximum 100 people 

6.4 Travel   No travel program provided 

6.5 Guiding   No guiding service, the monks on guard 

duty will answer visitors’ inquiries 

7 Site interpretation and visitor education 

7.1 Interpretation 

programs 

  Interpretation board, signage and 

exhibition 

7.2 Online 

Information 

  Website and Facebook page 

7.3 Signage 

7.3.1 Outside the 

Monastery 

compound 

  Directional signage to the Monastery, 

Monastery information and operation 

board 

7.3.2 Inside the 

Monastery 

compound 

  Directional signage interpretation board 

about some buildings and activities, site 

layout board 

7.3.3 Emergency   No suggestion board in case of 

emergency 

7.3.4 Safety precautions   Beware of dog and slippery when wet  

7.4 Exhibits 

7.4.1 Slideshows   Exhibits on Buddhism, the Thai King and 

Royal family, and Thai culture 

7.4.2 Video   There is a video about Buddhism and 

Monastery displays in the exhibition hall 

  

1. Basic Planning: 

 The Monastery has an enabling Master Plan that directs its major 

administrative and operations activities. Good planning is crucial to achieving 

sustainability in all forms of development including religious tourism and cultural 
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heritage conservation. In addition, good planning enables management to move 

forward towards desired objectives and enhance the site’s positive attributes and   

developmental activities (WTO, 2004).  

As discussed in Chapter 4, boundary demarcation and land use planning 

are already in place. The Monastery’s total jurisdiction is clearly designated into 

appropriate zones, each with a specific plan and purpose. As mentioned earlier, not all 

construction projects at the Monastery have been completed; these include the lodging 

facilities for the Sangha Supreme Council and the Grand Pagoda. 

The plan of the Monastery also focuses on local environmental aspects, 

which include water conservation, tree planting, and the preservation of culturally 

important buildings to create a pleasant and religious atmosphere. The trees and 

vegetables grown in the Monastery are organically cultivated using homemade bio-

compost and non-toxic chemicals. The buildings in the Monastery are inspired by 

Thai-architecture and maintain their importance as Buddha’s birthplace. The 

Monastery undergoes regular repairs and maintenance. According to Phra Maha 

Suphot Kittiwanno, Chief Secretary, (personal communication, September 13, 2013), 

the extreme climatic conditions in Lumbini accelerate the degradation of the 

buildings. The United States Agency for International Development (USAID) states 

that climate has a direct impact on the integrity of cultural heritage buildings, 

monuments, and settlements (USAID, 2012).  

Basic tourism utilities and services (e.g., accommodation, food and 

beverage, drinking water, tap water, and electricity) are included in the plan and 

currently in place. Emergency and alternative measures are also taken into account in 

case of unforeseen circumstances. For example, the Monastery has installed its own 

solar energy system as the district government cannot provide a 24-hour supply of 

electricity.   

For the community development component of the plan, the Monastery 

supports the local communities. Such support is anchored on the Buddhist philosophy 

which underscores the sublime states of mind, love, compassion, sympathetic joy, and 

equanimity (Venerable Nyanaponika Thera, 1999).  

The Monastery provides financial support to local communities, 

schools, and other temples. For example, Metta Gurukul School under the patronage 
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of the Thai Monastery offers low and affordable academic fees to children from poor 

families. According to Phra Maha Suphot Kittiwanno (personal communication, 

September 13, 2013), the teachers who graduated from this school serve as volunteer 

teachers as a way of giving back to the community. He also added that parents are 

now, unlike in previous years, sending more girls to the school because they have 

confidence and trust in these teachers. In addition, the monks at the Monastery preside 

over Sunday School (Fig. 11). 

 

 

 

Figure 11 Education support and charity services for local communities 

Source: Royal Thai Monastery, Lumbini Nepal, Education support and charity 

service, accessed December 13, 2016, available from  https://www.facebook.com/ 

watthailumbini.nepal/ 
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The Monastery also provides charity services to help the local 

communities with their basic needs. These services include eye cataract surgery, 

health checkups and treatment, and donation of blankets and food especially for poor 

elders and children (Fig. 11). They also have a project to build new houses and 

schools for those affected by earthquakes. The Monastery also provides their local 

staff with toilets and accommodation.  

However, the Monastery has no tourism management plan, which is 

very important in pursuing the objectives of sustainable development. The tourism 

facilities are simple and basic and do not necessarily cater to the needs of many 

international tourists. 

2.  Staffing: 

As mentioned before, the Monastery has an organization chart (Fig.9) 

and a clear working framework (Fig. 10). The Monastery employs 40 permanent staff 

including monks, novices, nuns, and local people. Phra Rajrattanarangsi, the Chief 

Abbot and Phra Maha Suphot Kittiwanno, the Chief Secretary both stay at the 

Monastery. The monks, novices and nuns are mostly from Thailand and stay at the 

Monastery for 2-3 years, depending on the duration of their visa. Some return after re-

applying for an entry visa, while others give way to their colleagues.  

Based on casual conversations with some permanent staff members 

(October 11, 2012), it was affirmed that the monks, novices, and nuns stay and work 

at the Monastery to fulfill their spiritual aspirations and devotion to Buddha through 

the religious connection with his holy birthplace. Most of the local people hired as 

permanent staff do not leave the Monastery unless for educational or health reasons. 

All those interviewed stated that monks at the Monastery were very kind to them and 

that they were grateful for the employment opportunities, free language training in 

Thai and English, and the knowledge they learned about Thai culture and Thai people. 

In addition, they stated that their children were given educational benefits and their 

families were provided with free healthcare services.  

Around 2-5 staff members (local people) are hired for occasional 

cleaning chores. They work during the high tourist season. One unnamed staff 

member (personal communication, October 11, 2012) said that he felt personal pride 
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in being hired to help at the Monastery because it meant that he was trusted and that 

his long service and experience were appreciated. 

Around 8-15 staff members are volunteers, mostly Thai visitors who 

work during the high tourist season (October to March). These volunteers are chosen 

by the Monastery administrator through interviews, either by phone or video. From a 

personal interview with the volunteers (October 11, 2012), the main motivation for 

volunteering was spiritual or religious in nature as they wanted to do good deeds, 

while at the same time be close to Buddha and his place of birth.  As volunteers, they 

could learn more about Buddhism and were able to truly practice the religion. 

Volunteering work included cooking, assisting in the office administration and 

coordination, tour guiding within the Monastery and around Lumbini, and manning 

the souvenir shop.  

3. Budgeting: 

The income of the Monastery comes from several sources including 

government, tourism, and donations.  

The Thai government provides around 200,000-250,000 baht annually 

to support missionary work in Nepal. They also finance construction projects at the 

Monastery, such as the Uposatha Hall (Bot), bell tower, the Royal Pavilion (Sala Kan 

Prian), lodgings for the Supreme Patriarch and Chief Abbot, chanting hall, and the 

Monastery’s Office. Unfortunately, the Nepalese Government does not provide any 

funding. 

The Monastery receives around 500,000 baht/year from tourist 

donations. They also generate some income from accommodation and sales from 

food, beverages, and souvenir items. According to Phra Maha Suphot Kittiwanno, 

Chief Secretary (personal communication, September 13, 2013), visitors are not 

required to pay for these services and amenities.  This is because the Monastery is a 

place open to all in need of material and spiritual help. According to Wong et al. 

(2016), such policy is based on the philosophy that “the monastery is for everybody 

and the Buddhist door is open to everyone”. 

A major source of income is from public donations, amounting to about 

9,000,000 baht/year, paid either in person or via online bank transfer by individuals or 

groups. There are also donations boxes inside the building for visitors. The donations 
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help cover the operational cost, administrative (regular staff) salary/wages, repair and 

maintenance, new construction work, and other charitable activities. 

The major operational costs at the Monastery result from 

administration, repair and maintenance, new construction work, and charity. The 

administrative budget of 1,420,000 baht/year includes 400,000 baht/year for regular 

staff, 350,000 baht/year for electricity, 170,000 baht/year for cultural activities, and 

500,000 baht/year for the travel expenses of   monks, novices, nuns, and volunteers. 

Around 3,500,000 baht/year from donations by Thai people and organizations is 

allocated for repair and maintenance works. The budget for new construction work is 

dependent on the amount given by the Thai Government or other corporate/group 

donors. Around 3,000,000 baht for charity works is budgeted annually.  

Thus, the main source of income is from public donations. The total 

income of the Monastery is around 9,700,000 baht/year, while the expenses (excluding 

new construction work) are around 7,920,000 baht/year (Table 10). According to Phra 

Maha Suphot Kittiwanno, Chief Secretary (personal communication, September 13, 

2013), the income is sufficient to cover operational and administrative expenses but not 

major construction work.  

4.  Marketing: 

The main assets of the Monastery used for tourism promotion and 

marketing are its location, being the birthplace of Lord Buddha. The marketing tools 

used include brochures, business cards, websites (http://www.watthailumbini-th.org/), 

and informational videos. Phra Rajrattanarangsi, the Chief Abbot occasionally gives 

interviews to television programs and newspapers to promote the Monastery as a 

religious destination. Social media is also used to promote the Monastery to visitors 

and pilgrims through Facebook (https://www.facebook.com/watthailumbini.nepal/). 

However, online advertising sources (website and Facebook) are only available in the 

Thai language. According to a personal interview with Phra Maha Suphot Kittiwanno, 

Chief Secretary on September 13, 2013, many Thai people learn about the Monastery, 

make accommodation reservations, give donations, or even apply for volunteer work 

through online or electronic media channels.  

The Monastery is an important Buddhist pilgrimage route and 

coordinates with Thai temples at three other well-known Buddhist pilgrimage sites in 

India and pilgrimage tour organizers to provide facilities for Thai pilgrims traveling 

http://www.watthailumbini-th.org/
https://www.facebook.com/watthailumbini.nepal/


74 

  

 

through India (Fig. 12). From personal communication with the Thai tour operators 

(May 8, 2013), most pilgrims start their journey at one of the three Thai temples in 

India (Buddhagaya, Sarnath, Kusinara) and finish at the Thai Monastery in Nepal 

(Lumbini). Altogether, journey time varies from 7 to15 days depending on individual 

customer requirements. Many pilgrims stay in Lumbini for 1-2 days. They check in at 

the Monastery during the afternoon and join evening chanting with the monks, have 

dinner at the Monastery and relax. The next day after breakfast they check out and 

visit the Lumbini Garden before departing from Nepal. From personal communication 

with Indian tour operators (May 6, 2013), their program is mostly a one day trip or 

they might stay in Nepal for one night. In general, they only spend 1-2 hours at the 

Monastery. 

 

 

 

Figure 12 Marketing of the Monastery with three other Buddhist holy places 

Source: Royal Thai Monastery, Lumbini Nepal, The Four Buddha’s holy sites in 

India-Nepal, accessed December 13, 2016, available from  https://www.facebook. 

com/watthailumbini.nepal/ 

 

5.  Tourism research and statistics: 

No records of visitor data are kept by the Monastery in terms of visitor 

management, except for some details about board and lodging. These data are stored 

in the Monastery’s computer database.  

 

https://www.facebook/
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According to the Monastery’s manager (personal communication, 

October 9, 2012), there are five categories of visitors to the monastery. The first 

category is comprised of monks, novices, nuns, and pilgrims; the second category is 

comprised of the devoted Buddhist students and practitioners; the third category 

includes the important people and guests, while the fourth and fifth categories are 

comprised of international and domestic tourists, respectively. These categories are 

important in terms of the type of facilities to be provided. For example, there are 

separate accommodation zones for monks, novices, nuns, and seculars. 

A guest book in the relaxing area at the souvenir shop section is 

provided for people who wish to express their opinions and feelings. The data 

recorded in the guest book    including the manager’s observations are analyzed for 

better management of the Monastery in the future.  

6. Visitors amenities and services:  

The Monastery’s visiting time is between 08:00-12:00 and 13:00-17:00. 

A security guard at the main gate welcomes and directs visitors. He also patrols the 

visiting area for security checks and sometimes offers information to visitors. One or 

two monks are also stationed in and around the visiting area and respond whenever 

necessary to ensure visitor safety and orderliness, ensuring that no visitor misbehaved 

and cause harm to other visitors.  The monks on guard also answer any inquiries aside 

from performing their Buddhist role of preaching and explaining the religion to 

visitors who are interested in the topic. From the personal communication (October11, 

2012) with the monk on guard, it was learned that visitation is not really strictly 

regulated   as the Buddhist philosophy respects the free will of everyone for as long as 

he/she does not cause due harm to others. Visitors are only asked to take off their 

shoes before entering sacred temples and to keep off from designated    protected or 

restricted areas. A rope is used to mark the restricted boundaries and to prevent close 

contact with important religious/historic images and statues inside the ordination hall. 

Monks on guard do not appear to be concerned about issues such as photo-taking or 

how visitors are dressed. They concentrate almost exclusively on preventing behavior 

that could damage the Monastery. 

The Monastery provides visitors accommodation, food and beverages. 

The facilities include a dining area, a souvenir shop, a place to sit and relax, and clean 

toilets (Chapter 4, Table 4). Because visitor accommodation in the Monastery is 
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limited, other hotels outside the Monastery are recommended (Phra Maha Suphot 

Kittiwanno, Chief Secretary, personal communication, September 13, 2013). The 

Monastery provides information about available hotels to accommodate excess 

booking. The food served in the Monastery is mostly vegetarian, using vegetables 

grown within the Monastery and other ingredients donated by Thai visitors. Items in 

the souvenir shop are Buddhist-related such as the unique Buddha statues of different 

sizes and colors, Buddha medallions, books and CDs about various topics (e.g. 

Buddhism, Monastery, Lumbini, and Nepal). During low peak season, the souvenir 

shop is unmanned, but visitors can purchase the displayed items based on honesty 

system by putting the payment in the ‘honesty box’. If there are many visitors or if 

special service is required, then ringing the bell will call the attention of monks from a 

nearby office.  A selection of self-service drinks with price tags and an ‘honesty box’ 

is located in the sitting and relaxing area (Fig. 13).   

 

 

 

Figure 13 Souvenir shop and place to sit and relax 

(Photo by Waraporn Boonmeerit, at The Royal Thai Lumbini, October 9, 2012). 
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The Monastery allows pilgrims, visitors and the local community to join 

their cultural and religion activities such as evening chanting and meditation training 

which take place daily. However, there is no information board to inform visitors 

regarding these regular activities. Occasional activities, such as charity events and 

other happenings are notified but all information is in Thai language. Visitors do not 

learn about the events unless they ask to join in with Thai pilgrims and the local 

community who get information through the Monastery website, Facebook page or 

personal contact with the monks. The local community is informed through personal 

contact with their leader.  

The Monastery does not provide travel programs or guided tours for 

visitors. However, monks at the Monastery are available to guide pilgrim groups to 

the birthplace of the Buddha if requested as a part of their missionary duty. The 

Monastery also provides visitor information and suggestions including travel 

arrangements and weather conditions through brochures, websites and Facebook 

pages. 

7. Site interpretation and visitor education: 

The Monastery promotes cultural events, and online information is 

available through the website, Facebook page and books, but this is only in Thai 

language. According to Phra Maha Suphot Kittiwanno, Chief Secretary, (personal 

communication, September 13, 2013), these online information sources work 

effectively for Thai people. The Monastery provides regular online updates. Thai 

people respond to Monastery activities and donate money for construction, repair and 

maintenance, and charity works. 

There is a notice board in English outside the Monastery showing the 

directions into the Monastery. The instructions about the shoe- off policy and 

restricted areas are written in English and Nepali at the front of the building. Apart 

from this, other interpretation signage inside the Monastery including directions to the 

restroom, layout board, information about the building, and the current activities is 

written in Thai language. There is no emergency signage. The safety precaution 

signage merely reminds visitors to be aware of dogs, and that the floor is slippery 

when wet (Fig. 14). 
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The exhibition hall at the basement of the Uposatha Hall (Bot) display 

materials, videos and slides about Buddhism, biography of the King, stories about the royal 

family, and samples of Thai traditions. CDs are also available at the souvenir shop. A 

regular Nepalese visitor (personal communication, May 8, 2013) mentioned that he had 

learned a great deal about Buddhism and Thai culture from the exhibits. This proves that 

the exhibits can be an effective way to enhance the educational experience of visitors.  

Unfortunately, the exhibition hall in the Monastery is kept closed when there is ongoing 

construction work and when there are no available staff to manage it. Phra Maha Suphot 

Kittiwanno, Chief Secretary, (personal communication, September 13, 2013), stated that it 

was difficult to keep the exhibition hall open during high tourist season because of the 

disruption caused by the construction. 

 

 

Figure 14 Interpretation signage 

(Photo by Waraporn Boonmeerit, at The Royal Thai Lumbini, October 9, 2012). 
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Although the Monastery seems to be reasonably well-managed, it is 

obvious that it needs more improvements to meet the objectives of sustainable tourism 

and to ensure visitor satisfaction. Given that tourism is a service-oriented industry, 

providing quality services/facilities and meeting visitors expectations (Sustainable 

Tourism Online, 2010) are crucial in establishing an attractive destination image 

(Font, 1997). A study of the relationship of religious tourist motivation, tourism 

image, satisfaction and loyalty of tourists in Jing’an Temple (China) found that tourist 

satisfaction was directly associated with tourist behavior (Zhong, 2006). Although the 

Monastery provides the basic needs of visitors, it is more focused on the 

needs/demands of Thai visitors, pilgrims and local communities rather than on the 

needs/demands of the international tourists.    

 

3. Tourism Values and Attributes of the Thai Monastery  

This section discusses the attributes of the Thai Monastery as a religious 

tourist destination. Visitation patterns, tourism trends, and tourist motivation, 

perceptions and satisfaction are also discussed.  

3.1 General Tourism Trend in the Thai Monastery 

 The LDT claims that the Monastery is highly acclaimed for its cultural 

heritage features and its role as a religious or spiritual place. It is visited by many 

domestic and foreign tourists. Phra Maha Suphot Kittiwanno, Chief Secretary of the 

Thai Monastery (personal communication, September 13, 2013) affirmed that tourism 

was compatible with the mission of the LDT. The spiritual and cultural heritage 

attraction of the Monastery, as in other Thai temples, is represented by its values and 

attributes (e.g., history, arts, culture, and religions). These attributes are irreplaceable 

heritage tourist attractions and a source of pride to the local communities (Piewdang 

et al., 2013). Stoddard (2010, p. 3) reported that it was “not known when the earliest 

pilgrimages to Lumbini occurred, but the rock pillar and several stupas erected by 

Ashoka in the third century BCE provide an indication of the site’s antiquity.” 

 Lumbini has been known as a pilgrimage destination since the time of 

Buddha. No systematic records of tourism are available until after 1984, as LDT only 

kept the records of incoming tourists who were required to show their passports and 
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visas to enter Nepal. The number of tourists to Lumbini did not exceed 30,000-40,000 

per year until 2002. Since then, the number has increased dramatically every year 

until 2014. Tourism growth, however, was disrupted by the Maoist insurgency and 

political turmoil in Nepal between 1999 and 2002. Lumbini experienced a 15-fold 

increase in visitations from 2002 (n=9,036) to 2014 (n= 136,991) (Fig. 15).   

 

 

 

Figure 15 Trend of visitor arrival in Lumbini  (excluding Nepalese and Indians). 

Source: UNDP/UNESCO Lumbini Support Project, Background Information on 

Lumbini and the Greater Lumbini Area, accessed July 22, 2016, available from 

http://unesdoc.unesco.org/images/0022/002252/225236E.pdf 

 

Fluctuating tourist arrival numbers to Nepal and Lumbini (Fig. 16) 

indicate that tourism is sensitive to political instability. The positive increment in 

tourism growth from 2002-2014 can be attributed to political stability in Nepal. Other 

reasons include high visitation during the 18
th

 SAARC (South Asian Association of 

Regional Cooperation) Summit in Nepalin2014, aggressive publicity through social 

media and other forms of promotional materials, and prevailing political stability in 

neighboring countries (e.g., Thailand, Sri Lanka) and other Buddhist nations. Rapid 

developmental activities initiated by the LDT during this period including the 

promotion of Lumbini as a religious tourist attraction and the availability of better 

accommodation and road facilities are other reasons for tourism growth (Lumbini 

Development Trust, 2016).  

Figure 16 compares tourist arrivals in Lumbini to the whole of Nepal. This 

figure was less than 10% until 2002 when the percentage began to increase, reaching  

20% in 2008 and then remaining thereabouts or higher. Most Lumbini visitors cross 

the Indian border and stay in Sunauli or Gorakhpur; their guides take them to Lumbini 
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on day trips. The Monastery provides cheap or free board and lodging to Thai 

pilgrims in exchange for small donations. 

 

 

Figure 16 Trend of visitor arrival in Nepal  (excluding Nepalese and Indians) 

Source: Sapkota, M. K., Nepal Tourism Statistics 2014. (Kathmandu: Ministry of 

Culture, Tourism & Civil Aviation, 2015), 9-10. 
  

Figure 17 shows the number of Lumbini visitors from Nepal, India, and 

other countries (passport holders) during the period 2012-2014. A total of 795,860 

visitors was recorded in 2012.This increased to 849,273 in 2013 and to 1,193,828 in 

2014. Thus, the growth of tourism in 2014 was 40.57% from the previous year, 

increasing by 70.30% for Nepalese, 15.25% for Indians, and 14.45% for visitors from 

other countries.  

 

 

Figure 17 Tourism arrivals among major visitors (2012-2014) 

Source: Lumbini Developmennt Trust. Tourists Increased by 40.57% in Lumbini. 

Accessed June 4, 2016 Available from http://lumbinidevtrust.gov.np /recent_up 

date_news/tourists-increased-40-57-lumbini/ 
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Figure 18 shows that the majority of visitors in Lumbini were domestic 

tourists (70.30%).  Some 14.45% of the tourists came from India, and 15.25% came 

from other countries. Lumbini also attracts visitors from South Asia and Southeast 

Asia, of which 31.71% were from Sri Lanka, followed by Thailand (21.31%), 

Myanmar (13.46%), and China (10.92%). Stoddard (2010, p. 3) reports that pilgrims 

tended to visit places that were geographically nearer and within their own cultural 

regions more frequently than those elsewhere, and that this “regional variation was 

due to an awareness of nearby locations, the socializing impact of family and friends, 

and the ease of accomplishing a less ambitious journey”. 

 

 

 

Figure 18 Country of origin of tourists (2012-2014). 

Source: Sapkota, M. K., Nepal Tourism Statistics 2014. (Kathmandu: Ministry of 

Culture, Tourism & Civil Aviation, 2015), 65-67. 

 

Religious tourism in Lumbini is subject to the seasonality of the industry. 

Nepalese and Indians comprise the majority of tourists to Lumbini (84.75%) but there 

are no available data on their arrival pattern. Figure 19 shows the seasonal pattern of 

tourist arrivals in Lumbini excluding Nepalese and Indians. Over 15,000 international 

tourists visited Lumbini in February, March and November. In August, October and 

December, Lumbini received more than 10,000 international tourists. These six 

months of the year are high tourist season with low season in January, April, May, 

June, July and September which received only less than 10,000 international tourists. 

The warm and wet monsoon is responsible for this tourism seasonality. Furthermore, 
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Lumbini is in the southern part of Nepal and temperatures can sometimes exceed 

40
o
C (104

 o
F) from April to July, discouraging tourist visitation during the summer 

months (Nyaupane, 2009). As in other forms of tourism, variations in climatic 

conditions (e.g., monsoon rainfall and humidity, extreme temperature) affect the 

number of tourists visiting a certain destination (Baum, 2001).   

   

 

 

Figure 19 Seasonal pattern of tourist arrivals in Lumbini (excluding Nepalese and 

Indians). 

Source: Sapkota, M. K., Nepal Tourism Statistics 2014. (Kathmandu: Ministry of 

Culture, Tourism & Civil Aviation, 2015), 65-67. 

 

3.2 Demographic Characteristics of Participants: Tourists 

 A total of 400 tourists participated in this study. The demographic 

characteristics of respondents were analyzed using frequency and percentage values. 

The data included nationality, gender, age, religion, marital status, educational level, 

and occupation. 

 Nationality: Figure 20 shows the different nationalities of the 

respondents.  The majority were domestic tourists (i.e., Nepalese, 45.3%) followed by 

Indians (24.3%), Thai (11.3%) and Sri Lankan (9.0%). These four nationalities 

constituted 90% of the tourist-respondents. The other nationalities (i.e., French, 

German, Korean, American, English, Australian, Chinese, Dutch, Canadian, Burmese 

and Japanese) comprised 10%. This result was consistent with data collected by the 

LDT (2012-2014), which showed that four nationalities including Nepalese, Indian, 
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Thai, and Sri Lankan constituted 92.83% of Lumbini tourists (Fig. 14). Almost half of 

the visitors to the monastery were domestic tourists (i.e., Nepalese, 45.3%), while 

54.7% were international tourists including Thais. 

 As mentioned earlier, only few tourists visited the Monastery in the 

past; however, increased infrastructure development in Lumbini during the last 50 

years has developed the Monastery as a place of national and international importance 

for Buddhist pilgrims. According to Phra Maha Suphot Kittiwanno (personal 

communication, September 13, 2013), Thais represented the largest number of 

international tourists during the high season. Data on countrywide travel to Lumbini 

by month in 2014 from the LDT showed that Thailand had the highest number of 

tourists in January (1,915), February (5,506), November (4,562), and December 

(4,001) (Sapkota, 2015). 

 

 
 

Figure 20 Nationality of respondents (Tourists)   

 

Gender: Male tourists comprised 75% of the respondents while the 

rest (25%) were females (Fig. 21).  The predominance of male tourists is probably a 

result of the male-dominated culture of most countries where the tourists originated. 

In addition, females, although encouraged to participate in the survey, failed to do so 

because of the language barrier and cultural taboos. It seems that participation of 

males and females in religious tourism, such as in pilgrimages, depends on the type of 
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religion in focus. For example, Leiper (1994) observed that the Islamic pilgrimage to 

Mecca comprised mostly males, whereas Rinschede (1990) reported that female 

attendance at Catholic pilgrimages was much higher than male.  

 

 
 

Figure 21 Gender of respondents (Tourists) 

 

Age: The majority of the participants were between 18-25 and 26-35 

years old, accounting for 53.3% and 33.8%, respectively (Fig. 22). Respondents aged 

36-45 comprised 6.5%, while 6.4% were over 46 years old. These results are similar 

to previous studies on heritage tourism, where tourists generally belonged to younger 

and middle-aged groups (Timothy, 2011, p. 27). 

 

 

Figure 22 Age of respondents (Tourists) 
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Religion:  The tourists surveyed belonged to Hinduism (67.8%), 

followed by Buddhism (12.3%), Muslim (6.8%), Christianity (3%) and the rest 

(10.3%). The majority were Nepalese and Indians, and mostly Hindus (Fig. 23). 

Nyaupane (2014) noted that Hindus and Christians visited Lumbini because they 

considered the Buddhism philosophy to be more closely aligned to their own faith 

than others. Hindu philosophers classify Buddhism as a heterodox within the scheme 

of Hinduism (Wikipedia, 2016). Several religions believe that direct interaction with 

the ‘divine’ can be experienced only at certain locations, generally found in 

distinctive topographic sites such as the Thai Monastery in Nepal.  Pilgrims and 

visitors believed that these places had extraordinary spiritual significance (Stoddard, 

2010). 

  

 

 

Figure 23 Religion of respondents (Tourists) 

 

Marital status: The majority of the participants were single (62.3%), 

35.3% were married and only 1.5% and 1% were widowed and divorced, respectively 

(Fig. 24). This result showed a relationship with the age of respondents (Fig. 22) and 

indicated that people no longer marry young. 
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Figure 24 Marital status of respondents (Tourists) 

  

Educational Level: The majority of participants were well educated 

(Fig. 25), with Bachelor degree (43.5%) and Master degree (24.3%). Around 32.3% 

recorded less than undergraduate academic achievement. According to Timothy 

(2011), education was a prominent characteristic of heritage tourists. In general, they 

were college or university graduates with many having post-graduate degrees. 

 

 
 

Figure 25 Education level of respondents (Tourists) 
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Occupation: The participants had a variety of careers or occupation. 

Most of the students (41.8%) were independent tourists and the rest came to 

participate in school educational field trips. The remaining respondents were business 

owners (17.5%), government officers (9.8%), farmers (5%), and 6.5% were 

unemployed (Fig. 26). Only 2 monks participated in this survey. However, according 

to Phra Maha Suphot Kittiwanno (personal communication, September 13, 2013), a 

large number of monks/novices/nuns visited in October to February (high season); 

however, this was not apparent in this study.  

 

 

 

Figure 26 Occupation of respondents (Tourists) 

 

3.3 Tourism trends of participants (Tourists)  

 The tourism trends of tourist-participants are shown in Table 11. Data 

include frequency of visits, duration of stay, means used to inform themselves about 

the study site, companions during the visit, and means of transport. 

 Frequency of visits: A slight majority (53.3%) visited the site for the 

first time. Among those who had been to the site more than once (46.8%), 74.3% had 

made 2-5 visits, 24.6% had made 6-10 visits and 1.1% had made more than 10 visits. 

Richards (1996) states that the specific cultural tourists are not only frequent 

consumers of heritage attractions but also have high level of total tourism 

consumption, particularly during short holiday trips.  



89 

  

 

Duration of stay: Almost half the visitors (46.8%) stayed at the site 

for 5 hours whereas 20.5% stayed for 10 hours. These visitors were mostly Nepalese, 

Indians and Sri Lankans who arrived in commercial tour groups. The main activity for 

this group was a visit to the Lumbini Sacred Garden and other monasteries. Those 

who stayed for 1-5 days (29.5%) were interested in visiting the surrounding villages 

and participating/observing religious or cultural activities. Those who stayed for 1-3 

weeks (9 persons) and for 1-2 months (4 persons) were interested in undertaking 

spiritual training at the Monastery. 

Means used by respondents to learn about the study site: Friends 

and family were the main information sources about the site for 54.4% of the 

participants. The rest learned about the site from tour guides (14%) and books 

(11.5%). Seaton and Bennett (2004) states that the major factor in tourist destination 

choice was personal recommendation from friends and family rather than 

commercially provided information.  

Companions during the visit to the study site: About 52.8% and 

35.5% of respondents visited the site with friends and family, respectively. Some 

7.5% of them visited the site alone and only 4.3% went there with a tour agency. 

According to Nyaupane et al. (2015), religious site visitors tend to travel with family 

members or organized groups; their trip is highly seasonal and influenced not only by 

climate and weather but also by the occurrence of holidays, ceremonies, and work 

schedules. 

Means of transport used: Regarding transportation, 52.8% used 

public transportation as one of the cheapest ways to travel in and around Lumbini and 

Bhairahawa. Public buses are frequent, economical and easily accessible, although 

they do not have fixed schedules and are extremely crowded. Results indicated that 

35.5% of the participants used tour service/tourist buses which provided reliable, 

economical, and comfortable service. Tourist coaches are generally newer, in better 

condition and more comfortable. Most tourist coaches also include a complimentary 

breakfast and lunch package. Some 7.5% used private transportation, and 4.3% said 

they just walked in.  
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Table 11 Visitor/tourism trends among participants  

 

Question Answer 
Number of 

respondents 
% 

1. First-time 

visitors 

1. Yes 213 53.3 

2. No 187 46.8 

 Total 400 100.0 

2. Frequency of 

visits 

1. 2-5 times 139 74.3 

2. 6-10 times 46 24.6 

3. More than 10 times 2 1.1 

 Total 187 100.0 

3. Duration of stay 1. 5 hours 187 46.8 

2. 10 hours 82 20.5 

3. 1-5 days 118 29.5 

4. 1-3 weeks 9 2.3 

5. 1-2 months 4 1.0 

 Total 400 100.0 

4. Means used by 

respondents to 

learn about the 

study site 

1. Friend/Family 218 54.5 

2. Tour guide 56 14.0 

3. Book 46 11.5 

4. Other 37 9.3 

5. Internet 34 8.5 

6. Brochure 9 2.3 

 Total 400 100.0 

5. Companions 

during the visit 

to study site 

1. Friend 211 52.8 

2. Family 142 35.5 

3. Alone 30 7.5 

4. Tour 17 4.3 

 Total 400 100.0 
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Table 11 Visitor/tourism trends among participants (cont.) 

 

Question Answer 
Number of 

respondents 
% 

6. Means of 

transport used 

1. Public Transportation 211 52.8 

2. Tour service/Tourist Buses 141 35.5 

3. Private Transportation 31 7.5 

4. Walking 17 4.3 

 Total 400 100.0 

  

3.4  Tourist motivating factors (push and pull) 

 The literature on motivation identifies certain forces that drive an 

individual to act. Dann (1977) classified these forces as push and pull factors. The 

push factors are those related to the desire to travel, while pull factors are those 

associated with the attractive qualities of the destination. 

 Visitors to the Monastery were both Buddhists and non-Buddhists. 

Buddhist pilgrims differed from non-Buddhist pilgrims in their interests and 

motivation in visiting the Monastery. Pilgrims tended to meditate at the site and visit 

monuments and temples, whereas non-Buddhist tourists were interested in history, 

monuments and the overall beauty of the location. Nyaupane et al. (2015) reported 

that Buddhists had significantly higher religious motives than non-Buddhists.  

 Figure 27 shows the motivating factors that enthused tourists to visit 

the Monastery. These factors can be divided into several categories as historical, 

religious, cultural, educational, touristic and hedonistic.  

The most dominant motivating factor for visiting the Monastery was 

religion (31%) followed by the historical background of the site (26%). Some 14% of 

the visitors said that they visited the Monastery because they wanted to feel 

emotionally involved, while 7% and 6% attended for religion/pilgrimages and wanted 

to pray there. Only 4% visited the site in conjunction with their spiritual training. 

The cultural motivation to visit the Monastery received 19% of the 

responses, of which 9% wanted to see different cultures, 8% wanted to attend cultural 

activities, and 2% were interested in the architecture of the Monastery. Many tourists 
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visit historic religious places for educational and cultural experience (Oslen, 2006). 

However, results indicated that educational motivation accounted for only 8% of the 

responses. The Monastery is well-known worldwide; however, its ability to motivate 

the respondents in this study was only 2%, and the hedonistic motivation was only 

slightly higher (10%). The touristic value of the Monastery was not a strong driving 

force for tourists to visit the site. The Monastery was viewed as a significant religious 

place, magnified by its historic background.   

 

 

 

Figure 27 Tourist motivations (Push and pull factors) 

 

3.5 Tourism activities for visitors 

In this study, tourism activities included both religious-related and 

non-religious pursuits undertaken while at the Monastery and surrounds. The 

Monastery was considered as a secondary heritage attraction, wherein its cultural 

attributes incorporated religious functions (the primary tourist attraction) as a place of 

worship and meditation.  
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Figure 28 shows the activities undertaken by the respondents at 

Lumbini, both outside and inside the Monastery.  Visiting the Lumbini Sacred 

Garden, the main attraction in Lumbini, was the most popular activity among 

travelers, accounting for 83%.  More than half conducted tourism-related activities 

outside the Monastery. Some 73%, 69% and 68% visited other monasteries, 

religious/archaeological sites and the Lumbini Museum/Peace stupa, respectively. 

Levi and Kocher (2011, p.24) has remarked that the “opportunity to observe monks 

and community members engaging in religious practices is an important part of the 

experience of sacredness for tourists”.  

 

 

 

Figure 28 Visitors' activities within and outside the Monastery 

 

Less than half of the respondents concentrated their activities within 

the Monastery, 35% attended religion/cultural activities and 31% had food/drink. 

About 26% used the Monastery’s accommodation facilities and 23% attended 

meditation/had spiritual training. The activities actually undertaken by the 

respondents were not necessarily consistent with their main motivations when they 

decided to visit the Monastery.   
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Tourism activities were undertaken depending on the duration of the 

visitors’ stay in the area. Most day-trip visitors did not have enough time to conduct 

activities within the Monastery unless they had been to the place several times in the 

past or they purposely came for religious reasons. Baum (2001) states that specific 

periods of religious worship and pilgrimages in addition to natural seasonality (e.g., 

monsoon rainfall, temperature) influenced the time schedule and duration of 

visitations.  

Most of the activities within the Monastery were not available or 

allowed all year round. The impact of tourism seasonality in religious places, 

especially those located in rural areas, is an issue that has not yet been fully explored 

in terms of sustaining the tourism industry (Lee et al., 2008).  

 3.6 Visitors’ perspectives about the values of the Monastery and level 

of visitor satisfaction 

Understanding the perceived values of the Monastery from the 

perspectives of respondents is necessary for cultural heritage conservation and 

tourism management. Perceived agreement indicated the level of personal 

satisfaction, which influences future plans to revisit as well as the tendency to 

encourage friends and relatives to also visit the site. Studies have shown that deciding 

whether or not to revisit a tourist destination depends on the level of satisfaction 

experienced, which is often linked to the quality of the attraction, availability and 

quality of amenities, services, and loyalty (Hui et al., 2007; Valle et al., 2006). 

The level of agreement of the respondents with respect to the physical 

features, religious/cultural functions, services, management, and satisfaction of the 

Monastery was determined by applying a five-point Likert scale, namely 1 = Strongly 

Disagree, 2= Disagree, 3= Fair, 4= Agree and 5= Strongly Agree. The levels of 

agreement were averaged and grouped into the following criteria; mean of 1.00-1.80 = 

Strongly Disagree, mean of 1.81-2.60 = Disagree, mean of 2.61-3.40 = Fair, mean of 

3.41-4.20 = Agree, mean of 4.21-5.00 = Strongly Agree. The results included the 

mean values, standard deviations, and frequency bar are shown as follow. 

The collected data on visitors’ perspectives may not be conclusive 

because of the inherent nature of using the Likert scale method.  The method has 

several advantages because it is easy to construct, likely to produce a reliable scale, 
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and easy to read and accomplished by the participants. However, there are also some 

disadvantages because many respondents tend to avoid extreme response categories 

and to agree with the questions so as to “please” the researcher; some participants also 

wanted to be seen as being socially favorable rather than being honest with their 

answers (Bertram, 2014). 

Table 12 shows that the overall levels of agreement of the sample 

population in terms of satisfaction toward the physical features, religious/cultural 

function, services, and management of the Monastery were positive as either 

“Strongly Agree” or “Agree” The perspectives about the management of souvenir 

shop were relatively low.    

More than half of the respondents (n=222 out of 400) strongly agreed 

that the Monastery is well represented with Thai architecture. The respondents also 

strongly agreed that they enjoyed seeing the buildings and sculptures in the Monastery 

(n= 186). The answers show that Thai architecture was the visitor’s main interest, 

which has satisfied the goal of LTD in promoting Thai culture alongside with the 

religious function of the Monastery. 

Half of the respondents (n=199) strongly agreed that the Monastery is 

clean and tidy. Phra Maha Suphot Kittiwanno, Chief Secretary, (personal 

communication, September 13, 2013) stated that it is very important to keep the 

Monastery clean and tidy, especially the visitor’s facilities including the lodging 

rooms and cafeteria. He also mentioned cleanliness as an important reason why 

visitors choose to stay at the Monastery, besides the cheap room rent. 

The level of agreement on other physical features was favorable. The 

respondents agreed that the Monastery has (a) a well-planned layout, (b) the state of 

the natural environment is good, (c) accessible, (d) has suitable space to accommodate 

the tourists, (e) has appropriate information banners (f) well maintained, and (g) has 

enough facilities and amenities. Phra Maha Suphot Kittiwanno, Chief Secretary, 

(personal communication, September 13, 2013) stated that it is important to carefully 

plan and manage the physical features of the Monastery because the appearance of the 

site has a direct impact on visitors’ first impression of the place. The results also 

revealed that respondents (n=213) felt calm and peace while in the Monastery.   
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Table 12 Visitors’ perspectives on physical features of the Monastery 

 

Physical Features Mean SD 

1. You enjoy seeing the buildings sculptures in the Monastery      

 

4.25 0.856 

2. The Monastery is clean and tidy 

 

4.22 0.950 

3. The Monastery has a well-planned layout 

 

4.17 0.956 

4. The state of the natural environment is good 

 

4.11 0.922 

5. The Monastery is accessible / It is easy to get to 

 

4.04 1.043 

6. The Monastery has suitable space for the amount of tourists 

 

3.98 1.193 

7. The Monastery has appropriate banners that give necessary 

information 

 

3.68 1.012 

8. The Monastery is well maintained 

 

3.64 0.967 

9. The Monastery has enough facilities and amenities 

 

3.50 1.075 

Frequency of:  

 

 The Monastery does not only focus on physical features but also on 

various religious and cultural functions. A variety of religious and cultural activities 

are provided throughout the year. Visitors are informed about these activities via a big 

information board within the Monastery. Educational exhibits on religious and Thai 

culture are also provided. From personal communication, visitors (May 8, 2013)  
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thought that the information board and exhibits are very useful, interesting and 

educational. The respondents agreed that they learned about Thai architecture and 

Thai culture from the Monastery. They considered the Monastery as a place where 

they could enjoy religious activities and learn about Buddhist philosophy. They also 

said that the Monastery provides enough space for them to perform religious rituals 

and observe other cultural activities. 

 

Table 13 Visitors’ perspectives on religious/cultural function of the Monastery 

 

Religious/Cultural Function Mean SD 

1. You feel calm and peaceful 

 

4.34 0.851 

2. The Monastery is well represented in Thai architecture 

 

4.28 0.965 

3. You learn about Thai architecture and Thai culture from the 

Monastery 

 

4.16 0.994 

4. The Monastery is a place where visitors can have religious 

activities 

 

4.04 1.079 

5. You learn about Buddhist philosophy from the Monastery 

 

3.95 1.076 

6. The Monastery has enough space for religion practice 

 

3.87 1.066 

Frequency of:  

 

In terms of the tourism service, the respondents strongly agreed that 

the service staff were competent and helpful. They also agreed that they felt safe and 

secure while in the Monastery and that the quality of the exhibits and accommodation 

was good. They gave favorable score to the   quality of the souvenirs and crafts and 
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the level of service provided. However, some respondents (n=131) did not like the 

quality of food served. Thai meals were only provided to those how had made 

reservation or to those staying at the Monastery. 

 

Table 14 Visitors’ perspectives on service of the Monastery 

 

Service of the Monastery Mean SD 

1. Service staff are competent and helpful 

 

4.23 1.007 

2. You felt safe and secure during your visit to the Monastery 

 

4.20 0.979 

3. The quality of the exhibitions is good 

 

3.93 0.958 

4. The quality of accommodation is good 

 

3.78 1.067 

5. Good souvenirs and crafts are available 

 

3.68 1.064 

6. The level of service provided is high 

 

3.52 1.029 

7. The quality of food is good 

 

3.41 3.073 

Frequency of:  

 

The perceptions about the management of the monastery including 

activities for tourists, religious practice, overall management of the temple, crowd 

management, service and information, sitting in the relaxation area, accommodation, 

exhibition, and facilities were all positive. Only the level of agreement toward the 

souvenir shop was considered “Fair”. Some 294 out of 400 respondents replied either 

“Strongly Agree” (n=163) or “Agree” (n= 131) with the management of tourist 

activities. 
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Table 15 Visitors’ perspectives on management of the Monastery  

 

Management of the Monastery Mean SD 

1. Activities for tourists 

 

3.99 1.092 

2. Religion practice 

 

3.91 1.043 

3. Overall management of the temple 

 

3.69 0.882 

4. Crowd management 

 

3.67 1.022 

5. Service and information 

 

3.66 1.109 

6. Sitting/Relaxation area 

 

3.57 1.275 

7. Accommodation 

 

3.54 1.120 

8. Exhibition 

 

3.51 0.956 

9. Facilities 

 

3.48 1.179 

10. Souvenir shop 

 

3.04 1.166 

Frequency of:  

 

The Monastery provides a variety of religious, cultural (Thai), and charity-

related activities. A personal communication with visitors, May 8, 2013, revealed that 

they were very pleased to learn about the Monastery’s charitable work as posted on 

the information boards. Many had decided to make some donations to the Monastery 

to support these charitable works. When asked which activities, they would prefer to 
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do in the Monastery, most respondents were interested in participating in religious-

related activities (n=40 out of 60) even though they were not Buddhist. Meditation 

(n= 23 out of 40) and praying (n=14 out of 40) were the most popular activities they 

wanted to join in. For faith tourists, such a visit might evoke strong feelings of 

religious fervor; for non-religious tourists, their visits might stimulate a sense of 

wonderment and cultural inspiration, while for others, they can only satisfy their 

curiosity (Nyaupane et al. 2015). Some respondents made their trip to the Monastery 

specifically to join religious activities. They thought that the Monastery was well-

managed regarding religious practice and 263 out of 400 respondents replied either 

“Strongly Agree” (n=149) or “Agree” (n=114) with the management of the religious 

practice. 

Visitors were mostly satisfied with the management practice within the 

Monastery, but the level of agreement toward the souvenir shops was “Fair”, with 262 

out of 400 respondents either “Strongly Disagree” (25), “Disagree” (130) or “Fair” 

(107). According to personal communication May 8, 2013, visitors offered several 

suggestions to improve the souvenir shop, such as (a) providing better signage or 

directions to the shop, (b) providing more variety of products related to Thai culture 

or local products, (c) providing more information about each of these local products, 

(d) better staff availability, (e) moving the shop to a better location, and (f) improving 

product display. Phra Maha Suphot Kittiwanno, Chief Secretary, (personal 

communication, September 13, 2013) stated that the souvenir shop is not a 

management priority because there was no intention to make a profit out of it. The 

Monastery only maintains a souvenir shop in response to the request of some 

pilgrims. Therefore, the items for sale in the shop are only religious objects, such as 

the Baby-Buddha, which is a symbolic souvenir from the site. The majority of the 

customers are pilgrims and lodgers, hence the restricted location and low-profile 

image of the shop.   

The overall results of the questionnaire survey of visitors showed that the 

majority had positive opinion about the Monastery. However, to promote sustainable 

tourism, the Monastery should always ensure a meaningful visitor experience and 

high level of tourist satisfaction (UNWTO, 2005).  
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Table 16 shows the results of the survey on visitors’ satisfaction. 

Respondents said that they enjoyed their visit, claiming that they received good value 

for money and that they were offered a good variety of experiences.  The result of an 

interview with visitors (May 8, 2013) further revealed that even though respondents 

did not have enough time to attend all activities, they enjoyed sight-seeing.  Many 

made donations to the Monastery to support its charitable works.  

 

Table 16 Visitors’ Satisfaction  

 

Indicator Mean SD 

1. You enjoyed your experiences in the Monastery 

 

4.19 0.785 

2. You feel you received good value for money 

 

4.04 0.905 

3. You received a good variety of experiences 

 

3.93 0.907 

Frequency of:  

   

The high level of tourist satisfaction is a strong indicator of revisits or 

return visits to a destination and a good sign of tourism sustainability (Catibog-Sinha, 

2012). A total of 89.3% of respondents stated that they would visit the Monastery 

again, while 10.8% would not. Almost all the respondents (94.5%) would recommend 

the Monastery to their friends and family, while only 5.5% opted for the opposite 

(Table 17). Face-to-face interview of visitors (May 8, 2013) revealed that the main 

reason why they wanted to re-visit the Monastery was to participate in religious - 

related activities, to experience sacred events on important Buddhist days, and to stay 

at the Monastery for 2-3 days to undertake meditation and spiritual training. Some 

even stay for 1-4 weeks to attend the ordination of monks.   Some visitors also 

mentioned that they wanted to volunteer in charitable or social works.  Other visitors 

mentioned that they would like to return every year to the Monastery to be close to the 

birthplace of the Buddha, and would like to bring their family back with them. Some 



102 

  

 

visitors said that they wanted to return because the Monastery is a good place to relax 

and refresh.  Others stated that the Monastery offers a good educational experience 

and so they wanted to return and learn more about the Monastery, Buddhism, and 

Thai culture. On the other hand, some visitors who cannot re-visit the Monastery said 

that although they were happy with their once in a lifetime experience, financial 

difficulties and long travel are major impediments.  

 

Table 17 Return visitors and recommend to others 

  

Question Answer 
Number of 

respondents 
% 

1. Would you be interested in visiting 

the Monastery again? 

1. Yes 357 89.3 

2. No 43 10.8 

 Total 400 100.0 

2. Would you recommend the 

Monastery to your friend? 

1. Yes 378 94.5 

2. No 22 5.5 

 Total 400 100.0 

 

4. Community Participation at the Thai Monastery 

This section discusses the perceptions and level of community 

participation of the 400 respondents from four villages around LDT area, namely 

Ekala (located in north of LDT), Tenuhawa (located west of LDT), Lumbini (located 

south of LDT), and Madhubani (located east of LDT) (= See Figure 4 in Chapter 4 for 

the location map of these villages).  This chapter discusses the communities’ 

demographic characteristics and their perspectives about the Monastery, as well as 

their involvement in the activities of the Monastery. Their perspectives toward 

tourism  

4.1 Demographic characteristics of participants (Local Communities) 

 The demographic characteristics of respondents, namely gender, age, 

religion, marital status, educational level and occupation are discussed, as follows:  

 Gender: According to the Central Bureau of Statistics (CBS, 2012), 

the ratio of males to females in the four village is more or less even. There are 5,238 
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males and 5,233 females in Ekala, 5,131 males and 5,591 females in Tenuhawa, 5,157 

males and 5,246 females in Lumbini, and 3,602 males and 3,400 females in 

Madhuwani. In total, the number of females (19,470) is slightly higher than males 

(19,128).  However, because these villages are known for having a male-dominated 

culture and males being better educated than females, the respondents in this study 

were mostly males (65% or 261 persons) against female (35% or 139) (Fig. 29).   

 

 

 

Figure 29 Gender distribution of respondents (Local Communities) 

 

 Age: Most of the participants were 18-25 years old (41.0%); the rest 

were 26-35 years old (36.3%), 36-45 years old (13.5%), and over 46 years old (9.3%). 

The adult family members, who claimed to be more literate than others, agreed to 

participate in the questionnaire survey (Fig. 30).   

 

 

 

Figure 30 Age distribution of respondents (Local Communities)   
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 Religion: The majority of respondents were Hindus, representing 

91.0% (n=364) of the sampled population, followed by 4.0% Buddhists, 2.3% 

Muslims, 0.8% Christians and 2.0% from other religious groups (Fig. 31). Because 

very few Buddhists live in the sampled populations, the Hindus were the ones who are 

much more involved in maintaining and protecting the Buddhist temples.   

 

 

 

 

 

 

 

 

 

 

 

Figure 31 Religion of respondents (Local Communities) 

 

 Marital Status: Most respondents were married (62.3%, n= 249), 

31.0% (n= 124) were single, while 3.5% and 0.3% were widowed and divorced, 

respectively. The results differed from the study of Kharel (2007) who found that the 

Lumbini community entered into early marriage. These days, people prefer to stay 

single for a longer period of time (Fig. 32). 

 

 

 

Figure 32 Marital status of respondents (Local Communities) 
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 Educational Level: The educational levels achieved by respondents 

are high school (27%), middle school (22%), uneducated and mostly women (19.8%), 

bachelor degree (15.3%), elementary school education (14.8%), and master degree or 

higher (1.3%) (Fig. 33).  The respondents in this study had higher education 

achievements compared with those surveyed by Kharel (2007), who found that most 

were uneducated with very few attaining a master’s degree. 

 

 

 

Figure 33 Education level of respondents (Local Communities)   

 

 Occupation: The respondents have a range of occupations. The top 

three occupations are student (23.0%), self-employed in business (22.3%) and 

farming (18.5%), followed by labor/worker at 9.5%. Educational opportunities are 

now becoming more accessible to the local communities. In comparison, farming was 

the dominant occupation of the population surveyed by Kahrel (2007). This study 

found that more people are self-employed indicating that the local economy has 

improved over the years, although 3.5% remained unemployed. Employment includes 

those in travel agency/operation (3.0%), government (2.8%), hotels (2.0%), LDT 

(0.8%), and others (13.3%) (Fig. 34). 
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Figure 34 Occupation of respondents (Local Communities) 

  

4.2  Community perspectives about the Monastery 

 As shown in Table 18, all but 1% of respondents were aware of role of 

the Monastery in the community. All the respondents said that they appreciated or 

‘like’ the Monastery, but only 36.5% of them are familiar with Thai culture. Survey 

results showed that about half the respondents (51.5%) had received support or 

benefits from the Monastery, and 65.5% of them were satisfied with the service they 

received from the Monastery. 
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Table 18 Local communities’ perceptions about the Monastery 

 

Question Answer 
Number of 

respondents 
% 

1. Do you know about the Royal Thai 

Monastery Lumbini? 

1. Yes 396 99.0 

2. No 4 1.0 

  Total 400 100 

2. Have you been to the Royal Thai 

Monastery Lumbini? 

1. Yes 396 99.0 

2. No 4 1.0 

  Total 400 100 

3. If yes, do you like the Royal Thai 

Monastery Lumbini? 

1. Yes 400 100.0 

2. No 0 0.0 

  Total 400 100 

4. Did you learn about Thai culture 

from the Monastery?     

1. Yes 146 36.5 

2. No 254 63.5 

  Total 400 100 

5. Have you received any 

service/support or benefit from the 

Monastery? 

1. Yes 206 51.5 

2. No 194 48.5 

  Total 400 100 

6. Are you satisfied with the services 

you received from the Monastery?  

1. Yes 262 65.5 

2. No 138 34.5 

  Total 400 100 

 

 From the answers to the questions “What do you like most in the 

Monastery?” and “What should be changed?” (Table 19), 36.4% said they appreciated 

the design/architecture/color of the Monastery, while 33.9% said they liked 

everything found in the Monastery. About 15.3% liked the social work/ 

welfare/activities of the monastery and 9.9% liked the peacefulness and environment 

in the Monastery. Others stated that they like the presence of the monks, the 

management style, the aura of religion, and the job opportunities offered within the 

Monastery. Alternatively, 77.0% said that they did not like the presence of dogs, 

although the canines help secures the area from intruders and thieves.  About 13.3% 
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did not like the pure white color of the main temple, perhaps because they did not 

understand the symbolic meaning of the white paint. The respondents suggested some 

management improvements in healthcare services and reduction of pollution and 

rubbish. They also suggested making all infrastructures/facilities within the 

Monastery open to the public and the provision of more interpretive materials. Hence, 

architects and tourism planners need to incorporate these suggestions into the future 

design and planning of the Monastery. 

 

Table 19 Local community opinions about the Monastery 

 

Like Most Should Change 

Answer Freq. % Answer Freq. % 

Design/Architecture/Col

or 
114 36.4 Dog 87 77.0 

Everything 106 33.9 Color 15 13.3 

Social work/welfare/ 

activities 
48 15.3 Everything 3 2.7 

Peaceful/Environment 31 9.9 Healthcare service 3 2.7 

Monks 10 3.2 Pollution 2 1.8 

Management 2 0.6 Waste material 1 0.9 

Religion 1 0.3 Open all area 1 0.9 

Job Opportunity 1 0.3 More information 1 0.9 

Total 313 100 Total 113 100 

 

 Figure 35 shows that out of 51.5% of respondents who had received 

some services/support or benefits from the Monastery, half received healthcare 

services, 27% received social welfare support, 10% received religious services, 8% 

received some educational support, and 5% received other benefits.  
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Figure 35 Service/support or benefits received by the local respondents 

  

4.3 Community participation with the Monastery 

 The Monastery’s management framework aims to promote foreign 

relations, religiousness, social welfare, education, and infrastructure development to 

gain the acceptance and trust of the surrounding communities. Phra Rajrattanarangsi, 

the Chief Abbot (personal communication, August 29, 2014) states that the Monastery 

has a crucial role in society.  Because the local communities have positive opinion 

about the Monastery, it is expected that it will lead to more community support and 

participation.  

 Phra Maha Suphot Kittiwanno, Chief Secretary, (personal community- 

cation, September 13, 2013), mentioned that the Monastery always received positive 

feedback from local communities, which reflects local acceptance and trust. In fact, 

the Monastery has been receiving increasing local support and cooperation over the 

past 10 years. The questionnaire survey results (Table 20) show that 68% of the 

respondents have given some support to the Monastery, 39.5% have participated in 

activities at the Monastery, and 65.3% would like to participate with the Monastery in 

the future.  
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Table 20 Local communities’ participation with the Monastery 

 

Question Answer 
Number of 

respondents 
% 

1. Have you given any support to the 

Monastery? 

1. Yes 272 68.0 

2. No 128 32.0 

  Total 400 100.0 

2. Have you participated in any 

activities at the Monastery?      

1. Yes 158 39.5 

2. No 242 60.5 

  Total 400 100 

3. If No, would you like to participate 

in the future? 

1. Yes 158 65.3 

2. No 84 34.7 

  Total 242 100 

 

 According to Phra Maha Suphot Kittiwanno, Chief Secretary, 

(personal communication, September 13, 2013), community contribution is mostly 

through voluntary donation of resources or human labor to support religious/cultural 

activities and other charitable projects of the Monastery.  The Monastery returns these 

favors by providing food and drink. Examples of some past and current community 

involvement projects and support, apart from religion-related activities, are listed 

below: 

 1. Local communities join the Monastery in celebrating various events 

such as New Year’s Day, Thai and Nepali Songkran Day, and Loy Krathong Day. 

Some local people also volunteer in cleaning up the venues after an event.  

 2. When the Monastery hold healthcare services for local 

communities, the nearby hospital send their staff to assist the medical team from 

Thailand. Also, some local people with knowledge of the English or Thai language 

serve as translators for the patients. 

 3. Some local youth who used to get education support from the 

Monastery serve as volunteer teachers at the Monastery or at Metta Gurukul School 

under the patronage of The Royal Thai Monastery, Lumbini. 
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 Unfortunately, the local communities have not been involved in any 

management aspect including tourism planning and management. In the future, the 

Monastery plans to invite locals, who are knowledgeable about conservation and 

tourism, to join management committees and help establish goals, strategies, policies 

and protocols for conservation, management, presentation and interpretation. 

 4.4 Community perspectives regarding tourism 

  Despite the increasing number of visitors to the Monastery, investigation 

of the perceptions of the local people regarding the influx of tourists has not been fully 

undertaken. This study has, thus, examined the perspectives of the local respondents 

about tourism by applying the five-point Likert scale, namely 1 = Strongly Disagree,  

2= Disagree, 3= Fair, 4= Agree and 5= Strongly Agree. The levels of agreement were 

averaged and grouped into the following criteria; Mean of 1.00-1.80 = Strongly Disagree, 

Mean of 1.81-2.60 = Disagree, Mean of 2.61-3.40 = Fair, Mean of 3.41-4.20 = Agree, 

Mean of 4.21-5.00 = Strongly Agree. The results are categorized into five topics as 

tourism, economic, social, cultural, and environmental (Table 21). 

 

Table 21 Local perspectives regarding tourism in the Monastery 

 

Question Mean SD 

 Economic   

1. Tourism creates jobs for local residents               

 

4.20 0.907 

2. The tourism industry employs local youth 

 

4.19 0.930 

3. 

 

Tourism brings infrastructure to my community 

 

4.08 0.934 

4. 

 

The money spent by tourists remains in my community 

 

4.04 0.962 

5. Tourism raises prices for goods 

 

4.02 1.039 
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Table 21 Local perspectives regarding tourism in the Monastery (cont.) 

 

Question Mean SD 

 Social   

1. 

 

Tourism improves the standard of living in my community 

 

4.24 0.834 

2. 

 

Tourism increases social services in my community 

 

4.16 0.864 

3. 

 

Tourism brings new services to my community 

  

4.10 0.944 

4. 

 

Tourism helps the community obtain services 

 

3.95 1.075 

5. Tourism increases crime rates 

 

2.53 1.181 

 Cultural   

1. 

 

Tourism helps to stimulate local culture, crafts 

 

3.61 1.161 

2. 

 

Tourism turns local culture into a commodity 

 

2.96 1.475 

3. Tourism disrupts local activities 

 

2.62 1.306 

4. Tourism harms moral standards 

 

2.46 1.290 

 Environmental   

1. 

 

Local residents have easy access to the areas which tourists 

use 

 

4.10 0.909 
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Table 21 Local perspectives regarding tourism in the Monastery (cont.) 

 

Question Mean SD 

2. Tourism helps to improve the environment 

 

3.86 1.113 

3. 

 

Tourists uses natural resources needed by local resident 

 

3.36 1.325 

4. Tourism harms the environment 

 

2.59 1.444 

 Benefit and satisfaction   

1. I want more tourist in future 

 

4.84 0.481 

2. Tourism is good for my community 

 

4.65 0.814 

3. I benefit from the tourism industry 

 

3.98 1.345 

4. 

 

I am satisfied with tourism in my community 

 

3.62 1.051 

Frequency of:  

  

 In rural areas, such as those in Lumbini, the diversification of employment 

created by tourism can help communities economically.  As tourism grows, additional 

opportunities are created for investment, development, and infrastructure spending.  

 This study found that most respondents agreed that tourism has positive 

impacts on the local economy. Some 348 out of 400 respondents answered either 

“Strongly Agree” (n=168) or “Agree” (n=175) to the question regarding the ability of 

tourism to create jobs for the local residents. Some 344 out of 400 respondents chose 

“Strongly Agree” (n=171) or “Agree” (n=173) with respect to the tourism’s role in 

providing employment to the local youth. Some 315 out of 400 respondents agreed 

[“Strongly Agree” (150) or “Agree” (165)] that tourism contributes to infrastructure 
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development. Although some non-local owners and corporations may have exported 

tourism profits out of the community, some respondents (n= 322) answered either 

“Strongly Agree” (n=138) or “Agree” (n=184) that the money spent by tourists 

remains in their communities. However, the majority of the respondents (n= 306) 

either strongly agreed (n=154) or agreed (n=152) that tourism is responsible for the 

increasing cost of local goods and commodities. As in many tourist destinations, the 

greater demand for goods, services, land, and housing can increase prices, which may 

be beyond the means of the local people (Kreag, 2017). 

 With respect to the social impact of tourism, unregulated number of 

tourists can have positive and negative consequences on communities and families.  

In some cases, individuals and the community as a whole, in trying to please tourists, 

may tolerate or adopt strange tourist behaviors. Interactions between residents and 

tourists can impact creative expressions by either providing new opportunities 

(positive) or by stifling individuality with new restrictions (negative).  

 Kreag (2017) states  that tourism can influence the moral standard of 

traditional people. At the positive side, tourism can enhance one’s experience with 

different cultural practices, broaden cultural horizons, and increases insights and 

appreciations for different approaches to living. Traditional ceremonies may be 

renewed and revived through the introduction of modern ways. Often, dwindling local 

interest in traditional cultures is revived by reawakening cultural heritage as part of 

tourism development as a result of increasing tourist demand for historical and 

cultural exhibits. The interests of tourists in local culture and history provide 

opportunities to support the preservation of historical artifacts and architecture. When 

asked about the cultural impact of tourism, the respondents agreed that tourism 

stimulates local culture and crafts. They rated tourism “Fair” in terms of its effect on 

the integrity of local cultural ideals due to the increasing commodification of culture 

and disruption of their daily activities. However, they did not think that tourism 

harmed moral standards. 

 Tourism can be instrumental in improving the quality of life of a host 

community by increasing the number of attractions, enhancing recreational 

opportunities, and providing better public services. Although safety and health 

facilities and staffing tend to improve, the occurrence of petty crime and accidents 
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with the increasing popularity of a destination can compromise community safety and 

welfare. Most of the respondents did not agree, however, that tourism increased crime 

rates. Tourism offers the local residents opportunities to meet people of different 

cultural backgrounds, make friendships with them, learn about the world, and expose 

themselves to new perspectives. However, illegal activities tend to increase in the 

relaxed atmosphere of tourist areas (Kreag, 2017). In this study, the respondents 

strongly agreed that tourism has improved the standard of living in their communities 

and has increased the availability of social services, which are now more accessible.  

 Tourist numbers are rising rapidly and the majority of the respondents 

(n=327) either strongly agreed (n=145) or agreed (n=182) that residents had easy 

access to the areas which tourists use. At the same time, increasing international 

interest in the area has raised local awareness regarding the environment.   

 According to Suwal and Bhuju (2006), the three major organizations apart 

from the LDT that are involved in the environmental management of the Lumbini 

development area are the Lumbini Crane Conservation Center (LCCC), Tourism for 

Rural Poverty Alleviation Project (TRPAP), and the International Union for 

Conservation of Nature (IUCN) Nepal (Suwal & Bhuju, 2006). An environmental 

impact assessment of industrial development around Lumbini which was carried out 

by World Heritage Property concluded that the integration of the development of the 

Lumbini Protected Zone (LPZ) and community livelihoods was the best approach for 

sustainable environmental development in the region (IUCN Nepal, 2013). Similarly, 

the zoning of the LPZ into five different zones was prepared following certain 

environmental guidelines.   

 This study showed that 285 out of the 400 respondents either strongly 

agreed (n=133) or agreed (n=152) that tourism improved their environment. This is 

despite the fact that tourism, when not properly managed, can degrade the 

environment because of pollution (air, water, solid waste, noise, and visual). 

However, the respondents did not agree that tourism has harmed their environment. 

However, opinions on the extent to which tourists use or consume natural resources 

that are needed by residents themselves were rated “Fair”. This is because, farmland, 

grassland, rivers, shrub land, forest pockets and river flood plains are common 

properties which provide benefits and services to the local communities. The 
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disadvantaged and poor people are dependent on these land resources and any adverse 

effects on these common lands have direct and indirect implications on the livelihood 

of local people (IUCN Nepal, 2013). 

 In general, the majority of the respondents gave a “Strongly Agree” 

answer when asked if tourism was good for their communities (n= 311) and so they 

wanted tourism to continue (n= 351). Some respondents replied “Strongly Agree” 

(n=215) and “Agree” (n=75) because they had personally benefitted from the tourism 

industry and that, overall, they were satisfied with the way tourism activities are being 

conducted in their communities. 

 When the local respondents were asked about what could be done to 

improve tourism in their community, some offered suggestions, while others preferred 

to remain silent. The total of 666 answers generated from this study were classified 

into six categories (Fig. 36).  

 

 
 

Figure 36 Respondent’s opinion on what could be done to improve tourism 

  

 The study showed that infrastructure development was the most popular 

answer (27%). The majority of the answers (n=134) refers to road construction, which 

would make Lumbini much more accessible, and hence, a strong pull factor in 

tourism. One respondent suggested that traffic lights are needed in the Lumbini area. 

Thirty-four respondents opined that the electric supply should be improved because 

the area does not have a 24-hour electricity service, while 11 noted that tourism in 

their community can improve with better transportation system. 
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 However, 18% of the answers was about the improvement in local 

education wherein 121 responses indicate that providing good education to local 

people, especially women, would improve tourism in their community. Although 

public school and non-profit school are inexpensive, many poor families still could 

not afford the schooling of their children. Even though schools allow girls to enroll, 

many families chose not to and prefer that they stay home to do domestic chores for 

them.  

  In addition, four respondents suggested that community development and 

improvement would bring in more tourists.  The answers (n=115) of the respondents 

indicate that local tourism can be improved by providing better hospitality services 

(17%).  A tourist information center, when available, can provide guidelines or tour 

schedules to enhance public education, communication, and interpretation. They 

believe that tourism personnel in the service and hospitality sector should be helpful 

and well-mannered so as to enhance better understanding and appreciation of cultural 

differences and improve the spirit of friendships between hosts and guests.  

 Sixteen percent of the answers from respondents were about improving the 

environment including the maintenance of clean air and water as well as nature 

conservation and protection of wild animals. Environmental concerns include the 

construction of environment-friendly buildings, maintaining the natural beauty of the 

place, and ensuring safe and peaceful areas/parks and general cleanliness of the 

surrounds.  

 Safety and health were also suggested by the local people as ways to 

improve tourism. Some respondents said that a good healthcare center for both locals 

and tourists is very important. Tourist protection, policemen, and a police station were 

also suggested by some respondents. The local people were concerned that some 

tourists do not follow some local practices and traditions merely because they have 

not been adequately informed or oriented of the local ways of life.   

 They also suggested that tourism facilities including hotels, restaurants, 

public restrooms, sidewalks, parking, lighting, litter control and landscaping should be 

available to boost tourism.  
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 In conclusion, the overall results indicated that the majority of the local 

residents were satisfied with the presence of tourists in their community because of 

the numerous perceived benefits of tourism. Many management suggestions were put 

forward to improve and sustain tourism.  The involvement of the local community in 

tourism management is a major issue that have to be addressed to achieve sustainable 

tourism in the area.  

 

5. Sustainability Attributes of the Thai Monastery  

 Sustaining cultural heritage tourism, in particular religious tourism, should 

ensure the presence of a good balance among the environmental, socio-cultural, and 

economic dimensions of development. Tourism activities should contribute to the 

economic growth of the local community while ensuring protection and preservation 

of cultural identity and tourism sites through financial support. International, national 

and private organizations are all involved in the development of sustainable tourism. 

The sustainable development of tourism in cultural heritage sites cannot be achieved 

without the full participation and commitment by all involved stakeholders. The 

government should also protect and preserve cultural heritages to promote sustainable 

tourism. 

 The following section discusses how the Monastery, as a significant 

heritage site and religious place, can contribute to sustainable heritage tourism as well 

as the management constraints affecting the Thai Buddhist temple. The sustainable 

development dimensions i.e., economic, socio-cultural, and environmental are 

discussed in the context of tourism management.   

 5.1 Economic indicators 

 Lumbini is surrounded by a rural area with a population of farmers and 

cattle-breeders who are very poor, even by Nepal’s standards. The communities are 

spread out as settlement clusters, without adequate facilities of drinking water, 

drainage and waste management system. Lumbini and Bhairahawa are the major areas 

where the local residents can find employment, and they have high expectations of 

economic opportunities from the Lumbini area (Atzori et al., 2006). 
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 The number of tourist arrivals in Lumbini has surged; some years show a 

decline but the overall trend is upward (Figure 15). Excluding Nepalese and Indians, 

10,000-20,000 international tourists visit Lumbini for six months in every year (Fig. 

19). There is high demand for hotels, catering, transportation and other services 

during these periods. Local people living around the Lumbini area are receiving some 

economic benefits from tourism. Results from the questionnaire survey showed that 

locals agreed that they have personally benefitted from the tourism industry (Table 

17). Nyaupane (2009) found in his study that only a handful of residents were 

employed as rickshaw pullers, gift shops workers, parking attendants, guides and 

various unskilled laborers in local hotels and restaurants. During the construction of 

hotels, monasteries, roads and canals, some locals were employed as manual workers. 

 Acharya (2005) studied the socio-economic impacts of tourism in 

Lumbini, and how employment generation and the formation of new economic 

activities raised the income of the people.  His study revealed that only 7.31% of the 

respondents did not directly increase their income from tourism and the rest of the 

respondents gained economic benefits. The multiplier effect of tourism has benefited 

both the private and public sectors.  Although 43.08% of the farmers did not deal 

directly with the tourists, their income increased by around two to three thousand 

rupees per month due to the increased demand for food (grains, vegetables, dairy, and 

meat production) by tourists. Nearly half of the surveyed population (49.61%) directly 

benefitted from tourism. A small segment of the population surveyed (1.62%), 

involving hoteliers made above ten thousand rupees per month. The transport owners 

(2.43%) comprised the second highest group that benefited directly from tourism 

income. Among the third highest group (32.52%) that benefited economically from 

tourism were comprised of rickshaw pullers, gift shop owners. Students comprising 

nearly 5% of the surveyed population also earned money by working as tour guides.   

 Obviously, some local people expect economic benefits and are willing to 

adapt to make changes in their normal way of life in order to secure tourism jobs and 

raise their supplementary income. They either shift from their traditional occupation 

or work on extra hours in other jobs.  Acharya (2005) reported that out of 123 

respondents, 44% changed their current profession, and 43% of these people were 

farmers who also worked as rickshaw pullers, while 9% worked in government and 
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private offices in addition to farming. Nearly 21% of the respondents received extra 

hotel and general trade benefits. About 21% of the respondents transformed their tea 

shops into gift (mala) shops because the latter generated more direct income from 

tourists; 2% (laborers) invested in running general stores while continuing to work in 

the labor force. Some 4% of the farmers changed to transport service employment by 

driving buses, jeeps and tractors. The actual amount of income generated from 

tourism   is difficult to estimate since tourism influences all segments of the economic 

system.  

 The tourism industry in Lumbini, therefore, generates both service-

oriented and product-oriented employments. The establishment of accommodation 

and other business entrepreneurships has also increased rapidly, and the increased 

income through job generation has raised the standard of living. This study affirms 

that locals strongly agreed that tourism improved the standard of life in their 

community (Table 17). People in the area have welcomed tourism as they realized 

several advantages, particularly economic benefits.  

 The Monastery is not only a significant cultural heritage site but also a 

place of religious significance and a show window of Thai culture. Over many 

generations, the Monastery has attracted numerous visitors worldwide. Apart from 

providing job opportunities to local people and use of local services, the Monastery 

contributes to sustainable tourism by ensuring a meaningful experience to tourists, 

while maintaining high levels of tourist satisfaction. Research results showed that 

tourists had high levels of satisfaction and agreed that they received good value for 

money (Table 12). A high percentage (89%) of tourists wanted to return to the 

Monastery and 94%were likely to recommend the Monastery to others (Table 14). 

 Table 22 shows a list of the sustainability indicators that characterize the 

Monastery from the economic perspective.   
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Table 22 Economic indicators of tourism sustainability 

 

Indicators Yes No Moderate Comments 

A. Revenue     

1. Revenue of 

Monastery from 

tourism 

  x Tourism entry to the 

Monastery is minimal. 

2. Revenue of host 

community from 

tourism  

x   Actual revenue is 

unknown; local industry 

seems to be benefiting 

especially during peak 

season. 

B. Job opportunities     

1. Job opportunities 

in the Monastery 

  x Limited to those with 

experience and knowledge 

about tourism and 

construction 

2. Job opportunities 

outside the 

Monastery 

x   Transportation, 

accommodation, and other 

services are provided by 

the private sector. 

3. Business 

establishment 

  x Local people start shifting 

from faming and become 

small business owner 

offering tourist services. 

C. Market for local 

products 

x   Farm products and local 

crafts are sold; need more 

support and improvement. 

D. Cost of living   x  Prices of local goods and 

properties have risen and 

unaffordable to local 

residents. 
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Table 22 Economic indicators of tourism sustainability (cont.) 

 

Indicators Yes No Moderate Comments 

E. Tourism seasonality x   The Monastery hire 

additional local staff during 

peak season; construction 

and renovation occur 

during off-peak using local 

workers. 

  

 5.2 Social-cultural indicators 

 The Monastery plays an important role in society as a place for learning 

the Buddhist way of life. It serves as an education center for the young and a site for 

sacred ceremonies during Buddhist and Thai festivals. The Monastery is closely 

linked to the community through education and social services, religious functions 

(e.g., meditation and religious ceremonies), and places where the monks live. The 

questionnaire survey showed that 100% of the respondents ‘like’ the Monastery 

(Table 15). The majority (68%) had given support to the Monastery, and 39.5% had 

participated in activities held at the Monastery (Table 17). 

 Tourism enhances the educational opportunity and access through the 

establishment of additional English boarding schools, colleges, training centers, 

hospitals and health posts.  Many NGOs and INGOs have been established to uplift 

the economic, social and environmental quality of life of the host community.  

 The local people have appreciated the opportunity to access social services 

and facilities such as education, health, and transportation. The study revealed that the 

locals are satisfied with the existence of the tourism industry in their communities 

because they believed that tourism has helped introduce new and better services and 

infrastructure development to their communities (Table 18). Apart from the economic 

benefits, local people strongly believed that tourism has improved the quality of life in 

their community. 
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 Acharya (2005) wrote that sustainable tourism can help reinforce the 

functional cooperation of two diverse religions such as Hinduism and Islam. Both 

communities of Islamist and Hindus consider Lumbini Garden as a collective heritage 

and are aware of the cultural heritage value of Lumbini just the same. The locals are 

aware of the sacred nature of the Monastery, which is of interest to tourists around the 

world. Consequently, they exhibit more care for and protection of the cultural heritage 

of the Monastery.  Such collaborative effort not only improves the attraction of the 

destination but also unites the local people. 

 Tourists not only bring money to destinations but also different lifestyles 

(e.g. dress, food habits and merry making style), which may or may not be 

advantageous to the locals who have strong local traditions.   The study of Acharya 

(2005) showed that over 40% of respondents changed their dressing patterns as a 

result of the tourism. Almost 2% realized small changes in food habits and tastes. 

Food habits and tastes accrued over many years are very hard to change; however, the 

need to meet tourist demands has altered local menus. This menu diversification has a 

very important impact from the cultural standpoint. A group of nearly 15% of the 

respondents had realized and accepted some changes brought in by tourism. Some of 

the local people adopted new cultural traits (e.g. diversification of menu or costumes) 

but without losing the social values that constituted their identity. Familiarity with 

different languages has also made communication easier and better, and added a new 

and useful skill in their lives. Tourism has facilitated the development of the sense of 

place among the people. They become conscious of the heritage that has been 

preserved through many years. Information about foreign culture has made some local 

people crave for foreign accessories like cameras, vehicles, and watches as well as the 

desire to go abroad to experience foreign lifestyles and earn money. Likewise, the 

tourism industry in Lumbini has influenced the attitude of the local people resulting in 

some modifications in their local culture. In addition to these social issues, 

discrimination among poor and rich people, non-professionals working as tourism 

operators, and cultural clashes have also influenced local lifestyles. 

 Table 23 show a summary of the socio-cultural sustainability indicators 

that characterize the Monastery.   
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Table 23 Socio-cultural tourism sustainability indicators 

 

Indicators Yes No Moderate Comments 

A. Cultural/historic 

heritage buildings and 

properties 

    

1. Design of temples  x   Traditional Thai 

architecture 

2. Conservation and 

preservation  

x   Restricted zones; shoe-off 

policy at entrance of 

temples 

B.  Socio-cultural impacts 

of tourism on local 

community 

    

1. Social 

involvement   

  x Local participation is 

limited; locals are willing 

to volunteer in certain 

activities within the 

Monastery. 

 x   Unites the local people; 

both communities of 

Islamist and Hindus to help 

care for their heritage 

2. Health and well-

being 

x   Monastery provides free 

health service; tourists, and 

other groups donate funds 

and other resources; there 

are no information on the 

impact of tourism on the 

health and wellbeing of 

residents. 
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Table 23 Socio-cultural tourism sustainability indicators (cont.) 

 

Indicators Yes No Moderate Comments 

 x   Raises awareness of toilet 

hygiene to locals; The 

Monastery has given toilets 

to local staff for their 

household.  

 x   Monastery provides social 

service to local residents, 

e.g.   warm blanket in 

winter season, food and 

basic necessities to the 

poor and elderly. 

3. Education    x Monastery provides 

scholarship to local student 

who are poor but doing 

well in school.  

 x   Monastery provides free 

short-course training; 

tourists, NGOs, and other 

groups donate funds and 

other resources; girls are 

not encouraged to go to 

school. 

4.   General impacts on 

community life 

x   Local mostly believe that 

tourism help stimulates 

local culture, its integrity 

and authenticity are being 

retained. 
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Table 23 Socio-cultural tourism sustainability indicators (cont.) 

 

Indicators Yes No Moderate Comments 

  x  The Lumbini garden can be 

very crowded and difficult 

to manage during peak 

season. 

C.  Safety and security 

 

x   Measures to maintain 

safety and security within 

the Monastery; unknown 

status outside the 

Monastery 

D.  Lifestyle   x  Introduction of modern 

lifestyle that could 

compromise traditional 

lifestyle. 

 x   Expand local 

understanding of the 

outside world and other 

cultures. 

E.  Gender Equity   x Even though it is a male 

dominated community, 

local women and girls 

receive more opportunities 

to work and study than in 

the past. 

F.  Community 

demographics 

  x There are immigrants 

(temporary or new 

residents) who compete 

with local jobs in tourism 

and construction.  
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Table 23 Socio-cultural tourism sustainability indicators (cont.) 

 

Indicators Yes No Moderate Comments 

G.  Developmental control 

or regulation.   

  x Development within the 

Monastery is under the 

control of LDT, but the 

surrounding communities 

are not subject to any 

control.  

H.  Infrastructure 

development  

x   Better condition and more 

roads built; the Monastery 

also provides funding for 

local labor in the 

construction of roads and 

walk ways within the 

Lumbini garden. 

I.   Accessibility      

1. Accessibility to the 

location 

  x Public and private 

transportation systems are 

available e.g. airport, 

railway, public bus, private 

bus, and taxi; but need 

more support and 

improvement 

2. Accessibility 

within the 

Monastery 

  x The elderly and the 

physically disadvantaged 

have easy access to toilets 

and other facilities; the main 

building is less accessible 

because of the stairways. 
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Table 23 Socio-cultural tourism sustainability indicators (cont.) 

 

Indicators Yes No Moderate Comments 

J.   Tourist satisfaction  x   Tourists have high level of 

satisfaction toward the 

Monastery; 94% of 

respondents would 

recommend the Monastery 

to others, and 89% would 

like to return to the 

Monastery. 

 x   Most tourists believe that 

they received a good 

variety of experiences and 

value for money. 

K.  Local Satisfaction x   Locals have high level of 

satisfaction with the 

Monastery and tourism. 

Locals believe that tourism 

has helped bring new 

services or infrastructure. 

 

 5.3 Environment indicators  

  Given that the Lord Buddha was born in a forest, the setting of his 

birthplace should be as natural as possible. From an ecological perspective, it may, 

therefore, be appropriate to rehabilitate natural grasslands and wetlands in Lumbini. 

The Lumbini Garden was created after the acquisition of land under the 1978 Master 

Plan. With the recreation of wetlands and natural habitats by the Lake Development 

Authority (LDA), the area has been transformed into a remarkable wildlife habitat. 

The Lumbini Garden is mainly composed of grassland (58.8%), forest plantation 

(40%) and open water bodies (1.5%). Several environmental issues have been 
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addressed in the Lumbini Master Plan (LMP) associated with plantation, 

infrastructure, water, garbage, pollution, and wildlife (Suwal & Bhuju, 2006). 

 After the acquisition of land by the LDA, a massive plantation program 

was launched to convert the existing paddy field into forest. Over 370,000 saplings of 

65 different tree species were planted; 79.5% as Sissoo (Dalbergia sissoo) and 7.2% 

Sal (Shorea robusta). Lumbini is also the home of different species of flowers and 65 

species of trees. Over 100 nursery staff are engaged in maintaining the flowerbeds, 

gardens, tree nurseries and plantation area. Buddhism reflects the philosophy of 

nature conservation and Lumbini is a learning place for many visitors including 

students, conservationists, researchers and the general public. Conservation 

infrastructures such as nature trails, bird hides, enclosures and floating islands allow 

learning from the open book of nature. Lumbini has many opportunities for nature 

tourism, but so far this has been underutilized. The established Sarus Crane Sanctuary 

and other semi-wilderness areas in Lumbini are less frequented by visitors. At present, 

the experience of Lumbini is mostly limited to the religious site (Suwal & Bhuju, 

2006). 

 Garbage and waste management are also addressed in the Master Plan. 

Septic tanks have been constructed in the building premises for the liquid waste from 

toilets. The solid waste problem is not a major concern at present because the site for 

garbage disposal is still adequate for the area. Generally, visitors consume locally 

available food and do not need to carry extra food packets (Acharya, 2005). However, 

kitchen waste produced by lodges and restaurants is openly disposed, creating an 

unhealthy environment. The sewerage system proposed by the Master Plan may take 

some years to complete. In the meantime, the increasing number of visitors and 

human activities are producing more and more garbage. Camping is not popular in the 

area. The local people use firewood and pasture from the existing forests. Cow dung 

is the main source of fuel, so the pressure for firewood is not so severe but the grazing 

problem still exists (Suwal & Bhuju, 2006). Stagnant water such as ponds, swamps 

and pit gutters are major habitats for mosquitoes and other vectors of epidemics. The 

ponds and wetlands in Lumbini are also prone to such threats. 
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 The existing dirt roads and surrounding open fields are the major 

sources of suspended dust particles in the air. Besides air pollution due to natural 

phenomena, Lumbini is also affected by industrial air pollution from various 

industries in the surrounding area.  The Lumbini Garden and the Rupandehi District 

have experienced major changes in industrial growth with almost 4,000 industries 

registered. There are 15 industries around the sensitive habitat of the Sarus Crane 

Sanctuary and pollution has caused environmental degradation and deprived people of 

clean water supply with consequent health-related problems. Acharya (2005) added 

that both tourists and locals experience air pollution caused by unmanaged 

settlements, dusty roads, increased transportation services and poorly conditioned 

vehicles. The government has provided some electric vehicles for transportation to 

resolve this problem (Tamaki, 2017). 

 Construction of different structures, although part of tourism develop- 

ment, may alter the natural environment. The Lumbini Sal forest with the adoption of 

the Lumbini Development Master Plan in 1978 (Okada, 1969) has now been 

converted it to a concrete park. Small villages and towns, known for their rice-fields 

and agricultural farmlands, are gradually being altered because of infrastructure 

development, such as tourist facilities factories, and urbanization, which are becoming 

major issues in the Lumbini region (Pandey, 2015). 

 Table 24 summarizes the environmental sustainable tourism indicators in 

the Monastery and immediate surrounds.  
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Table 24 Environmental tourism sustainability indicators 

 

Indicators Yes No Moderate Comments 

A.  Protection of the 

natural landscape/ 

environment 

  x Conversion of some natural 

areas to give way to 

infrastructure development 

 x   The Lumbini Development 

Area has a protection / 

restoration plan; NGOs and 

other groups including 

tourists donate for the costs 

of maintenance. 

B.  Energy conservation  x   Energy supply within the 

Monastery runs during the 

day and shut down from 10 

P.M. to 5 A.M., a solar 

panel system is in place 

C.  Water conservation x   Ground water is the only 

source of clean water; water 

from kitchen and cleaning 

is reused in gardening 

D.  Drinking water   x Locals do not have good 

access to filtered water; the 

Monastery buys filtered 

water  

E.  Recycling of wastes x   The trees and vegetables 

grown in the Monastery are 

organically cultivated using 

non-toxic chemicals and 

homemade bio-compost 

from kitchen wastes. 
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Table 25 Environmental tourism sustainability indicators (cont.) 

 

Indicators Yes No Moderate Comments 

F.  Disposal of rubbish  x  Burning rubbish create air 

pollution 

G.  General cleanliness 

inside the Monastery 

x   The Monastery is very 

clean and tidy, the 

Monastery also looks after 

its periphery   

H.  General cleanliness 

outside the Monastery 

  x Lumbini garden area is very 

clean and tidy, but there are 

rubbish and dust in and 

around LDT area  

I.   Environmental 

education  

x   LDT provides 

environmental education to 

locals and tourists; there is 

interpretation signage of 

environmental education 

within the Monastery in 

Thai language. 

J.  Environmental 

activities 

x   The Monasteries and locals 

would occasionally hold 

environmental related 

activities such as rubbish 

collection around LDT 

area, plantation of trees, 

tourists support joining the 

activities or by making 

donations.  

  

 Tables 19, 20, and 21 show that as a cultural/religious tourist destination, 

the Monastery have met many of the sustainability features. However, there are a few 
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indicators that give the Monastery a negative image Monastery, but the Monastery is 

been doing something about it by coordinating with concerned stakeholders.  

 

6. Management Recommendations 

  This section aims to provide some management recommendations for the 

maintenance and enhancement of the features and attributes of Thai Buddhist temples, 

and preservation of cultural and religious traditions to enhance and promote heritage 

conservation alongside sustainable tourism management.  

 The Monastery’s Master Plan (Table 10) is comprised of boundary survey 

and description, land use plan, conservation site plan, utilities and service plan, and 

community development plan. Given that the tourist numbers to Lumbini and the 

Monastery have increased (Figure 15) over the recent past, aggressive marketing and 

improved facilities and services are necessary but caution is as important.   

 A new international airport is under construction and will be completed in 

2017 (Pandey, 2015). Therefore, the Monastery should incorporate a sustainable 

tourism management plan within the Master Plan to ensure that Buddhism practice in 

the Monastery and its cultural heritage assets are not compromised by tourism. This 

will ensure a meaningful and satisfying experience for visitors. The sustainable 

tourism management plan should relate to the main missionary role of the Monastery. 

An appropriate interpretation program will assist visitors to better understand the 

cultural/religion aspects of the Monastery and, thereby, enhance their interest in 

Buddhism.  

 Community involvement is an important concern in achieving sustainable 

tourism development. The communities donate either material resources or human 

labor to support many of activities and charitable works of the Monastery. Findings 

showed that 68% of the respondents had given support to the Monastery and 39.5% 

had participated in Monastery activities.  

 In addition, Phra Rajrattanarangsi, the Chief Abbot stated (personal 

communication, August 29, 2014) that “Management, administration, and operational 

aspects of the Monastery are performed by monks, novices, and nuns who live there. 

We do not have knowledgeable or qualified personnel in tourism management. We try 
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to accommodate visitors and pilgrims as part of our missionary mission, but the main 

focus is on maintaining the site and religious practice.”  

 In terms of heritage conservation and sustainable management, the 

Monastery should create more opportunities for locals to participate in planning and 

management. The Monastery should include people/organizations/companies from 

local communities, preferably those who have some knowledge about conservation 

and sustainable tourism, to join management and planning committees in setting 

goals, strategies, policies and protocols for the conservation, preservation, and 

management, of the Monastery. 

 Local community involvement and satisfaction is an essential component 

of sustainable development. The Monastery provides necessary charitable services to 

local communities including healthcare, social welfare, religious service, and 

educational support. Findings showed that the local respondents liked the Monastery 

(Table 15). The Monastery also invites and allows visitors, pilgrims, and local 

communities to participate and contribute to these services. For example, when the 

Monastery holds healthcare services for the local people, visitors and pilgrims make 

donations or volunteer to help; a Nepali hospital sends personnel to help the Thai 

doctor and staff. This is a good model which other temples can replicate. In addition, 

since the majority of visitors are Nepalese (45.3%) and Indians (24.3%), the local 

communities can be trained and employed as tour guides and site interpreters. Other 

entrepreneurial members of the local community can be engaged in selling local crafts 

and products in the Monastery’s souvenir shop. In this way, tourism benefits can be 

equitably shared among the members of the local communities.   

 Another essential issue is sustainable development is visitor satisfaction. 

Although, findings showed that the overall levels of agreement of the visitors in terms 

of satisfaction toward the current physical features, religious/cultural function, 

services and managementof the Monastery have been positive (Tables 12 and 13), 

some improvements are still needed to sustain high quality tourist experience.   The 

tourism interpretation program needs much improvement and has to also cater to the 

needs of international tourists. Currently, the onsite direction signage and online 

information materials are mostly in Thai language. Because many international 
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visitors, especially Nepalese, visit the Monastery (Figures 18 and 20), it is therefore 

necessary to develop an interpretation program in English and/or Nepali.  

  The Monastery should improve the quality of visitor information to help 

visitors understand the significant heritage characteristics of the Monastery while 

conveying heritage conservation message.  Such informative materials can also 

enhance tourism satisfaction and education.   For example, basic information, which 

includes the names of the architects and contractor, source of construction budget, and 

functions of the buildings, should be provided. The symbolic meaning of the design 

and colors of buildings (e.g. white color of the Uposatha Hall) can be part of the 

interpretation materials.  

 The traffic flow of tourists can be prescribed through proper signage to 

ensure that they do not miss the various attractions in the Monastery and minimize 

undue damage to important exhibits and architectural design.  For example, the 

visitors can be directed to go first to the ordination hall on the first floor of the 

Uposatha Hall, then proceed to the basement using the left stairs, through the 

exhibition area and   souvenir shop (number 1 in Figure 7), and then upstairs to the to 

the Royal Pavilion (number 3 in Figure 7). From there they can relax at the cafeteria 

(number 14 in Figure 7). The Monastery can set up a corner in the cafeteria where 

they can distribute a visitor satisfaction survey. The results of the survey can help 

guide the management on how best to run the Monastery as a tourist attraction 

without compromising its heritage and religious values.   

 The findings and recommendations in this study can be incorporated in the 

amendments of the Master Plan by addressing the tourism sustainability indicators 

that need short-term and long-term attention by the management.  
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Chapter 6 

Summary 

 

This chapter is a summary of the essential findings of the study consistent 

with its aim and objectives, namely to determine the role of the Royal Thai Monastery 

in promoting and enhancing the cultural, spiritual and natural heritage values of 

religious and sacred places and to provide management recommendations on how to 

maintain and/or enhance the features and attributes of the Monastery for heritage 

conservation and preservation of cultural and religious traditions. 

The first section of this chapter summarizes the results drawn from a 

combination of research methods used: site observation with a checklist, 

questionnaire survey of visitors and local residents from four villages, face-to-face 

interviews with visitors, local community members, monks, managers and other 

stakeholders (e.g. volunteers, local workers and tour operators). Secondary data from 

relevant sources (e.g., books, articles, journals, websites) and organizations (e.g., 

public and private libraries) were also collected to support the primary data collected. 

The data were analyzed and statistically described. The second section of the chapter 

offers some recommendations for management and future research 

 

1. Major Findings and Conclusions 

This research was conducted at the Royal Thai Monastery Lumbini, Nepal 

(henceforth, the Monastery), the first Thai Buddhist temple established in Nepal, in 

1992. The Monastery is located within the vicinity of the birthplace of the Buddha at 

the East Monastery Zone of Lumbini Development Trust (henceforth, LDT).  

The Monastery was established to pay deep respect to Lord Buddha, 

uphold Buddhism and cultural heritage tourism, commemorate the fiftieth anniversary 

celebration of the accession to the throne of His Majesty the King of Thailand, and 

provide facilities and support to Thai and international pilgrims in Nepal. The 

architectural plan of the Monastery follows the basic principles behind the symbols 

and functions of Thai temples. It consists of two parts:  Phutthawat and Sanghawat.
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The Monastery, which reflects traditional Thai architecture, was designed by a 

national artist - Architect Associate Professor Dr. Pinyo Suwankiri. 

The Thai Monastery has significant cultural, historic, social, spiritual, 

aesthetic, educational, and architectural values. These heritage values incorporate both 

tangible and intangible elements. It is widely recognized that holy places, religious 

architecture, and sacred art are among the most beautiful and interesting attractions in 

the tourism industry.  

1. The Thai Monastery in Lumbini, which is the birth place of Gautama 

Buddha, is one of the world’s most famous cultural attractions in which some of its 

temples have been recognized as world heritage sites. The Monastery, including its 

precious and beautiful architecture, has served as a significant social and spiritual 

inspirations to many Buddhists and non-Buddhists as well as by numerous architects 

and students.   

2. The Thai Monastery plays an important role in society being the center 

for learning the Buddhist way of life in Lumbini. It serves as an educational center for 

the young. It is the venue of several sacred ceremonies on various occasions. It also 

hosts various Buddhist ceremonies and Thai festivals. Over many generations, the 

Thai Monastery has become a symbol of the Thai-Buddhist way of life in Nepal 

which is attracting numerous visitors worldwide. 

The Monastery is a Thai-Buddhist temple surrounded by local Hindu and 

Muslim residents. The Lumbini Master Plan (LMP) was prepared in 1972-1978, 

during which time community involvement and participation were not encouraged. 

LMP focuses more on physical or spatial development of the Monastery, ignoring the 

socio-economic and environmental aspects that affect local communities and their 

concerns and needs.  In order for the Monastery to gain wide acceptance and trust 

from the local communities, it has to review and improve its management plan and its 

implementation consistent with the three interacting dimensions of sustainable 

development, namely socio-cultural, economic and environmental.  

Even though, LDT and the Monastery are Buddhist-affiliated, they have 

received support and cooperation not only from Buddhists but also from Hindus and 

Muslims. Both the Hindu and Muslim residents respect and recognize the cultural 

heritage value of Lumbini. The collective effort to support and care for the Monastery 
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is unique as it offers a cohesive sense of place among the people where trust and 

acceptance among non-Buddhist members of the community is also demonstrated. 

Such collaborative effort not only improves the attraction of the Monastery as a 

religious tourist destination but also a unifying force among peoples. At the moment, 

community involvement is mostly in terms of volunteerism by providing material 

resources and human labor to support the activities and charitable works of the 

Monastery. 

Currently, the management plan of the Monastery focuses on six aspects, 

namely, foreign relations, religion relation, education support, social welfare, 

construction, and missionary. Tourism is not the focus of the Monastery, but it is 

directly and indirectly its main source of income. The Monastery has received 

approximately 9,000,000 bath/year from public donations and approximately 500,000 

bath/year from visitor-related income. It also receives 200,000-250,000 bath/year 

from other government sources.   

As a Thai Buddhist temple in a foreign country, its management 

framework has been a fundamental basis to gain the acceptance and trust of the local 

communities, which can then lead to more support from them and attract more 

visitors. As a religious tourist destination, the Monastery has not yet developed an 

appropriate tourism management plan that does not compromise the cultural and 

historic values of the Monastery. A sustainable management plan should be 

incorporated in the Monastery’s management framework.  

The absence of a sustainable tourism management plan can undermine the 

value of the Monastery as a religious tourist attraction and the center for Buddhist 

learning and devotion.  The following insights are built on the results of the study can 

be incorporated in the tourism management plan 

1. From the Buddhist perspective, the Monastery is closely linked to the 

community through education and social services, religious functions (e.g., meditation 

and religious ceremonies), and places where the monks live.   

2. Buddhism spouses the principles of nature conservation. Considering 

that Buddha was born in a forest, the setting of Buddha’s birthplace should be as 

natural as possible. From an environmental perspective, the Monastery should focus 

on environmental conservation (including water, trees, and buildings) to create a 
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pleasant place to stay and practice the religion. The vegetables grown and served in 

the Monastery are organic, using homemade bio-compost and non-toxic chemicals. A 

solar cell system has been installed for energy conservation.  

3. From the religious tourism perspective, the Monastery provides basic 

facilities, comfortable accommodation, and cultural/religion activities for Thai and 

international pilgrims and visitors. The visitors have invaluable and authentic 

experience in one of the most significant heritage places in the world.  

4. The popularity of the Monastery as a domestic and international tourist 

destination is on the rise due to several factors: political stability in Nepal, aggressive 

publicity through the social media and other forms of promotional materials, and the 

prevailing political stability of countries of origin of tourists (e.g. Thailand, Sri Lanka, 

other Buddhist countries). In addition, LDT has initiated developmental activities 

which promote Lumbini as a religious tourist attraction and construction of better 

accommodation and road facilities(Lumbini Developmennt Trust, 2016).  

5. The number of tourist arrivals in Lumbini has picked up since 2002. 

Even though some years show a decline, the overall trend is positive. Tourism 

seasonality at the Thai Monastery is in the months of October, November, February, 

and March. Among the international visitors, Nepalese (45%), Indian (24.3%), and 

Thai (11.3%) are the most numerous. The age distribution and educational 

achievements of visitors at the Monastery reflect the typical profile of cultural 

heritage tourists, who are generally belonging to younger and middle-age groups (18-

35-year-old, 87.1%) and highly educated (Bachelor or higher degree, 67.8%). 

6. In terms of visitor motivation, the cultural, historic and religious 

features of the Monastery are the main pull factors in tourism. The study shows that 

religion is the most dominant pull factor (31%) whereas the most dominant push 

factor is that “visitors wanted to feel emotionally involved” (14%).  Another 

significant motivation factor is the “historic back ground of the place” (26%). This 

important information has to be considered in developing tourism policy and 

management to ensure visitor satisfaction.  

7. The overall levels of agreement of the visitor in terms of satisfaction 

towards the physical features, religious/cultural functions, services and management 

of the Monastery were positive (Tables 12 and 13). These views are similarly shared 
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by domestic and foreign visitors as well as by devotees and non-devotees across 

various nationalities. However, the level of visitor satisfaction on souvenir shop was 

“Fair”.  

8. High return visit is a good indicator of visitor satisfaction. In this study, 

almost half (46.8%) of the respondents have been to the site more than once. Nearly 

all of them (89.3%) are interested in visiting the Monastery again, and 94.5% would 

recommend the Monastery as a tourist destination to theirs friends and relatives.  

9. The level of agreement of the communities towards tourism is positive.  

They believed that tourism is good for their community and they would want tourism 

to progress in the future. The local residents appreciate the benefits (e.g.  job 

opportunity and improved standard of living) they received from the tourism industry.  

10. The Monastery provides support to the local communities in terms of 

health care, social welfare, and educational support. The Monastery acknowledges 

that the involvement of the local communities in   tourism planning and management 

needs much improvement.  

11. The visitors seem to be satisfied with the basic facilities and services at 

the Monastery. The local residents suggest that more should be done at the supply end 

of tourism, such as infrastructure development (especially the completion of road and 

electric supply), local education, hospitality and tourist services, environmental 

protection and conservation, safety and health, and improved tourism facilities and 

services. 

12. The Monastery can contribute to sustainable tourism by providing 

meaningful experiences to the visitor and maintaining a high level of tourist 

satisfaction, help improve standard of living of the local residents, strengthen local 

community’s involvement, and raise awareness of environmental conservation. 

The sustainable development of tourism should ensure that the three core 

dimensions that underpin sustainability (i.e. environmental, socio-cultural and 

economic) are considered in the management of the Monastery as a culturally 

significant religious tourist destination. It is well documented that tourism can have 

both positive and negative impacts on a destination. The positive tourism impacts on 

Lumbini include  increased job opportunities for local communities, increased income 

which helps improve the  standard of living, reinforced functional unity among 
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diverse religions (i.e. Hinduism and Islam), enhanced  educational opportunities,  new 

and better services and  infrastructure; increased awareness about environmental 

protection and nature conservation. The major negative tourism impacts on Lumbini 

include air pollution caused by the unmanaged human settlement, dusty roads, poor 

transportation services and depreciated vehicles, uncollected garbage and kitchen 

wastes from hotels, lodges and restaurants, and unregulated industrialization and 

urbanization. 

The main management challenge of the Monastery relates to the 

development and implementation of a sustainable management plan which involves 

not only the religious groups in the Monastery but also the local people from the 

surrounding villages. The decision-making process should be consultative. Currently, 

the management policy and decision-making of the Monastery are entirely in the 

hands of the Chief Abbot and the monks who have put much emphasis on the 

religious aspect. The monks assigned to tourism-related tasks have inadequate 

understanding and knowledge about sustainable tourism in the context of cultural 

heritage conservation.  

 

2. Recommendations for Future Research 

This study offers some research recommendations on how to manage and 

improve a religious tourist destination alongside cultural heritage conservation.  

1. To study other Thai Buddhist temples in major Buddhist pilgrimage 

places such as in Buddhagaya where Lord Buddha become fully enlightened, Sarnath 

where Lord Buddha set rolling the unexcelled wheel of the law, and Kusinara where 

Lord Buddha passed away into Nibbana. The results of the study can benefit the 

tourism industry by creating destination links between these places and establishing 

important pilgrimage routes for Buddhist devotees and other interested groups. 

2. To compare the features and best management practices of various Thai 

temples (in Thailand or in other countries) so as to improve religious/cultural heritage 

tourism in the context of sustainable development.  

3. To expand the scope and duration of this study, a follow-up research 

can be undertaken.  
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4. Research Topics which are recommended for future studies research   

include the following: 

 4.1 A comprehensive evaluation for understanding the measurement of 

spiritual tourism in Thai communities 

 4.2 Community cooperation and participation in planning, 

administration and benefit-sharing  

 4.3 Planning issues in building temples: urbanization around ancient 

shrines 

 4.4 Planning regulations and legislations that affect the temple 

infrastructure- building and refurbishments 

 4.5 Monitoring social, environmental and economic values in 

significant cultural heritage sites 
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152 

 

A Checklist for the Royal Thai Monastery Lumbini, Nepal 

 

The role of Thai Buddhist temples in promoting sustainable heritage tourism and 

development: The case of the Royal Thai Monastery Lumbini, Nepal. 

 

The purpose of this checklist is to collect data and information for a research of the 

Architectural Heritage Management and Tourism (International Program) at Silpakorn 

University, Thailand. Please answer the following questions. All individual 

information will be kept confidential. The data collected will be beneficial towards 

the development of Thai Buddhist temples in promoting sustainable heritage tourism.   

 

Thank you for you kind consideration 

Waraporn Boonmeerit 

Researcher 

 

A checklist for present condition of management at the Royal Thai Monastery 

Lumbini (Please tick and explain) 

 

No. Issues Have No Explanation 

1. Basic planning requirement: 

1.1 Boundary survey and description    

1.2 Land use plan    

1.3 Conservation site plan    

1.4 A Utilities and service plan    

1.5 A community development Plan    

1.6 A tourism plan    

2. Staffing: 

2.1 Organization chart    

2.2 Permanent staff    

2.3 Part time staff    

2.4 Volunteer staff    
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No. Issues Have No Explanation 

3. Budgeting: 

3.1 Income sources: 

3.1.1 Government fund    

3.1.2 Policies and visitor related income    

3.1.3 Uses of site fees    

3.1.4 Donations    

3.2 The expense budget: 

3.2.1 Regular staff cost    

3.2.2 Repair and maintenance works    

3.2.3 New construction works    

3.2.4 Charity works    

4. Marketing: 

4.1 Image and marketing system    

4.2 Tools of marketing    

5. Recording and analyzing visitor’s data: 

5.1 On-site data collection    

5.2 Collection techniques    

5.3 Use of collected data    

6. Visitors and local population: 

6.1 Categories of visitors    

6.2 Visitor’s satisfaction survey    

6.3 Accommodation of visitors    

7 Welcoming visitors: 

7.1 Do they have any provision’s    

8 Visitors amenities and services: 

8.1 Accommodation    

8.2 Travel    

8.3 Guiding    

9. Site interpretation and visitor education: 
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No. Issues Have No Explanation 

10. Printed information: 

10.1 Online Information’s    

11. Signage: 

11.1 Around    

11.2 Emergency    

12. Exhibits: 

12.1 Slides show    

12.2 Video    

13. Guides: 

13.1 Site employed    

13.2 Volunteer    

13.3 Outsider    

14. Safety precautions: 
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Questionnaires for Tourists and Visitors 
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Appendix C  

Questionnaires for Local Communities 
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Interview Guide Questions 

 

1. What is the purpose of this temple? 

2. Can you provide a brief introduction and tourism situation of the temple and 

existing management system? 

3. Do you understand the concept of sustainable tourism development? 

4. What are the physical, social, cultural and natural attributes of the temple that are 

being promoted? 

5. What are the tangible and intangible values of the temple? 

6. What makes the temple important to society? 

7. What are your views and perceptions regarding tourism in and around Buddhist 

temple? 

8. How important is tourism in promoting the temple as a religious place? 

9. Do you think Buddhist temples can contribute to sustainable heritage tourism at 

the national and global levels and how? 

10. What is the management constraints associated with sustaining Buddhist temples 

as a significant heritage site and as a religion place? 

11. What should be done to solve those problems, if you were the manager or main 

caretaker of this temple? 

12. Do you think community participation is necessary for sustainable tourism? 

13. What are the methods or strategies needed to encourage the involvement of the 

local community in promoting the temple as a sustainable tourist destination? 

14. What do you want to suggest to Government/Private sector/tourism business 

sector regarding the sustainable development of the temple? 

15. Are there any community-supported programs in the temple? 

16. What does sustainable tourism management mean to you in the context of 

Buddhist temple? 

17. Please explain the community-heritage site management relationship in the area? 

18. Do you have any more comment, suggestion and recommendation about the 

sustainable management of Buddhist temple? 
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