
 

54602708 :  
: / /  

    :  
  ( . 315) 

.   : . .  .   79  . 
 
 

 ( . 315) 
   

 ( . 315)  
  377      

 
  1)   88.59   12-
22   58.89   65.25 

  67.37   42.97  5,001 - 7,000 
  25.20 2)  

  11-19   57.82    61.54 
   61.01   

 23.34    57.82  3) 
     

 
  4) 

   
 1 = 1.23 + (0.13) X1  
    

   
 2 = 0.21 – (0.11) X1 + 0.10X2 
   

  
 

                                                                  
 ........................................                                                                 2555 

 ........................................ 

   ส
ำนกัหอ

สมุดกลาง



54602708 : MAJOR : ENTREPRENEURSHIP 
KEY WORDS : MARKETING MIX FACTORS/DECISION OF BUYING/ DRUNGS 
 CHAWAPAT INBAMRUNG: MARKETING MIX FACTORS AFFECTING TO THE 
DECISION OF BUYING DRUGS OF TRAINEES AT THE BEHAVIOR MODIFICATION CAMP 
(NATIONAL COMMAND CENTER FOR DRUGS ELIMINATION (NCCDE 315)) THE 
BANGKOK METROPOLITAN NARCOTICS CONTROL OFFICE. THESIS ADVISOR: 
ASST.PROF. PITAK SIRIWONG, Ph.D. 79 pp. 
 
  
 This research had the purpose to study the marketing mix factors affecting to the 
decision of buying drugs of trainees at the Behavior Modification Camp (National Command 
Center for Drugs Elimination (NCCDE 315)) the Bangkok Metropolitan Narcotics Control 
office. A tool used in this research was the questionnaire which collected data from 377 
trainees at the Behavior Modification Camp (National Command Center for Drugs Elimination 
(NCCDE 315)) the Bangkok Metropolitan Narcotics Control office by using the convenient 
sample group. Statistics used for analyzing were mean, standard deviation, and the multiple 
regression analysis. 
 The result was found that 1) most of trainees were male at 88.59%; their age was 
between 12-22 years old at 58.89%; their marriage status was single at 65.25%; their 
educational level was less than or equal the high school at 67.37%; their career was 
employees at 42.97%; their salary was 5,001-7,000 baht at 25.20% 2) for trainees’ behavior 
of using drugs, most of them started for the first time when they were 11-19 years old 
at57.82%; the first kind of drugs they used was amphetamine at 61.54%. The reason why 
they decided to use the drugs was that they wanted to try it at 61.01%. For the frequency of 
using drugs, they used to try it at 23.34%. The kind of drugs they used normally was 
amphetamine at 57.82% 3) the marketing mix  factors affecting to the decision of buying 
drugs of trainees in general was at the low level. When considering each side, it was found 
that trainees of the camp focused on the purchasing channel and the place selling drugs the 
most; the next one was the products; they focused the least on the marketing promotion. 4) to 
analyze the marketing mix factors affecting to the decision of buying drugs because the need 
to try, found that 
 1 = 1.23 + (0.13) X1 
 The decision of buying drugs because of the need to try had the relation in the 
same direction with the products. To analyze the marketing mix factors affecting to the 
decision of buying drugs because of be persuaded by their friends found that 
 2 = 0.21 – (0.11) X1 + 0.10X2  
 The decision of buying drugs because of be persuaded by their friends had the 
relation in the contrast direction with the products and there was the relation in the same 
direction with the marketing promotion.
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